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1.1 Introduction 

Status of women is o ften considered a significant  indicator of a  

society's level o f development .  Changing perspect ives on human 

development  have made the concept  of development  more people-

oriented, and women have been made equally important .  The Late 

Former President  of India  Dr.  A.P.J.  Abdul Kalam said,  “When 

women are empowered, society with stabilit y is assured.  

Empowerment  of women is essent ial as their t houghts and their  value 

systems lead the development  o f a good family,  good society and 

ult imately a good nat ion”.  

1.2 Entrepreneurship 

The concept  of entrepreneurship was fir st  int roduced in the nineteenth 

century by French economist s.  In those days,  contractors,  adventurers 

and cult ivators were most ly known as entrepreneurs.  Wit h 

Schumpeter 's work however,  entrepreneur -ship began to  be studied in 

a systemat ic manner,  emphas izing it s unique contr ibut ion to  economic 

development .   In the economic literature before him, from Adam 

Smith to  Marshall,  entrepreneurship was neither defined nor included.   

In his "Theory o f Economic Development",  Joseph A. Schumpeter 

placed entrepreneurship at  the center of economic development  and 

assigned it  a cr it ical ro le.  (Batra G.S, 2004).  In the history o f 

economics,  the idea o f entrepreneurship is  not  new. Several authors 
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have demonstrated the close connect ion between entrepreneurship and 

economic growth. Economic literature pays specia l focus to  the 

potent ial o f entrepreneurship in relat ion to  societal well-being and 

growth. (Gonzalez-Sanchez, 2012).  

According to  A.H. Co le,  Entrepreneurship is the purposeful act ivit y 

of an individual or a group of associated individuals undertaken to 

init iate,  maintain or organize a profit -  oriented business unit  for the 

product ion or dist r ibut ion o f economic goods and services (Sinha,  

2022).  Entrepreneurship is  a remarkable area o f study with great  

potent ial,  broad relevance and pro found int ellectual issues.  Its  

potent ial is  only constrained by our inabilit y to  accumulate suffic ient  

knowledge. We have been held back by the fact  that  we do not  agree 

on an under lying theory o f entrepreneurship or wealth creat ion, and 

we frequent ly approach the phenomenon from different  theoret ica l 

standpo ints,  including those o f economic,  social,  and psycho logica l 

nature,  and using var ious levels o f analys is,  inc luding individual,  

group, and populat ion. It  appears that  the usual t heoret ica l 

frameworks somet imes fail to  descr ibe entrepreneurship 

(Venkataraman, 2019).  

In terms o f entrepreneurship,  three things are invo lved:  the 

entrepreneur who takes r isks to  make a change, the act ivit y and the 

enterpr ise.  A new venture requires innovat ion and taking r isks.  

Entrepreneurship is a ll about  taking r isks and execut ing innovat ive 
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ideas.  Invest ing and producing are act ions t hat  are taken by a 

business venture in order to  carry out  product ion funct ions,  arranging 

inputs such as land, labor,  mater ials and capital,  int roducing new 

techniques and products,  and finding new sources o f revenue. The 

main features o f entrepreneurship are – economic act ivit y,  creat ivit y 

and innovat ion, pro fit  and r isk bear ing. Entrepreneurship thus creates 

new opportunit ies while building and scaling something revo lut ionar y 

that  advances the society.  Entrepreneurship therefore not  only helps 

to  solve growing unemployment  problem among the people but  also  

contr ibute to  the economic development  of a society as well as the 

nat ion. Carrying out  of new combinat ions of firm organizat ion - new 

products,  new services,  new sources o f raw mater ial,  new methods o f 

product ion, new markets,  new forms o f organizat ion (Schumpeter,  

1934).  

Entrepreneurship also exists under condit ion o f r isk and uncertainty.  

The two terms are not  interchangeable.  The var iabilit y o f outcomes 

(or returns) is  referred to  as r isk,  if t here is  no r isk,  t he returns are 

certain.  A company that  operates in a r isk- free environment  would 

cont inue to  grow indefinitely because a negat ive consequence could 

not  arise.  As a result ,  r isk is a constraint  on ever-expanding 

entrepreneurship.  Risk can also be quant ified using stat ist ics that  

measure dispersion, such as the var iance and standard deviat ion.  

Uncertainty refers to  entrepreneurs ' confidence in their est imates o f 
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how the wor ld works—their understanding o f environmental causes 

and effects.  The environment  and future can be precisely known i f 

there is  no uncertainty.   I f the future can be predicted,  then anyone 

can predict  their future and it  will not  be a source o f last ing pro fit  fo r  

anyone (Do llinger,  2008).  (Hisr ich et  al. ,2005),  “Entrepreneurship is  

the process o f creat ing something new with the value o f devot ing the 

necessary t ime and effort ,  assuming the companying financia l,  

psychic and social r isk and receiving the result ing reward o f 

monetary and personal sat isfact ion and independence”.  

1.2.1 Historical background of Entrepreneurship in India 
 

Indian entrepreneurship has been divided into two sect ions,  viz.  

Entrepreneurship dur ing pre- independence and post - independence. 

a.  Entrepreneurship during Pre independence 
 

Indian entrepreneurship occurred pr ior to  the Rig-Veda when meta l 

ido ls and handicraft s were prevalent  in society.  People were grouped 

into a specific form o f economic and social framework; the towns did 

not  dominate village life in any way.  Farmers,  craft smen, weavers,  

carpenters and go ldsmiths made up the village community's caste-

based divis ion o f labor.  They t raded commodit ies and provided 

financial services.  Before 1850 there were an at tempt  of set t ing up 

factories in India.  Due to poor communicat ion and t ransportat ion 

connect ions,  India 's manufactur ing sector did not  grow unt il 1850.   
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The Swadeshi Company was established in October 1905, and this  

movement  had a significant  impact  on encouraging investment  in 

industr ial operat ions.  

b.  Entrepreneurship during Post independence 
 

The beginning o f the modern factory in  India can be t raced to the 

second half o f the 19 t h century.  These were pioneer ing at tempts,  

pr imar ily by Europeans,  and they were successful due to  polit ical 

pr ivileges and control over the organized money market .  The post -

independence per iod in India (1947-1990) has been called 

the"License-raj" (Majumdar,  2004).  It  was defined by severe 

government  rest r ict ions over all aspects of manufactur ing. Dur ing this 

t ime, t he industr ial development  viewed the government  as the major  

factor in establishing and operat ing key capit al- intensive 

infrast ructure industries,  while  encouraging the pr ivate sector to 

engage in smaller scale labor- intensive manufactur ing (Majumdar,  

2004).  By the mid-nineteenth century,  India had a reasonably 

developed corporate community.  Three major init iat ives were 

presented in the First  Industr ial Po licy o f 1948: -  

1) Economic power balance between the pr ivate and public sectors; 

2) Expansion o f entrepreneurship from exist ing centers to addit ional 

cit ies,  towns, and villages.  

3) Ident ify a significant  number o f industr ially promis ing individuals 

from var ious social st rata.  
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The Industr ial Po licy o f 1991 st ressed the expansion o f the economy's 

small-scale sector.  Training and entrepreneur ia l deve lopment  

programmes were used to  support  fir st -generat ion entrepreneurs 

(EDPs).   Women entrepreneurs were given assistance through spec ial 

t raining programmes.  The po licy's  new word was 'compet it ion' not '  

reservat ion. '  According to  the Industr ial Po licy o f August  2000,  

small scale unit s could register with the state government 's  

directorate of industr ies and dist r ict  industr ies centers.   Women 

entrepreneurs were also included in the regist rat ion and the MSME 

Act  of 2006 covered micro,  small and medium-sized businesses.  

1.2.2 Entrepreneurship Growth in India 
 

Entrepreneurship is  regarded as an important  factor to  economic 

development .  Growth in entrepreneurship not  only st rengthens an 

economy by increasing employment  possibilit ies and people 's income, 

but  it  a lso serves as a  way to  decrease t he concentrat ion o f economic 

power in the hands o f a few.  Entrepreneurship is  a key factor of the 

industr ializat ion process,  and entrepreneurs contr ibute significant ly 

to  the development  of a modern and innovat ive society.  

The beginning o f modern entrepreneurship in India can be t raced to 

the second half o f the 19 t h century.   Some st ray at tempts were there in 

set t ing up factories before 1850.  Most ly it  was the efforts given by 

the European and more or less they were successful due to  the 

polit ical influences and their control over the organized money 
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market .   The first  Indian to  came out  with entrepreneur ial init iat ives 

was Ranchod Lal Chota Lal,  a Nagar Brahmin in 1847 who had an 

int ent ion o f start ing a manufactur ing text ile  industry,  but  was not 

successful in his first  at tempt .   

The Swadeshi Company was launched in October 1905 and had a 

posit ive contr ibut ion by int roducing Indian investment  into 

entrepreneur ial act ivit ies.   The Government  of India also protected 

certain industr ies after the fir st  world war,  this had helped in  

int roducing and establishing the factory system in India.   This give 

r ise to  the establishment  o f more numbers o f new banks in India.   I t  

was only after the at tainment  of independence in 1947 that ,  the rapid 

industr ializat ion began ser ious ly at  the nat ional level.  The fir st  

industr ial statement  in 1948 was an eye-opening guideline for  

industr ial and entrepreneur ial development .  The process o f 

industr ializat ion was so great  that  it  may be called as the per iod o f 

Indian Industr ial Revo lut ion.  Entrepreneurship growth in India was 

started with the establishment  o f Small Industry Extension and 

Training Inst itute (SIET) in 1962 in Hyderabad.  

1.2.3 Women Entrepreneurship in India 
 

The Government  of India has taken different  steps to  encouraged 

entrepreneurship amongst  women by int roducing a number o f schemes 

and benefit s.  The first  Nat ional Conference o f Women Entrepreneurs 

was held in November,  1981 at  Delhi also supports the need fo r  
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developing women entrepreneurs for an overall development  o f the 

nat ion in order to  attain sustainable development  o f the country.  

According to  Global Reports,  India ranks relat ively low on the 

parameter of women entrepreneurship.  According to  the “ Female 

Entrepreneurship Index Report  ”,  2015 compiled by Globa l 

Entrepreneurship Development  Inst itute,  among 77 countr ies studied,  

India ranked 70 with a low score of 25.3.  The lowest  rank Pakistan 

with a score of 15.2 (Ter jesen & Lloyd, 2015).  

Women entrepreneurs in India have exper ienced the st rongest  

pandemic impacts,  where two- third of women entrepreneurs 

att ributed business closure due to Covid 19 Pandemic (Globa l 

Entrepreneurship Monitor Report  on Women Entrepreneurship 

2020/21).  

1.2.4 Promoting Women Entrepreneurship 
 

Several government  and non-government  agencies and programmes 

are targeted to  the development  of women entrepreneurship.   Some o f 

these are listed below:  

1.  Federat ion o f Societ ies of Women Entrepreneurship (FSWE)  
 
2.  Small Entrepreneurship Development  Inst itute of India (DEDII)  

3.  Distr ict  Industr ies Centers (DIC)  
 
4.  Development  of Women & Children in Rural Areas (DWCRA) 
 
5.  Integrated Rural Development  Programmes (IRDP) 
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6.  Prime Minister Ro jgar Yo jana (PMRY) 
 
7.  Training o f Rural Youth for Self-Emplo yment  (TRYSEM) 
 
8.  Women’s Corporate Finance Corporat ion (WCFC)  

 
9.  Financia l Assistance Through Women’s Development  Corporat ion 

(FAWDC) 

10.  Nat ional Backward Classes Finance and Development  

Corporat ion (NBCFDC) 

11.  Nat ional Safai Kramchar i Finance and Development  Corporat ion 

(NSKFDC). In order to overcome financial d ifficult ies banks and 

financial inst itut ion have developed specialized schemes wherein 

finance is available to  women entrepreneurs on concessional terms.   

The two such important  schemes are:  

• Mahila Udyog Nidhi (MUN) o f Small Industr ies Deve lopment  Bank 

(SIDBI).  

•  Stree Shakt i Package (SSP) of State Bank of India (SBI).  

1.2.5 Women Entrepreneurship and Economic Development 
 

A business leader who is an entrepreneur works to  generate economic 

growth and development  by put t ing ideas into pract ice.  There is no  

doubt  that  entrepreneurs can make a difference to  the way we live and 

work.  The innovat ions they develop may improve our standard o f 

living if t hey are successful.   Entrepreneurs create wealth as well as 

jobs and condit ions for a  prosperous society through their  
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entrepreneur ial venture.  Different  economies have different  mater ia l 

resources,  industr ies and po lit ica l systems .  There is a possibilit y t hat  

entrepreneurs contr ibute more to economies with favorable 

opportunity with more challenging prospects.  Women entrepreneurs 

must  be adequately mo lded with entrepreneur ial t raits and talents to 

meet  changes in t rends and challenges in global marketplaces,  as well 

as be competent  enough to sustain and st r ive for excellence in the 

entrepreneur ial sphere.   I f every person works with this at t itude o f 

recognizing women's vital ro le in society and understanding their  

crucial ro le in contemporary business,  we will be able to  outperform 

our own conservat ive and r igid mind process,  which is  the biggest  

barr ier in our country's development  process (Koneru, 2017).  

1.3 Meaning of Entrepreneur 
 

An entrepreneur is a person who is willing to  start  a new business or 

init iat ive and bear full responsibilit y for the outcome.  In his Treat ise 

on Po lit ical Economy, J.B. Say is  credited with co ining the ter m 

"entrepreneur" as "one who undertakes an enterpr ise,  especially a  

contractor,  serving as an int ermediar y between capitals and labor" 

(Deakins & Freel,  2009).   Thus,  an entrepreneur is  defined as 

someone who begins on a new init iat ive and organizes,  manages and 

carr ies the r isk o f a firm or enterpr ise.   Successful entrepreneurs 

ought  to have good management  skills  as well as team-build ing 

talents.   Individuals play a significant  influence in entrepreneurship.  
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Each person's psycho logical,  social and demographic qualit ies eit her  

enhance or hinder from his or her abilit y to  be an entrepreneur.  

Personal exper ience,  expert ise,  educat ion and t raining are the 

cumulat ive human resources that  the founder offers to the firm. The 

entrepreneur 's personal integr it y,  as we ll as how others perceive t he 

entrepreneur and the new venture,  are reflected in t he person's 

reputat ion. The entrepreneur 's r isk profile  determines the init ial setup 

of t he venture,  such as finance,  product  offers and staffing.  Although 

the term "individual entrepreneur" is  commonly used, the 

entrepreneur is not  always alone.  Entrepreneurs are dependent  on a 

network of other people,  businesspeople and entrepreneurs.   These 

contacts are personal resources t hat  assist  the entrepreneur in  

obtaining further resources and launching his or her business.   I t  is  

t rue that  "who you know" and "who knows you" can be very useful 

resources in the format ion o f new ventures (Do llinger,  2008).    Thus,  

an entrepreneur can be defined as an economic agent  who takes r isks 

with the expectat ion o f profit .  Dur ing the process,  the entrepreneur  

emerges as an innovator and conscious decis ion maker,  result ing in 

the closing o f market  gaps caused by market  flaws.  It  is well 

accepted that  entrepreneurship is  vital to  developed, developing and 

t ransit ion economies (Tiwar i,  2017).  

1.3.1 Women Entrepreneurs 
 

The Government  o f India has defined women entrepreneur with a 
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broader view as “A women entrepreneurs is defined as an enterpr ise 

owned and controlled by women having a minimum financial interest  

of 51 percent  of the capital and giving at  least  51 percent  of 

employment  generated in the enterpr ise to women” .  

