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1.1 Introduction
A social network is a social structure made up of a group of individuals,

institutions, organisation and so on which is called “nodes” connected by one or more

specific types of interdependency, such as friendship, relationship, common interest,

financial exchange, relationship of beliefs, knowledge or status. Over the years Social

Networking among users became more and more popular. It is way to make connections

not only on campus, but with friends outside of the Universities and Colleges.

Social Networking is a medium that helps many people feels as though they belong

to a community, religion, institution etc. Due to the increased popularity of it, Professors,

researchers and professionals are questioning whether research is being affected by how

much time is being spent on these sites? Social Networking became popular in between

2004 to 2006, after creation of Facebook and MySpace. Facebook has more than 500

million members and it is still growing. The recent trends and developments in

Information and Communication Technology (ICT) have changed the information seeking

scenario in the digital era. A few years ago the Internet was providing very limited set of

services such as searching, browsing, emailing, chatting and so on. But at present it has

become more essential part of our day to day life. It is facilitating new services to the users

of various areas.

The ever increasing contribution of internet and the revolution of information

sharing over the last few decades have significantly increased the relationship between the

individuals, institutions and so on. As man is a social animal so he cannot live in isolation

and he always craving for social networking through family, friends, peers etc. Social

networking sites are used by the millions of people across the world. At the present time

through social networking sites younger generation come to work with their social and

professional relationship. According to Boyd and Ellison (2007) “Web based services

allow individuals to build a social and professional profile within a bounded system,

articulate a list of other users with whom they share a connection, and view and traverse

their list of connections and those made by others within a system”. Social networking

sites, allow users to create a personalised account that includes the information like; date

of birth, hobbies, preferences, education status, relationships status and personal and

professional interest etc. The applications of web 2.0 facilitate the users to provide very

interactive and constructive information sharing, user based environment on the internet. It

also provides a platform to all the users
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

































“
























“








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





“





















“





















“



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















“


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



























“


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















“































“


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















“






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























“


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







“


























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2.1 Introduction
A literature review discussed published information in a particular subject area, and

sometimes within a certain time period. A literature review can be just a simple summary

of the sources, but it usually has an organizational pattern and combines both summary and

synthesis. A summary is a recap of the important information of the source, but a synthesis

is a re-organisation, or a reshuffling, of that information. It might give a new interpretation

of old material or combine new with old interpretations, or it might trace the intellectual

progression of the field, including major debates. And depending on the situation, the

literature review may evaluate the sources and advise the reader on the most pertinent or

relevant.

While the main focus of an academic research is to support your own argument, the

focus of a literature review is to summarize and synthesize the arguments and ideas of

others. The academic research also covers a range of sources, but it is usually a selected

number of sources, because the emphasis is on the argument. Likewise, a literature review

can also have an "argument," but it is not as important as covering a number of sources. In

short, an academic research and a literature review contain some of the same elements. In

fact, many academic researchers will contain a literature review section, but it is the aspect

of the study (the argument or the sources) that is emphasized that determines what type of

document it is.

The undertaken research is quit new area in the field of Library and information

science. Hence very limited studies have been undertaken by the faculty members and

research scholars across the world to investigate into issue related to the social networking

sites in terms of their identity, privacy, use and so on. The studies which were found

suitable were thoroughly reviewed along with their findings which are as follows:

Kenchakkanavar (2015) studied the role of Facebook and Twitter for academic libraries

in the 21st century. The study focused on effectiveness of using online advertising on the

social networking sites (Facebook & Twitter) in academic libraries. The study found that

many libraries are using SNSs to connect their users in the online environment. The author

explained that library and information professionals are in need of SNSs and it can

promote the library uses most promptly.
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















“


















“


































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











“



















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



















“






















“

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



















“

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3.1 Introduction

Social networking has emerged as key technique in present society. It has become a

popular topic of speculation, study and research. People have used the idea of social

networks loosely for over a century to connote complex set of relationship between

members of social systems at all scales, from interpersonal to international. It has now

moved from being a suggestive metaphor to an analytic approach to a paradigm, with its

own theoretical statements, methods, social network analysis software, teaching

community, researchers and professionals.

A social networking site focuses on building and reflecting of social networks or

social relations among people, who share interests or activities. Social networking sites

essentially consist of a representation of each user, his/her social links, and a varity of

additional services as the increase in popularity of social networking is on a constant rise,

new uses for the technology are constantly being observed. At the forefront of emerging

trends in social networking sites is the concept of real time and location based. Real time

allows users to contribute content, which then broadcasted as it is being uploaded - the

concept is similar to live television broadcasts.

Now day’s Social networking is being used by teachers, students and professionals

as a communication tool. Because many researchers are using a wide range of social

networking sites, teachers have begun to familiarise themselves with this trends and are

now using it to their teaching learning process. Teachers are doing many things from

creating chat-room forums and groups to extend classroom discussion to posting

assignments, test quizzes, to assisting with homework outside of the classroom setting.

Social networking sites are also being used to foster teacher-parent communication. These

sites make it possible and more convenient for parents to ask questions and voice concerns

without having to meet face to face. A final rise in social networking sites is the use which

is being driven by many universities, Institutions and colleges using these services to

network with professionals for internship and job opportunities.

3.2 Social Networks Sites as Spaces for Learning
Social networking sites (SNSs) can be defined as those sites sharing a collection of

technical features that allow individuals to form a group, linked by various aims, and form

a social structure (“social network”)
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



























made up of nodes interlinked by several type of relationship.















“









“














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





“




























made up of nodes interlinked by several type of relationship.














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

made up of nodes interlinked by several type of relationship.




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






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
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
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





“









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











made up of nodes interlinked by several type of relationship.















“
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







“





















“




























made up of nodes interlinked by several type of relationship.






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







“









“





















“




























made up of nodes interlinked by several type of relationship.
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













“









“





















“





















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





made up of nodes interlinked by several type of relationship.















“









“





















“











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















made up of nodes interlinked by several type of relationship.















“









“





















“



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


















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made up of nodes interlinked by several type of relationship.
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



“
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

























made up of nodes interlinked by several type of relationship.


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4.1 Introduction
The analysis of data involves critical examination of the data with the objectives in mind

for determining the pattern of relationship among the variables. The term analysis refers to

the computation of certain measures along with searching for pattern of relationship that

exist among the data group (Kothari, 1990). The types of study and the complexity of the

hypothesis determine the method and depth of analysis. Data analysis and finding are

crucial for a scientific study and for that, the scholar has taken relevant data obtained

through the filled-in questionnaire for making a comprehensive analysis and draw the

inferences. The scholar has taken due efforts as its validity depends more upon common

sense, experience, understanding, background knowledge and intellectual honesty of the

interpreter than upon consistency to any set rules that might be formulated.

4.2 Analysis of Data
The analysis and interpretation of data involve the objective material in the possession of

the researcher and his subjective reaction to the problem. Analysis of the data is the most

skilled task of all the stages of research. It a assignment calling for the researcher’s own

judgement and skill, proper analysis requires a familiarity with the background of the

study. Keeping in view the objective of the study in mind, for the survey of the primary

data a structured questionnaire was prepared and was distributed (in June-2014 to

September-2014) among all the Faculty members and Research scholars of the two

Universities namely Assam University and Mizoram University. There are a total 38

departments under 16 school with total 297 faculty members and 1017 research scholars at

Assam University and  31 departments under 8 school with total 193 faculty members and

433 research scholars at Mizoram University. The entire population of both the

Universities (total 1940) was covered under the survey.

4.2.1 Demography of the Respondents
Table 1 presents the demography of the respondents which shows that in all 1940

questionnaires were distributed among all the faculty members and research scholars of

both the universities, out of 1940 questionnaires distributed, 1326 were received back,

making the response rate 68.35%. Sixteen (16) questionnaires were not taken into the

consideration, out of 16 incomplete questionnaires, 09 they did not include complete
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answers and 07 senior professors are not using social networking sites as they have no time

for the SNSs. In all, 1310 (response rate 67.52%) questionnaires were analysed for the

study using statistical package for social Sciences (SPSS) and MS Excel and their

interpretations have been undertaken in the light of the framed objectives (Figure 1).

4. T1: Demography of the Respondents

Total No. of

Targeted Population

Data Collected Data Analysed

Questionnaire

Distributed

Frequency Percentage Frequency Percentage

1940 1326 68.35% 1310 67.52%

(Source: Primary data)

The following figure present the graphical view of the above table.

4. F1: Demography of the Respondents

4.2.2 Designation and University wise Demography

Table 2 presents the designation and university wise demography of both the

Universities which shows that at Assam University out of total 297 faculty members

70.03% respondents gave the complete feedback whereas out of 1017 research scholars

62.04% of research scholars provided their proper feedback. Further at Mizoram

University out of 193 faculty members 73.06% gave their feedback through

Questionnaires
Distributed

1940 (100%)
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questionnaire, where out of 433 research scholars 76.21% of research scholars

provided their response (Figure 2).

4. T2: Designation & University wise Demography

(Source: AU Annual Report 2013-14 & 2014-15 & www.mzu.edu.in, accessed on 31st May 2014)

4. F2: Designation & University wise Demography

(AU= Assam University, MZU= Mizoram University)
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4.2.3 Demography of the Faculty Members

Table 3 presents the data related to the faculty members of Assam University and Mizoram

University. It shows that there are total 297 faculty members at Assam University and

Mizoram University have 193 faculty members who were covered under the study. In all

490 questionnaires were distributed among all the faculty members of both the university,

out of 490 questionnaires distributed, 356 were received back, out of 356, 07 questionnaire

were incomplete, hence 349 questionnaire were analysed for the purpose under making the

response rate of 71.22% (Figure 3).

4. T3: Demography of the Faculty Members

Total Faculty Members Data Collected Data Analysed Response Rate (%)

490 356 349 71.22%

4. F3: Demography of the Faculty Members

4.2.4 University Wise Distribution of the Faculty Members

Table 4 shows that there are total 349 (71.20%) of faculty members who were provided

their feed back through questionnaire, these respondents are Faculty Members belonging

to Assam University, Silchar 59.60% and Mizoram University 40.40%, Aizawl, Mizoram

India (Figure 4).

4. T4: University wise Distribution of the Faculty Members

University Frequency Percentage (%)

Assam University 208 59.60

Mizoram University 141 40.40

Total 349 100

349
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4. F4: University wise Distribution of the Faculty Members

4.2.5 Department wise response of the Faculty Members at Assam University

Table 5 presents the department wise distribution of faculty members at Assam University.

It shows that there are total 297 faculty members from all 38 departments; covered under

the study out of these 208 respondents who had provided their proper feedbacks which was

analysed for the purpose with response rate 70.03% (Figure 5).

4. T5: Department wise Response of the Faculty Members at Assam University

Sl.
No. Department

No. of
Faculty

Questionnaires
Circulated

Questionnaires.
Analysed

1 Agriculture Engineering 8 8 6
2 Arabic 5 5 3
3 Bengali 15 15 12
4 Biotechnology 7 7 5
5 Business Administration 14 14 11
6 Chemistry 9 9 6
7 Commerce 11 11 8
8 Computer Science 12 12 9
9 Ecology 11 11 8

10 Economics 11 11 7
11 Education 12 12 9
12 Electronics 3 3 1
13 English 12 12 9
14 Fine Arts 14 14 11
15 French 3 3 2

Assam University
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16 Hindi 7 7 4
17 History 10 10 7
18 Information Technology 8 8 6
19 Law 8 8 6
20 Library & Info. Sc. 3 3 2
21 Life Science 14 14 11
22 Linguistics 6 6 3
23 Manipuri 6 6 3
24 Mass Communication 10 10 6
25 Mathematics 8 8 5
26 Microbiology 4 4 3
27 Philosophy 4 4 3
28 Physics 10 10 7
29 Political Science 11 11 7
30 Sanskrit 5 5 4
31 Social work 13 13 11
32 Sociology 7 7 5
33 Microbiology 3 3 2
34 CBNRC 2 2 1
35 CIL 2 2 1
36 Earth Science 4 4 2
37 CSSM 2 2 1
38 CLEMF 3 3 1

Total- 297 297 208
(Source: Annual Report of Assam University-2013-14)
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4.2.6 Department wise response of the Faculty Members at Mizoram University

Table 6 present the department wise distribution of faculty members at Mizoram

University, which shows that there are total 193 faculty members from all 31 departments

cover under the study out of these 141 respondents were provided their proper feedback

which was analysed for the purpose with response rate 73.06% (Figure 6).

4. T6: Department wise Response of the Faculty Members at Mizoram University

Sl.
No.

Department No. of Faculty
Members

Questionnaire
Distributed Received

1 Biotechnology 6 6 5
2 Botany 8 8 7
3 Chemistry 6 6 5
4 Commerce 7 7 4
5 Computer Engineering 4 4 3
6 ECE 5 5 4
7 Economics 7 7 5
8 Education 8 8 6
9 EE & RD 1 1 1

10 Electrical Eng. 4 4 3
11 English 8 8 6
12 Environmental Science. 8 8 6
13 Forestry 9 9 7
14 Geography & RM 8 8 6
15 Geology 8 8 6
16 HAMP 7 7 6
17 Hindi 5 5 3
18 History & Ethnography 7 7 5
19 Information Tech 4 4 3
20 Lib & Info Science 8 8 6
21 Management 7 7 4
22 Mass Comm. 4 4 2
23 Maths & Comp Science 6 6 5
24 Mizo 6 6 4
25 Physics 7 7 5
26 Planning & Arch 2 2 1
27 Political Science 7 7 5
28 Psychology 6 6 4
29 Public Administration 5 5 3
30 Social Work 8 8 6
31 Zoology 7 7 5

Total- 193 193 141
(Source: http://www.mzu.edu.in/index.php/administration/basic-data, Retrieved May 30, 2014)
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4. F6: Department wise Response of the Faculty Members at Mizoram University

4.2.7 Designation Wise Distribution of the Faculty Members

Table 7 presents the designation wise distribution of the faculty members of both the

Universities. It shows that 74.52% of the respondents are Assistant Professors, whereas

11.54% of respondents are Associate Professors and 13.94% respondents are Professors at

Assam University. Further at Mizoram University 67.38% of the respondents are Assistant

Professors, whereas 14.89% of respondents are Associate Professors and 17.73% of the

respondents are Professors, who are actively accessing social networking sites (Figure 7).

4. T7: Designation Wise Distribution of the Faculty Members

Designation

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Assistant Professor 155 74.52 95 67.38

Associate Professor 24 11.54 21 14.89

Professor 29 13.94 25 17.73

Total 208 100 141 100

(Source: Primary data)
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Universities. It shows that 74.52% of the respondents are Assistant Professors, whereas

11.54% of respondents are Associate Professors and 13.94% respondents are Professors at

Assam University. Further at Mizoram University 67.38% of the respondents are Assistant

Professors, whereas 14.89% of respondents are Associate Professors and 17.73% of the

respondents are Professors, who are actively accessing social networking sites (Figure 7).

4. T7: Designation Wise Distribution of the Faculty Members

Designation

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Assistant Professor 155 74.52 95 67.38

Associate Professor 24 11.54 21 14.89

Professor 29 13.94 25 17.73

Total 208 100 141 100

(Source: Primary data)
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4. F7: Designation Wise Distribution of the Faculty Members

4.2.8 Gender Wise Distribution of the Faculty Members

Table 8 presents the gender wise distribution of the faculty members from both the

Universities. It indicates that 69.71% of respondents are male and 30.29% of respondents

are female at Assam University. Further 73.05% of respondents are male and 26.95% of

respondents are female at Mizoram University, who are actively accessing the social

networking sites for their day to day information communication (Figure 8).