According to  research on women entrepreneurs,  entrepreneurship is  a  

gendered phenomenon, and entrepreneur ia l development  can be rooted 

in families.  Women entrepreneurship had been witnessed as the 

emergence of an explicit  subdomain in the late 1970s (Jennings and 

Brush, 2013).   Schwartz published the fir st  academic paper on female 

entrepreneurship in the Journa l o f Contemporary Business in 1976,  

and the fir st  po licy report  in this field ,  t it led "The Bot tom Line:  

Unequa l Enterpr ise in America," was launched in Washington DC in 

1979.  At  the Babson Co llege Conference on Entrepreneurship,  

Hisr ich and O'Br ien (1981),  presented the fir st  academic conference 

presentat ion on women entrepreneurs.   In 1985, the fir st  academic 

book on female entrepreneurs was published (Goffee & Scase 1985).   

The Organizat ion for Economic Cooperat ion and Development  

(OECD) Conference on women entrepreneurs in small and medium 

sized enterpr ises was held in 1998.  An academic conference Diana 

Internat ional was held in 2003(Yadav & Unni,2016).   Though the 

entrepreneur ial process is  the same for  men and women in Asian 

developing countr ies,  as in any other area of the wor ld,  there are 

var ious challenges faced by women that  are o f different  dimensions 
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and magnitudes,  which impede them from fu lfilling their full 

potent ial as entrepreneurs.  Entrepreneurship invo lves having contro l 

over one 's life and act ivit ies.   Women in the region have been denied 

this independence by their society (Tulus,2009).  

The growth of women entrepreneurs in developing nat ions has drown 

the int erest  o f academics as well as the development  sector.   Women 

entrepreneurs enter the business wor ld as a result  o f push and pul l 

factors that  encourage women to  have an independent  occupat ion and 

stand on their own feet .   This desire is mot ivated by a desire to  make 

independent  decis ions about  their life and pro fession. Women 

entrepreneurs pick a job as a  challenge and as a  desire to  t ry 

something new, these factors are known as Pu ll factors.   While in  

push factors,  women are engaged in economic - act ivit ies due to 

family compuls ion and responsibilit y.   Women who are educated do 

not  wish to  limit  their lives in the four walls o f the house.   However,  

Indian women have a long way to  go to  gain equal r ights and 

posit ions because t radit ions are deeply embedded in Indian society,  

where t he socio logical st ructure has been dominated by men.  Women 

are regarded as the weaker sex and are always forced to rely on men 

in t heir home and outside t hroughout  their lives.   In t he basic family 

st ructure,  Indian culture made them just  subordinates to  male 

member.   Women- led businesses can also make a s ignificant  

contr ibut ion for the growth of the economy. Women are now opening 
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the new economy companies,  with success in high techno logy,  

professional services and construct ion.  Women entrepreneurs are 

moving towards st rong growth aspirat ions,  they are more customer  

oriented, greater valued human capit al and cultura l aspects o f the 

business and are moving forward greater financial per formance 

(Kauffman Center,  2001: Langowitz,  2001).   Women with innovat ive 

thinking are needed to overcome t radit ional and Orthodox barr iers.  

Women like Vandana Luthra,  who was a homemaker before becoming 

a "Padma Shr i” for her commitment  to  women's entrepreneurship by 

successfully running VLCC, a beauty and wellness giant .  Ekta Kapoor 

who t ransformed Indian televis ion into an excit ing source o f 

entertainment .  "Padma Shr i" Naina Lal Kidwai (CEO, HSBC), Indra 

Nooyi (CEO and President  PepsiCo),  and others are examples o f 

women entrepreneurs and int rapreneurs in  India.  

The demographics character ist ic o f entrepreneurs has changed as a  

result  o f the r ise of female business owners and entrepreneurs over  

the past  few decades.    In addit ion, more women in the North East  are 

likely to  part icipate in income-generat ing act ivit ies at  a higher rate  

than women in other regions o f the nat ion.  

1.3.2 Schemes for Women Entrepreneurs to Start New Business 
 
 
There are d ifferent  schemes implemented to  promote women 

entrepreneurs to  start  their business in India that  contributed for 
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promoting women entrepreneurship in India.  Different  schemes like:  

1.  Annapurna Scheme: This scheme is o ffered by The State Bank o f 

Mysore for those women entrepreneurs who are set t ing up industry 

for food cater ing. The maximum amount  o f money granted is  

Rs.50,000 which has to  re-paid in monthly installments for 36 

months.  The interest  rate is determined according to the market  rate. 

2.  Stree Shakt i: State Bank o f India has offered this scheme to 

women entrepreneurs who have 50% share in the ownership of a fir m 

or business.    The scheme o ffers a discounted rate of interest  by 

0.50% in case the amount  of loan is  more than Rs.2 lakhs for 

promoting entrepreneurship.  

3.  Bharat iya Mahila Bank Business Loan: The maximum loan that  can 

be offer ed under  this scheme is up to Rs.  20 crores in case of  

manufactur ing unit .  The inter est  usually ranges from 10.15% and higher .   

There is no need for  colla teral security for  a  loan up to Rs 1 crore.  

4.  Dena Shakt i Scheme: Dena bank provided this scheme for women 

entrepreneurs in the fields o f small enterpr ises,  manufacturer,  

agr iculture and who are in need o f financial assistance.   The 

maximum loan o ffered is  Rs.20 lakhs for  retail t rade.  Rs 50,000 for  

educat ion and housing for women entrepreneurs.  

5.  Udyogini Scheme:   The  amount  scheme for women entrepreneurs 

between the age 18 to 45 years is Rs 1 lakh and Rs 45,000 per annu m 

for ST/SC women.  This scheme is o ffered by Punjab and Sind Bank 
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so  as to  provide women entrepreneurs invo lved in Agr iculture,  retail 

and small business enterpr ises to  get  loans for business at  flexible 

terms and concessional int erest  rates.  

6.  Cent  Kalyani Scheme: This scheme is o ffered by the Central Bank 

of India with the aim o f support ing women in start ing a new venture 

or expanding or modifying an exist ing enterpr ise.  This loan can be 

availed by women who are invo lved in village and cot tage industr ies,  

micro,  small and medium enterpr ises,  self-employed women,  

agr iculture and allied act ivit ies,  retail t rade,  and government-

sponsored programs. This scheme requires no collateral secur it y or 

guarantor and charges no process ing fees.   The maximum amount  that  

can be granted under the scheme is Rs.  100 lakhs.  

7.  Mahila Udyam Nidhi Scheme: Launched by Punjab Nat ional Bank 

and aims at  support ing women entrepreneurs part icipated in t he 

small-scale unit .  

8 .  ICICI Bank: Empower ing women through economic independence:  

This programme aims at  promot ing underpr ivilege women in rura l 

India in helping them to earn sustainable live lihood.  

1.4 Empowerment 
 

Empowerment  is a process o f awareness and capacity building leading 

to  greater part icipat ions in t he decis ion- making (power and contro l)  

and t ransformat ive act ion. The process of empowerment  is  both 
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individual and co llect ive.  It  is through the invo lvement  in groups that  

people most  often begin to  develop awareness and abilit y to  organize,  

to  take act ion and br ing change.  The most  conspicuous feature o f the 

term empowerment  is that  it  contains the word ‘Power’.   I t  also 

implies control over mater ial assets,  intellectual resources and 

ideo logy.  The mater ial assets over which control can be established 

may be o f any type- physical,  financia l such as land, forests,  labor,  

money. Intellectual resources inc lude knowledge, informat ion and 

ideas.  Control over  ideo logy signifies t he abilit y to  generate,  capacit y 

to  propagate,  sustain and inst itut ionalize specific sets o f beliefs,  

pr inciples,  values,  at t itudes,  act ion and behaviors.   This control,  in  

turn,  confers the power of decision making.  

1.4.1 Women empowerment 
 

Empowerment  can be defined as the process o f building a social 

environment  in which one can make decisions and make cho ices for  

social t ransformat ion, eit her individually or collect ively.   By gaining 

knowledge, power,  and exper ience,  empowerment  improves the innate 

abilit y (Hashemi & Riley,  1996).   The term empowerment  here means 

economic empowerment .  Women empowerment  can generally be 

enjoyed when women is financially independent  and would develop 

confidence to  take decis ion independent ly.  The Preamble,  

Fundamental Rights,  Fundamental Dut ies and Direct ive Pr inc iples o f 

the Indian Const itut ion all explic it ly state the importance o f gender  
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equalit y.   The Const itut ion not  only guarantees women's equalit y but  

also gives the State the author it y to implement  measures that  

posit ively discr iminate against  women.  The Nat ional Commiss ion for  

Women was set  up by an Act  of Par liament  in 1990 to  safeguard the 

r ights and legal ent it lements o f women.  

Entrepreneurship development  among women is the backbone o f 

women's economic empowerment .  Women's entrepreneurship is  the 

most  powerful tools for addressing their unemployment  and 

vulnerabilit y issues.  Woman entrepreneurs are more financia lly 

independent  and has more freedom to make decis ions and their  

economic act ivit y leads to  a st rong nat ional economy.  While women 

are t ypically limited to  only child-bear ing and child-rear ing tasks in  

their  houses.   Hence, women's part icipat ion in all development  efforts 

is  desirable under a democrat ic government .   Women have always  

been act ive economic,  po lit ical and r itual partners to  males.  They 

have led the way in economic and social act ivit ies.   Women's 

educat ion, industr ializat ion and globalizat ion have led to increased 

social acceptabilit y,  mobilit y,  po lit ical and social movement ,  and the 

att itude toward value system.  Thus,  status of woman is important  in 

all countr ies nowadays.  Var ious five-year plans have emphasized 

welfare measures and women's advancement .   The Government  o f 

India ushered in the new millennium by designat ing 2001 as 'Women's 
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Empowerment  Year, ' with the goal o f focusing on a vis ion in which 

"women are equa l partners like men". 

The abilit y to  exercise complete control over one 's  act ivit ies is  the 

most  popular definit ion o f "women's empowerment".  The status and 

funct ion o f women in our society have changed dramat ically dur ing 

the last  several decades.  The dispar it y between the philosophy and 

pract ice of women's empowerment  po licies in India contr ibutes to  the 

country's persistent  socia l,  economic and societal backwardness.  

Women account  up more than half o f the populat ion in our country.   

As a result ,  no progress can be made unt il t heir needs and interests 

are fully met .  Empowerment  would be meaningless unless they were 

made st rong, vig ilant  and aware.  Empowerment  would become more 

effect ive if women are educated, bet ter informed and act ively 

invo lved in entrepreneur ial act ivit ies (Siddiqui,  2012).  

1.4.2 Approaches to Women Empowerment  
 

The approaches o f women empowerment  can be divided into three 

grounds: -  

1.  Economic Empowerment  

The ult imate goal o f economic empowerment  is to fill a ll o f the pots 

with economically independent  and self-sufficient  women. Economic 

empowerment  implies equit able resource access and equa l 

part icipat ion in cost -effect ive decision- making.   Economic 
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empowerment  is t he capac ity o f women and men to  part icipate in,  

contr ibute to  and benefit  from growth processes in ways t hat  

recognize the value o f their contr ibut ions,  respect  their dignity and 

make it  possible to  negot iate a fa irer dist r ibut ion o f t he benefits  o f 

growth.  Economic empowerment  increases women’s access to  

economic resources and opportunit ies including jobs,  financia l 

services,  property and other product ive assets,  skills development  and 

market  informat ion (OECD 2019).  

• Equal access to  services: It  lays the road for economic 

empowerment  for women. Equal access to services enables women 

to  have the same access to  social services as men.  

• Equitable part icipat ion in cost -related decis ions: Economic 

empowerment  of women lays the groundwork for equal 

engagement  in family and corporate spending.  

2.  Social Empowerment  
 

Social empowerment  indicates that  everyone has equal posit ion in  

society,  based on educat ion, living standards,  self-esteem, health and 

nutr it ion.   The creat ion o f business and the ownership o f the 

enterpr ises by the women entrepreneurs empowers them socially and 

also increases their socioeconomic st rength (Barani  & Dheepa,  

2013).  

•  Equal status o f women in t he family and community: For the 

benefit  o f women in society,  equal status of women in the home 
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and community must  be provided. Equal status entails equa l 

part icipat ion in family decis ions,  equal access to  resources,  equa l 

opportunity to  survive and most  importantly equal birth r ight . 

•  Equal access to  health and nutr it ion: No woman can be empowered 

unless she has access to  nutrit ious food and healthcare.   I t  is clear  

in t he family t hat  a female member is  malnour ished compared to  a  

male member.   As a result ,  social power has centered   on   

equitable   access   to health and nour ishment .  

•  Easy access and equity o f educat ion: -  There is  an o ld saying that  

when we teach women, we teach the who le family that  leads to 

global educat ion. Providing easy access and equity o f educat ion is  

therefore a way to  empower women in society.  

•  Improved qualit y o f life: -  It  has been observed that  a female 

member of the family has a lower standard of living than their male 

counterparts.  Improving the qualit y o f life o f women leads to the 

upliftment  o f society.  

•  Gaining self-esteem, confidence and self-esteem: Socia l 

empowerment  opens t he door to  self-esteem, confidence and self-

esteem in women.  

3.  Polit ical Empowerment  
 

It  refers to  women's equal representat ion in decision-making, lega l 

and informal systems and their vo ice in policy-making that  influences 
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their communit ies.   I t  comprises equal representat ion o f women in  

decis ion-making bodies,  awareness o f r ights,  and vot ing part icipat ion.  

• Equal representat ion o f women in decision-making bodies: -  

Women have histor ically been underrepresented in decis ion-making 

bodies due to  disadvantages.  As a result ,  equal representat ion in  

decis ion-making st ructures is  required for women's growth in  

polit ics.  

• Rights Awareness: Another significant  aspect  in women's po lit ica l 

empowerment  is an understanding o f their  r ights.   They will be in a  

bet ter posit ion to  speak out  against  bullying, prejudice,  and cr ime 

if they are aware o f their r ights.  

•  Part icipat ion in vot ing: India 's const itut ion provides po lit ica l 

equalit y through adult  franchise and the r ight  to  equalit y,  which 

prevents discr iminat ion based on sexual or ientat ion. Women's 

vot ing part icipat ion causes po lit ical turmoil.  Women's 

empowerment  ult imately leads to  nat ional empowerment .   As 

ment ioned by India 's  fir st  Pr ime Minister,  Pandit  Jawahar la l Nehru,  

“To awaken the people,  it  is the women who must  be awakened.   

Once she is  on the move, the family moves,  the village moves,  the 

nat ion moves".  

1.5 LITERATURE REVIEW 
 

Review o f literature plays a vital ro le in the research work which 

provides background informat ion about  the work been done, about  a 

22



 
 

part icular issue and helps to  understand the theoret ical concepts fro m 

the past  findings.   Literature is co llected from var ious sources such 

as research reports,  text  books,  journals,  official records and so on.   

The researcher could be able to  refer and refresh from these sources 

and can gain basic knowledge to the given problem.  Var ious studies 

had been taken in India as well as in other countr ies,  to  invest igate 

the role o f women entrepreneurs which is very necessary for the 

overall development  of t he nat ion.  The current  review o f lit erature 

has given a clear understanding o f the subject  mat ter,  emphasizing 

the importance of the study and its current  relevance.  

Many researchers had done research on women economic 

empowerment  and entrepreneurship,  o f which some relevant  to  the 

present  study are reviewed here.  For bet ter exposit ion,  the review has 

been organized under the fo llowing heads:  

1.  Studies related to  women and entrepreneurship.  

2.  Studies related to  women and empowerment .  

3.  Studies related to  motivat ional levels o f women entrepreneurs.  

4.  Studies related to  problems, challenges and prospects faced by  

women entrepreneurs.  

5 .  Studies related to  the invo lvement  o f NGOs and micro finance in  

promoting economic empowerment  among women entrepreneurs.  
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1.5.1 Women and Entrepreneurship 

Natarajan and Jayarathram (1991) felt  that  in order to  develop 

entrepreneurship among women, government  should take different  

measures like the reor ientat ion o f educat ional system for women to 

emphasized career guidance and inclusion o f entrepreneurship 

awareness in school curr icula,  provision o f facilit ies such as 

market ing support  and preference in government  purchases and 

waiving o f co llateral secur it y.  

The emergence of entrepreneurs in a society depends to  a great 

extent  on the economic,  social,  religious,  cultural and psycho logica l 

factors prevailing in t he societ y.  Women entrepreneurs are t hose who  

explore new paths o f economic invo lvement  and contr ibut ion.  

Educat ing women is abso lutely essent ia l in st rengthening her  

personalit y,  encouragement  o f mot ivat ion amongst  educated young 

women for coming in the entrepreneur ial st ream and extend support  

with technical and financia l assistance are necessary.   Therefore,  the 

government  and non- government  organizat ion have a vit al ro le to  

play in nurtur ing and st imu lat ing the spir it  o f entrepreneurship 

amongst  women (Desai,  1992).  

Kraus(1992) studied on the relat ionship between socio-

economic condit ions and entrepreneurship of women in Kerala.  The 

study concluded that ,  the special assistance extended to  women 

entrepreneurs by government  agencies teach entrepreneur ia l spir it  
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among women, especia lly among educated women, financia l problems 

st ill prevented them in expansion and modernizat ion of their unit s.  

Poonam (2003) study on women entrepreneurship in the north 

east  India,  found that  the unit s set  up by men and women 

entrepreneurs were most ly on micro enterpr ises.   Women 

entrepreneurs were most ly concentrat ing on the t radit ional act ivit ie s 

such as handicrafts and handlooms.  While very few women 

entrepreneurs opted for non-t radit ional ones.   The study concluded 

that  there is a st rong need o f support  to  be given by the organizat ion 

who are working for promotion o f entrepreneurship in general and 

women entrepreneurship in the north east  India in part icular.  

Mohammad and Rubab (2007) examined the women 

entrepreneurs in Bangladesh.  Their study concluded that  educat ion 

policy should be designed to  expand the economic opportunity fo r  

women in Bangladesh. Financia l inst itut ion should provide one fift h 

of their investment  for women owned enterpr ises,  t raining and specia l 

assistance for the women o f disadvantages groups like dest itute, 

extreme poverty group to  overcome the problem o f under  

capitalizat ion and lack of knowledge and t raining in business skills  

among the women entrepreneurs in Bangladesh.  

Pradyut  and Kalyan (2014) analyzed the gender influence on 

entrepreneurship in Aizawl dist r ict  and concluded that  substant ia l 

sect ion o f entrepreneurship is most ly dominated by women.   
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Although the entrepreneurship license was in the name o f the male 

entrepreneurs however,  the bus iness most ly being undertaken by the 

female as observed from their micro data analys is especially in t he 

state capital Aizawl.  

Kur inji and Magesh (2016) analyzed women entrepreneurship in  

Tamil Nadu by using TOWS (Threats,  Opportunit ies,  Weaknesses and 

Strength) analysis and found that  women entrepreneurs are limited 

with several weakness factors and challenges in t he form o f threats.  

Women entrepreneurs have lots of opportunit ies to  become a 

successful investor and achiever in entrepreneurship.  They also stated 

that  women empowerment  is possible because o f the women 

entrepreneurship.  

Dingliana and Kumar (2016) examined women entrepreneurship 

in Mizo family businesses.  They concluded their study that  Mizo  

women part icipat ion in family businesses is comparat ive ly higher in 

Mizo businesses.  Most ly Mizo women runs a smaller business in more 

minor sector.   Family businesses are also  a good incubator to  impart  

their  skills  and abilit ies to  women.  Even though Mizo societ y 

remains highly patriarcha l,  women play a significant  ro le in decis ion 

making in both business and family administ rat ion.  

Singha (2016) conducted a study on women entrepreneurship in 

Manipur.   The study concluded that  due to  the limited scope for the 

establishment  o f large and medium scale industr ies,  the entrepreneurs 
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were more focused on the development  of micro enterpr ises like 

handicraft s,  handloom, ser iculture that  att racted more o f women 

entrepreneurs to  part icipate.   This can provide employment  to  local 

cit izen, that  could contr ibute to the economic development  process.  

Koneru (2017) conducted a case study o f women entrepreneur o f 

Ludhiana.  The study concluded that  women entrepreneurs must  be 

adequately molded with entrepreneur ia l t raits and talents to  meet  

changes in t rends and cha llenges in global marketplaces,  as well as be 

competent  enough to  sustain and st r ive for excellence in the 

entrepreneur ial field.   I f every cit izen works with such an at t itude 

toward respect ing women's important  ro le in society and 

understanding their vital ro le in modern business,  we will be able to  

surpass our own conservat ive and r igid thought  process,  which is  the 

biggest  barr ier in our country's development  process,  very soon.   

Women who are highly educated, technically sound and 

professionally skilled should be encouraged to  run their own 

businesses rather than rely on wage employment  so that  young 

women's hidden skills can be ident ified and developed.  

Agarwal and Lenka (2018) the ir findings from the study 

revealed the importance of competency development  as an 

empowerment  tool for promoting opportunit ies and encouragement  for  

women entrepreneurs.    Government  and other organizat ions should 

focus more on skill developmental t raining, educat ions,  promotiona l 

27



 
 

schemes that  will enhance knowledge, skills  and abilit ies to analyze 

their own weaknesses and st rength.  

Agarwal (2018) made an empir ical study on cha llenges faced by 

women entrepreneur in India.  According to  the study, women are 

increasingly pursuing advanced, professional and technical educat ion.  

The percentage o f women in the workforce is also increasing even 

though our country has many successful entrepreneurs,  we st ill live in 

a male-dominated environment  and women face challenges from their  

families and society.   As a result  o f shat tered glass ceilings,  women 

are now found working in every kind of industry from Papads to 

power cables.  

The study (Bassaffar et al. ,2018) on Saudi Arabian women 

entrepreneurs realized that  self-efficacy or self-confidence had 

enabled them to have a high desirabilit y.  Self-efficacy influenced 

their feasibilit y,  which was based on an understanding o f resources 

and how to use them to achieve the ir  business object ives.   The 

combinat ion o f perceived self-efficacy,  perceived des irabilit y and 

perceived feasibilit y resulted in a high propens ity to  act .  They were 

able to realize their potent ial in the business,  despit e their  

educat ional,  family,  cultural,  or economic constraints.  

Samantroy and Tomar (2018) conducted their  study based on the 

secondary data from the Economic Census and the Nat ional Sample 

Survey reports.    They concluded their findings from the data that  
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long-term entrepreneurship by women decreases where women-owned 

entrepreneurs without  hired workers increases,  indicat ing a high leve l 

of vulnerable enterpr ises.   Most  of the states with the high levels o f 

entrepreneur ial act ivit y among SCs, STs and OBCs appeared to  have 

less access to  government  credit  and relied heavily on self- finance.  

Agarwal (2019) analyzed women entrepreneurship and 

innovat ions evidence from India.   The study has revealed that  most  o f 

the innovat ive methods invo lve product  development  and promotiona l 

act ivit ies.  The result  showed that  the most  innovat ive women 

entrepreneurs are the one who had enough exper ience in their  walk o f 

life and business.   Educat ion plays an important  role,  as higher  

educated women tend to  have bet ter advantages as they receive more 

sophist icated t raining.  According to  her find ing’s women 

entrepreneurship has been recognized as a source of economic 

development .  

Khan et  al.  (2021)  made a study on small-and medium-s ized 

enterpr ises in Pakistan.  Their study was based on pr imary data 

acquired from 181 reg istered SMEs women entrepreneurs in Pakist an.   

The study found that  the performance of women entrepreneurs was 

most ly influenced by self- confidence,  risk taking and the urge for  

achievement .   External factors like economic and socio – cultura l 

factors were an important  factor on the performance o f the women 

owned enterpr ises.   The Small and Medium Enterpr ise Development  
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Author it y (SMEDA) promoted women entrepreneurs by giving support  

and incent ives to carry out the enterpr ises.  

1.5.2 Women and empowerment  

Yasmeen and Gangaiah (2009) developed a study on women 

empowerment  through micro enterpr ises in Y.S.R. Dist r ict   Andhra 

Pradesh.  Their study revealed that  the saving habit s had increased,  

economic empowerment  is at tained, decis ion making power in t he 

family affairs is  vested in the hands o f the women entrepreneurs,  and 

have inculcated self confidence among the entrepreneur and are 

psycho logically empowered, which is a  t rue reflect ion o f women 

empowerment . 

Geetha and Barani (2012) analyzed the performance o f women 

entrepreneurs in Tamil Nadu.  They found that  women entrepreneurs 

in Self Help Groups (SHG’s) are more empowered than other (non-  

SHG’S) entrepreneurs.   The profit abilit y o f the enterpr ise,  

availabilit y o f loans,  confidence o f women entrepreneurs to succeed 

are playing an important  role in promot ing growth o f SHG women.  

Women entrepreneurs has enhanced their  economic status and 

deciding power too. 

Micro entrepreneur were t he good motivators in mot ivat ing 

other rural women to  engage in t he same act ivit ies,  with the r ight  

assistance and st rengthening their capacity besides adding to  the 

family income and nat ional product ivit y.   Educat ing women in rura l 
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areas also  play an important  role in achieving empowerment  

especially for the women entrepreneurs (Sahab et  al.  (2013).  

Elizabeth et  al.  (2013) conducted research through int erviews, 

field  research, online survey to  member  o f organizat ions in 

Washington D.C.,  Bogold,  Co lombia,  Afghanistan and field research 

by one o f t he authors in Rwanda. They found out  that  Art isanal sector 

is  not  a sustainable method of economic empowerment  for women on 

it s own. They suggested that  pair ing the art isanal sector with at  least  

one addit ional income generat ing act ivity will lead to  saving and 

long-term investment  for women economic empowerment . 

Rathee and Yadav (2017) highlighted their study on the role o f 

women entrepreneurs in promot ing economic empowerment  in rura l 

areas.  Their study revealed that  the government  should expand it s  

schemes for empower ing women to  make them more effic ient  and 

effect ive in t heir per formance. The government  may serve as a  

facilitator and expand access to  money by promot ing more banks and 

other financial inst itut ions.  Development  of women entrepreneurs 

rather means development  of the ent ire  society through economic 

growth. 

Karki and Xhenet i (2018) examined the pathway to  

empowerment  and the achievement  of the SDGs (Sustainable 

Development  Goals) among women entrepreneurs in Katmandu,  

Nepal.   They concluded their study that  empowerment  in  
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entrepreneurship would be enhanced by business t raining, network 

skill,  financia l supports and other forms of entrepreneur ia l act ivit ies.  

Ali and Salisu (2019) developed the study on women 

entrepreneurship and empowerment  st rategy for Nat iona l 

Development .  Their  study found that  unequal opportunit ies to  their  

male counterpart  had affected women entrepreneurship and 

empowerment  in the region mainly due to  patriarchal nature in t he 

northern region o f Niger ia.  Assistance from government  and financia l 

inst itut ions should empower women entrepreneurs to  start  their  

enterpr ises.  

Kapoor (2019) the study aimed at  understanding the level o f 

Entrepreneurship for  Economic and Social Empowerment  of Women. 

Even though women entrepreneurship is st ill a ma jor hurdle for 

women, as it  is more o f a male-dominated field .   The study ident ified 

that  posit ive approaches to  economics,  support  from the government ,  

family members and cultural migrat ion will empower women to 

achieve and at tain empowerment .  Gender equalit y will a lso contr ibute 

to  have posit ive effect  on women’s empowerment  in the socio – 

economic aspect .  

Senapat i & Ojha (2019) made a study on the socio- economic 

status of women entrepreneurs in Od isha,  India.   They had made an 

attempt  to  study the problem faced by the women entrepreneurs and 

the cond it ion o f women entrepreneurs in at taining socio- economic 
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empowerment  through entrepreneurship.  The sample s ize o f 100 

respondents,  where 30 o f them are registered entrepreneurs and 70 

unregistered entrepreneurs.   The respondents were interviewed, using 

st ructured quest ionnaires.   They realized from their study that ,  the 

overall empowerment  was obtained from level o f income, self-

employment ,  credit  management ,  confidence in self-managing 

personal mat ters and social recognit ion.  They had st ressed the 

importance of finance as it  is the key to  start  the enterpr ises.   The key 

economic var iables affect ing economic empowerment  are found in  

income generat ion, enterpr ise decision and self-employment  

generat ion that  could lead to  economic empowerment  of women 

entrepreneurs.  By provid ing employment  to other,  women 

entrepreneurs play an important  role for the development  o f the 

country.  

Pachorkar et al .  (2020) ana lyzed and ident ified the study o f 

women as an entrepreneurs and empowerment  o f women in India with 

a case study o f NGO (Jwala Mahila Samit i) .  The object ive o f their  

study is  to  enquire about  assistance and supports provided by the 

family,  society,  government  and NGOs in at taining empowerment .  

Even though entrepreneurship is  the process o f set t ing up an 

innovat ive business with a mot ive o f problem so lving and filling the 

potent ial gaps o f the society.   They had come into the conclusion that 

women as an entrepreneur faced var iety of problems.  Many women 
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could not  realize their potent ial as an entrepreneur due to  the 

problems that  includes lack of efforts to balance between work and 

family,  lack o f access to  capital,  informat ion, network and small 

product ion due to  poor finance.  

 
1.5.3 The involvement  of NGOs and micro finance in  promoting 

economic empowerment among women entrepreneur 

1.5.3.1 Involvement of NGOs in promoting economic 

empowerment  

Sarumathi and Mohan (2011) examined the role o f micro finance 

in women’s empowerment  in the rural areas o f Pondicherry region.  

Their study examined the ro le p layed by micro finance in enhancing 

women’s empowerment .  Their study was mainly based on three 

dimensions i.e. ,  psycho logical,  social and economic. They had come 

into conclusion that  micro finance brought  the psycho logica l and 

social empowerment  than economic empowerment .  Respondents 

welcomed more o f the t raining session in income generat ing 

act ivit ies,  to  develop their skills and talents by part icipat ing in  

var ious t raining programme.  

Margaret  (2013)  studied the impact  of NGO intervent ions on the 

empowerment  of women.  Based on the descr ipt ive research method 

of selected NGOs in Chenna i,  three NGOs were selected for the study.  

The study revealed that  a moderate leve l of economic empowerment  

34



 
 

was found among the respondents.   The study also concluded that  the 

NGOs plays a significant  role in promoting economic empowerment  

for women entrepreneurs.   The level of empowerment  o f the 

respondents were influenced by their age,  educat ion, monthly income 

and year o f affiliat ion to  entrepreneurship.  

Dahal (2014) in his thesis on, “A Study of Women’s self-help 

groups and the impact  of SHG part icipat ion on women empowerment  

and live lihood in Lamachaur village o f Nepal”,  concluded that  women 

who are part icipat ing more in SHGs had higher empowerment  

indicators,  higher income and assets.   Part icipat ing in social act ivit ies 

gradually lower their t radit iona l barr iers and are more into  

developmental process.  There are some o f non-government  

organizat ion who effect ively contr ibuted for women societ y 

especially for the ind ividual development  and economic empowerment  

of women.  

Lenka and Agarwal (2017) conducted a case study fro m 

Uttarakhand. Sample for women entrepreneurs and NGOs were 

contacted persona lly by us ing snowball sampling method.  According 

to  their  findings,  there is  a need to  change the mindset  o f the society 

towards women.  There is  a slow progress o f gender equalit y,  women 

entrepreneur’s ro le for the development  of the society cannot  be 

neglected due to  gender biasness.   Women empowerment  would also  

be a great  help in developing the society.  
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Kumar and Thomas (2018) conducted a study to  analyze the ro le 

of NGOs in empower ing the poor to  Changanassery Taluk.  Their  

study mainly focused on the level o f financial assistance received by 

the SHG member  from NGOs for conduct ing IGAs/ MEs and analyzed 

the socio and economic empowerment  gained after jo ining SHGs by 

the respondents.  They came into conclusion that  the respondents 

showed improvement  after  at tending the NGO programme.   Savings 

are also increased with the support  from the NGOs.  Micro- credit  

facilit ies had an important  ro le in income generat ing act ivit ies.  