4. T8: Gender wise Distribution of the Faculty Members

Gender

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Male 145 69.71 103 73.05

Female 63 30.29 38 26.95

Total 208 100 141 100

(Source: Primary Data)
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4. F8: Gender wise Distribution of the Faculty Members

4.2.9 Age Group Wise Distribution of the Faculty Members

Table 9 presents the data related to the age group of the Faculty Members from both the

Universities. This shows that 4.81% of respondents from Assam University fall between

the age group of 21-30 years, whereas 58.17% of respondents are in the age group of 31-

40 years, 24.04% are in the age between 41-50 years and 12.98% respondents are more

than 50 years of the age who are actively accessing SNSs. Further in Mizoram University

4.96% of respondents fall between the age group of 21-30 years, whereas 62.41%

respondents are in the age group of 31-40 years, 21.28% respondents comes in the age

group of 41-50 years and 11.35% respondents are more than 50 years of age who are

accessing these sites (Figure 9).

4. T9: Age Group wise Distribution of the Faculty Members
Age Group Assam University Mizoram University

Frequency Percentage Frequency Percentage

21-30 10 4.81 7 4.96

31-40 121 58.17 88 62.41

41-50 50 24.04 30 21.28

>50 27 12.98 16 11.35

Total 208 100 141 100

(Source: Primary data)
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4. F9: Age Group Wise Distribution of the Faculty Members

4.2.10 Teaching/Research Experience wise Distribution of the Faculty Members

Table 10 shows the teaching/research experience of the Faculty Members from both the

Universities. Which Indicates that 27.40% of respondents from Assam University having

1-5 years of teaching experiences, whereas most of the respondents i.e. 34.14% are having

6-10 years of teaching/research experience, 17.79% of respondents have 11-15 years of

teaching/research experience and 20.67% of respondents having more than 15 years of

teaching/research experience. Further, it indicates that 31.91% of respondents from

Mizoram University have 1-5 years of teaching/research experience where as 31.21%

respondents have 6-10 years teaching experience, 19.15% of respondents have 11-15 years

of teaching/research experience and 17.73% of respondents have more than 15 years of

teaching/research experiences (Figure 10).

4. T10: Teaching/Research Experience of the Faculty Members

Teaching/Research

Experience (Years)

Assam University Mizoram University

Frequency Percentage Frequency Percentage

1-5 57 27.40 45 31.91

6-10 71 34.14 44 31.21

11-15 37 17.79 27 19.15

>15 43 20.67 25 17.73

Total 208 100 141 100

(Source: Primary data)
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4. F10: Teaching/Research Experience of the Faculty Members

4.2.11 Research Publications wise Distribution of the Faculty Members

From table 11, it is clear that in the Assam University, 10.10% of faculty members have

research publications in between 1-5, whereas 31.73% of respondents have 6-10

publications, 24.04% respondents have 11-15 publications and 34.13% respondents have

more than 20 publications on their account. Further in the Mizoram University 17.73% of

respondents have 1-5 research publications, whereas 29.08% of respondents have 6-10

research publications, 19.86% respondents having 11-20 research publication and 33.33%

of respondents have more than 20 research publications (Figure 11).

4. T11: Research Publication of the Faculty Members

Research Publication Assam University Mizoram University

Frequency Percentage Frequency Percentage

1-5 21 10.10 25 17.73

6-10 66 31.73 41 29.08

11-20 50 24.04 28 19.86

>20 71 34.13 47 33.33

Total 208 100 141 100

(Source: Primary data)
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4. F11: Research Publication of the Faculty Members

4.2.12 Commonly Accessed SNSs by the Faculty Members

Table 12 presents the data regarding commonly accessed SNSs by the faculty members of

Assam University and Mizoram University. It indicates that in the Assam University,

92.31% of respondents are accessing Facebook where as 35.58% of respondents are

accessing WhatsApp, 26.44% of respondents are using Twitter, 26.92% of respondents are

using Research Gate, 44.71% of respondents are using LinkedIn, 35.58% of respondents

are using Academia edu, 15.87% of respondents are using Google+, 3.85% of respondents

are using Myspace, 2.40% of respondents are using Blogger.com and 3.85% of

respondents are using other SNSs like HI5, YouTube, Bebo etc. Further at Mizoram

University, 92.91% of respondents are accessing Facebook, 29.79% of respondents are

accessing WhatsApp, 26.95% of respondents are using Twitter, 31.91% of respondents are

using Research Gate, 48.23% of respondents are accessing LinkedIn, 39.01% of

respondents are accessing Academia edu, 24.11% of respondents are using Google+,

2.84% of respondents are using Myspace, 1.42% of respondents are using Blogger.com

and 3.55% of respondents are using others social networking sites like Bebo, LisLink, HI5,

YouTube etc. (Figure 12).
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4. T12: Commonly Accessed SNSs by the Faculty Members

Social Networking

Sites

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Facebook 192 92.31 131 92.91

WhatsApp 74 35.58 42 29.79

Twitter 55 26.44 38 26.95

Research Gate 56 26.92 45 31.91

LinkedIn 93 44.71 68 48.23

Academia Edu 74 35.58 55 39.01

Google+ 33 15.87 34 24.11

My Space 8 3.85 4 2.84

Blogger.com 5 2.40 2 1.42

Others 8 3.85 5 3.55

(Source: Primary data)

4. F12 Commonly Accessed SNSs by the Faculty Members
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4.2.13 Tools for Accessing SNSs by the Faculty Members

Table 13 depicts the tools that are being used for accessing SNSs by the Faculty members

at Assam University and Mizoram University. It shows that 30.77% of respondents use

Laptop for accessing such sites, while 39.90% of respondents use Personal computers,

24.52% of respondents are using Mobile as a tool for accessing SNSs and 4.81%

respondents use others tools like Palmtop, Tablets etc. at Assam University. Further, it

indicates that 21.28% of respondents use Laptop for accessing such sites, most of the

faculty members i.e. 50.35% are using Personal computer as a tool, 21.99% of respondents

use mobile for the same and 6.38% of respondents are using other tools like Palmtop

Tablet etc. for accessing these sites at Mizoram University (Figure 13).

4. T13: Tools for Accessing SNSs by the Faculty Members
Tools Assam University Mizoram University

Frequency Percentage Frequency Percentage
Laptop 64 30.77 30 21.28

PC. 83 39.90 71 50.35
Mobile 51 24.52 31 21.99
Others 10 4.81 9 6.38
Total 208 100 141 100

(Source: Primary data)
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4.2.14 Place of Accessing SNSs by the Faculty Members

Table 14 indicates the Places where Faculty members are accessing SNSs at Assam

University and Mizoram University. It shows that 45.67% of respondents accessing SNSs

at their concern department, whereas most of the respondents i.e. 54.33% of respondents

access it at their home and no faculty members are accessing these sites at computer centre

and cyber cafe in Assam University. Further, it depicts that 47.52% of respondents

accessing such sites at their departments, while 52.48% of respondents access it at their

home and no faculty members are accessing these sites at computer centre and cyber cafe

in Mizoram University (Figure 14).

4. T14: Place of Accessing SNSs by the Faculty Members

Place of Accessing

SNSs

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Department 95 45.67 67 47.52

Computer Centre 0 0.0 0 0.0

Hostel/Home 113 54.33 74 52.48

Cyber Cafe 0 0.0 0 0.0

Total 208 100 141 100

(Source: Primary Data)
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4.2.15 Frequency of Accessing SNSs by the Faculty Members

Table 15 indicates the frequency of accessing SNSs at Assam University and Mizoram

University. It shows that 20.19% of respondents access occasionally, whereas 0.96% of

respondents access it once in a week, 2.88% of respondents access such sites once in a day,

26.92% of respondents access SNSs twice in a day and 49.05% of respondents access

theses SNSs several times in a day at Assam University. Further, it shows that 24.82% of

respondents access SNSs occasionally, whereas 0.71% of respondents access it once in a

week, 4.26% of respondents’ access once in a day, 23.40% of respondents access it twice

in a day and 46.81% of respondents access these sites several times in a day at Mizoram

University (Figure 15).

4. T15: Frequency of Accessing SNSs by the Faculty Members

Frequency of

Accessing SNSs

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Occasionally 42 20.19 35 24.82

Once in a week 2 .96 1 0.71

Once in a day 6 2.88 6 4.26

Twice in a day 56 26.92 33 23.40

Several times in a day 102 49.05 66 46.81

Total 208 100 141 100

(Source: Primary Data)
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respondents access it once in a week, 2.88% of respondents access such sites once in a day,

26.92% of respondents access SNSs twice in a day and 49.05% of respondents access

theses SNSs several times in a day at Assam University. Further, it shows that 24.82% of

respondents access SNSs occasionally, whereas 0.71% of respondents access it once in a

week, 4.26% of respondents’ access once in a day, 23.40% of respondents access it twice

in a day and 46.81% of respondents access these sites several times in a day at Mizoram

University (Figure 15).

4. T15: Frequency of Accessing SNSs by the Faculty Members

Frequency of

Accessing SNSs

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Occasionally 42 20.19 35 24.82

Once in a week 2 .96 1 0.71

Once in a day 6 2.88 6 4.26

Twice in a day 56 26.92 33 23.40

Several times in a day 102 49.05 66 46.81

Total 208 100 141 100

(Source: Primary Data)
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4.2.16 Gender Wise Frequency of Accessing SNSs by the Faculty Members

Table 16 indicates the gender wise frequency of accessing SNSs by the faculty members of

both the Universities. It shows that 22.98% of male faculty members access SNSs

occasionally, whereas 3.23% of male respondents access it once in a week, 27.82% of

male respondents access SNSs twice in a day and 45.97% of male faculty members’ access

the SNSs several times in a day. Further, it shows that 19.80% of female faculty members

access SNSs occasionally, whereas 3.96% of female respondents access it once in a week,

2.97% of female respondents’ access once in a day, 19.80% of female respondents access

it twice in a day and 53.47% of female faculty members access social networking sites

several times in a day (Figure 16).

4. T16: Gender Wise Frequency of Accessing SNSs by the Faculty Members

Frequency of

Accessing SNSs

Male Female

Frequency Percentage Frequency Percentage

Occasionally 57 22.98 20 19.80

Once a week 8 3.23 4 3.96

Once in a day 0 0 3 2.97

Twice in a day 69 27.82 20 19.80

Several times in a day 114 45.97 54 53.47

Total 248 100 101 100

(Source: Primary Data)
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4.2.17 Duration of Accessing SNSs by the Faculty Members

Table 17 presents the duration which are being spend for accessing SNSs by the faculty

members at Assam University and Mizoram University. It shows that 42.79% of

respondents spend less than one hour per day, whereas 30.29% of respondents spend 1-2

hours in a day, 10.58% of respondents spend 2-3 hours per day, 7.89% of respondents

spend 3-4 hours a day and 8.65% of respondents access these SNSs more than 4 hours per

day in Assam University. Further, it indicates that 47.52% of respondents spend less than

one hour per day for accessing SNSs, whereas 31.21% of respondents spend 1-2 hour in a

day, 8.51% of respondents spend 2-3 hours in a day, 2.84% of respondents spend 3-4

hours in a day and 9.92% of respondents spend more than 4 hours in a day for accessing

such sites at Mizoram University (Figure 17).

4. T17: Duration of Accessing SNSs by the Faculty Members

Duration of Accessing

SNSs per day (Hours)

Assam University Mizoram University

Frequency Percentage Frequency Percentage

<01 89 42.79 67 47.52

1-2 63 30.29 44 31.21

2-3 22 10.58 12 8.51

3-4 16 7.69 4 2.84

>4 18 8.65 14 9.93

Total 208 100 141 100

(Source: Primary Data)

4. F17: Duration of Accessing SNSs by the Faculty Members

(AU=Assam University, MZU=Mizoram University)
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4.2.18 Designation wise Duration of Accessing SNSs by the Faculty Members

Table 18 presents the data regarding designation wise duration which are being spent for

accessing SNSs by the faculty members. It shows that 29.20% of Assistant professor spend

less than one hour per day on SNSs, whereas 32.40% of Assistant. professor spend 1-2

hours in a day, 9.20% of Assistant professor spend 2-3 hours per day, 8.00% of Assistant

professor spend 3-4 hours a day and 21.20% of Assistant professor access these SNSs

more than 4 hours per day. Further, it indicates that 53.31% of Associate professor spend

less than one hour per day for accessing SNSs, whereas 33.11% of Associate professor

spend 1-2 hour in a day, 8.89% of Associate professor spend 2-3 hours in a day, 4.44% of

Associate professor spend 3-4 hours in a day and 2.23% of Associate professor spend more

than 4 hours in a day for accessing such sites. Further 50.00% of Professor spend less than

01 hour on SNSs in a day, whereas 33.33% of Professor spend 1-2 hours in a day, 12.96%

of Professor spend in between 2-3 hours and 3.17% of professor spend 3-4 hours in a day

for accessing SNSs (Figure 18).

4. T18: Designation Wise Duration of Accessing SNSs by the Faculty Members

Duration of Accessing

SNSs per day (Hours)

Assistant Prof. Associate Prof. Professor

Percentage Percentage Percentage

<01 29.20 53.31 50.00

1-2 32.40 33.11 33.33

2-3 9.20 8.89 12.96

3-4 8.00 4.44 3.71

>4 21.20 2.23 0

Total 100 100 100

(Source: Primary Data)
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4. F18: Designation Wise Duration of Accessing SNSs by the Faculty Members

4.2.19 Period since Using SNSs by the Faculty Members

Table 19 shows the period since faculty members are accessing SNSs at Assam University

and Mizoram University. It indicates that 9.13% of respondents accessing theses sites

since less than one year, whereas 21.15% of respondents accessing it since 1-2 years,

16.83% of respondents are accessing SNSs since 2-3 years, 11.06% of respondents

accessing these SNSs from last 3-4 years and 41.83% of respondents are accessing such

sites from more than 04 years in Assam University. Further, it indicates that 12.06% of

respondents access SNSs since less than one year, whereas 12.06% of respondents are

accessing it from 1-2 years, 13.47% of respondents are accessing it from last 2-3 years,

11.35% of respondents are accessing from 3-4 years and 51.06% of respondents are

accessing such sites from more than 4 years at Mizoram University (Figure 19).

4. T19: Period since Using SNSs by the Faculty Members

Period from Accessing

SNSs (Years)

Assam University Mizoram University

Frequency Percentage Frequency Percentage

<01 19 9.13 17 12.06

1-2 44 21.15 17 12.06

2-3 35 16.83 19 13.47

3-4 23 11.06 16 11.35

>4 87 41.83 72 51.06

Total 208 100 141 100
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4. F19: Period since Using SNSs by the Faculty Members

4.2.20 Purpose of Accessing SNSs by the Faculty Members

Table 20 reveals that in Assam University, 12.98% of faculty members are accessing SNSs

for Messaging/Chatting, whereas 8.17% of respondents access it for find new friends,

37.02% of respondents use it to find out the relevant information, 15.87% of respondents

access these sites to share the experiences, 4.33% of respondents access such sites to take

part in active discussions, 3.37% of respondents access it to find information for events

like workshop, seminars conferences etc. 1.44% of respondents access these sites to upload

videos and photos of events like seminar, conferences etc., 13.94% of respondents access

such sites to keep themselves up-to-date and 2.88% of respondents use it for downloading

the photo and videos. Whereas in Mizoram University 14.18% of faculty members access

SNSs for Messaging/Chatting, whereas 9.22% of respondents access it to find new friends,

36.17% of respondents use it to find out the relevant information, 17.02% of respondents

access them to share their experiences, 4.26% of respondents access it to take part in active

discussions, 4.96% of respondents access it to find information for events like workshop,

seminars, conferences etc. 1.42% of respondents access these sites to upload videos and

photos of events like seminar, conferences etc., 8.51% of respondents access such sites to

keep themselves up-to-date and 4.26% of respondents use it for downloading the photo

and videos from SNSs (Figure 20).
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4. T20: Purpose of Accessing SNSs by the Faculty Members

Purposes for Accessing SNSs

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Massage/Chat 27 12.98 20 14.18

Find New friends 17 8.17 13 9.22

Searching Information 77 37.02 51 36.17

Sharing Experiences 33 15.87 24 17.02

Take part in Discussion 9 4.33 6 4.26

Find information of Events 7 3.37 7 4.96

Uploading Photo/Video 3 1.44 2 1.42

Keep up to date 29 13.94 12 8.51

Download Video/Pictures 6 2.88 6 4.26

Total 208 100 141 100

(Source: Primary data)

4. F20: Purposes of Accessing SNSs by the Faculty Members

4.2.21 Friends/contacts on SNSs of the Faculty Members

Table 21 indicates the number of friends/contacts of the faculty members on social

networking sites. In Assam University, 19.23% of respondents having less than 25

friends/contacts on SNSs, whereas 10.58% of respondents have in-between 26-49
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20.57% of respondents having friends/contacts in between 50-99, 25.53% of respondents

have in between 100 to 200 friends/contacts on such sites and 17.02% of respondents have

more than 200 friends/contacts on social networking sites (Figure 21).
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4.2.22 Gender wise Friends/Contacts on SNSs of the Faculty Members

Table 22 indicates the gender wise number of friends/contacts of the faculty members on

social networking sites. It shows that 20.56% of male faculty members having less than 25

friends/contacts on SNSs, whereas 14.11% of male faculty members have in-between 26-

49 friends/contacts on these sites, 18.95% of male respondents have 50-99 friends/contacts

on it, 26.61% of male respondents having in between 100 to 200 friends/contacts on these

sites and 19.77% of the male faculty members having more than 200 friends/contacts on

SNSs. Further, 18.81% of female faculty members have less than 25 friends/contacts on

SNSs, whereas 8.91% of female respondents have in between 26-49 friends/contacts,

26.73% of female respondents have 50-99 friends/contacts on SNSs, whereas 28.72% of

female respondents have 100-200 friends/contacts and 16.83% of female faculty members

have more than 200 friends/contacts on SNSs (Figure 22).

4. T22: Gender Wise Numbers of Friends/Contacts on SNSs by the Faculty Members

Friends/contacts on

SNSs

Male Female

Frequency Percentage Frequency Percentage

<25 51 20.56 19 18.81

26-49 35 14.11 9 8.91

50-99 47 18.95 27 26.73

100-200 66 26.61 29 28.72

>200 49 19.77 17 16.83

Total 208 100 101 100

(Source: Primary Data)
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4.2.23 Preferable Timing of Accessing SNSs by the Faculty Members

Table 23 presents the preferable timing for accessing social networking sites by the faculty

members of both the Universities. It indicates that in Assam University, 1.44% of

respondents accessing these sites in morning time, whereas 10.10% of respondents access

SNSs in the afternoon, 33.65% of respondents prefer to access it in the evening time and

most of the respondents i.e. 54.81% are accessing such SNSs randomly. Whereas in

Mizoram University 1.41% of respondents accessing it in the morning time, where 9.93%

of respondents accessing in the afternoon, 39.72% of respondents access theses sites in the

evening and maximum number of respondents i.e. 48.94% are accessing such sites

randomly for information communication (Figure 23).

4. T23: Preferable Timing of Accessing SNSs by the Faculty Members

Preferable Timing of

Accessing SNSs

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Morning 3 1.44 2 1.41

Afternoon 21 10.10 14 9.93

Evening 70 33.65 56 39.72

Randomly 114 54.81 69 48.94

Total 208 100 141 100

(Source: Primary data)
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4.2.24 Easiness with SNSs by the Faculty Members

Table 24 Indicates the flexibility/easiness of SNSs being accessed by the faculty members

which shows that in Assam University 1.44% of respondents feel very difficult while

accessing these sites, whereas 11.06% of respondents feel difficult to use, where most of

the faculty members i.e. 40.38% feel average (not difficult/not easy) while accessing.

32.22% of respondents feel easy to access and 14.90% of respondents feel very easy to

access such sites. Further in Mizoram University, 7.09% of respondents feel very difficult

to access, 11.35% of respondents find it difficult while access. 37.59% of respondents find

average to access these sites, whereas 31.91% of respondents find easy to access and

12.06% of respondents find SNSs very easy while accessing (Figure 24).

4. T24: Easiness with SNSs by the Faculty Members

Easiness with SNSs Assam University Mizoram University

Frequency Percentage Frequency Percentage

Very Difficult 3 1.44 10 7.09

Difficult 23 11.06 16 11.35

Average 84 40.38 53 37.59

Easy 67 32.22 45 31.91

Very Easy 31 14.90 17 12.06

Total 208 100 141 100

(Source: Primary data)
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4.2.25 Nature of Membership/friendship on SNSs of the Faculty Members

Table 25 shows the nature of membership/friendship of the faculty members on SNSs.

This indicates that in Assam University, 16.83% of respondents have friendship with their

colleagues, most of the respondents i.e. 67.31% have contact with their personal friends,

2.40% of respondents have friendship with strangers, 11.54% of respondents have

membership with professionals and 1.92% of respondents have contacts with acquaintance

on these sites. Whereas in Mizoram University, 11.35% of respondents have membership

with their colleagues, 82.27% of respondents have membership with their personal friends

on such sites, 0.71% of respondents have contact with strangers, whereas 4.96% of

respondents having membership with professionals in their respective fields and 0.71% of

respondents have contact with acquaintance on SNSs (Figure 25).

4. T25: Nature of Membership on SNSs of the Faculty Members

Nature of

Membership

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Colleagues 35 16.83 16 11.35

Personal Friends 140 67.31 116 82.27

Strangers 5 2.40 1 0.71

Professionals 24 11.54 7 4.96

Acquaintance 4 1.92 1 0.71

Total 208 100 141 100

(Source: Primary data)
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4.2.26 Satisfaction Level on SNSs by the Faculty Members

Table 26 shows the satisfaction level on social networking sites by the faculty members of

both the Universities. It indicates that at Assam University 0.96% of respondents are

highly satisfied from SNSs, whereas 14.90% of respondents are satisfied, where most of

the respondents i.e. 66.83% are partially satisfied and 17.31% of respondents are not

satisfied about the features and services provided by the social networking sites. Whereas

in Mizoram University 0.71% of respondent are highly satisfied with SNSs, 14.89% of

respondents are satisfied, 69.51% of respondents are partially satisfied and 14.89% of

respondents are not satisfied from the features and services provided by the social

networking sites (Figure 26).

4. T26: Satisfaction level on SNSs by the Faculty Members
Satisfaction Level on

SNSs

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Highly Satisfied 2 0.96 1 0.71

Satisfied 31 14.90 21 14.89

Partially Satisfied 139 66.83 98 69.51

Not Satisfied 36 17.31 21 14.89

Total 208 100 141 100

(Source: Primary data)
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4.2.27 Privacy on SNSs of the Faculty Members

Table 27 presents the data related to the privacy of information submitted by the faculty

members on social networking sites. It indicates that in Assam University, 25.48% of

respondents believe that no privacy is there on SNSs, whereas 21.64% of respondents feel

that a little privacy is there, 32.69% of respondents believe that somehow it has privacy,

and 20.19% of respondents says that it has highly secure for user’s privacy. Further in

Mizoram University, 19.15% of respondents think that it has no privacy, whereas 23.40%

of respondents feel that it has some privacy, whereas most of the respondents i.e. 34.75%

believe that somehow it has privacy and 22.70% of respondents believe that it has high

privacy on their information submitted on SNSs (Figure 27).

4. T27: Privacy on SNSs of the Faculty Members

Privacy on SNSs Assam University Mizoram University

Frequency Percentage Frequency Percentage

Not at all 53 25.48 27 19.15

A little 45 21.64 33 23.40

Some what 68 32.69 49 34.75

Highly 42 20.19 32 22.70

Total 208 100 141 100

(Source: Primary data)
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4.2.28 Reliability of information Access by Faculty Members on SNSs

Table 28 presents the reliability of information available on SNSs. It shows that at Assam

University 2.88% of faculty members believe that the information available on social

networking sites are not reliable, whereas most of the respondents i.e. 57.69% think that

information available on SNSs are partially reliable, 39.43% of respondents feel that

information available on these sites are reliable. Further at Mizoram University, 6.38% of

the faculty members believe that the information available on SNSs are not reliable,

whereas 67.38% of respondents feel that information available on SNSs are partially

reliable and 26.24% of the faculty members says that information available on SNSs are

reliable (Figure 28).

4. T28: Reliability of Information on SNSs

Reliability of

information on SNSs

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Not Reliable 6 2.88 9 6.38

Partially reliable 120 57.69 95 67.38

Reliable 82 39.43 37 26.24

Total 208 100 141 100

(Source: Primary data)
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4.2.29 Impact of SNSs on Personal/Professional life of the Faculty Members

Table 29 presents the data related to the impact of SNSs on faculty member’s personal and

professional life. This indicates that in Assam University, 13.94% of respondents believe

that it has no impact on their personal and professional life, whereas most of the

respondents i.e. 50.48% feel that it rarely impacts on their personal and professional life

and 35.58% respondents say that it has greater impact on their personal and professional

life. Further in Mizoram University, 15.60% of respondents think that it has no impact,

whereas most of the respondents i.e. 52.49% feel that it rarely impact and 31.91% of

faculty members believe that it has greater impact on their personal and professional life

(Figure 29).

4. T29: Impact of SNSs on the Faculty Members

Impact of SNSs Assam University Mizoram University

Frequency Percentage Frequency Percentage

Not Impact 29 13.94 22 15.60

Rarely Impact 105 50.48 74 52.49

Greater Impact 74 35.58 45 31.91

Total 208 100 141 100

(Source: Primary data)
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4.2.30 Problems being faced by the Faculty Members while Accessing SNSs

Table 30 indicates various problems/hurdles that have been mentioned by faculty members

of Assam University and Mizoram University while accessing SNSs. It shows that in the

Assam University, 71.15% of faculty members are facing the shortage of time, whereas

15.38% of respondents are thinking that it is not useful for academic, 8.17% of

respondents joined but left-out these sites, 9.13% of respondents are facing problems of

privacy, 2.42% of respondents feel that it is not user friendly, 4.33% of respondents find

unsecure to use, 36.54% of respondents facing poor internet connectivity, 6.25% of

respondents are could not access due to lack of technical knowledge and 1.44% of

respondents are facing some other problems like health etc. in using the SNSs. Whereas in

Mizoram University, 66.67% of respondents face lack of time for using SNSs, 20.57% of

respondents feel that it is not useful in academic, 7.09% of respondents joined but left out,

12.06% of respondents believe that it’s leaks their privacy, 2.84% of respondents feel that

it is not user friendly, 9.22% of respondents think that it is less secure while accessing,

42.55% of respondents faced poor internet connectivity, 8.51% of respondents have lack of

technical knowledge and 2.13% of respondents said that due to health and other problems

they could not use social networking sites (Figure 30).

4. T30: Problems in Accessing SNSs by the Faculty Members

Problems in Accessing SNSs Assam University Mizoram University

Frequency Percentage Frequency Percentage

Time Consuming 148 71.15 94 66.67

Not useful for research 32 15.38 29 20.57

Joined but left out 17 8.17 10 7.09

Lack of Privacy 19 9.13 17 12.06

Not User friendly 5 2.42 4 2.84

Lack of Security 9 4.33 13 9.22

Poor Internet facility 76 36.54 60 42.55

Lack of ICT knowledge 13 6.25 12 8.51

Others 3 1.44 3 2.13

(Source: Primary data)
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4. F30: Problems in Accessing SNSs by the Faculty Members

4.2.31 Login ID on SNSs of the Faculty Members

Table 31 presents the data regarding login ID for accessing SNSs by the faculty members

which indicates that in Assam University, most of the respondents i.e. 80.77% are logging

these sites through their email ID, 5.29% of respondents use their home/city name and

mobile no. as well, whereas 8.65% of respondents login SNSs through their real name.

Further in Mizoram University, 79.43% of respondents login these sites through their

email ID, whereas 6.38% of respondents access it through their home/city name, 3.55% of

respondents accessing such sites through their mobile number, and 10.64% of faculty

members access SNSs through their real name (Figure 31).

4. T31: Login ID on SNSs of the Faculty Members

Login ID on SNSs Assam University Mizoram University

Frequency Percentage Frequency Percentage

Email ID 168 80.77 112 79.43

Home/City Name 11 5.29 9 6.38

Mobile No. 11 5.29 5 3.55

Real name 18 8.65 15 10.64

Total 208 100 141 100

(Source: Primary data)
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4. F31: Login ID on SNSs of the Faculty Members

4.2.32 Faculty Members who have been Victims of SNSs Bullying

Table 32 indicates the data regarding the disadvantages of the social networking. The

finding speaks about the faculty members who have been victims of social networking

bullying of both the Universities, which shows that in the Assam University 1.38% of male

faculty member became victims of social networking bullying, whereas 1.59% of female

faculty members became victim of SNSs bullying. Further in Mizoram University no male

faculty members became victim of social networking bullying, whereas 7.89% of female

faculty members became victims of social networking bullying (Figure 32).

4. T32: Faculty Members who have been Victims of SNSs Bullying

Gender Assam University Mizoram University

Frequency Percentage Frequency Percentage

Male 2 1.38 0 0.00

Female 1 1.59 3 7.89

Total 3 2.97 3 7.89

(Source: Primary data)
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4. F32: Faculty Members who have been Victims of Social Networking Bullying

4.2.33 Preferred Interaction by the Faculty Members

Table 33 indicates that 16.35% of the faculty members of Assam University prefer to do

the interaction through social networking sites rather than face to face. Whereas in

Mizoram University 20.57% of the faculty members prefer social networking sites for

interaction rather than face to face (Figure 33).