Lalbiakthangi (2020) made a study on the performance o f Self-

Help Groups in Mizoram.  She came to the conclusion that  despit e  

poverty in t he state,  very few SHGs had entered Micro-enterpr ise 

stage.  Previous to the year 2008 SHGs had not  sustained themselves.  

There is a need for sustaining the SHGs that  are promoted by the 

government  and NGOs, banks and self- finance.  

Pandey Nisha (2018) studied the impact  of NGOs in promoting 

women empowerment .   Her study was based on Delhi region where 

the NGO officia ls were int erviewed on the po licy implemented by the 

NGOs in order to  empower women.  After  var ious NGOs schemes 

were studied, the study came to  the conclusion that  nongovernmental 

organizat ions play important  roles for  providing confidence and 

skills,  which is necessary for set t ing up businesses.  
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Sangeetha (2021) examined the women empowerment  o f SHGs 

in Thoothukudi dist r ict .  Data co llected from 125 respondents using  

random sampling showed that  micro credit  through SHG had reached 

entrepreneurs.  Micro finance played a very important  role in  

promoting the househo lds as well in  poverty alleviat ion. SHGs 

economic act ivit ies are quite  successful in enhancing women 

entrepreneurs in rural areas.  

1.5.3.2 Financial institution / Micro finance in  promoting economic 

empowerment  

King and Levine (1993) studied whether the higher levels o f 

financial development  are associated with economic development  in 

their  work on Finance and Growth, Schumpeter might  be r ight .  They 

had come into conclusion that ,  the s ize o f the formal financial 

int ermediary sector relat ive to  GDP, the issu ing rat io  of credit ,  the  

relat ionship between the banks to  the central bank, the allocat ion 

percentage to  private firms are st rongly related to  economic growth,  

economic effic iency and the improvement  in the capital allocat ion as 

well.  

Lalhunthara (2012) conducted research on entrepreneurship in  

micro enterpr ises in Aizawl dist r ict ,  Mizoram. The overall problem 

faced by the entrepreneurs in Mizoram is lack o f financia l support,  

high int erest  rate,  Red- tapism in banks,  red- tapism in government  

agencies and lack of assistance from government  agencies.   The study 
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concluded that  lesser o fficia l formalit ies,  effect ive fo llow up and 

monitor ing by the bank, minimum delay in sanct ion and disbursement  

would so lve most  of the problems faced by the entrepreneurs.  

Biswas and Rao (2014) in the ir  art icle  t it led “Ro le o f NGO in 

empower ing women through micro finance: A conceptual study”. They 

had come to a conclus ion that  MFIs had done their  best  to  become 

more product ive,  women were not  given much efforts to  invo lve 

themselves in the decis ion-making process of the family as well as in  

the society.  Micro finance had contr ibuted for the upliftment  o f 

women, as the accessed to  credit  and saving had improved women in  

social,  po lit ical and economic empowerment .  

Rashid F et al .  (2015) in their art icle  t it led “Impact  o f 

micro finance inst itut ions on economic  empowerment  of women 

entrepreneurs in developing countries” highlights the improvement  in  

advisory and saving services besides t he microcredit  services which 

have been pract ice for many years in developing countr ies.  Micro  

Finance Inst itut ions (MFIs) had improved the status o f women as they 

started invo lving in decis ion mak ing, control over resources,  se lf-

employment  and started increased in saving that  was t he ind icat ion o f 

empowerment  of women entrepreneurs.  

Addai (2017) conducted a study on the impact  of micro finance 

in empower ing Ghanaian women. The study revealed that  most  of the 

loans taken by the women were controlled by men, they faced the 
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problem o f high int erest  rates on loans.   There is  a posit ive 

relat ionship between micro finance and women empowerment  but  such 

relat ionship is dependent  on mar ital status and educat ion.  

Ul-Hameed et al.  (2018) studied the role o f micro-finance 

inst itute’s non- financial services and women empowerment  and the 

role of vulnerabilit y.   Their survey was conducted in southern Punjab,  

Pakistan by using cluster sampling from the female clients o f micro 

finance inst itut ion.  Their  study was mainly based on invest igat ing 

the ro le o f micro finance inst itut ions non-financial services (t raining,  

skill development  and social capital).   They had come into conclusio n 

that  t raining, skill development  and social capit al are the key factors 

that  contributes to  women empowerment .  Vulnerabilit y factors also 

enhanced the women empowerment  posit ively to  social capital.  

Bansal and Singh (2020) examined the social and 

entrepreneur ial development  o f women through Micro finance in  

Indian context .  Their study concluded that  micro finance had a 

significant  impact  on the economic and social aspects on the lives o f 

women.  The ir study also reveals that  micro finance helps women to  

develop entrepreneur ial skills  to  run their own micro-enterpr ises.  It  

increases the self- confidence o f women and enhances women in t heir  

personal development  by st rengthening their part icipat ion in 

househo ld decis ion-making.  Women were shown to be more socially 
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evo lved and empowered after obtaining Micro finance.   In addit ion,  

Micro finance also appeared to  have narrowed the gender gap.  

Bapor ikar and Akina (2020) revealed the financia l lit eracy 

imperat ive for success o f women entrepreneurship.   According to  

them, lack o f financial literacy was one of the major effects o f growth 

in entrepreneurship.   They had come into conclusion that  there is  

always a st rong relat ionship between the success o f women 

entrepreneurs and financia l knowledge.  Financia l literary is a part  

and parcel for women entrepreneurs and should view as investment ,  

att itude and percept ion in order to success in entrepreneurship.  

Kumari (2020)  made a study on how Nepali women were 

posit ively affected by micro finance services.   The study was 

conducted on 97 respondents where,  the respondents were using micro  

finance services more than three years ago. The study had come into  

conclusion that  micro finance services had an important  effect  on 

women’s socio-economic empowerment  and had a great  impact  on 

upliftment  o f women status. 

I janada et al .  (2020) made a study on the effect  of Micro finance 

bank services on empower ing women businesses in Sabon Gar i Loca l 

Government  area o f Kaduna State,  Niger ia.   They had conducted a 

study on 392 women entrepreneurs by using Part ial Least  Square 

Structural Equat ion Modeling (PLS-SEM) for data analys is.  They 

came into conclusion that ,  Women entrepreneurs benefit  great ly fro m 
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f inancial intervent ion and donat ions from the micro finance banks,  

which include providing loans,  business t raining, food, health,  

educat ion and advice for balancing family and business 

responsibilit ies.   They recommended that  micro finance inst itut ions 

should deploy more staff to  different  business areas to  provide loans 

to  women with lower interest  rate and convenient  repayment  per iod.  

Government  should develop more microfinance bank schemes and 

other financial int ervent ions to boost their services and ensure the 

donat ions and funds are directed to  women entrepreneurs.  

1.5.4 Problems, challenges and prospects faced by women 

entrepreneurs 

Agarwal et al.  (2007) examined the problems and st rategies of 

entrepreneur ial development  for women in rural India.   According to  

their find ings even though rural women have entrepreneur ial talent  

they are neg lected and an effort  had not  been made to  develop 

entrepreneurship among them.  The Government  po licies,  programmes 

and support  act ivit ies are not  directed towards the rural women fo r  

developing entrepreneurship.  

Wube (2010) in his research ent it led “Factors affect ing the 

performance o f women entrepreneurs in micro and smal l 

entrepreneurs:  The case of Dessie town” established the relat ionship 

between development  o f country and economic stabilit y o f women.   

The study is designed to  assess the very important  factors affect ing 
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per formance o f women entrepreneurs in medium small enterpr ises and 

their challenges in Dessie town.  It  has been c lear ly observed that  

they have no entrepreneur ial family and they take entrepreneurship as 

a last  resort .   He suggested that  women should create their own 

opportunit ies and jobs as they have the potent ial to  become an 

entrepreneur.  

Goyal et al.  (2011) stated that  women entrepreneurs should be 

proper ly molded with entrepreneur ial t raits and skills  to  st rive to 

excellence in the entrepreneur ia l arena.  Respect ing the women 

posit ion in t he society and encouraging them in t he field o f business 

is  a way o f beat ing our conservat ive thought .   Educated women,  

technically sound and professionally qualified women should be 

encouraged for managing their own business,  rather than dependent  

on wage employment  out lets.  The unident ified young women should 

be explored and used for br inging up entrepreneurship.  

Palaniappan et al .  (2012) conducted a study on the problem and 

prospects of women entrepreneurs in Erode dist r ict .  Their study was 

conducted in order to  find out  the entrepreneur ial development  among 

women highlight ing their mot ivat ional factors.  Women show great  

int erest  in set t ing up the business while,  society and family plays a  

vit al ro le in support ing them. Educat ion also contributes to  a great 

extent .  They highlighted that  the socio-background includ ing factors,  

types and mode o f business,  t raining programmes are the problems 
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faced by women entrepreneurs in Erode dist r ict .  

To deal with business venture improvement  in North East ,  due 

care is  to  be given to  the removal o f t he problems and also to  enhance 

the potent ial for entrepreneurship.  More emphasis should be laid  on 

developing women entrepreneurship (Lalhr iatpuii,  2015).  

Lalhunthara (2015) conducted a study on Internal management  

problem o f Micro enterpr ises in Aizawl Dist r ict ,  Mizoram.  The study 

revealed that  the main problem o f entrepreneurs is  ‘lack o f team 

work’,  ‘lack of coordinat ion’ and ‘lack of communicat ion’.   The 

entrepreneurs in Aizawl dist r ict  were not much aware o f the t raining 

programme conducted for the entrepreneurs.  

Lalhmingsangi and Laldinkima (2016) conducted a study on 

women vegetable vendors in Aizawl town.  Their find ings revealed 

that  women entrepreneurs in the informal sector in an Aizawl town 

have low educat ion and are not  much aware of the schemes and 

opportunit ies for their upliftment .   Most  of the women vendors were 

not  financia lly independent  and did not  have ownership o f residence 

whereas most  of their incomes were spent  on family expenditure.  

Vanlalhr iat i and Singh (2016) in t he ir  study observed that  in 

spite o f subsid ies and grants implemented for the entrepreneur in 

Mizoram. The state Government  do not  provide provis ion for women 
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entrepreneurs.  Aizawl dist r ict  has the highest  percentage o f 

entrepreneurs availing government  grants and subsidies in Mizoram.  

Gaur et al.  (2018) revealed from their study that  women 

entrepreneurs had taken r isks and init iat ives to  manage and organized 

entrepreneurship.   Several challenges like balance between family and 

career,  male dominated society,  dearth o f financial assistance,  lack o f 

techno logical knowhow, socio cultural bar r ier,  lack o f self-confidence 

and mobilit y constraint s.  They had concluded their studies that ,  with 

all t he challenges faced by them,  women entrepreneurs are breaking 

the glass barr iers of a ll t hese challenges and had come out  of the 

burden with the ro le o f women changing in the society.   Change in the 

att itude of the government ,  financia l inst itut ions and t raining 

organized in support  of the women entrepreneurs had led many 

successful business women entrepreneurs both in social and economic 

fields in India.  

Agarwal (2018) studied on the challenges faced by women 

entrepreneur in India.  Finance is  regarded as life blood for any 

enterpr ise,  be it  big  financial problem or small.   Women 

entrepreneurs exper ience shortage o f funds in two ways.  Women do  

not  generally own property in t heir names which can be used as 

co llateral for procur ing funds from extraneous sources.   Therefore,  

they have limited access to  external sources o f funds.  Women 

entrepreneurs are also considered less creditworthy by banks and 
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f inancial inst itut ions and therefore,  women borrowers are discouraged 

on the presumpt ion that  they can leave their bus iness at  any t ime.  

1.5.5 Motivational levels of women entrepreneurs 
 

The study (Schwartz,  1976) the fir st  ever notable art icle on 

women’s entrepreneurship.  The study was based on an interview with 

20 female entrepreneurs.   The study came to  the conclusion that  

women entrepreneurs were mainly mot ivated by the desire to  be 

independent ,  to achieve sat isfact ion in the ir job and economic 

stabilit y.  Women entrepreneurs faced problems relat ing to  credit  

financing too unlike their male counterpar t . 

Suganthu (2009) analyzed the motivat ional levels that  

influenced the women entrepreneurs to  undertake business in 

Co imbatore dist r ict  in Tamil Nadu State.  Unmarr ied women 

entrepreneurs are mainly mot ivated by profit  and technical skills  

possessed.  Whereas,  marr ied women ent repreneurs are mot ivated by 

their family member’s advice.  Women entrepreneurs as a who le are 

mot ivated by pro fit  earning, gained in t he business and personalit y 

development  that  has influenced them to take entrepreneurship.  

Moses et al.  (2010) examined mot ivat ion and entrepreneur ial 

challenges among women entrepreneurs.  Their  study found that  

mot ivat ional var iable whether push or pull factor,  int r insic or 

extrinsic are posit ively related to  challenges faced by women 
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entrepreneurs.  Effects o f family advices,  financial,  psycho logical and 

environmental factor are mot ivat ing factors for women 

entrepreneurship.  

Kumar and Kalyani (2011)  studied the women entrepreneurs 

who run small scale industr ial unit s of SIDCO Industrial Estate.   

According to  them 144 small scale entrepreneurs’ unit s sample size 

were taken from 432 populat ion.  The study concluded that  women 

and men do not  have much difference with regards to  cost  reduct ion 

and pro fit  maximizat ion.  Entrepreneur ia l t raining and act ivit ies are a  

significant  factor in increasing emplo yment  opportunit ies.  

Educat ional inst itut ions,  t raining centers and NGOs plays an 

important  role in mot ivat ing entrepreneur ial skills  among women 

entrepreneurs.  

Akehurst  et al.  (2012) examined the character ist ics of women 

entrepreneurs and their  elements o f mot ivat ion to  run their  business 

in Valencia region in Spain.  Their study revealed that  the t ype o f 

financial assistance they received had a great  effect  on their  

mot ivat ion. Demographic factors,  age at  the t ime o f undertaking the 

new pro ject  and the size o f the firm and loans taken had a mot ivat ing 

elements or factors for the women entrepreneurs.  

Neema (2014) presented a report  on the study where 

Internat ional Labor Organizat ion (ILO)contracted Inst itute of 

Management  and Entrepreneurship Development  (IMED) to  conduct  
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Women Entrepreneurship Development  (WED) assessment  in  

Tanzania dur ing May to  October 2013.  Their assessment  revealed 

that  even though many init iat ives,  polic ies,  programmes and 

organizat ion have been int roduced in  order to  support  women 

entrepreneurs,  they found that  women entrepreneurs are not  wel l 

informed about  business procedures and assist ing them with their  

requirements.  

The study (Lalhunthara,  2015) on the micro enterpr ises in 

Aizawl dist r ict  in Mizoram, found that  84.7% are male,  while 15% are 

women entrepreneurs.   According to  him as very lit t le women are 

engaged in entrepreneurship there is a need for special incent ives for  

women entrepreneurs in the form o f schemes, financia l support , 

market ing support ,  infrast ructure support ,  t raining and separate 

polic ies for micro enterpr ises.   But  the scenar io is  different  in t he 

case o f handlooms and tailor ing where 53.4% and 34.5% of women 

are engaged respect ive ly.  He recommended that  educat ion and years 

of exper ience in t he field would be an insight  in the funct ioning o f 

the business enterpr ises.  

Manish and Mar jina (2015) examined empowerment  of rura l 

women through entrepreneurship.  They found out  that  Self Help 

Groups (SHG’s) are an inst itut ional innovat ion that  foster 

empowerment  of women. There is  a  need for the government  to  frame 

polic ies for the development  o f women entrepreneurship.  Lit eracy 

47



 
 

level could also be helpfu l to  overcome cognit ive constraints and for  

technical and skill understanding.  

Shastr i et al .  (2019) analyzed a study on motivat ional and 

challenges o f women entrepreneurs in Jaipur cit y o f Rajasthan. Their  

study revealed that  pull factors including the urge for creat ivit y,  self-

ident it y,  to be independent  and to contribute something to the societ y 

are the main mot ivat ions for female entrepreneurs to  start  their  

business.  Their study also indicated that  female entrepreneurs in 

Rajasthan were mainly mot ivated by pull factors rather than push 

factors while start ing their business act ivit ies.  

Solesvik et al.  (2019) conducted a cross – nat ional study on 

mot ivat ion o f female entrepreneurs.  Their studies concluded that  

female entrepreneurs often aimed to generate an addit iona l socia l 

value beyond the monetary gains and acted as an agent  of socia l 

change. The social needs,  stakeho lder sat isfact ion and the 

relat ionship feature were the three novel types o f mot ives reported by 

female entrepreneurs in addit ion to the t radit ional monetary mot ives.  

According to  the invest igat ion made in three countr ies namely 

Norway, Russia and Ukraine,  the female entrepreneurs in all these 

countr ies suggested that  the relat ionship aspects in business was an 

important  mot ive for the launching and the expansion o f their firms.  

Debnath et al.  (2020) studied the motivat ional factors that  

encourage women to  become a successful entrepreneur and their  
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contr ibut ion for the growth of sustainable Development  Goals 

(SDGs).  Their study was conducted on 203 women entrepreneurs o f 

different  dist r icts o f Bangladesh.  Strong support  from the family,  

t raining, Informat ion and communicat ion Techno logies (ICTs)  

knowhow, financial support , posit ive legal support  would mot ivate 

women to  achieve SDGs.  

Cho, Y. et al .  (2020) invest igated the motivat ional factors that 

contr ibuted to the South Korean women entrepreneurs’ success by 

conduct ing a survey on 123 women chief Execut ive Officers who 

were affiliated with the Korean Venture Business Women’s 

Associat ion. They had concluded their study that  the Push factors like 

economic necessit y for family,  pull factor like st rong sense o f se lf,  

challenges,  opportunit ies and posit ive personalit y were an important  

factor for their success in entrepreneur ial venture.  

1.6 Research gap 
 

The lit erature in the past  helped to  find the appropr iate research gap 

between past  and present  study. Most  of the studies in the past  are 

based on entrepreneurship development  in Mizoram (Rodi and 

Ramaswamy, 2014; Daizova, 2018; Lalnunzira,  2019; Lalzuit luangi,  

2021).  Going through the deep review of literature reveals that  

research on entrepreneurship,  part icular ly women entrepreneurship in 

Mizoram is scat tered with only a few in-depth studies.  A few studies 

in the past  are based on empowerment  of women t hrough SHG’s in 
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Mizoram (Angela,2015).  The reviews also indicated that  most  of the 

entrepreneur ial at t itude and economic empowerment  studies have 

been done most ly in different  states.  Lalhunthara (2015) and Pradyut  

& Kalyan (2014) conducted research on micro enterpr ises and gender  

influences on entrepreneurship in Aizawl dist r ict  in Mizoram. Their  

study mainly focused on entrepreneurship in general and not  on the 

impact  of women entrepreneurs and their  economic empowerment  

level on the basis o f socio-economic condit ion, problems, their  

mot ivat ional and performance factors.  Therefore,  it  appears that  no 

studies have been undertaken in Aizawl,  Mizoram.  Thus,  this work 

seeks to  fill a gap in t his area.  The study was carr ied out  in light  o f 

the great  need for women entrepreneurship on the one hand, and to  

examine their economic empowerment  on the other hand.  

1.7 Significance and scope of the study 
 

Entrepreneurship plays an important  ro le in economic development  o f 

any region.  Development  of the society requires full part icipat ion by 

all sect ions o f the populat ion inc luding women.  There are a number  

of baffling issues affect ing India,  such as overpopulat ion,  

unemployment ,  underemplo yment ,  poverty etc.  Women invo lvement  

in t he entrepreneur ia l act ivit ies would great ly generate income,  

economic empowerment  and improve qualit y o f life  for t hemselves.   

Economic backwardness o f North- East  region may be due to the 

inadequate growth or development  of entrepreneurship in the region.   
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Although there have been several studies conducted to  ident ify the 

gender( female) related part icipat ion in entrepreneur ial pract ices in  

North-East  region, most  of the studies are on micro entrepreneurs 

(Pradyut  and Kalyan,2014).  

The study analyzed the var ious intermediar ies,  economic impact  on 

women entrepreneurship,  financial inst itut ions,  t raining and 

mot ivat ional leve ls,  in enhancing economic empowerment  of women 

through entrepreneurship in Aizawl,  Mizoram. However,  socio-  

economic condit ion o f women entrepreneurs is  not  much favorable.  

Thus,  the study examined the problem and prospects o f women 

entrepreneurs in at taining economic empowerment  in Aizawl.  

1.8 Statement of the problem 
 

Entrepreneurs play   an   important    role   in   the   economic   

development    o f underdeveloped countr ies.  Women’s skills  and 

knowledge, their  talents and abilit ies in business and the ir  compelling 

desire o f want ing to  do something posit ive are some o f the reasons 

for such women to  take up entrepreneurship.   Nowadays many 

enterpr ising women have come up and converted their posit ion o f 

“Jobseekers” to  “Job givers”.   The government  had realized the 

importance o f women entrepreneurship.   As such, it  o ffers a var iet y 

of programmes for the development  of women entrepreneurs.  
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The state of Mizoram, where most  of the women are st ill confined to 

housework, few o f them are playing act ive ro les in running 

enterpr ises as compared to men.  They are less mot ivated to  start 

business due to  fear,  lack o f mot ivat ion and less support  from the 

family.  Much research had been carr ied out  on SHGs and women 

empowerment .   But  hardly any evidence o f substant ial research 

conducted on economic empowerment  of Mizo women entrepreneurs.  

This has urged the scho lar to  take up the study on whether women 

entrepreneurs are achieving economic empowerment  through 

entrepreneurship in Aizawl.  The study also analyzed the problems 

faced by them in undertaking entrepreneur ial developments and 

highlights the mot ivat ional levels and socio-economic pro file o f 

women entrepreneurs in at taining economic empowerment . 

1.9 Objectives of the study 
 

The main purpose o f the study is  to  analyze t he ro le o f the women 

entrepreneur in at taining economic empowerment  in Mizoram with a 

spec ial focus in Aizawl.  The object ives o f the study are as fo llows:  

1.  To explore t he socio-economic background o f women 

entrepreneurs in Aizawl.  

2.  To examine the ro le o f var ious intermedia r ies- NGOs and financial 

inst itut ions towards enhancing economic empowerment  of women 

through entrepreneurship.  

3.  To ident ify the problems faced by women entrepreneurs in Aizawl.  
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4.  To analyze the impact  of mot ivat ion and performance level for  

start ing up the enterpr ises by women entrepreneurs.  

5 .  To evaluate the impact  of entrepreneurship development  on women 

economic empowerment .  

1.10  Hypotheses of the study 
 

H1:  There is  a significant  difference in monthly income o f women 

entrepreneurs in pre and post  start ing o f entrepreneurship.  

H2: There is  a significant  difference in monthly househo ld savings o f 

women entrepreneurs in pre and post  starting o f entrepreneurship.  

H3: There is a significant  difference in annual investment  in pre and 

post  start ing o f entrepreneurship.  

H4: There is a significant  difference in financial support  given to  the 

family by women entrepreneurs in pre and post  start ing o f 

entrepreneurship.  

H5: There is a significant  relat ionship between mot ivat ional level and 

the performance level o f women entrepreneurs.  

H6: There is  a  significant  relat ionship between women 

entrepreneurship development  levels  and their economic 

empowerment . 

1.11  Research Methodology 
 

Population of the study:  Women entrepreneurs in Aizawl cit y,  who  

are registered with the Taxat ion Department ,  Government  o f Mizoram 
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were the populat ion o f the study. According to  the Taxat ion 

Department ,  Government  o f Mizoram as on 23 r dMarch 2017, there 

were 3195 registered entrepreneurs in Aizawl,  out  of which 2004 were 

men entrepreneurs and 1191 women entrepreneurs.  According to the 

Taxat ion department ,  Aizawl is  divided into 3 zones i. e.  Aizawl North 

zone, Aizawl Central zone and Aizawl South zone.  

Sample size of the study: Sample size of the study was calculated 

using Cochran formula.  Therefore,  291 women entrepreneurs were 

selected as a  respondent  for the study, with confidence level o f 95% 

and confidence interva l o f 5% (usually adopted in social science 

research) from the populat ion o f 1191 women entrepreneurs.  (For 

sample size calculat ion, Cochran (1963:75) developed the Equat ion 1 

to  yield a  representat ive sample for proport ions (Kotrlik  and Higgins,  

2001).  The equat ion below shows Cochran formula for sample size 

calculat ion:-  

 2ݍ2݁ܲ ܼ=݋݊

Which is valid where ݊݋  is the sample size,  Z2  is the abscissa of the 

normal curve that  cuts off an area α at  the tails (1 - α equals the 

desired confidence level,  e.g. ,  95%) 1,  e is  the desired level o f 

ܼ =݋݊ 
ݍ2ܲ
݁2   = ( 1.96)2 (.5)(.5)

(.05)2   = 385 

  ݊ =  ݊0

1÷
(݊0  − 1)

ܰ

     Where ݊ is the sample size and N is the population size. 

   ݊ =          385

1  ÷ (385−1)
1196

   = 291 sample size  
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precision, p is the est imated proport ion of an at t ribute that  is present  

in t he populat ion, and q is  1-p.   Suppose we desire a 95% confidence 

level and ±5% precis ion. The result ing sample size is demonstrated in 

Equat ion below: - 

The result  shows the sample size needed for the study were 291 

women entrepreneurs.  Thus,  equal number of women entrepreneurs 

i.e. ,  97 respondents were selected from each different  zone as shown 

in Table 1.1  

Table No 1.1:  No.  of registered entrepreneurs in  Aizawl (as on 
23.03.17) & Sample size 

Zones Men Women Total Sample size 
(only women) 

North Zone 820 379 1199 97 

Central 
Zone 

537 386 923 97 

South Zone 647 426 1073 97 

Total 2004 1191 3195 291 

Source: Calculated from data obtained  from Taxation department,  
Government of  Mizoram  
 

Sampling: Aizawl being selected purposively for the study as t he cit y 

has t he largest  female populat ion and women entrepreneurs in  

Mizoram.  Strat ified random sampling techniques was used to  select  

the sample.   Under st rat ified sampling technique the populat ion were 

divided into 3 st rata.  Ninety-seven samples were co llected from each 

st ratum.  The data were co llected from women entrepreneurs who had 

run their enterpr ise for more than 5 years or more and st ill running 

the enterpr ises.  
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Data collection: In order to achieve the above object ives,  the 

research work was relied on both the pr imary and secondary data.   

Pr imary data were co llected from women entrepreneurs through 

st ructured quest ionnaire,  for bet ter understanding the quest ionnaires 

were t ranslated to  Mizo language.  The quest ionnaires included both 

fixed cho ice quest ions and a five-po int  Likert  scale ranging from 

1(st rongly agree) to  5 (st rongly disagree) as a  quant itat ive measure.  

Data were co llected dur ing August  – December 2018.  In addit ion to 

the pr imar y data,  a secondary data was collected from reports and 

documents maintained by the relevant  state departments,  books,  

journals,  magazines,  governmental organizat ions,  newspaper and 

electronic resources.  

1.12  Analysis of the Data 
 

Stat ist ical tools employed in analyz ing the data in the study inc ludes 

frequencies,  percentages,  averages,  correlat ion, regression analys is  

and One Sample t  tests using Stat ist ical Package for Social Sc iences 

(SPSS). 

 
1.13  Limitations of the study 
 

Limitat ions faced by the study: -  
 

a) The study was confined only to  Aizawl City,  Capital o f Mizoram.  

The findings o f the study may not  be generalized for all o ther women 

entrepreneurs in other dist r icts and towns of Mizoram.  
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b) The study is on women entrepreneurs who are registered with the 

Taxat ion Dept t .  Mizoram only.   The result  revealed from the study 

may not  be compat ible with unregistered women entrepreneurs.  

1.14  Chapter Outline 
 

Chapter I: Introduction 

This chapter deals with the int roduct ion of entrepreneurship,  

histor ical background o f entrepreneurship in India,  entrepreneurship 

growth in India,  women Entrepreneurship  in India,  promoting women 

entrepreneurship in India,  women entrepreneurship and economic 

development ,  meaning o f entrepreneur,  Schemes for women 

entrepreneurs to  start  new business,  meaning o f empowerment ,  

women empowerment ,  approaches to  women empowerment ,  lit erature 

review, research gap, significance and scope of the study, statement  

of the problem, object ives o f the study, hypotheses,  research 

methodology, analys is o f the data,  limitat ion o f the study and chapter  

out line o f the thesis.  

Chapt e r I I :  Socio economic profi le of the Respondents 
 

The second chapter focuses on the study o f the Socio economic 

profile o f the respondents entrepreneurs in Aizawl Cit y,  the profile o f 

the Study area: Mizoram, geography o f the state,  topography, climate 

& rainfa ll,  demography & literacy rate of the state,  administ rat ion o f 

the state,  dist r ict  wise dist r ibut ion o f populat ion o f the state,  culture 
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of the state,  economy o f the state Aizawl,  the Pro file o f Mizo Women 

registered women entrepreneurs in Aizawl were specifically analyzed 

like their Age, Educat iona l qualificat ion, Mar ital Status,  Relig ion,  

Size o f the family,  Occupat ional background, Ownership o f 

Res idence,  Land owned by Entrepreneurs,  Reasons for Start ing 

business,  Number o f Emplo yees in the Enterpr ises,  Personal monthly 

income.  

Chapter III: Role of NGOs and micro finance for enhancing 

economic empowerment of women through entrepreneurship. 

The third chapter determine the ro le played by var ious Non-  

Governmental Organizat ions in India and Mizoram.  The chapter also 

ident ifies the role of micro finance in enhancing the women 

entrepreneurs to  develop empowerment .   The ro le o f Micro finance,  

the status of women entrepreneurs in accessing the micro financia l 

Inst itut ions,  borrowing o f loans,  financial problems, repayment  o f 

their loans and borrowings was analyzed.  

Chapter IV: Problems of women entrepreneurship in Aizawl,  

Mizoram.  

 
This chapter ident ifies the problems faced by women entrepreneurs.  

Different  problems like financia l problem, lack o f educat ion, persona l 

problem, problem related to  family,  society and t raining was 

analyzed. Fruit ful Government  Schemes and NGOs invo lvement  in  
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promoting economic Empowerment  for women Entrepreneurs was also  

discussed.  

Chapter V: Women entrepreneurship and Economic empowerment.  

The economic impact  of entrepreneurship  like monthly income,  

monthly savings,  annual investment ,  financial support  given to  the 

family was analyzed and int erpreted.  Mot ivat ional factors in 

enhancing the performance o f the respondents was analyzed. The 

entrepreneurship development  factors and the women empowerment  

was also analyzed.  

 
Chapter VI: Findings,  conclusion and suggestions.  
 