4. T33: Preferred Interaction by the Faculty Members

Interaction University
Assam University Mizoram University

Frequency Percentage Frequency Percentage
Face to Face 123 59.13 90 63.83

Through SNSs 34 16.35 29 20.57
Not sure 51 24.52 22 15.60
Total- 208 100 141 100

(Source: Primary Data)
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4.2.34 Features which should be available on SNSs

Table 34 presents the features which should be available on SNSs as per the opinion of the

faculty members, which indicates that 29.33% of respondents wants that data available on

SNSs should be more reliable and authentic, 30.29% of respondents like to see the more

privacy on SNSs, whereas 17.31% of respondents want that video calling facility should be

provided by SNSs, 14.90% of respondents wants that SNSs should also be accessible in

offline mode , 8.17% of respondents have other things like to see journals, study materials

and so on at Assam University. Whereas in Mizoram University 25.53% of respondents

needs more reliability and authenticity of SNSs, 34.05% of respondents wants more

privacy, 17.02% of respondents need video calling features on SNSs, 17.73% of

respondents think that SNSs should also be accessible in offline mode, 5.67% of

respondents like to see some other features like study materials, access online journals and

so on should be available on social networking sites (Figure 34).

4. T34: Features which should be available on SNSs

Features most like to

see on SNSs

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Authenticity 61 29.33 36 25.53

Privacy 63 30.29 48 34.05

Video calling 36 17.31 24 17.02

Offline Mode 31 14.90 25 17.73

Others 17 8.17 8 5.67

Total 208 100 141 100

(Source: Primary data)
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4. F34: Features which should be available on SNSs

4.2.35 Features most disliked on SNSs by the Faculty Members

Table 35 presents the features which are most disliked by the faculty members on SNSs,

which shows that at Assam University 25.48% of respondents dislike the advertisement on

SNSs, whereas 29.33% of respondents don’t want to see unwanted and spam information,

17.31% of respondents dislike the personal and light comments, whereas 19.71% of

respondents dislike to upload the personal photo and videos and 8.17% of respondents

dislike others features like bad images, and pictures etc. Further at Mizoram University

17.73% of respondents dislike to see advertisements on SNSs, 17.02% of respondents

dislike unwanted information, whereas 31.21% of respondents do not like personal and

light comments, 25.53% of respondents dislike to see personal photo and videos on SNSs,

whereas 8.51% of respondents dislike other features like unwanted massages, religious

post and bad pictures etc. on social networking sites (Figure 35).

4. T35: Features most Disliked on SNSs by the Faculty Members

Features most
Disliked on SNSs

Assam University Mizoram University
Frequency Percentage Frequency Percentage

Advertisement 53 25.48 25 17.73
Spam Information 61 29.33 24 17.02
Light Comments 36 17.31 44 31.21

Uploading Photo/video 41 19.71 36 25.53
Others 17 8.17 12 8.51
Total 208 100 141 100
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4. F35: Features most Disliked on SNSs by the Faculty Members

(AU= Assam University, MZU= Mizoram University)

4.2.36 Total No. of Research Scholars at Assam University

Table-36 indicate that at present there are total 1017 Ph.D. research scholars who are

performing their research in different disciplines at Assam University, out of 1017

questionnaire distributed, 633 questionnaire were received back where 02 questionnaire

were incomplete, hence 631 ( Response rate 62.04%) questionnaire were analysed for the

purpose (Figure 36).
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4. F36: Total No. of Respondents at Assam University

4.2.37 Department & Gender Wise Distribution of the Research Scholars

Table 37 presents the distribution of data according to the Department and Gender wise,

which shows that there are total 33 departments (out of 38 Departments) at Assam

University who are offering the Ph. D. programme, at present there are total 1017 research

scholars are performing their research in different disciplines, out of those total 631(62%)

respondents have given their response through questionnaire, in which 355 (56.26%) of

respondents are male and 276 (43.74%) of respondents are female, who are actively using

social networking sites (Figure 37).

4. T37: Department and Gender wise Respondents at Assam University

Sl. No. Department Male Female Total
1 Agricultural Engineering 4 2 6
2 Arabic 4 1 5
3 Bengali 34 24 58
4 Biotechnology 17 13 30
5 Business Administration 17 9 26
6 Chemistry 19 11 30
7 Commerce 18 8 26
8 Computer Science 9 1 10
9 Earth Science 9 2 11
10 Ecology & Environmental Sc. 26 29 55
11 Economics 17 13 30
12 Education 3 9 12
13 English 11 13 24
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14 French 1 1 2
15 Hindi 2 8 10
16 History 8 6 14
17 I.T. 13 3 16
18 Life Sc. 29 27 56
19 Linguistics 15 8 23
20 Manipuri 7 32 39
21 Mass Communication 22 18 40
22 Mathematics 19 3 22
23 Microbiology 6 4 10
24 Philosophy 2 1 3
25 Physics 3 1 4
26 Political Science 11 7 18
27 Social work 9 8 17
28 Sociology 7 6 13
29 Library & Information Science 2 1 3
30 Indian comparative Literature 1 1 2
31 Law 1 1 2
32 Sanskrit 6 3 9
33 Visual Art 3 2 5

Total- 355(56.26%) 276(43.74%) 631
(Source: Assam University Annual Report 2014-15)
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4.2.38 Total No. of Research Scholars at Mizoram University

Table 38 indicates that there are total 433 Ph. D Research Scholars who are doing their

research in different disciplines at Mizoram University, out of 433 questionnaire

distributed, 335 questionnaire were received back, where 05 questionnaire were

incomplete, hence 330 (76.21%) questionnaire were analysed for the purpose (Figure 38).

4. T38: Total No. of Research Scholars at Mizoram University
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Table 39 presents the data regarding total no. of respondents at Mizoram University, which

shows that there are total 25 departments (out of 31departments) which are offering the Ph.

D. programme. At present total 433 Ph.D. research scholars are performing their research

in different disciplines, out of 433 questionnaire distributed, 335 questionnaire were

received back and 330 questionnaire were analysed for the purpose, in which 161

(48.79%) respondents are male and 169 (51.21%) are female research scholars who are

performing their research in different discipline and actively using social networking sites

(Figure 39).
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Table 39 presents the data regarding total no. of respondents at Mizoram University, which

shows that there are total 25 departments (out of 31departments) which are offering the Ph.

D. programme. At present total 433 Ph.D. research scholars are performing their research

in different disciplines, out of 433 questionnaire distributed, 335 questionnaire were

received back and 330 questionnaire were analysed for the purpose, in which 161

(48.79%) respondents are male and 169 (51.21%) are female research scholars who are

performing their research in different discipline and actively using social networking sites

(Figure 39).
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4. T39: Department & Gender wise Distribution of Respondents at MZU

SL.No. Departments Male Female Total

1 Biotechnology 9 6 15

2 Botany 10 14 24

3 Chemistry 16 6 22

4 Commerce 7 4 11

5 Economics 6 10 16

6 Education 5 19 24

7 English 4 10 14

8 Environmental Science. 9 9 18

9 Forestry 13 4 17

10 Geography & R. M. 8 3 11

11 Geology 8 4 12

12 HAMP 4 3 7

13 Hindi 3 6 9

14 History & Ethnography 9 4 13

15 Lib & Information Science. 5 3 8

16 Management 5 8 13

17 Mass Comm. 1 1 2

18 Maths & Comp Sc. 3 1 4

19 Mizo 1 4 5

20 Physics 6 5 11

21 Political Science 11 2 13

22 Psychology 3 12 15

23 Public Administration 6 8 14

24 Social Work 2 9 11

25 Zoology 7 14 21

Total- 161 169 330

(Source: http://www.mzu.edu.in/index.php/administration/basic-data accessed on 31st May 2014)
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4. F39: Department & Gender wise Respondents at MZU

4.2.40 University Wise Distribution of the Research Scholars

Table 40 shows that there are total 961 (66.28%) respondents who were provided their

feed back through questionnaire; these respondents are Research Scholars belonging to

Assam University, Silchar and Mizoram University, Aizawl, Mizoram India (Figure 40).

4. T40: University Wise Distribution of the Research Scholars

University Frequency Percentage

Assam University 631 65.66

Mizoram University 330 34.34

Total 961 100

4. F40: University wise Distribution of the Research Scholars
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4.2.41 Gender Wise Distribution of the Research Scholars

Table 41 shows that there are total 961 Research Scholars who have provided their feed

back through questionnaire, out of these 53.69% of respondents are male and 46.31% of

respondents are female belonging to Assam University, Silchar and Mizoram University,

Aizawl, Mizoram India (Figure 41).

4. T41: Gender Wise distribution of the Research Scholars

Total No. of

Respondents

Male Female Total (%)

961

Frequency Percentage Frequency Percentage

100%516 53.69% 445 46.31%

(Source: Primary data)

4. F41: Gender Wise distribution of Research Scholars

4.2.42 University & Gender Wise Distribution of the Research Scholars

Table 42 presents the gender wise distribution of the respondents from both the

Universities which show that 56.26% of respondents are male and 43.74% of respondents

are female at Assam University. Whereas 48.79% of respondents are male and 51.21% of

respondents are female at Mizoram University, who are actively accessing social

networking sites (Figure 42).
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4. T42: University and Gender wise Distribution of the Research Scholars

Gender Assam University Mizoram University

Frequency Percentage Frequency Percentage

Male 355 56.26 161 48.79

Female 276 43.74 169 51.21

Total 631 100 330 100

(Source: Primary data)

4. F42: University and Gender wise Distribution of the Research Scholars

4.2.43 Age Group Wise Distribution of the Research Scholars

Table 43 presents the data related to the age group of the Research Scholars of both the

Universities. This indicates that 80.35% of respondents of Assam University fall between

the age group of 21-30 years, whereas 18.38% of respondents are in the age group of 31-

40 years and 1.27% of respondents are in between 41-50 years age. Further at Mizoram

University 82.42% of respondents’ falls between the age group of 21-30 years, whereas

16.67% of respondents are in the age group of 31-40 years and .91% of respondents are in

the 41-50 years age (Figure 43).
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4. T43: Age Group wise Distribution of the Research Scholars

Age Group Assam University Mizoram University

Frequency Percentage Frequency Percentage

21-30 507 80.35 272 82.42

31-40 116 18.38 55 16.67

41-50 8 1.27 3 0.91

Total 631 100 330 100

(Source: Primary data)

4. F43: Age Group wise Distribution of the Research Scholars

4.2.44 Research Experiences of the Research Scholars

Table 44 shows the research experience of the research scholars from both the

Universities. It was found that 93.98% of respondents from Assam University have 1-5

year’s research experience, whereas 4.75% of respondents having 6-10 years of research

experience and 1.27% researchers have in between 11-15 years’ of research experience.

Further, it indicates that 95.15% of respondents at Mizoram University having in between

1-5 years of research experience, whereas 3.94% of respondents having in between 6-10

years of research experience and 0.91% of respondents having in between 11-15 years of

research experience (Figure 44).
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4. T44: Research Experiences of the Research Scholars

Research Experiences

(Years)

Assam University Mizoram University

Frequency Percentage Frequency Percentage

1-5 593 93.98 314 95.15

6-10 30 4.75 13 3.94

11-15 8 1.27 3 0.91

Total 631 100 330 100

(Source: Primary data)

4. F44: Research Experiences of the Research Scholars

4.2.45 Research publication Wise Distribution of the Research Scholars

From Table 45, it is clear that in the Assam University, 27.89% of respondents do not have

any research publication on their account, whereas 65.77% of respondents having in

between 1-5 publications, 5.07% of respondents having in between 6-10 publications and

1.27% of respondents having research publication in between 11-20. Further at the

Mizoram University 37.88% of respondents do not have any research publication on their

account, whereas 62.12% of respondents having in between 1-5 research publications, and

no respondents have more than 5 research publications on their accounts (Figure 45).
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4. T45: Research Publication wise Distribution of the Research Scholars

Research Publication Assam University Mizoram University

Frequency Percentage Frequency Percentage

0 176 27.89 125 37.88

1-5 415 65.77 205 62.12

6-10 32 5.07 0 0

11-20 8 1.27 0 0

Total 631 100 330 100

(Source: Primary data)

4. F45: Research Publication wise Distribution of the Research Scholars

4.2.46 Commonly Accessed SNSs by the Research Scholars

Table 46 shows the commonly accessed SNSs by the research scholars of Assam

University and Mizoram University. It indicates that in the Assam University, 95.56% of

respondents are accessing Facebook, where as 67.04% of respondents are accessing

WhatsApp, 30.27% of respondents are using Twitter, 48.65% of respondents are using

Research Gate, 46.75% of respondents are using LinkedIn, 49.29% of respondents are

using Academia edu, 12.68% of respondents are using Google+, 3.80% of respondents are

using Myspace, 4.44% of respondents are using Blogger.com and 3.17% of respondents

are using others SNSs like HI5, YouTube, Bebo etc. In the Mizoram University, 95.76%

of respondents are accessing Facebook, whereas 27.27% of respondents are accessing

WhatsApp, 27.27% of respondents are using Twitter, 25.76% of respondents are using

Research Gate, 23.03% of respondents are accessing LinkedIn, 25.76% of respondents are
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accessing Academia edu, 1.82% of respondents are using Google+, 3.33% of respondents

are using Myspace, 2.74% of respondents are using Blogger.com and 8.87% of

respondents are using others SNSs like You tube, Google buzz, HI5 etc. (Figure 46).

4. T46: Commonly Accessed SNSs by the Research Scholars

Commonly Accessed

SNSs

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Facebook 603 95.56 316 95.76

WhatsApp 423 67.04 90 27.27

Twitter 191 30.27 90 27.27

Research Gate 307 48.65 85 25.76

LinkedIn 295 46.75 76 23.03

Academia Edu 311 49.29 85 25.76

Google+ 80 12.68 6 1.82

My Space 24 3.80 11 3.33

Blogger.com 28 4.44 9 2.74

Others 20 3.17 29 8.87

(Source: Primary Data)

4. F46: Commonly Accessed SNSs by the Research Scholars
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4.2.47 Gender wise commonly Accessed SNSs by the Research Scholars

Table 47 shows the commonly accessed SNSs by the Male & Female Research scholars of

Assam University and Mizoram University. It indicates that in the Assam University,

98.91% of Male respondents and 91.32% are Female respondents are accessing Facebook,

whereas 65.13% of Male respondents and 69.61% of Female respondents are accessing

WhatsApp, whereas 38.02% of Male respondents and 20.33% of Female respondents are

using Twitter, 49.34% of Male respondents and 47.84% of Female respondents are using

Research Gate, 48.26% Male and  44.96% Female are accessing LinkedIn, 51.55% of

Male respondents and 46.45% Female respondents are using Academia edu, 16.97% of

Male and 7.27%  of female respondents are using Google+, 6.89% of Male and .08% of

female respondents are using Myspace, 4.44% of Male respondents are using Blogger.com

and 3.17% are using others SNSs like HI5, YouTube, Bebo etc. Further at the Mizoram

University, 94.41% of Male and 97.01% of Female respondents are accessing Facebook,

31.13% of Male and 23.73% of Female respondents are accessing WhatsApp, 32.32% of

Male and 22.52% of Female respondents are using Twitter, 37.94%of Male and 14.24% of

Female respondents are using Research Gate, 26.17% Male and 20.15% of Female

respondents are accessing LinkedIn, 30.46% of Male and 21.36% of Female respondents

accessing Academia edu, 3.15% of Male and 0.67% of Female respondents are using

Google+, 5.08% of Male and 1.88% of Female respondents using My Space, 3.79% of

Male and 1.89% of Female are using Blogger.com and 10.11% of  Male and 7.70% of

female respondents are using others SNSs like Bebo, Google buzz, HI5 etc. (Figure 47).