The summar y, find ings and conclusion has been made based on the 

logical conclusion drown from previous chapters.  Suggest ions were 

made for different  groups on the basis o f the findings.  Scope for the 

further research was also highlighted in this chapter.  
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2.1 Introduction 
 

The init ial part  of t he chapter provides an overview o f Mizoram 

which inc ludes the informat ion related to  it s Locat ion, Area,  

boundary, climate,  topography, rainfall,  culture,  economy,  

administ rat ion, infrast ructure,  educat ion,  and family.  The lat ter part  

of the chapter examined the socio - economic profile  o f the selected 

women entrepreneurs from different  perspect ive like age,  educat ion,  

mar it al status,  occupat ion pr ior  to  taking up enterpr ises,  religion, size 

of the family,  income of the respondents.  

2.2 Profile of the study area: Mizoram 

2.2.1 Geography of the state 
 

Mizoram is a land o f rolling hills,  valleys ,  rivers and lakes.  There are 

21 major hill ranges or peaks o f different  heights that  runs throughout  

the state and pla ins lying scat tered around. Mizoram, t he fift h 

smallest  state of India is  situated in t he southernmost  part  of the 

North East ,  having the total geographical area of 21,087 km (8,142 

sq.km) which shares domest ic  boundar ies with Assam for  123 km,  

Tr ipura for 66 km and Manipur for 95 km in the northern part  of the 

state.  The int ernat ional boundar ies are shared with Myanmar  for 404 

km and Bangladesh for 318 km in the south and the “Golden 

Tr iangle” in t he east .  Mizoram is located at  a lat itude o f 21°58 N to 

24°35 N° and longitude o f 92°15E to 93°29 E°.  Forest  covers around 

76% of the state Mizoram. 8% is fallows land, 3% is barren and 
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considered uncult ivable area,  while  cult ivable and sown area 

const itutes the rest .  As per state of forest  report  2015 states wit h 

maximum forest  cover as 88.93% of their own geographical area.  

According to  the India Meteorological Department ,  Mizoram lies in  

seismic zone V (Zone V is the most  seismically act ive reg ion) like the 

other north-eastern states o f India,  it  has the highest  r isk o f 

earthquakes as the terrain is  an immature topography.  

 

Source: https://www.mapsof india.com 
 

Fig 2.1: Location of Mizoram in India 
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2.2.2 Topography, climate and rainfall  
 

The topography o f Mizoram is rugged and steep. The state has as 

many as 21 major peaks and hills  that  run through the north and south 

at  different  height .  The Blue Mountain,  which is situated in the south-

eastern part  of the state,  is  the highest  peak in Mizoram with a height  

of 2,210 meter.   The ‘Rice – Bowl o f Mizoram’ located in Champha i 

is  known for the largest  plain in Mizoram.  The Dhaleswar i (Tlawng)  

r iver in the northern Mizoram which flows north to  jo in the Barak 

r iver in Assam is t he most  important  r iver in the state.  The Ko lodyne 

r iver (Chhimtuipui) r iver,  is an important  r iver in the southern part  of 

Mizoram or iginates in the south.   Mizoram enjoys a moderate climate 

as the t ropic o f cancer passed through the heart ,  this makes a pleasant  

climate.   I t  is neither too hot  in summer nor too cold in winter  

throughout  the year.   Summer in Mizoram is bearable and there is  

hardly a need for using air condit ioners.  Winter too is a rain –  free 

climate with a smog formed between the hills  and a beaut iful blue 

sky. The temperature var ies usually from 11℃ to 21℃ in winter.  

Summer in Mizoram var ies from 20℃ to 29℃. Aizawl dist r ict  has an 

average rainfa ll o f 208 cm while t he average rainfa ll in Mizoram is 

254 cm. Rainy season starts from June to August  in Mizoram.  

Mizoram climate is at  best  between two autumnal months September  

and October,  when the temperature lies between 19℃ to 25℃. Storms 

were expected dur ing the month o f March and Apr il.  
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2.2.3 Demography and literacy rate of Mizoram 
 

The state of Mizoram under the Indian Union is  situated on the North 

Eastern corner o f India.  The erstwhile Lushai Hill Dist r ict  become 

Union Terr itory on 21 January 1972 and got  statehood on 20 February 

1987. The Mizo dist r ict  was not  only upgraded but  also got  it s present  

name Mizoram. The state of Mizoram is the smallest  state of NER in 

terms o f populat ion, Mizoram has an area o f 21,081 sq.km with a 

populat ion o f 10,97,206, according to  a 2011 census with a density o f 

52 persons per sq.km.  Even though it  is the 2nd least  populous state 

in the country,  Mizoram state has achieved the 3 r d highest  decada l 

growth rate among the North East  India for the per iod of 2001 – 2011.  

The country’s decadal growth was 17.64% where Mizoram state 

decadal growth rate was 23.48%. About  91% of the state is forested.  

The populat ion o f the state forms 0.09 per  cent  o f the ent ire  

populat ion in India.   The total populat ion growth since the last  ten 

years was 22.78 per cent .   S ince the area is  hilly,  the topography is  

not  much suitable for comfortable and heavy concentrat ion o f 

populat ion in one localit y.  

Mizoram is a predominant ly hilly state.  It  is divided into 8 dist r icts 

viz,  Aizawl,  Lungle i,  Saiha,  Champhai,  Ko las ib,  Mamit ,  Lawngt lai,  

Serchhip.  In addit ion, the Government  of Mizoram vide Gazet te 

Not ificat ion No.A.60011/21/95-GAD/Pt  dated September 12, 2008 

had not ified the format ion of three new dist r icts in t he State of 
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Mizoram namely Saitual,  Khawzawl and Hnahthial.  However,  there 

are no informat ion on the newly formed dist r icts.  Thus,  they are not 

considered for the study.  

Table 2.1: Districts-wise Population Mizoram. Census,  2011 

 
Sl 

No 
District 2001 

Census 

Popula 
tion 

Density 
Per km2 

Population 
% age 

2011 
Census 

Populatio n 
Density Per 

km2 

Populati on 
% age 

1 Mamit 62785 21 7.07 86364 29 7.87 

2 Kolasib 65960 48 7.42 83955 61 7.65 

3 Aizawl 325676 91 36.65 400309 112 36.48 

4 Champhai 108,392 34 12.20 125,745 39 11.46 

5 Serchhip 53,861 38 6.06 64,937 46 5.92 

6 Lunglei 137223 30 15.44 161428 36 14.71 

7 Lawngtlai 73,620 29 9.86 117894 46 10.74 

8 Siaha 61,056 44 5.30 56,574 40 5.16 

 Total 888573 - 100.00 1097206 - 100.00 
Source:  Directorate of  census Operations,  Mizoram 
 

Mizoram is the third most  literate state in the country after Kerala 

(93.91%) and Lakshadweep (92.28%) with the literacy rate 91.58% as 

per 2011 census.  

2.2.4 Administration of Mizoram 
 

The Lushai hills  was made an autonomous dist r ict  under t he sixt h 

schedule o f the const itut ion o f India along with the independence o f 

India.  Mizoram is governed by the chie f Minister and councils o f 
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minister who takes up responsibilit y to an elected legis lature.  The 

Governor is the head o f the state.  The Mizoram Legis lat ive assembly 

has 40 seats,  elect ion was held for every five years.  The three 

Autonomous Dist r ict  Council are located in the southern part  of the 

state namely Lai Autonomous Dist r ict  Council,  Chakma Autonomous 

Dist r ict  Council located in Lawngt lai Dist r ict  while Mara 

Autonomous Dist r ict  Council is located in S iaha Dist r ict .  Mizoram 

State administ rat ion is divided into eleven dist r icts namely Mamit ,  

Ko las ib,  Aizawl,  Champhai,  Serchhip,  Lungle i,  S iaha,  Lawngt lai,  

Hnahthia l,  Saitual and Khawzawl.  The last  three d ist r icts are newly 

formed dist r ict .  

One o f the most  significant  administ rat ive developments o f the 

dist r ict  is the establishment  of t he Aizawl Municipal Council (AMC).  

It  is t he fir st  Urban Local Body in Mizoram State.  It  was formed in 

2010 with 19 Members when the CongressZNP party coalit ion was 

voted to  power in the state legis lat ive assembly. The AMC office is  

being administered by one council Chairman, Vice Chairman and 

three execut ive members.  It  consist s of 19 elected members 

represent ing 19 wards o f the cit y and others appo inted by the 

Governor of Mizoram. One-third o f the total membership is  reserved 

for women; these six seats shall be rotated after every five years.  The 

tenure o f t he council is  five years.  There is a Ward Commit tee in  

every ward that  consists o f a Chairman, who is an elected councilor  
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from that  ward, and two members each from all t he local counc i l 

within t he ward. There are 82 local councils having a term o f 3 years.  

2 . 2 . 5  Dist r i c t  wi se  d i s t ri but ion  o f  P opu la t i on  o f  M i zo ra m  
 

Distr ict  wise dist r ibut ion o f populat ion by sex is  given in Table 2:2.  

The largest  concentrat ion o f populat ion is  Aizawl dist r ict ,  the state 

capital o f Mizoram. Aizawl with a populat ion o f 4,00,309. Female 

populat ion higher in t he cit y t han male.  Populat ion o f male and 

female are almost  the same in all the dist ricts.  

Table 2.2: District wise Rural and Urban Population by Sex,  
District -Wise (2011 Census) 

 
Sl. no 

 
District 

 
Headqua 

rters 

 
Populatio n 

Rural Urban 

M F M F 

1 Aizawl Aizawl 4,00,309 43,780 41,775 1,55,490 1,59,264 

2 Lunglei Lunglei 1,61,428 47,577 45,099 35,314 33,438 

3 Champhai Champhai 1,25,745 39,110 38,106 24,278 24,251 

4 Siaha Siaha 56,574 15,853 15,611 12,741 12,369 

5 Kolasib Kolasib 83,955 19,097 17,980 23,821 23,057 

6 Lawngtlai Lawngtlai 1,17,894 49,940 47,124 10,659 10,171 

7 Serchhip Serchhip 64,937 16,643 16,275 16,208 15,811 

8 Mamit Mamit 86,364 37,135 34,330 7,693 7,206 

MIZORAM 10,97,206 2,69,13 
5 

2,56,30 
0 2,86,204 2,85,567 

Source:  Directorate of  Census Operations,  Mizoram 
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2.2.6 Culture of the State 
 

Chr ist ianity has brought  a lot  of changes in t he culture o f t he Mizo’s.  

The term ‘Tlawmngaihna’,  selflessness,  hospit able,  generous,  kind,  

helping other irrespect ive o f their status,  caste and belief is t he code 

of ethic st r ict ly fo llowed in Mizo society.  The Young Mizo 

Associat ion (YMA) act  as an important  factor in preserving and 

protect ing Mizo culture in every dist r icts,  towns and villages.   In 

Mizo culture there is  nothing like favorit ism and discr iminat ions 

regardless to  the economic status o f the person. People in Mizoram 

celebrate fest ivals like Chr istmas Day, New year Day, Good Fr iday 

and Easter Sunday every year.   Besides these they also have 

t radit ional fest ivals like Chapchar Kut  (Celebrated post  to  clear ing o f 

Jhum cult ivat ion).   Chapchar kut  is the biggest  t radit ional fest ival 

that  is celebrated every year t ill now. Pawl Kut  (Celebrated post  to 

harvest ) and Mimkut  (Dedicated to  the parted soul,  mainly in the 

month of September after the t ime o f Maize harvest ).  Apart  from 

Chapchar Kut ,  Mimkut  and Pawlkut  were not  celebrated anymore 

instead, these two are replaced by Anthur ium fest ival.  Mizoram state 

government  organized Anthur ium fest ival every year,  the main 

purpose of this fest ival is to  promote famers and flower cult ivators of 

Mizoram. Many visitors across the region used to  witness the fest ival.  

Mizoram exports Anthur ium to other metropo litan cit ies.  
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2.2.7 Economy of the State 
 

Mizoram shared the internat ional boundar ies with Myanmar and 

Bangladesh. The State had developed the internat ional route in the 

southern part  of Mizoram known as Ko lodyne r iver.  Mizoram state is  

connected with the total length o f 4,300 km o f road of which 927 

kilometer are high qualit y nat ional highways.  More than half i. e.  70% 

of the populat ion in Mizoram are engaged in Agr icultural sector.  

Mizoram with it s unique topography, the lands are mainly o f hill-  

type.  The shift ing cult ivat ion known as Jhuming is pract ised by most  

of the cult ivators.  Jhuming cult ivat ion has a system o f cu lt ivat ion that  

is  shift ed every year,  leading to  soil erosion, deforestat ion and 

environmental degradat ion.   The Gross State Domest ic Product  of 

Mizoram comprise o f agr iculture & a llied sector,  services sector, 

Industr ial sector.  The Gross State Domest ic  Product  (GSDP) o f 

Mizoram has been growing cont inuously over the years with an 

impressive rate.  

Table 2.3: GSDP at Factor Cost by Economic Activity: Mizoram     
(  At constant 2011- 2012 prices ): Rs in Lakhs 

Sl 
No 

 
Industry 

2015-
2016 

2016- 
2017 

2017-2018 
(Provisional 
Estimates) 

2018-2019 
(Projected 
Estimates) 

1 Agriculture, Forestry & 
Fishing 335566 351946 366149 429741 

2 Mining & Quarrying 6822 3940 4836 6371 

3 Manufacturing 9892 10578 9917 10619 
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4 
Electricity, Gas & Water 
Supply & other Utility 
services 

115450 145337 184603 228726 

5 Construction 121596 133065 147290 160092 

6 

Trade, Hotels, Transport, 
services relating to 
broadcasting 
&Communication 

177946 211360 238849 274078 

7 
Financing, Insurance, Real 
Estate & Professional 
Service 

76799 73265 74672 77152 

8 
Public Administration, 
Defence & Other services 355825 379933 391894 421713 

9 Total GSVA at basic price 1199896 1309424 1418210 1540259 

10 GSDP at constant Market 
Prices 123259 1359521 1466913 1603613 

Source: Economic Survey 2019-2020 
 

Gross State Domest ic Product  (GSDP) at  constant  (2011-12) pr ices is  

expected to  attain an amount  of Rs.16,03,613 lakhs in 2018-2019 

against  the est imates o f Rs.14,66,913 lakhs for the year 2017-2018 

showing a growth o f about  9% over the previous year.  The GSVA at  

constant  (2011-12) pr ices has clocked 12.35% average annual growth 

rate during the financial years 2012-13 to  2018-19. 
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Table 2.4: GSDP at Factor Cost by Economic Activity: Mizoram 
(At Current Prices): Rs in Lakhs 

Sl No. Industry 2015-2016 2016- 
2017 

2017-2018 
(Provisional 
Estimates) 

2018-2019 
(Projected 
Estimates) 

1 
Agriculture, Forestry & 
Fishing 465297 9515112 562783 615323 

2  
Mining & Quarrying 8247 4983 6665 8788 

3  
Manufacturing 10460 11155 11208 12249 

4 
Electricity, Gas, Water 
Supply and other utility 
services 

147465 194817 256585 335847 

5  
Construction 141137 151505 178064 199759 

6 

Trade, Hotels, 
Transport, 
Communication & 
service related to 
broadcasting 

197984 239340 277325 325944 

7 
Financing, Insurance, 
Real Estate & 
Business Service 

88072 85373 89691 95519 

8 Community, Social 
& Personal Service 422760 466596 501727 567094 

9 Total GSVA at basic 
price 481422 1668881 1884048 2160523 

10 GSDP at constant 
Market Prices 1513886 1719191 1932864 2224057 

Source:  Mizoram Economic Survey (2019-2020) 
 

The total Gross State Domest ic Product  of the State at  current  pr ices 

is est imated at  Rs.  22,24,057 lakhs in 2018-19 as against  

Rs.19,32,864 lakhs in 2017-18, thereby register ing an increase o f 

13.04 percent .  
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Table 2.5: Per Capita Income 

Year Per Capita Income (in Rs) 

2011 - 2012 57,654 

2012 - 2013 65,013 

2013 - 2014 77,584 

2014 - 2015 1,03,049 

2015 - 2016 1,14,055 

2016 - 2017 1,27107 

2017 – 2018 (P) 1,46765 

Provisional Est imate,  Pe = Projected Est imate  
Source: Mizoram Economic Survey (2019-2020) 
 

Table 2.5 indicates that  the per capita income of Mizoram for the year  

2017- 2018 was est imated at  Rs.1,46,765/- as against  the previous 

year’s est imate o f Rs.1,27,107/- while the pro jected est imate for the 

year 2018-2019 is Rs.1,68,626/-.  

 
2.2.8 AIZAWL: The Capital City  
 

Aizawl is t he largest  cit y as well as the capital o f the state of 

Mizoram in India.  The City is  located north of the Tropic o f Cancer  

in t he northern part  of Mizoram and is s ituated on a r idge 1132 

meters (3715 ft )  above sea level,  with the Tlawng r iver valley to  it s  

west  and the Tuir ia l r iver  valley to  it s east .  In the summer the 

temperature ranges from 20-30 degrees Celsius,  and in the wint er 11-
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21 degrees Celsius.  Aizawl cit y is  governed by Munic ipal Corporat ion 

and is  situated in Mizoram State/UT. As per provis ional reports of 

Census India,  populat ion o f Aizawl in 2011 is 2,93,416 o f which male 

and female are 1,44,913 and 148,503 respect ively.  Females const itute 

50.61% of the populat ion and males made up the remaining 49.39%. 

The density o f populat ion is highest  in Aizawl dist r ict  which is  about 

113 compare to  all other dist r icts o f Mizoram.  

2.2.9 Profi le of Mizo Women 
 

The people o f Mizoram are known as Mizos.  The term ‘Mizo’ is made 

of two words,  mainly Mi and Zo. ‘Mi’ means people and ‘Zo’ means 

Hill.  Thus,  ‘Mizo’ means “Hill people” and give them racia l and 

dist inct ive ethnic ident it y.  In patr iarchal Mizoram, Mizos are guided 

by customary laws that  deny women the r ight  to  inher it  property 

among others.  Women have now more or less accepted their status in 

the society and have got  accustomed to  the laws. Mizo society is the 

Patriarchal and male dominant  society.  The power and author it y are 

exercises by the husband, who is the head of the family,  over his wife 

and children is almost  unlimited.  

There is  one o ld Mizo saying, “Crab’s meat  is not  counted as meat ,  as 

women’s word is not  counted as word.  Bad wife and bad fence can be 

changed. But  the unthreatened wife and unthreatened grass o f the 

fields are both unbearable”.   Mizo women were not  t reated as equal to 

their  male counterparts in t he past .   They were so insecure as she may 
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be aborted and divorced by her husband anyt ime. Even though she 

undertook all t he responsibilit ies in the family,  she st ill has no  

author it y and power in the family.   Right  from their  childhood, the 

gir l and boy child were t reated different ly.  However,  educat ion and 

the advent  of Chr ist ianity brought  about  t remendous changes in t he 

status of the Mizo women.  Women are now playing a very important  

role in po lit ical,  social and economic upliftment  of the Mizo society.  

2.2.10 Entrepreneurship and Mizo women 
 

Mizo women are no longer considered infer ior to  their male 

counterparts.  Ear lier,  there was a tendency that  women should not  be 

an entrepreneur,  as they are mend to  look after their family and not  

capable o f taking up the enterpr ises.  Mizo women of today are self-

confident  and self-reliant .  Mizo women’s invo lvement  in 

entrepreneurship contr ibuted a significant  change in the development  

of entrepreneurship in Mizoram. According to  the study o f women 

vegetable vendors in Aizawl town, Angela and Laldinkima concluded 

their  studies that  all women vendors substant ially contr ibuted towards 

their family expenditure with 96.7 percent  using all t heir disposa l 

income on family expenses that  could highly reveal the status o f 

women in Mizoram.  
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2.2.11 Industrial Scenario in Mizoram – Aizawl district  
 

Mizoram was one o f the backward dist r icts of Assam t ill 1972, when 

it  became Union Terr itory and at tained statehood in February 1987 to  

become the 23 r d state of the Indian Union. Due to  ethnic reason, the 

polit ical economy does not  permit  the free movement  of potent ia l 

investors,  skilled labour force and cheap raw-mater ial from other  

parts of the country.  

On the eve o f statehood, Mizoram inher ited a very weak industr ia l 

base and the ent ire state was not ified as ‘No Industry State’ due to  

the absence o f any large and medium industry.  The number o f small-

scale industr ies in the state was abysmally small,  only 259 unit s in  

the year 1985-86. This number has grown to 1762 unit s in t he year  

1990- 1991 at  an average growth rate of 30 per cent  dur ing the 

per iod. The first  step towards industr ial development  in t he state was 

taken in 1972, when the directorate of Industr ies was created.  The 

department  is responsible to  the state government  in all respects for  

planning, valuat ion, execut ion and rat ional expenditure o f funds for  

the purposes.  The department  looks after establishment  of major and 

minor industr ies,  regist rat ion and licensing o f industr ies,  industr ia l 

loans,  allotment  o f raw mater ials,  acquis it ion o f land for industr ies,  

development  o f industr ial areas,  cot tage industr ies,  handicraft  

schemes, mines and mineral,  o il and natural gas in co llaborat ion with 
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central agencies,  Handloom development  schemes,  computer izat ion in  

government  departments and other related mat ters.  

2.3 Socio Economic profile of women Entrepreneurs  
 

Socio-economic background is an important  factor that  influences t he 

women to  start  their  business.  This topic will assess the socio-  

economic background o f 291 women entrepreneurs in Aizawl c it y 

base on their age,  educat ion, mar ital status,  occupat ion and income o f 

the family etc.  The socio- economic background always have a greater  

influence on the decis ions o f individuals relat ing to  all t heir  

act ivit ies.  

2.3.1 Age 

 

Age o f the respondents is  one o f the most  important  features in  

understanding women entrepreneurs’ views about  the part icular  

problems, decision making process,  by and large age also indicates 

level o f matur it y o f ind ividuals in that  sense age becomes more 

important  to examine the response.  

Table 2.6: Age of the Respondents 

Age No. of respondents Percentage 

Below 30 34 11.7 

30-40 84 28.9 

40-50 77 26.5 

50-60 62 21.3 

Above 60 34 11.7 

Total 291 100 
Source:  Field Survey 
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The women entrepreneurs in Aizawl cit y largely consist  o f middle 

aged as presented in table 2.6.  It  was found that  out of 291 

respondents,  84(28.9%) women entrepreneurs fa ll in t he age group 

30-40 and 77(26.5%) in age group 40-50 years.  Among women 

entrepreneurs interviewed, 34 (11.7%) respondents belong to the age 

group below 30 and above 60 years.  The percent  dist r ibut ion o f 

women entrepreneurs by age indicates that  most  of the women 

entrepreneurs in Aizawl cit y are between 30 to  60 years.  

2.3.2 Educational quali fication and age group of the respondents 

Educat ion is  one o f the important  factors to  run enterpr ises and a 

pr ime necessit y to  become an entrepreneur.  Understanding the latest  

knowledge o f techno logy and market  trends is o f utmost  important  in 

entrepreneurship that  can be achieved with t he help o f educat ional 

background. Studies have revealed that  many o f the women 

entrepreneurs do not  even have the knowledge o f basic account ing 

that  are very much needed in running the enterpr ises.  The educat ional 

level o f respondents has been classified into five categories such as 

Post Graduate,  Graduate,  Technical Pro fession, Matr ic and I lliterate.  
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Table 2.7: Educational quali fication of the respondents and age 
group of the respondents 

Age group of the 
respondents 

Educational qualification of the Entrepreneurs 
Total 

Matric Graduate PG Technical 
Profession 

Below 30 16 14 3 1 34 

30-40 49 26 5 3 83 

40-50 44 31 0 3 78 

50-60 42 17 1 2 62 

Above 60 27 5 0 2 34 

Total 178 93 9 11 291 

Percentage 61.2 32.0 3.1 3.8 100 
Source:  Field Survey 
 

As illust rated in Table 2.7,  the major it y respondents 61.2% possess 

matr iculat ion, while 32% of the respondents have graduate level o f 

educat ion. While 11(3.8%) and 9(3.1%) are with technical and post  

graduate level o f educat ion respect ively.  Less number o f respondent s 

who have post  graduate level and technical profession can indicates 

that  high level o f academic qualificat ion is  not  necessary to  promote 

the entrepreneurship init ially.   I t  is found from the fie ld survey that  

many o f the women entrepreneurs,  instead o f cont inuing their  

educat ion prefers to  start  their business at  young age due to  economic 

constraints and also to attain financial independence.  

2.3.3 Marital Status of women entrepreneurs 
 

The mar ital status o f women entrepreneurs may influence the need o f 

finance and the mode o f earnings.  Most  of the women entrepreneurs 
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in t he study region were marr ied ladies who were able to  ba lance 

between the work and their family life.  The table shows the mar ital 

status of women entrepreneurs in Aizawl City.  

Table 2.8: Marital Status of the Respondents 

Marital Status No. of Respondents Percentage 

Married 172 59.1 

Unmarried 60 20.6 

Widow 43 14.8 

Divorced 16 5.5 

Total 291 100 

Source:  Field Survey 

Studies shows that  marr ied respondents were 172(59.1%) in Table 

2.8.  The study also revealed that  60 (20.6%) were unmarr ied and 

43(14.8%) were widow and 16(5.5%) were divorced. The highest  

number o f the women entrepreneurs are marr ied women, this can 

indicate that  there is  less object ion from their spouses in taking up 

the enterpr ises.   Most  of the marr ied women who are do ing business 

and running an enterpr ise are get t ing good support  from the ir  husband 

and children. Family members are also helping them in their bus iness 

and cooperat ing with them in their work whether related to  business 

or househo ld works.  This makes Mizo women entrepreneurs to  run 

their enterpr ises successfully.  
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2.3.4 Religion 
 

Religion is  an important  factor to  study and analyze women engaged 

in entrepreneurship.  As Mizo’s are st rongly t ied up with their  

religion, almost  all t he populat ions are fo llowing Chr ist ianity by 

fait h.  The existence of local churches came up to  3,133 (Stat ist ical 

Hand Book, Mizoram 2018) comprising of different  denominat ions in  

the state.  The largest  denominat ions are Presbyter ian Church, Bapt ist  

Church o f Mizoram, Salvat ion Army, Lairam Isua Kr ista Kohhran,  

United Pentecostal Church (North East  India),  United Pentecosta l 

Church (Mizoram) Seventh Day Advent ist  Church, Fundamental 

Bapt ist  Kohhran, Evangilical Church o f Maraland, Roman Catho lic  

and Isua Kr ista Kohhran.  Apart  from Chr ist ianity,  there are a lso  

some minor it y who are fo llowing Hinduism, Buddhism, Judaism, and 

Islam. These non - Chr ist ian minor it ies are usually from outside state 

who are set t ling in Aizawl for job engagements.  The study taken fro m 

the respondents also revealed that ,  all the 291 women entrepreneurs 

from Aizawl City are fo llowing Chr ist ianity.  

2.3.5 Size of the family 
 

The size o f the family plays an important  factor in entrepreneurship.  

The size o f t he family has mer its and demer it s in t he funct ioning and 

invo lvement  o f women in entrepreneurship.  When the size o f the 

family is large in number the family expenditure.  One o f the 

important  factors influencing the success of an entrepreneur is the 
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support  from family which in turn depends upon the st ructure and 

economic status o f the family.  Family members who are resourcefu l 

to  the family or belonging to  a resourceful society promotes 

entrepreneurship (Naras imha Murthy, 1989).  

 
Table 2.9: Size of the Family 

Size of the Family No. of Respondents Percentage 

Up to 5 168 57.7 

6-10 113 38.8 

11-15 8 2.7 

Above 15 2 0.7 

Total 291 100.0 

Source:  Field Survey  
 

The size of t he family ind icates t he number o f the family members 

living together with the respondent .  It  was found that  the major it y o f 

the respondents 168(57.7%) have a family size up to  5 (Table2.9).  

The entrepreneurs fall in t he family size of 6-10 are 113(38.8%). The 

remaining respondents have a family size of 11-15 and above 15 have 

8(2.7%) and 2(.7%) respect ively.  It  can be concluded here that  

major it y o f the women entrepreneurs are marr ied.  

2.3.6 Occupational Background 
 

Occupat iona l background pr ior to  entrepreneurship has play an 

important  role in the performance o f the women as an entrepreneur.  It  

a lso reflects her way o f think ing and understanding the societal 
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behavior,  one o f the important  phenomena of entrepreneurs.  

Table 2.10: Occupational Background Prior to Starting Business 
Occupation prior to 

business No. of Respondents Percentage 

Student 70 24.1 

NGO 7 2.4 

Govt. Employee 21 7.2 

Industry 26 8.9 

Unemployed 167 57.4 

Total 291 100.0 

Source:  Field Survey 
 

The occupat ional background o f the respondent  pr ior to  taking up 

entrepreneurship provides a lot  of ideas about  the management  of the 

enterpr ises.  Table 2.10 revealed that  major it y o f the respondents 

167(57.4%) were unemployed while 70(24.1%) are students.  Further,  

26(8.9%) were having industr ial background, while 21(7.2%) were 

Government  employed. 

2.3.7 Ownership of Residence 
 

Ownership o f residence means a housing tenure or the house they live 

is  owned by themselves.  Owning or having house is  one o f the 

important  indicators of economic status of the person.  
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Table 2.11: Ownership of residence 

Ownership of house No. of respondents Percentage 

Government allotted House 8 2.7 

Own House 205 70.4 

Rented House 78 26.8 

Total 291 100.0 

Sou rc e :  Fi e ld  S ur ve y  
 

The study revealed that  more than half o f the respondents have 

ownership o f residence 205(70.4%). It  a lso shows that  78(26.8%) 

respondents were living in a  rented house fo llowed by 8(2.7%) living 

in Govt .  quarters as their  spouses or children are working under  

government  sector and allot ted resident ial quarters.  

2.3.8 Land owned by Entrepreneurs 
 

Land owned by the women entrepreneurs or her family,  land 

ownership is  not  same as ownership o f house.  The land is  undeniably 

more regular ly enro lled for the sake o f men than women, regardless 

of whether women formally own the actual land, or it  has a place with 

their  family almost  certainly,  a  man will have the obligat ion o f 

dealing with that  land. Most  of the land claimed by the respondents 

were acquired from their parents.  With regards to  legacy regulat ions,  

there is regular ly a bias for giving area proprietorship to  a male 

family member,  which burdens widows and gir ls.  
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Table 2.12: Land owned by Entrepreneurs 

Agricultural land owned No. of Respondents Percentage 

No land 145 49.8 

Less than 1 acre 84 28.9 

1-3 acre 41 14.1 

Above 3 acres 21 7.2 

Total 291 100.0 

Source:  Field Survey 
 

From the above table 2.12, it  was observed that  the highest  number o f 

respondents 49.8% are land less.  The study shows that  most  of the 

respondents do not  own land. Further,84 (28.9%) of the respondents 

were having less than 1 acre o f land, fo llowed by 41(14.1%) o f the 

respondents owned around 2-4 acre o f land. The least  land ho lding 

21(7.2%) have above 3 acres o f land ho ldings.  

2.3.9 Reasons for Starting Business 
 

The number o f women entrepreneurs is  increasing day by day. The 

invo lvement  o f women in business is  st ill likely to  grow even in t he 

coming years.  The at t itude o f the people also changed from the past  

as women are accepted to  engage in business.  Women o f today are not  

only confined to four walls o f their homes. There is also a tendency 

to  at tain economic independence among women, entrepreneurship is  

one o f the alternat ives to  achieved that  kind o f independence. The 

attainment  of any kind o f sustainable development  and upliftment  o f 
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socio -economic condit ion of women are up most  important  for  

economic development  for the country.  