4. T47: Gender wise commonly Accessed SNSs by the Research Scholars

SNSs

Male Female

Assam University Mizoram

University

Assam

University

Mizoram

University

Percentage Percentage Percentage Percentage

Facebook 98.91 94.41 91.32 97.01
Whatsapp 65.13 31.13 69.61 23.73
Twitter 38.02 32.32 20.33 22.52
Research Gate 49.34 37.94 47.84 14.24
LinkedIn 48.26 26.17 44.96 20.15
Academia edu 51.55 30.46 46.45 21.36
Google+ 16.97 3.15 7.27 0.67
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My space 6.89 5.08 0.08 1.88
Blogger.com 7.98 3.79 0.00 1.89
Others 5.61 10.11 0.00 7.70

(Source: Primary data)

4. F47: Gender wise commonly Accessed SNSs by the Research Scholars

(AU=Assam University, MZU=Mizoram University)

4.2.48 Tools for Accessing SNSs Used by the Research Scholars

Table 48 indicates tools that are being used for accessing SNSs at Assam University and

Mizoram University. It shows that 58.80% of respondents use Laptop for accessing SNSs,

whereas 1.90% of respondents use Personal computer, 39.30% of respondents use Mobile

as a tool for accessing SNSs in Assam University. Further, it indicates that 44.85% of

respondents use Laptop for accessing such SNSs, whereas 7.27% of respondents use

Personal computer as a tool, 46.97% of respondents use mobile for the same and 0.91% of

respondents use other tools like palmtop, Notepad etc. at Mizoram University (Figure 48).
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4. T48: Tools for Accessing SNSs Used by the Research Scholars

Tools Assam University Mizoram University

Frequency Percentage Frequency Percentage

Laptop 371 58.80 148 44.85

PC. 12 1.90 24 7.27

Mobile 248 39.30 155 46.97

Others 0 0.00 3 0.91

Total 631 100 330 100

(Source: Primary data)

4. F48: Tools for Accessing SNSs Used by the Research Scholars

4.2.49 Tools for Accessing SNSs Used by Faculty Members & Research Scholars

Table 49 indicates the tools that are being used for accessing SNSs by the Faculty

members and Research Scholars at both the Universities. It shows that 26.93% of the

faculty members use Laptop for accessing SNSs, whereas 44.13% of faculty members use

Personal computer, 23.49% of faculty members are using Mobile as a tool for accessing

SNSs and 5.45% of respondents use other tools like Palmtop, Tablets etc. Further, it

indicates that most of the research scholars i.e. 53.79% use Laptop for accessing such sites,

whereas 3.75% are using Personal computer as a tool, 42.04% of research scholars use

mobile for the same and 0.42% research scholars are using other tool like Palmtop Tablet

etc. for accessing these sites at both the Universities (Figure 49).
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4. T49: Tools for Accessing SNSs Used by Faculty Members & Research Scholars

Tools Faculty Members Research Scholars

Frequency Percentage Frequency Percentage

Laptop 94 26.93 517 53.79

PC. 154 44.13 36 3.75

Mobile 82 23.49 404 42.04

Others 19 5.45 4 0.42

Total 349 100 961 100

(Source: Primary Data)

4. F49: Tools for Accessing SNSs Used by Faculty Members & Research Scholars

4.2.50 Place of Accessing SNSs by the Research Scholars

Table 50 indicates the places where research scholars are accessing SNSs at Assam

University and Mizoram University. It shows that 33.60% of respondents accessing such

sites at their concerned department, whereas 1.27% of respondents access it at computer

centre, 63.87% of respondents accessing it at their home or hostels and only 0.63% are

accessing SNSs at cyber cafe in Assam University. Further, it depicts that 20.00% of

respondents access such sites at their departments, whereas 3.64% of respondents access it

at computer centre, whereas 76.36% of respondents access such sites at their home/hostels

and no respondents are accessing it at cyber cafe in Mizoram University (Figure 50).
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4. T50: Place of Accessing SNSs by the Research Scholars

Place of Accessing

SNSs

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Department 212 33.60 66 20.00

Computer Centre 12 1.90 12 3.64

Hostel/Home 403 63.87 252 76.36

Cyber Cafe 4 0.63 0 0.00

Total 631 100 330 100

(Source: Primary data)

4. F50: Place of Accessing SNSs by the Research Scholars

4.2.51 Frequency of Accessing SNSs by the Research Scholars

Table 51 indicates the frequency of accessing SNSs by research scholars at Assam

University and Mizoram University. It shows that 5.07% of respondents access SNSs

occasionally, whereas 2.54% of respondents access it once in a week, 2.54% of

respondents access such sites once in a day, 25.35% of respondents access SNSs twice in a

day and 64.50% of respondents’ access SNSs several times in a day in Assam University.

Further, it shows that 11.82% of respondents access SNSs occasionally, whereas 1.52% of

respondents access it once in a week, 3.03% of respondents’ access once in a day, 17.87%

respondents access it twice in a day and 65.76% of respondents access these sites several

times in a day at Mizoram University (Figure 51).
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4. T51: Frequency of Accessing SNSs by the Research Scholars

Frequency of

Accessing SNSs

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Occasionally 32 5.07 39 11.82
Once in a week 16 2.54 5 1.52
Once in a day 16 2.54 10 3.03
Twice in a day 160 25.35 59 17.87

Several times in a day 407 64.50 217 65.76
Total 631 100 330 100

(Source: Primary data)

4. F51: Frequency of Accessing SNSs by the Research Scholars

4.2.52 Frequency of Accessing SNSs by the Faculty Members & Research Scholars

Table 52 indicates the frequency of accessing SNSs by the faculty members and research

scholars at Assam University and Mizoram University. It shows that 22.06% of faculty

members access SNSs occasionally, whereas 0.86% faculty members access it once in a

week, 3.44% faculty members access SNSs once in a day, 25.50% of faculty members

access SNSs twice in a day and 48.14% of faculty members access SNSs several times in a

day. Further, it indicates that 7.39% of research scholars access SNSs occasionally,

whereas 2.18% of research scholars access it once in a week, 2.71% of research scholars

access once in a day, 22.79% of research scholars access it twice in a day and 64.93% of

research scholars access SNSs several times in a day at Assam University and Mizoram

University (Figure 52).
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4. T52: Frequency of Accessing SNSs by the Faculty Members & Research Scholars

Frequency of

Accessing SNSs

Faculty Members Research Scholars

Frequency Percentage Frequency Percentage

Occasionally 77 22.06 71 7.39

Once in a week 3 0.86 21 2.18

Once in a day 12 3.44 26 2.71

Twice in a day 89 25.50 219 22.79

Several times in a day 168 48.14 624 64.93

Total 349 100 961 100

(Source: Primary data)

4. F52: Frequency of Accessing SNSs by the Faculty Members & Research Scholars

4.2.53 Gender Wise Frequency of Accessing SNSs by the Research Scholars

Table 53 indicates the gender wise frequency of accessing SNSs by research scholars at

Assam University and Mizoram University. It shows that 4.51% of Male and 5.80% of

Female respondents access occasionally whereas 4.51% of Male respondents access it

once in a week, 1.13% of Male and 4.35% of Female respondents access such sites once in

a day, 29.30% of Male and 20.29% of Female respondents access SNSs twice in a day and

60.55% of Male and 69.56% of Female respondents’ access theses sites several times in a

day in Assam University. Further, it shows that 11.18% of Male and 12.43% of Female

respondents access SNSs occasionally whereas 1.86% of male and 1.18% of female
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respondents access it once in a week, 3.11% of male and 2.96% of female respondents

access once in a day, 14.28% of male and 21.30% of female respondents access it twice in

a day and 69.57% of male and 62.13% of female respondents access these sites several

times in a day at Mizoram University (Figure 53).

4. T53: Gender wise Frequency of Accessing SNSs by the Research Scholars

Frequency of

Accessing SNSs

Male Female

Assam

University

Mizoram

University

Assam

University

Mizoram

University

Percentage Percentage Percentage Percentage

Occasionally 4.51 11.18 5.80 12.43

Once a Week 4.51 1.86 0.00 1.18

Once a Day 1.13 3.11 4.35 2.96

Twice in a Day 29.30 14.28 20.29 21.30

Several Times in a

Day

60.55 69.57 69.56 62.13

(Source: Primary Data)
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(AU=Assam University, MZU=Mizoram University)
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4.2.54 Duration of Accessing SNSs by the Research Scholars

Table 54 presents the duration which are being spend for accessing SNSs by the research

scholars at Assam University and Mizoram University. It shows that 30.43% of

respondents spend less than one hour per day, whereas 32.33% of respondents spend 1-2

hours in a day, 9.35% of respondents spend 2-3 hours per day, 8.24% of respondents spend

3-4 hours a day and 19.65% of respondents access these sites more than 4 hours per day in

Assam University. Further, it indicates that 27.58% of respondents spend less than one

hour per day for accessing SNSs, where 42.12% of respondents spend 1-2 hour in a day,

15.15% of respondents spend 2-3 hours in a day, 6.67% of respondents spend 3-4 hours in

a day and 8.48% of respondents spend more than 4 hours in a day for accessing social

networking sites at Mizoram University (Figure 54).

4. T54: Duration of Accessing SNSs by the Research Scholars

Duration of Accessing

SNSs per day (Hours)

Assam University Mizoram University

Frequency Percentage Frequency Percentage

<01 192 30.43 91 27.58

1-2 204 32.33 139 42.12

2-3 59 9.35 50 15.15

3-4 52 8.24 22 6.67

>4 124 19.65 28 8.48

Total 631 100 330 100

(Source: Primary data)
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4.2.55 Duration of Accessing SNSs by the Faculty Members & Research Scholars

Table 55 presents the time duration which are being spend for accessing SNSs by the

faculty members and research scholars at Assam University and Mizoram University.

Which shows that 44.70% of faculty members spend less than one hour per day, whereas

30.67% of faculty members spend 1-2 hours in a day, 9.74% of faculty members spend 2-3

hours per day, 5.73% of faculty members spend 3-4 hours a day and 9.16% of faculty

members spend more than 4 hours per day on SNSs. Further, it indicates that 29.45% of

research scholars spend less than one hour per day for accessing SNSs, whereas 25.29% of

research scholars spend 1-2 hour in a day, 11.34% of research scholars spend 2-3 hours in

a day, 7.70% of research scholars spend 3-4 hours in a day and 26.22% of the research

scholars spend more than 4 hours in a day for accessing social networking sites for

information communication at Mizoram University (Figure 55).

4. T55: Duration of Accessing SNSs by Faculty Members & Research Scholars

Duration of Accessing

SNSs per day (Hours)

Faculty Members Research Scholars

Frequency Percentage Frequency Percentage

<01 156 44.70 283 29.45

1-2 107 30.67 243 25.29

2-3 34 9.74 109 11.34

3-4 20 5.73 74 7.70

>4 32 9.16 252 26.22

Total 349 100 961 100

(Source: Primary Data)

4. F55: Duration of Accessing SNSs by Faculty Members & Research Scholars

44.70%

30.67%

9.74%
5.73%

9.16%

29.45%
25.29%

11.34%

7.70%

26.22%

0.00%
5.00%

10.00%
15.00%
20.00%
25.00%
30.00%
35.00%
40.00%
45.00%
50.00%

<01 Hour 1-2 Hours 2-3 Hours 3-4 Hours >4 Hours

Faculty Members

Research Scholars



Role of Social Networking Sites ...........................Assam University & Mizoram University - Anil Kumar 144

4.2.56 Period since Accessing SNSs by the Research Scholars

Table 56 shows the period since research scholars are accessing SNSs at Assam University

and Mizoram University. It shows that 5.07% of respondents accessing SNSs from less

than one year, whereas 12.04% of respondents accessing it since 1-2 years, 17.59% of

respondents are accessing such sites since 2-3 years, 19.02% of respondents accessing

these SNSs from last 3-4 years and 46.28% of respondents are accessing social networking

sites since more than 04 years in Assam University. Further, it indicates that 5.45% of

respondents access SNSs since less than one year, whereas 4.24% of respondents are

accessing it from 1-2 years, 13.94% of respondents are accessing SNSs from last 2-3 years,

40.91% of respondents are accessing such sites from 3-4 years and 35.46% of respondents

are accessing social networking sites since more than 4 years at Mizoram University

(Figure 56).

4. T56: Period Since Accessing SNSs by the Research Scholars

Period Since

Accessing SNSs

(Years)

Assam University Mizoram University

Frequency Percentage Frequency Percentage

<01 32 5.07 18 5.45
1-2 76 12.04 14 4.24
2-3 111 17.59 46 13.94
3-4 120 19.02 135 40.91
>4 292 46.28 117 35.46

Total 631 100 330 100
(Source: Primary Data)
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4.2.57 Purpose for Accessing SNSs by the Research Scholars

Table 57 reveals that in Assam University, 19.97% of research scholars access SNSs for

Messaging/Chatting, whereas 8.87% of respondents access it for find new friends, 51.67%

of respondents use it to find out the relevant information, 3.80% of respondents access

SNSs to share their experiences, 0.48% of respondents access such sites to take part in

active discussions, 1.27% of respondents access it to find information for events like

workshop, seminars, conferences etc. 0.63% of respondents access these sites to upload

videos and pictures of events like seminar conferences etc., 12.68% of respondents access

such sites to keep themselves up-to-date and 0.63% of respondents use it for downloading

the photo and videos. Further at Mizoram University 37.27% of research scholars access

SNSs for Messaging/Chatting, whereas 4.55% of respondents access it to find new

friends, 36.67% of respondents use it to find out the relevant information, 5.15% of

respondents access SNSs to share their experiences, 3.03% of respondents access it to find

information for events like workshop, seminars, conferences etc. 1.82% of respondents

access these sites to upload videos and photos of events like seminar conferences etc.,

8.18% of respondents access such sites to keep themselves up to date and 3.33% of

respondents use social networking sites for downloading the photo and videos (Figure 57).

4. T57: Purpose for Accessing SNSs by the Research Scholars

Purposes for Accessing SNSs

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Massage/Chat 126 19.97 123 37.27

Find New friends 56 8.87 15 4.55

Searching Information 326 51.67 121 36.67

Sharing Experiences 24 3.80 17 5.15

Take part in Discussion 3 0.48 0 0.00

Find information of Events 8 1.27 10 3.03

Uploading Photo/Video of

Events

4 0.63 6 1.82

Keep up to date 80 12.68 27 8.18

Download Video/Pictures 4 0.63 11 3.33

Total 631 100 330 100

(Source: Primary data)
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4. F 57: Purposes for Accessing SNSs by the Research Scholars

4.2.58 Academic & Personal uses of SNSs by the Faculty Members & Research

Scholars

Table 58 indicates the academic and personal uses of social networking sites by the faculty

members and research scholars of both the Universities. It shows that 37.83% faculty

members use SNSs for personal purposes, whereas 62.17% of faculty members use SNSs

for academic purposes. Further 70.03% of research scholars are using SNSs for personal

purposes, whereas 29.97% of research scholars using these sites for academic

communications (Figure 58).

4. T58: Academic & personal uses of SNSs by the Respondents

Purposes of

Using SNSs

Faculty Members Research Scholars

Frequency Percentage Frequency Percentage

Personal 132 37.83 673 70.03

Academic 217 62.17 288 29.97

Total 349 100 961 100

(Source: Primary Data)
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4. F58: Academic and Personal uses of SNSs by the Respondents

4.2.59 No. of Friends/contact on SNSs of the Research Scholars

Table 59 indicates the number of friends/contacts of the research scholars on social

networking sites. In Assam University, 10.14% of respondents having less than 25

friends/contacts on SNSs, whereas 8.08% of respondents having in between 26-49

friends/contacts on these sites, 11.42% of respondents having friends/contacts on it in

between 50 and 99, 15.21% of respondents having in between 100 to 200 friends/contacts

on these sites and most of the respondents i.e. 55.15% having more than 200

friends/contacts on such sites. Further at Mizoram University, 5.15% of research scholars

have less than 25 friends/contacts on SNSs, only 3.34% of respondents have in between

26-49 friend/contacts, 13.33% of respondents have friends/contacts in between 50-99,

14.24% of respondents have in between 100 to 200 friends/contacts on such sites and

maximum no. of respondents i.e. 63.94% having more than 200 friends/contacts on social

networking sites (Figure 59).
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4. T59: No. of Friends/contacts on SNSs of the Research Scholars

Friends on SNSs Assam University Mizoram University

Frequency Percentage Frequency Percentage

<25 64 10.14 17 5.15

26-49 51 8.08 11 3.34

50-99 72 11.42 44 13.33

100-200 96 15.21 47 14.24

>200 348 55.15 211 63.94

Total 631 100 330 100

(Source: Primary data)

4. F59:No. of Friends/Contact on SNSs of the Research Scholars

4.2.60 Gender Wise Friends/contact on SNSs of the Research Scholars

Table 60 indicates the gender wise distribution having number of friends/contacts of the

researcher scholars on social networking sites. In Assam University, 9.01% of male and

11.59% of Female respondents having less than 25 Friends/ contacts on SNSs, whereas

8.73% of male and 7.25% of Female respondents have between 26-49 friends/contacts on

these sites, 9.01% of male and 14.49% of female respondents have friends/contacts on it in

between 50 and 99, 13.52% of male and 17.39% of female respondents having in between

100 to 200 contacts/friends on these sites and most of the respondents i.e. 59.72% of male
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and 49.28% of female respondents having more than 200 friends/contacts on such sites.

Whereas in Mizoram University, 4.97% of male and 5.33% of female respondents have

less than 25 friends/contacts on SNSs, whereas 6.21 of male and 0.59% of female

respondents have in between 26-49 friends/contacts, 8.07% of male and 18.34% of female

respondents have contacts/friends in between 50-99, 19.25% of male and 9.47% of female

respondents have in between 100 to 200 friends/contacts on such sites and maximum no.

of respondents i.e. 61.49% of male and 66.27% of female respondents have more than 200

friends/contacts on social networking sites (Figure 60).

4. T60: Gender wise Friends/contacts on SNSs of the Research Scholars

No. of Friends
on SNSs

Male Female
Assam

University
Mizoram

University
Assam

University
Mizoram
University

Percentage Percentage Percentage Percentage
>25 9.01 4.97 11.59 5.33
26-49 8.73 6.21 7.25 0.59
50-99 9.01 8.07 14.49 18.34
100-200 13.52 19.25 17.39 9.47
<200 59.72 61.49 49.28 66.27

(Source: Primary Data)

4. F60: Gender wise No. of Friends/Contact on SNSs of the Research Scholars

(AU=Assam University, MZU=Mizoram University)
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4.2.61 Friends/contacts on SNSs of the Faculty Members & Research Scholars

Table 61 indicates the number of friends/contacts of the faculty members and research

scholars on social networking sites. which shows that 20.05% of faculty members having

less than 25 friends/contacts on SNSs, whereas 12.61% of the faculty members have in-

between 26-49 friends/contacts on these sites, 21.21% of the faculty members have

friends/contacts on SNSs it in between 50-99, whereas 27.22% of the faculty members

having in between 100 to 200 friends/contacts on these sites and 18.91% of the faculty

members of both the universities having more than 200 friends/contacts on such sites.

Whereas 8.43% of research scholars have less than 25 friends/contacts on SNSs, 6.45%

research scholars have in between 26-49 friend/contacts, 12.07% of research scholars

having friends/contacts in between 50-99, 14.88% of research scholars have in between

100 to 200 friends/contacts on such sites and most of the research scholars i.e. 58.17%

having more than 200 friends/contacts on social networking sites (Figure 61).

4. T61: No. of Friends/contacts on SNSs by the Faculty Members & Research
Scholars

(Source: Primary Data)

Friends on

SNSs

Faculty Members Research Scholars

Frequency Percentage Frequency Percentage

<25 70 20.05 81 8.43

26-49 44 12.61 62 6.45

50-99 74 21.21 116 12.07

100-200 95 27.22 143 14.88

>200 66 18.91 559 58.17

Total 349 100 961 100
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4. F61: No. of Friends/contacts on SNSs by the Faculty Members & Research

Scholars

4.2.62 Timing of Accessing SNSs by the Research Scholars

Table 62 indicates the preferable timing for accessing social networking sites by the

research scholars of both the Universities. This presents that in Assam University only

3.80% of respondents accessing these sites in morning time, whereas 6.97% respondents

access it in the afternoon, 31.07% respondents prefer to access them in the evening and

most of the respondents i.e. 58.16% are accessing such SNSs randomly. Whereas in

Mizoram University 1.51% respondents accessing it in the morning time, where 3.64%

respondents accessing in the afternoon, 33.64% respondents access theses sites in the

evening and maximum respondents i.e. 61.21% are accessing such sites randomly (Figure

62).

4. T62: Timing of Accessing SNSs by the Research Scholars

Timing of Accessing Assam University Mizoram University

Frequency Percentage Frequency Percentage

Morning 24 3.80 5 1.51

Afternoon 44 6.97 12 3.64

Evening 196 31.07 111 33.64

Randomly 367 58.16 202 61.21

Total 631 100 330 100
(Source: Primary Data)
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4. F62: Timing of Accessing SNSs by the Research Scholars

4.2.63 Easiness with SNSs by the Research Scholars

Table 63 Indicates the easiness of SNSs being accessed by the research scholars which

shows that in Assam University 0.63% of respondents feel very difficult while accessing

them, whereas 4.44% respondents feel difficult to use, where most of the research scholars

i.e. 41.84% feel average (not difficult/not easy) while accessing them. 14.58% respondents

feel easy to access and 38.51% respondents feel very easy to access such sites. Further in

Mizoram University, 2.12% of respondents feel difficult to access, 57.88% respondents

find it average to access these sites, where 15.45% respondents find easy to access and

24.55% of respondents find them very easy while accessing (Figure 63).

4. T63: Easiness with SNSs by the Research Scholars

Flexibility Assam University Mizoram University

Frequency Percentage Frequency Percentage

Very Difficult 4 0.63 0 0.00

Difficult 28 4.44 7 2.12

Average 264 41.84 191 57.88

Easy 92 14.58 51 15.45

Very Easy 243 38.51 81 24.55

Total 631 100 330 100

(Source: Primary Data)
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4. F63: Easiness with SNSs by the Research Scholars

4.2.64 Easiness/Flexibility with SNSs by the Faculty Members and Research Scholars

Table 64 indicates the flexibility/easiness of SNSs being accessed by the faculty members

and research scholars of both the Universities. It shows that 3.73% of faculty members feel

very difficult while accessing these sites, whereas 11.17% respondents feel difficult to use,

where most of the faculty members i.e. 39.26% feel average (not difficult/not easy) while

access. 32.09% respondents feel easy to access and 13.75% respondents feel very easy to

access such sites. Further 0.41% of research scholars feel very difficult to access, 3.65%

respondents find it difficult while access. 47.35% of respondents find average to access

these sites, where 14.88% respondents find easy to access and 33.71% of research scholars

find it very easy while accessing (Figure 64).

4. T64: Easiness/Flexibility with SNSs by the Faculty Members & Research Scholars

Easiness/Flexibility

with SNSs

Faculty Members Research Scholars

Frequency Percentage Frequency Percentage

Very Difficult 13 3.73 4 0.41

Difficult 39 11.17 35 3.65

Average 137 39.26 455 47.35

Easy 112 32.09 143 14.88

Very Easy 48 13.75 324 33.71

Total 349 100 961 100

(Source: Primary data)
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4. F64: Flexibility with SNSs by the Faculty Members & Research Scholars

4.2.65 Nature of Membership/friendship on SNSs of the Research Scholars

Table 65 shows the nature of membership/friendship of the research scholars on SNSs. It

indicates that in Assam University, 27.26% of respondents have friendship with their

colleagues, 59.43% respondents have contact with their personal friends, 3.17%

respondents have friendship with strangers 8.87% respondents have membership with

professionals and 1.27% respondents have contacts with acquaintance on these sites.

Whereas in Mizoram University, 17.27% of respondents have membership with their

colleagues, 71.82% respondents have membership with their personal friends on such

sites, 2.12% respondents have contact with strangers, whereas 7.58% respondents having

membership with professionals in their respective fields and 1.21% respondents have

contact with acquaintance on SNSs. (Figure 65).

4. T65: Nature of Membership on SNSs of the Research Scholars

Nature of

Membership

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Colleagues 172 27.26 57 17.27

Personal Friends 375 59.43 237 71.82

Strangers 20 3.17 7 2.12

Professionals 56 8.87 25 7.58

Acquaintance 8 1.27 4 1.21

Total 631 100 330 100

(Source: Primary Data)
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4. F65: Nature of Membership on SNSs by the Research Scholars

4.2.66 Satisfaction Level on SNSs by the Research Scholars

Table 66 shows the satisfaction level on social networking sites. It indicates that In Assam

University 15.21% of research scholars are highly satisfied, whereas most of the

respondents i.e. 62.60% are satisfied, 21.56% of respondents are partially satisfied and

only 0.63% of respondent are not satisfied with social networking sites. Further at

Mizoram University 17.27% of respondents are highly satisfied, whereas 66.36% of

respondents are satisfied, 15.16% of respondents are partially satisfied and only 1.21% of

respondents are not satisfied with features and services are available on Social networking

sites (Figure 66).

4. T66: Satisfaction level on SNSs by the Research Scholars

Satisfaction Level on

SNSs

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Highly Satisfied 96 15.21 57 17.27

Satisfied 395 62.60 219 66.36

Partially Satisfied 136 21.56 50 15.16

Not Satisfied 4 0.63 4 1.21

Total 631 100 330 100

(Source: Primary Data)
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4. F66: Satisfaction Level on SNSs by the Research Scholars

4.2.67 Satisfaction Level on SNSs by the Faculty Members & Research Scholars

Table 67 shows the satisfaction level on social networking sites by the faculty members

and research scholars of both the Universities. It indicates that 0.86% of faculty members

are highly satisfied from SNSs, whereas 14.90% of faculty members are satisfied, most of

the faculty members i.e. 67.90% are partially satisfied and 16.34% of faculty members are

not satisfied from SNSs. Whereas 15.93% of research scholars are highly satisfied, 63.89%

of research scholars are satisfied, 19.35% of research scholars are partially satisfied and

0.83% of research scholars are not satisfied from social networking sites (Figure 67).

4. T67: Satisfaction Level on SNSs by the Faculty Members & Research Scholars

Satisfaction Level on

SNSs

Faculty Members Research Scholars

Frequency Percentage Frequency Percentage

Highly Satisfied 3 0.86 153 15.93

Satisfied 52 14.90 614 63.89

Partially Satisfied 237 67.90 186 19.35

Not Satisfied 57 16.34 8 0.83

Total 349 100 961 100

(Source: Primary data)
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4. F67: Satisfaction Level on SNSs by the Faculty Members & Research Scholars

4.2.68 Privacy on SNSs of the Research Scholars

Table 68 presents the data related to the privacy of information submitted by the research

scholars on social networking sites. Which indicates that in Assam University, 17.12% of

respondents believe that no privacy is there on SNSs, whereas 19.01% respondents feel

that little privacy is there, 28.53% respondents believe that somehow it has privacy, and

most of the respondents i.e. 35.34% believe that it is highly secured for users privacy.

Further in Mizoram University, 16.97% of respondents think that it has no privacy,

whereas 29.09% respondents feel that it has little privacy, 28.18% respondents believe that

somehow it has privacy and 25.76% respondents believe that it has high privacy on their

information submitted on SNSs (Figure 68).

4. T68: Privacy on SNSs of the Research Scholars

Privacy on SNSs Assam University Mizoram University

Frequency Percentage Frequency Percentage

Not at all 108 17.12 56 16.97

A little 120 19.01 96 29.09

Some what 180 28.53 93 28.18

Highly 223 35.34 85 25.76

Total 631 100 330 100

(Source: Primary Data)
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4. F68: Privacy on SNSs of the Research Scholars

4.2.69 Reliability of information on SNSs Access by Research Scholars

Table 69 presents the reliability of information available on SNSs. Which shows that at

Assam University 3.80% of research scholars believe that the information available on

these sites are not reliable, whereas most of the respondents i.e. 66.41% think that

information available on SNSs are partially reliable, 29.79% of respondents feel that

information available on such sites are reliable. Whereas in Mizoram University, 5.45% of

respondents believe that on these site information are not reliable, where 63.33% of

respondents feel that information available on these sites are partially reliable and 31.22%

respondents says that information available on SNSs are reliable (Figure 69).

4. T69: Reliability of Information on SNSs

Reliability of

information on SNSs

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Not Reliable 24 3.80 18 5.45

Partially reliable 419 66.41 209 63.33

Reliable 188 29.79 103 31.22

Total 631 100 330 100

(Source: Primary data)
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4. F69: Reliability of Information on SNSs

4.2.70 Impact of SNSs on Personal/Professional life of the Research Scholars

Table 70 presents the data related to the impact of SNSs on research scholars’ personal and

professional life. Which indicates that at Assam University, 8.24% of research scholars

believe that it has no impact on their personal and professional life, whereas 40.41%

research scholars feel that it rarely impact and most of the respondents i.e. 51.35% says

that it has greater impact on their personal and professional life. Further in Mizoram

University, 13.64% of research scholars think that it has no impact, whereas 42.42%

research scholars feel that it rarely impact and most of the research scholars i.e. 43.94%

believe that it has greater impact on their personal and professional life (Figure 70).

4. T70: Impact of SNSs on Research Scholars

Impact of SNSs Assam University Mizoram University

Frequency Percentage Frequency Percentage

Not Impact 52 8.24 45 13.64

Rarely Impact 255 40.41 140 42.42

Greater Impact 324 51.35 145 43.94

Total 631 100 330 100

(Source: Primary Data)
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4. F70: Impact of SNSs on Research Scholars

4.2.71 Impact of SNSs on Personal/Professional life of the Faculty Members &

Research Scholars

Table 71 presents the data related to the impact of SNSs on faculty member’s and research

scholar’s personal and professional life. Which indicates that 14.62% of faculty members

believe that it has no impact on their personal and professional life, whereas most of the

faculty members i.e. 51.29% feel that it rarely impact and 30.09% faculty members says

that it has greater impact on their personal and professional life. Further 10.09% of

research scholars think that it has no impact, whereas 41.11% research scholars feel that it

rarely impact and most of the research scholars i.e. 48.80% believe that it has greater

impact on their personal as well as professional life (Figure 71).

4. T71: Impact of SNSs on Personal/Professional life of the FM & RS

Impact of SNSs Faculty Members Research Scholars

Frequency Percentage Frequency Percentage

Not Impact 51 14.62 97 10.09

Rarely Impact 179 51.29 395 41.11

Greater Impact 119 34.09 469 48.80

Total 349 100 961 100

(Source: Primary data) (FM=Faculty Members, RS=Research Scholars)
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4. F71: Impact of SNSs on Personal/Professional life of the FM & RS

4.2.72 Problems being faced by the Research Scholars while Accessing SNSs

Table 72 indicates that the problems/hurdles being faced by the research scholars while

accessing SNSs at Assam University and Mizoram University. It indicates that in the

Assam University, 51.98% of research scholars said that it is time consuming, whereas

8.72% of research scholars feel that it is not useful for the research, 15.85% of research

scholars joined but left out due to health and other problems, 19.02% of research scholars

believe that it has leek the privacy, 3.17% of research scholars think that it is not user

friendly, 3.17% research scholars said that it is not allowed in the department, whereas

32.33% of research scholars faced poor internet facility and 2.54% of research scholars

face lack of ICT knowledge while accessing SNSs. Further at the Mizoram University,

45.15% of research scholars said that it is time consuming, whereas 6.97% of research

scholars feel that it is not useful for the research, 12.12% of research scholars joined but

left out due to health and other problems, 10.30% of research scholars believed that it has

leek the privacy, 2.12% of research scholars think that it is not user friendly, 1.21%

research scholars said that it is not allowed in the department, whereas 65.45% of research

scholars faced poor internet facility and 2.54% of research scholars face lack of ICT

knowledge and 0.91% of research scholars face other problems like health etc. while

accessing SNSs (Figure 72).
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4. T72: Problems being faced by the Research Scholars

Problems being faced by

Research Scholars

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Time Consuming 328 51.98 149 45.15

Not useful for Research 55 8.72 23 6.97

Joined but left out 100 15.85 40 12.12

Lack of Privacy 120 19.02 34 10.30

Not User friendly 20 3.17 7 2.12

Not Allowed in the Deptt. 20 3.17 4 1.21

Poor Internet facility 204 32.33 216 65.45

Lack of ICT knowledge 16 2.54 16 4.85

Others 0 0.00 3 0.91

(Source: Primary data)

4. F72: Problems in Accessing SNSs by the Research Scholar
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4. 2. 73 Login ID on SNSs by the Research Scholars
Table 73 presents the data regarding login ID for accessing SNSs by the research scholars,

which indicates that at Assam University, most of the respondents i.e. 93.66% are logging

these sites through their email ID, 0.63% of respondents use their home/city name for

login, whereas 2.54% respondents access through their mobile no. and 3.17% respondents

login through their real name. Further at Mizoram University, 89.39% of respondents login

these sites through their email ID, whereas 1.52% respondents access them from their

home/city name, 3.03% respondents accessing such sites through their mobile no. and

6.06% of respondents login SNSs through their real name (Figure 73).

4. T73: Login ID on SNSs by the Research Scholars

Login ID on SNSs Assam University Mizoram University

Frequency Percentage Frequency Percentage

Email ID 591 93.66 295 89.39

Home/City Name 4 0.63 5 1.52

Mobile No. 16 2.54 10 3.03

Real name 20 3.17 20 6.06

Total 631 100 330 100

(Source: Primary Data)

4. F73: Login ID on SNSs by the Research scholars

(AU= Assam University, MZU= Mizoram University)
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these sites through their email ID, whereas 1.52% respondents access them from their

home/city name, 3.03% respondents accessing such sites through their mobile no. and

6.06% of respondents login SNSs through their real name (Figure 73).

4. T73: Login ID on SNSs by the Research Scholars

Login ID on SNSs Assam University Mizoram University

Frequency Percentage Frequency Percentage

Email ID 591 93.66 295 89.39

Home/City Name 4 0.63 5 1.52

Mobile No. 16 2.54 10 3.03

Real name 20 3.17 20 6.06

Total 631 100 330 100

(Source: Primary Data)

4. F73: Login ID on SNSs by the Research scholars

(AU= Assam University, MZU= Mizoram University)
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4.2.74 Victims of Social Networking Bullying
Table 74 indicates the data regarding victim of social networking bullying of both the

Universities which shows that at Assam University 3.66% of male research scholars have

became victims of social networking bullying, whereas 3.26% of female research scholars

became victim of SNSs bullying. Further in Mizoram University 2.48% of male research

scholars became victim of social networking bullying whereas 4.14% of female research

scholars became victim of social networking bullying (Figure74).

4. T74: Victims of Social Networking Bullying

Gender Assam University Mizoram University

Frequency Percentage Frequency Percentage

Male 13 3.66 4 2.48

Female 9 3.26 7 4.14

Total 22 6.92 11 6.62

(Source: Primary data)

4. F74: Victims of Social Networking Bullying

(AU=Assam University, MZU=Mizoram University)

4.2.75 Preferred Interaction by the Research Scholars

Table 75 indicates that 19.01% of research scholars of Assam University prefer to do the

interaction on social networking sites rather than face to face. Whereas in Mizoram

University 22.12% of research scholars preferred social networking sites for interaction

rather than face to face (Figure75).
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4. T75: Preferred Interaction by the Research Scholars

Preferred Interaction by
Research Scholars

University
Assam University Mizoram University

Frequency Percentage Frequency Percentage
Face to Face 288 45.66 199 60.30

Through SNSs 120 19.01 73 22.12
Not sure 223 35.33 58 17.58

Total 631 100 330 100
(Source: Primary Data)

4. F75: Preferred Interaction by the Research Scholars

(AU= Assam University, MZU= Mizoram University)

4.2.76 Need of Features on SNSs by the Research Scholars

Table 76 presents the advanced features which should be available on SNSs as per the

opinion of research scholars, which indicates that 30.27% of research scholars wants that

data available on SNSs should be more reliable and authentic, 24.56% research scholars

like to see the privacy, 13.47% research scholars want that video calling facility should be

provided by SNSs, 3.18% research scholars feel that voting of several election should be

conducted through SNSs, 21.39% of research scholars don’t have any ideas and 7.13% of

research scholars like to see journals, study materials and so on, at Assam University.

Whereas in Mizoram University 28.78% of research scholars needs reliability and

authenticity of SNSs, 29.09% of research scholars wants more privacy, 6.36% research
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scholars need video calling features on SNSs, 2.13% respondents think that voting should

be through SNSs, 26.67% research scholars don’t have any ideas and 6.97% research

scholars like to see some other features like study materials, offline accessibility and so on,

should be available at social networking sites (Figure76).

4. T76: Features which should be available on SNSs

Features most like to

see on SNSs

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Authenticity 191 30.27 95 28.78

Privacy 155 24.56 96 29.09

Video calling 85 13.47 21 6.36

Voting 20 3.18 7 2.13

No Idea 135 21.39 88 26.67

Others 45 7.13 23 6.97

Total 631 100 330 100

4. F76: Features which should be Available on SNSs

(AU= Assam University, MZU= Mizoram University)
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4.2.77 Reluctant Features on SNSs by Research Scholars

Table 77 presents the features which are most dislike by the respondents, which shows that

at Assam University 8.72% of respondents dislike the advertisement on SNSs, 11.72%

respondents don’t want to see the spam information, whereas 17.91% respondents dislike

the personal and light comments, 6.34% respondents dislike fake accounts on SNSs,

6.34% respondents dislike friend request, 22.83% respondents dislike to upload personal

photo/videos, 19.01% respondents don’t have any idea, and 4.75% respondents dislike

others features like bad images, and pictures etc. Whereas in Mizoram University 9.09% of

respondents dislike advertisements, 11.52% respondents dislike spam information. 28.78%

respondents dislike personal comments, 9.09% respondents dislike fake accounts, 6.67%

respondents dislike unwanted friends request, 12.13% respondents dislike uploading

personal photo/videos, whereas 16.66% respondents don’t have any idea in this regards

and 6.06% of respondents dislike other features like unwanted massages and bad pictures

etc, on social networking sites (Figure 77).

4. T77: Features which is most dislike on SNSs by Research Scholars

Features most dislike

on SNSs

Assam University Mizoram University

Frequency Percentage Frequency Percentage

Advertisement 55 8.72 30 9.09

Spam Information 74 11.72 38 11.52

Personal Comments 113 17.91 95 28.78

Fake Accounts 40 6.34 30 9.09

Friend request 55 8.72 22 6.67

Uploading Photo/video 144 22.83 40 12.13

No Idea 120 19.01 55 16.66

Others 30 4.75 20 6.06

Total 631 100 330 100

(Source: Primary data)
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4. F77: Features which is most dislike on SNSs by Research Scholars

(AU=Assam University, MZU=Mizoram University)
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5.1 Introduction

This chapter presents a summary of the purpose, approach and finding of the present

research. The findings are discussed and recommendations are made for further

investigation.

The present research aimed to examine the Role of social networking sites in information

communication being use by the Faculty members and Research Scholars of Assam

University and Mizoram University. The data for research were collected through

structured questioner answered by Faculty members and Research Scholars of both the

Universities namely Assam University, Silchar and Mizoram University Aizawl and their

finding are given below.

5.2 Findings
The analysis of the data collected through questionnaires has revealed a number of

findings with regards to role of social networking sites in information communication

being use in teaching and research by the Faculty members and Research scholars of

Assam University and Mizoram University.

The following are the major findings of the present Research:

 It is observed that majority of the faculty members and research scholars from both

the Universities are aware of the social networking sites, having accounts on them

and using those for their day to day communication to support the teaching-

learning activities.

 It is found that most of the faculty members i.e. 58.17% of Assam University and

62.41% at Mizoram University are in the age group of 31-40 years who are active

user of SNSs.

 Most of the research scholars i.e. 80.35% of Assam University and 82.42% at

Mizoram University are in the age group of 21-30 years who are actively using

social networking sites for their day to day information communication.

 It is revealed that majority of the faculty members i.e. 34.13% at Assam University

and 31.91% at Mizoram University who are active on these sites having teaching

experience of 6-10 years.
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 The majority of the faculty members i.e. 34.13% at Assam University and 33.33%

at Mizoram University have more than 20 research publications on their accounts

and agreed that SNSs are helpful in teaching and research.

 Most of the research scholars i.e. 65.77% at Assam University and 62.12% at

Mizoram University have research publications in between 1-5 who are being

benefited from SNSs.

 Face book is the most favourite SNSs followed by LinkedIn, being accessed by all

category of faculty members i.e.  92.31% at Assam University and 92.91% of

Mizoram University.

 Most of the research scholars i.e. 95.56% at Assam University and 95.76% at

Mizoram University commonly access Facebook followed by Whatsapp, social

networking sites for their day to day information communications.

 39.40% of the faculty members of Assam University and 50.35% of faculty

members at Mizoram University are using Personal computer as a tool for

accessing social networking sites for information communication.

 Laptop is a most favoured access tool by the research scholars of Assam

University, whereas the research scholars of Mizoram University preferred the

Mobile for accessing social networking sites as a tool.

 Home/Hostel is the most suitable place for accessing social networking sites for

information communication by the faculty members as well as research scholars of

both the Universities i.e. Assam University and Mizoram University.

 With regard to the frequency of accessing social networking sites by the faculty

members of Assam University are little bit high i.e. 49.05% are accessing several

times in a day, whereas 46.81% of the faculty members of Mizoram University are

accessing these sites several times in a day for information communication.

 64.50% of the research scholars at Assam University are accessing social

networking sites several times in a day and 65.76% of the research scholars at

Mizoram University access such sites several times in a day for their day to day

information communication.

 The majority of the faculty members i.e. 42.79% of Assam University and 47.52%

of Mizoram University are spending less than one hour in a day for accessing

social networking sites, followed by research scholars of both the Universities i.e.
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32.33% of Assam University and 42.12% of Mizoram University for their day to

day information communication.

 51.06% of the faculty members at Mizoram University are using social networking

sites since more than 04 years followed by 41.83% of faculty members of Assam

University.

 In connection with the purposes for accessing social networking sites, it indicates

that 38.02% of the faculty members at Assam University use social networking

sites to find their relevant information followed by 36.17% of faculty members at

Mizoram University.

 51.67% of research scholars at Assam University are using social networking sites

to find their desired information followed by 36.89% of research scholars at

Mizoram University accessing it for the same purpose.

 To enlarge the information circle we need maximum number of friends/contacts, in

this regards 28.37% of faculty members at Assam University having

friends/contacts in between 100 to 200 followed by 25.53% of faculty members at

Mizoram University.

 The research scholars of Mizoram University are having rich friends/contact circle

than Assam University research scholars i.e. 63.94% at Mizoram University and

55.15% of research scholars at Assam University having more that 200

friends/contact on social networking sites which shows importance and

significance of social networking sites.

 The easy accessibility of social networking sites indicates that most of the faculty

members as well as research scholars from both the Universities opine the opinion

that they are accessing these sites randomly for information communication.

 40.38% of the faculty members at Assam University, who are accessing these sites

actively, feel that it is neither difficult nor easy to access, followed by 37.59% of

faculty members at Mizoram University, and the majority of the research scholars

of both the Universities are in the same opinion.

 In regard to the membership on social networking sites, the personal friends are the

first choice followed by the colleagues in all categories of users i.e. faculty

members and research scholars as well at both the Universities.



Role of Social Networking Sites ...........................Assam University & Mizoram University - Anil Kumar 175

 66.83% of faculty members at Assam University are partially satisfied about

information and services provided by the social networking sites, whereas 69.51%

of faculty members at Mizoram University are also in the same opinion.

 66.36% of research scholars at Mizoram University and 62.60% of research

scholars at Assam University are satisfied from the information, feathers and

services provided by social networking sites.

 With regard to the reliability of information available on social networking sites,

the majority of the respondents i.e. 57.69% of faculty members at Assam

University and 67.38% of faculty members at Mizoram University are in opinion

that the information available on SNSs are partially reliable followed by the

64.41% of research scholars at Assam University and 63.33% of research scholars

at Mizoram University.

 52.49% of faculty members at Mizoram University and 50.48% of faculty

members at Assam University believe that social networking sites rarely impact on

their personal and professional life, but 51.35% of research scholars at Assam

University and 43.94% of research scholars at Mizoram University are in the

opinion that SNSs has greater impact on their personal and professional life.

 In connection with the problems, barriers or hurdles which are being faced by the

faculty members and research scholars at both the Universities, while accessing

social networking sites, It indicates that the most of the faculty members i.e.

71.15% at Assam University and 66.67% at Mizoram University face shortage of

time followed by the problems of poor internet facility for accessing SNSs.

 65.45% of the research scholars at Mizoram University are facing problem of poor

internet facility for accessing social networking sites for information

communication followed by 51.98% of research scholars at Assam University who

are facing hurdles of shortage of time.

 While providing the information as login ID on SNSs the most of the respondents

in all categories are using their e-mail identification for accessing these sites.

 As we know that every coins have two sides, in the same way apart from the

several benefits of SNS it has some weakness too. The present research identified

the victims of social networking bullying which shows that 1.38% of male and

1.59% of female faculty members at Assam University are victims of social

networking bullying, whereas at Mizoram University no male faculty members
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faced this accidents but 7.89% of the female faculty members faced social

networking bullying, this ratio is quite higher in comparison to the Assam

University.

 With regard to the victims of social networking bullying faced by the research

scholars, the male victims are higher at Assam University in comparison to the

Mizoram University, whereas the number of female victims at Mizoram University

is higher than Assam University i.e. 3.66% of male research scholars and 3.26% of

the female research scholars at Assam University and 2.48% of male and 4.14% of

female research scholars at Mizoram University who have been victims of social

networking bullying.

 As result the interaction on social networking sites are becoming more and more

popular day by day, hence 20.57% of the faculty members at Mizoram University

and 16.35% of faculty members at Assam University are preferring to do the

interaction on SNSs rather than face to face, whereas 22.00% of research scholars

at Mizoram University and 19.01% of research scholars at Assam University are in

the same opinion.

 In the time of information explosion on the social networking sites 30.29% of

faculty members at Assam University would like see the more Authenticity and

reliability of SNSs, whereas Mizoram University 34.05% of faculty members

desire the same, the research scholars also wants the authenticity and privacy of

information should be improved by the social networks.

 With regard to the proper utilization of SNSs, the majority of respondents are in

the opinion that many things should be removed on SNSs i.e. display of unwanted

information, images, advertisement and so on.

 The research indicates that social networking sites are quite popular and beneficial

for academic uses which are being use positively by the faculty members and

research scholars at Assam University and Mizoram University.

5.3 Challenges of using Social Networking Sites

Challenges related with accessing social networking sites by the faculty members

and research scholars include the following:
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o Social networking could need considerable time commitment from faculty

members and research scholars,

o Social networking could require technological expertise, for its easy and

quick access,

o SNSs could be a challenged for faculty members as well as research

scholars to access their desired and relevant information or deliver social

media content in a bilingual or multilingual languages,

o Levels of interest in and skills with using social networking vary extremely

across the world,

o There are unlimited scope to support more advanced social networking

usage/ features and the training that would be required to enable this,

o An educational institution needs to work hard to maintain engagement with

its users and attract popularity (followers, likes and so on),

o There are potential copyright issues when using social networking such as

YouTube to build collections,

o External factors such as Internet connectivity, technological infrastructure

and Institutional restrictions on the use of social media may restrict access.

5. 4 Scope for further Research
The research described above and incorporated in this special theme section

contributes to an ongoing research about the role and importance of social networking

sites, both for faculty members as well as research scholars. Huge, unexplored waters still

remain to be explored. Methodologically, SNS researchers' capability to make causal

claims is limited by a lack of experimental or longitudinal studies. Although the

circumstances are changing very fast, faculty members and research scholars still have a

limited understanding of who is and who is not using these sites, why, and for what

purposes, especially in India. Such questions will require large-scale quantitative and

qualitative research. More affluent, ethnographic research on populations more difficult to

access (including non-users) would further aid scholars' ability to understand the long-
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standing implications of these tools. I hope that the work described here and included in

this collection will help to build a foundation for future investigations of these and other

significant issues surrounding social networking sites.

If faculty members and research scholars do not clearly promote professional goals

that SNS can efficiently help them to achieve (e.g. building a community of learners), then

is there any value for these faculty members and research scholars to use social networking

sites in a professional manner.

How do the faculty members and research scholars access different social

networking sites for professional and educational purposes and how does online

participation through social networks relate to faculty members’ and research scholars’

position, age, discipline, gender, and other personal characteristics?

5.5 Conclusion

The present study concludes that today, social networking sites have become one of

the largest platforms for the teaching and learning communities to share and experience the

real time information for personal as well as for academic purposes to connect and expand

their professional network. The above findings indicate that social networking is being

used by the faculty members and researchers in the two universities namely Assam

University and Mizoram University surveyed. However, it is elevated time that the faculty

members and research scholars should start accessing such sites for academic/research

purposes to gain information on the latest developments in their field concern, seek

opinions of other colleagues and experts on their methods of teaching and research

outputs, etc. By using the social networking sites the faculty members and research

scholars can have access to a large population. They should use certain academic social

networking sites like academia.edu, Mendeley, Research Gate, Zotero, Scholastica,

LinkedIn and so on.

To upload their study material, assignments and project materials, publications,

their CV, join conversations in scholarly communities and select from a range of interests

to follow, make comments and track progress within the groups they created. For this

purpose, the libraries of these Universities can play an important role by using SNSs to

alert users, to indicate additions of their collections, to provide links to articles, videos,
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standing implications of these tools. I hope that the work described here and included in

this collection will help to build a foundation for future investigations of these and other

significant issues surrounding social networking sites.

If faculty members and research scholars do not clearly promote professional goals

that SNS can efficiently help them to achieve (e.g. building a community of learners), then

is there any value for these faculty members and research scholars to use social networking

sites in a professional manner.

How do the faculty members and research scholars access different social

networking sites for professional and educational purposes and how does online

participation through social networks relate to faculty members’ and research scholars’

position, age, discipline, gender, and other personal characteristics?

5.5 Conclusion

The present study concludes that today, social networking sites have become one of

the largest platforms for the teaching and learning communities to share and experience the

real time information for personal as well as for academic purposes to connect and expand

their professional network. The above findings indicate that social networking is being

used by the faculty members and researchers in the two universities namely Assam

University and Mizoram University surveyed. However, it is elevated time that the faculty

members and research scholars should start accessing such sites for academic/research

purposes to gain information on the latest developments in their field concern, seek

opinions of other colleagues and experts on their methods of teaching and research

outputs, etc. By using the social networking sites the faculty members and research

scholars can have access to a large population. They should use certain academic social

networking sites like academia.edu, Mendeley, Research Gate, Zotero, Scholastica,

LinkedIn and so on.

To upload their study material, assignments and project materials, publications,

their CV, join conversations in scholarly communities and select from a range of interests

to follow, make comments and track progress within the groups they created. For this

purpose, the libraries of these Universities can play an important role by using SNSs to

alert users, to indicate additions of their collections, to provide links to articles, videos,
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web contents, provide search tips, respond to faculty and researcher’s comments and so on,

that might be useful to the faculty members and research scholars. The libraries can also

create forums to promote library activities and use the SNSs as a marketing tool for the

services available to the faculty members as well as research scholars. Even, the “ask-a-

librarian” services can be offered to the research scholars through the social networking

sites. Thereby “getting everyone on board” for a combined research atmosphere.

Obviously more than a passing trend, almost every community and educational

leader now knows that the social networking and digital media revolution is here to stay as

part of the framework of how we can communicate and narrate to each other. Now the

advanced technology has introduced new forms of linking and networking through social

networking platforms. While this study has investigated the link between social

networking sites and Universities’ faculty member’s and research scholar’s success, initial

findings contemplate that these sites allow faculty members and research scholars to

access and share information easily, and allow them to maintain and develop networks

with virtual easiness. Several Universities are experimenting with the texting and social

media to keep students informed about Universities news, deadlines, services, job

opportunities, and other resources and so on.

Based on analysis of surveyed data, it is revealed that, the Assam University and

Mizoram University leaders should think that social networking sites has the potential to

play a key role in several aspects of the University experience, from promotion and

engagement to developing a highly trained workforce.

There also seems to be a strong interest in determining how to include social

networking sites effectively and efficiently into academic matters, teaching-learning, and

what goes on inside campus and classrooms. At the same time, it was also found that some

University influential are unsure or they simply do not know what role social networking

sites should play in their institutions. Furthermore, Universities and College leaders do not

have concrete examples of effective use of social media to accomplish the variety of

purposes mentioned in this research. It is necessary to collaborate with Universities and

college faculty members and research scholars with good research and with set examples

of effective practices that can inform their social networking strategies, successful

implementation, and timely and on-going evaluation.
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5.6 Suggestions

Based on the findings and conclusions of the present research, the following suggestions

and recommendations are suggested for adoption in an effort to access the social

networking sites to improve the scholarly communication and uses by the faculty members

and research scholars of Assam University, Silchar and Mizoram University, Aizawl-

I advocate the faculty members and research scholars of both the Universities

should formulate policies on the use of social networking sites, such a policy

should be designed in a way to include: a designated faculty member or staff at a

senior management level, with appropriate professional qualifications, to be

responsible for the planning, implementation, operation and monitoring of services

of the social network site for constructive and scholarly use,

The research has brought out that the potential of SNSs in higher education has not

been optimally explored and utilized,

It can provide direction for open discussions and information allowing social

interaction, thereby facilitating knowledge building and sharing,

To promote the use of social networking, hosting of popular social networking

links on University’s websites should be undertaken and managed,

It is recommended to educate and publicise to the educational social networking

sites for maximum scholarly use by the faculty members and research scholars.

Expertise should be sought from International Universities and institutions for

assistance and maximum use of SNSs.

It is recommended that both the Universities should spearhead the implementation

of social networking tool.

Constant evaluation of the social networking sites should be carried out to establish

areas require attention. Evaluation is important because it helps to match objectives

of the social networking sites with performance.

To minimize the negative effect of Social Networking sites, it is crucially important

to educate our faculty members and research scholars on healthy use of information

and communication technology as well as providing them a healthy atmosphere.
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SNS will complement the effect of the Universities' formal website. If this is

achieved, then SNSs may function as a platform of motivating, informal learning

by fruitful communication between the faculty members and research scholars.

The users should install the pop-up blocker in their systems to block the unwanted

images, pictures, websites etc., while accessing social networking sites.

An active antivirus must be installed in the personal computer, laptop, mobile etc.,

to detect and protect from virus.

5.7 Privacy and safety concerns

The privacy and safety of the information of the faculty members and research

scholars submitted on social networking sites have been covered extensively in the SNSs

recently. Privacy measures are provided on several social networking sites to attempt to

provide their users with high protections for their personal and professional information

placed on SNSs. Most of the users were less aware and seemingly unwilling to consider

the same, there could be a more serious side to this activity. Several quantitative researches

investigated the awareness of privacy settings among the users, along with other media

literacy issues. The user’s understanding and their concern about potential risks were also

investigated qualitatively.
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Apendix-1

A Research Questionnaire

TOPIC: - ROLE OF SOCIAL NETWORKING SITES IN INFORMATION
COMMUNICATION: A STUDY OF FACULTY MEMBERS AND RESEARCH
SCHOLARS OF ASSAM UNIVERSITY AND MIZORAM UNIVERSITY

Please fill the information in blank space/put a tick mark (√)

1. Name: _____________________________________________________

2. Designation: ________________________________________________

3. Department: _______________________________________________

4. Gender-Male [ ]                         Female [ ]

5. Age Group –
Sl.No. Age between (Years) Please tick (√)
A 21-30
B 31-40
C 41-50
D More than 50

6. Teaching/Research Experiences-
Sl. No. Teaching/Research Experience (Years) Please tick (√ )
A 1-5
B 6-10
C 11-15
D More than 15 Please specify____________

7. How many publication do you have?
Sl. No. Publications Please tick (√ )
A 1-5
B 6-10
C 11-20
D More than 20 Please specify____________
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8. Which Social Networking sites (SNSs) do you have account (s)? (Multiple
answers permitted)

Sl. No.
Social Networking Sites Please tick (√ )

A Facebook
B WhatsApp
C Twitter
D Research Gate
E LinkedIn
F Academia.edu
G Google+
H MySpace
I Blogger.com
J Others

Please specify ______________________

9. In which tools you are accessing SNSs? (Give your preferences)

Sl. No.
Tools of using SNSs Please write (1, 2, 3....)

A Laptop
B P.C.
C Mobile
D Others, Please specify__________________

10. Where you access SNSs? (Give your preferences)

Sl. No.
Place of accessing SNSs Please write (1, 2, 3....)

A Department
B Computer Centre
C Home
D Cyber Cafe
E Others

Please specify__________________________

11. Frequency of using SNSs – Please tick (√)

Sl. No.
Occasionally Once a week Once in a

Day
Twice in a
Day

Several time
in a day

A
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12. Duration of using SNSs
Sl.No. Hours in a Day Please tick (√ )
A Less than 01 hour
B 1-2
C 2-3
D 3-4
E More than 4 hours

13. How long have you been using social networking sites?

Sl.No.
Period of using SNSs (Years) Please tick (√ )

A Less than 01 year
B 1-2 years
C 2-3 years
D 3-4 years
E More than 4 years

14. Which SNS do you access most? (Give your preferences)

Sl. No.
Social Networking Sites Please Write (1, 2, 3…)

A Facebook
B WhatsApp
C Twitter
D Research Gate
E LinkedIn
F Academia.edu
G Google+
H MySpace
I Blogger.com
J Others

Please specify ______________________

15. What are the purposes of using SNSs? (Give your preferences)

Sl. No.
Purpose Please write (1, 2, 3....)

A Message/Chat
B Find New Friends
C Searching Information
D Sharing experiences
E Take part in discussions
F Find information of Evens
G Uploading photos of Events
H Keep up- to-date
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I Download videos and picture
J Other, please

specify______________________

16. How many friends do you have on SNSs?

Sl. No.
Number of friends Please tick (√)

A Less than 25
B 26-49
C 50-99
D 100-200
E More than 200

17. What time do you frequently use Social Networking Sites?

Sl. No.
Timing Please tick (√)

A Morning
B Afternoon
C Evening
D Randomly

18. How do you flexible with SNSs?

Sl. No.
Flexibility in use of SNSs Please tick (√)

A Very difficult
B Difficult
C Average
D Easy
E Very easy

19. Nature of Membership on SNSs. (Give your preferences)

Sl. No
Nature of Membership on SNSs Please write (1, 2, 3....)

A Colleagues
B Personal Friends
C Strangers
D Professionals
E Acquaintances

20. What is your satisfaction level from SNSs?

Sl. No.
Level of satisfaction from SNSs Please tick (√)

A Highly satisfied
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B Satisfied
C Partially satisfied
D Not satisfied

21. In general, how concerned are you about the privacy of the following
information you submit on Social Networking Sites.

Sl. No.
Privacy Please tick (√)

A Not at all
B A little
C Somewhat
D Highly

22. Is the information available on SNSs is reliable?

Sl. No.
Reliability of information on SNSs Please tick (√)

A Reliable
B Partially reliable
C Not Reliable

23. Impact of SNS on your professional career

Sl. No.
Impact on your professional life Please tick (√)

A Greater Impact
B Rarely Impact
C Not Impact

24. What are the problems you are facing while using the SNSs?

Sl.No.
Problems in using SNSs Please tick (√)

A Time Consuming
B Not useful for research
C Joined but left
D Lack of privacy
E Not user friendly
F Not allowed in the dept
G Lack of internet facility
H Lack of ICT knowledge
I Others Please specify______________________
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25. Please indicate which is your Login ID on social networking sites?

Sl.No.
Login I D on SNSs Please tick (√)

A Email ID
B Home Town/ City
C Mobile no.
D Real Name
I Others Please specify______________________

26. Do you think or feel that these networking sites have created any negative impact on
your personal life

Yes [ ] No [ ]

27. Have you ever been a victim of social network bullying?

Yes [ ]                                                    No [ ]

28. What feature that is currently not available on social networking sites would you most
like to see?
________________________________________________________________

29. What feature of social networking sites do you most dislike?

________________________________________________________________

30. Do you prefer to interact with people on social networking sites rather than face to
face?
Yes [ ]                                     No [ ] Can’t Say          [ ]

31. Your valuable Suggestions/ Comments if any.
_________________________________________________________________________
______________________________________________________________________
_________________________________________________
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