Table 2.13: Reasons for Starting business 

Reason for starting business No. of Respondents Percentage 

Brings higher income 19 6.5 

To be self employed 65 22.3 

Small investment is required 9 3.1 

No other alternative for income 6 2.1 

Family tradition 192 66.0 

Total 291 100.0 
Source:  Field Survey 
 

Table 2.13 shows the reasons why women entrepreneurs starts their  

business.  The study shows that  192(66%) major it y o f the respondents 

started their business as a cont inuat ion of t heir family t radit ions.  In 

order to  be self-employed 65(22.3%) starts their business.  Among the 

291 respondents,  19(6.5%) women entrepreneurs starts their business  

to  increase family income. The study also showed that  9 (3.1%) 

respondents starts their business for  investment  purpose.  Only 

6(2.1%) started business as they do not have any other sources o f 

income.  

2.3.10 Number of employees in the enterprises 

Generat ing employment  is  one of the important  pr inciples o f 

economic development .  Creat ing job opportunit ies for other human 
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being is the major pathway for socio - economic development  of the 

country.  The enterpr ises are not  only a source of income for the 

entrepreneurs but  also income source for the other as well.  They had 

also created job opportunit ies for other and thus play a vit al ro le for  

the alleviat ion o f poverty.  

Table 2.14: No. of employees in the Enterprises 

No. employee in the Enterprises No. of Respondents Percentage 

No employee 111 38.1 

Less than 5 161 55.3 

Between 5-10 12 4.1 

Between 11- 15 0 0 

More than 15 7 2.4 

Total 291 100.0 
Source: Field Survey  
 

The most  important  factors of women ent repreneurs are generat ion o f 

employment  opportunit ies.  The study revealed that  women 

entrepreneurs not  only generate employment  for themselves,  but  also 

for the other.  The study also shows that  the major it y o f respondents 

161(55.3%) employed less than 5 employees in the enterpr ise.  Table 

2.14 also revealed that  there were 111(38.1%) respondents who did 

not  generate employment .  About  12(4.1%) respondents employed 

around 6 to  11 employees.    There are 7(2.4%) women entrepreneurs 

who could employ more than 15 employees.  Women entrepreneurs in  

Aizawl most ly have less employees,  mainly because they run micro 
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businesses.  

2.3.11 Personal Monthly income and age group 
 

Income is considered to  be one o f t he major factors that  determine the 

status of women entrepreneurs.  Major it y of women entrepreneurs are 

reluctant  to  reveal t he exact  figure of their income. Income here 

means the personal income of the respondents alone. According to 

some respondents,  higher income in the family from other members 

discourages women start ing the enterpr ises.  

Table 2.15: Personal Monthly Income and Age group 

Age group 
of the 

respondents 

Present monthly income after starting your enterprise 

Total Less than 
Rs. 20,000 

Rs.20,000 - 
Rs.40,000 

Rs. 40,000 - 
Rs.1,00,000 

More than 
Rs.1,00,000 

Below 30 13 15 5 1 34 

30-40 21 39 21 2 83 

40-50 29 28 19 2 78 

50-60 20 25 16 1 62 

Above 60 13 12 8 1 34 

Total 96 119 69 7 291 

Source: Field Survey 
 

As illust rated in Table 2.15 The family income o f women 

entrepreneurs in Aizawl cit y has var ied from below Rs.20,000/- to 

above Rs.1,00,000/- per month.  The study revealed that  96 

respondents are having an income below Rs.20,000/-.  It  a lso showed 
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that  major it y o f women entrepreneurs 119 had an income between 

Rs.20,000/- Rs.40,000/-per month.  There are 69 respondents who had 

an income between Rs.40,000/- -  Rs.  1,00,000/-.    Further,  7 of the 

respondents are having personal income of more than 1,00,000/-per  

month.  The above table clear ly indicates that  the age group between 

30 – 40 and 40 -50 had two respondent’s income ranging above 

Rs.1,00,000/- per month.   The same age groups also had the high 

respondents of the lowest  monthly income ranging below Rs.20,000/  

per month.  

2.4 Conclusion 
 
Mizoram with a populat ion o f 10,97,206 with the 3 r d highest  within 

the country in literacy rate in 2011 census.  The State shares the 

int ernat ional boundar ies with Bangladesh and Myanmar and is  located 

in t he southernmost  part  of North Eastern India.  Mizo community is  a  

close-knit  society,  with moral values based on Tlawmngaihna, or  

essent ially,  selfless service for others,  a rare pr inciple which goes 

well with Chr ist ianity.  Mizo people are fr iendly with no 

discr iminat ion against  gender,  religion and economic status.  

The socio-economic pro file o f the women entrepreneurs in  

Aizawl cit y indicates that  a large number of women entrepreneurs are 

becoming a successful entrepreneur.  Age, educat ion, occupat iona l 

background and support from the family plays an important  role in  

enhancing the entrepreneur ial mindset  of the entrepreneur.  The 
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analys is o f data reveals that  some o f the women entrepreneurs in  

Aizawl cit y starts their enterpr ises at  the age below 30.  Major it y o f 

the them are middle aged and marr ied.   There is  indeed no object ion 

from their spouses and other family members.  Major it y o f t he 

entrepreneurs were found to  have educat ion up to  high school leve l 

and are successfully running their business.  They exhibit ed economic 

development  by generat ing employment  for others.  Most  of the 

entrepreneurs started their  business enterpr ises in cont inuat ion o f 

their  family t radit ion.   However,  the study on socio economic status 

of the women entrepreneurs in Aizawl cit y shows that  educated 

women in the state should be encouraged to  run the enterpr ises,  which 

would encourage employment  opportunit ies to  educated young 

generat ions in the state. 
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3.1 Introduction 
 

This chapter presents the ro le o f NGOs and micro finance in  

enhancing economic empowerment  for women entrepreneurs in  

Aizawl.  The init ial part  of the chapter descr ibes about  the NGOs in 

Mizoram along with it s history,  characterist ics and the ro le played by 

the NGOs in promoting women entrepreneurs as we ll as econo mic 

empowerment  while the lat ter part  focused on the micro finance and 

it s character ist ics,  different  Banks in Aizawl,  loans sanct ioned to 

women entrepreneurs.  The financia l awareness,  problems faced in  

availing loans and repayment  o f loans by women entrepreneurs and 

whether access to  loans achieve economic independence were 

analyzed and int erpreted.  

3.2 Non- Governmental Organizations (NGOs) 
 
NGOs are vo luntary organizat ions that  work toward a socia l cause 

and social just ice.  They are playing an important  role for the welfare 

and development  o f the society.  The work and support  formulated by 

NGOs may not  be the same in different  countries.  But  they always 

have assumed a significant  space in society.  In order to  develop its  

act ivit ies,  NGOs needs a support  from the government  as well.  Some 

spec ific  issues like poverty alleviat ion, women empowerment ,  

discr iminat ion, child  labour,  development  of the society,  

environmental issues etc.  can become more effect ive when NGOs and 

government  works together for the we lfare o f the society.   Dur ing the 
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last  two decades the ro le of NGOs have become s ignificant  in the 

social sector development-educat ion, health etc. 

3.2.1 NGOs in India 
 

According to  Sen (1993),  in his Art icle on Some Aspects of State - 

NGO Relat ionships in India in the Post-Independence Era,  he d ivided 

the deve lopment  of NGO’s into four per iods: The co lonial per iod,  

from the mid to  the late co lonia l per iod(1810s to  1947),  the start ing 

of post - independence per iod (1947 to  late 1950s),  the per iod between 

1960 and 1980, and the more recent  past  since then.  According to 

him, with the commencement  o f India Independence the fir st  per iod 

cont inued t ill the end o f 1960’s.  The fir st  phase shows more o f t he 

pr imary Vo luntary Organizat ions (VOs) there was a peaceful 

relat ionship between Voluntary Organizat ions and the government  by 

act ively support ing each other in implement ing the state’s pro ject  o f 

community development .  The state-wise survey (CAF 2000) found 

that  5 per cent  of the NGOS were int roduced dur ing this per iod. The 

real set  up o f NGOs started from the late 1960s and ear ly 1970s.  

Paulo Fr iere,  Franz Fanon and Jean-Paul Sart re,  were act ively 

invo lved in set t ing up organizat ions to  engage with the development  

project .  The Second phase commenced in the ear ly 1970s and last  t il l  

mid o f 1980s,  dur ing this per iod many of the young professionals 

were act ively invo lved in NGOs result ing in increasing number o f 

NGOs. This per iod witnesses 25 and 37 percent  of NGOs came into  
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existence.  There is an increasing inst it ut ionalizat ion o f NGOs and 

floodgates opened up between 1985 and 1995. The government  

rechr istened People’s Act ion in Development  India (PADI) to  the 

Council for Advancement  o f People’s Act ion and Rural Techno logy 

(CAPART) in 1986 with t he object ives of building up sustainable 

development  in rural areas.  The Third Phase was of government–NGO 

linkage that  (Tandon 1996) character ized as the ‘kiss o f death’ for  

NGOs. As per the CAF-India survey and DA database,  between 52 

and 62 per cent  of current  NGOs were set  up dur ing this phase.  In 

1990s,  UN agencies eager ly promoted the Non-Governmental 

Organizat ion (NGO) concept .  IMF and World Bank advised southern 

governments that  NGOs could substant ially reduce the welfare burden 

(Government  of India 2002).   

The NGO-DARPAN started out  as an init iat ive o f the Pr ime 

Minister ’s Office,  to  create and promote a healthy partnership 

between VOs/NGOs and the Government  of India.  The NGO-

DARPAN has a module that  has been developed by Nat iona l 

Informat ics Centre (NIC),  the premier  ICT Organisat ion o f the 

Government  of India under the aegis o f Minist ry o f Electronics & 

Informat ion Techno logy (MeitY),  Government  o f Ind ia.  They also  

have a plat form that  provides space for inter face between VOs/NGOs 

and key Government  Minist r ies / Departments / Government  Bodies,  
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to  start with.  Later it  is proposed to cover all Central Minist r ies /  

Departments Government  Bodies.  

3.2.2 NGOs in India for Women Empowerment 
 

Women empowerment  is all about  empower ing the status of women by 

equipping and allowing them to make life-determining decis ions.  

Empowerment  however begins in the househo ld with equalit y,  

autonomy and respect .  It  is a process that  enables women to  gain 

access and control o f mater ial as well as informat ion resources and 

decis ion making through the different  problems in society.  In India 

t radit ionally,  being a patr iarchal and male dominated society.  Males 

have a controlled key to  family resources,  such as land or business.  

India is  st ill st ruggling to  empower   it s women. There are many 

NGOs in Ind ia that  are working effort lessly for women empowerment  

in India.  

 
3.2.2.1 The Self-Employed Women’s Associat ion (SEWA) 
 

The Self-Employed Women’s Associat ion (SEWA) was set  up in the 

year 1972 by Ela Bhat t  in Gujarat .  It  is now working on global level.  

Working on financ ial independent  for women in order to  make them 

st ronger.  They have expanded their  organizat ions as SEWA bank,  

SEWA movement ,  SEWA Bharat .  
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3.2.2.2 AZAD Foundat ion 

One o f the NGOs in Ind ia working in the area o f women 

empowerment  is t he Azad Foundat ion. It  helps them lead a dignified 

and independent  life.  

3.2.2.3 Creat ing Resources for Empowerment  in Act ion (CREA) 
 

It  was established in the year 2000, in New Delhi.  CREA is a feminist  

human r ights organizat ion. It  helps women to  boost  their self-

confidence,  makes them aware o f sexuality,  and enhances leadership 

qualit y in them.  CREA is now a part  o f the Internat ional Women’s 

Organizat ion in the south.  

3.2.2.4 Bharat iya Grameen Mahila Sangh (BGMS) 
 

BGMS was founded in the year 1995 and current ly has it s branches 

all over India,  in 14 states and union territor ies.  Its aim is to  provide 

welfare and empowerment  to  women and children.  It  a lso creates 

Mahila Mandal in order to  help women in the villages BGMS also  

gives them vocat ional t raining and jobs to  make them self-reliant  and 

earn their living.  

3.2.2.5 Jagor i 
 

Jagor i means “awaken,  women!” Their  mission is  to  inform, inspire,  

and empower.  Our endeavor is  to  reach out  to  women in increasingly 

innovat ive ways.  Providing psycho-social counseling and support to 

women survivors o f vio lence is an integral part  of Jagor i’s work.  
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3.2.2.6 Cooperat ive for Assistance and Relief Everywhere (CARE) 
India 
 

CARE India has been working for over  65 years to  empower women 

affected by poverty and social discr iminat ion. CARE works to 

provide women with affordable healthcare,  jobs and places specia l 

focus on entrepreneurs.  CARE also provides immediate support  to  

vict ims o f disasters and helps to rehabilitate them, along with 

organizing schoo ls to  ensure young gir ls  get  the educat ion they need.  

3.2.3 NGOs in Mizoram 
 

An economically backward state like Mizoram possesses vo luntary 

organizat ions that  have no link with the other states.  The Non-

Governmental Organizat ions plays a vita l ro le in enact ing and 

implement ing social,  po lit ical,  psycho logica l and economic 

development  in the state.  Without  the assistance,  guidance and 

funding from the State and Central government ,  the vo luntary 

organizat ions could not  meet  the enormous vo lume o f social needs 

and demands.  Therefore,  the state and central government  must  assist  

and guide in order to  enact  necessary laws, rules and regulat ions and 

act  of social reformat ion to  maint ain social welfare and development  

for the society.  According to  NGO-DARPAN there are about  212 

registered societ ies (Non-Government) in Mizoram.  

Mizoram has quite several Non-Governmental Organizat ions/  

Voluntary Organizat ions.  The major Non-Governmental Organizat ions 
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in Mizoram are Young Mizo Associat ion (YMA), Mizo Hmeichhe 

Tangrual Pawl,  Mizoram Upa Pawl (MUP), Mizo Hmeichhe 

Insuihkhawm Pawl (MHIP).  Apart  from these vo luntary organizat ions,  

Self Help Groups (SHGs) are also playing an important  role in  

promoting development  for t he society as well for the individual.  The 

Young Mizo Associat ion and Mizo Hmeichhe Insuihkhawm Pawl 

(MHIP) are the two main NGOs, in Mizoram which are effect ively 

contr ibut ing for the welfare o f the society in regards to  social work 

and char itable act ivit ies in t he rural areas as well as in the cit y.  The 

leaders of these two NGOs have a large and influences in t he society.  

3.2.3.1 Young Mizo Associat ion (YMA) 
 

Young Mizo Associat ion (YMA) is a non-po lit ical,  Vo luntary 

organizat ion, established on the 15th June 1935 at  Aizawl,  Mizoram.  

YMA is the largest  and most  comprehensive,  non-pro fit ,  secular,  

Non-Governmental Organisat ion by the people o f Mizo. Previously it  

was named as Young Lushai Associat ion (YLA),  which was later 

replaced with the "Young Mizo Associat ion" in 1947. It  was Welsh 

Chr ist ian missionar ies who has int roduced it  to the Mizo people.  It  

was registered as SR No. 4 of 1977 under Indian Societ ies 

Regist rat ion Act  (XXI o f 1860) on 14 May 1977 to  the Government  o f 

Mizoram. The associat ion is administered by a central commit tee  

(Central YMA), headquartered at  Aizawl,  and under which there are 5  
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sub-headquarters,  49 groups and 805 branches,  which covers all o f 

Mizoram and some parts of Assam, Manipur,  Tripura and Meghalaya.  

3.2.3.2 Mizo Hmeichhe Insuihkhawm Pawl (MHIP) 
 

MHIP is one of the women organizat ions in Mizoram and was 

registered under Regist rat ion No.5 o f 1977, society Regist rat ion Act  

1860 (Act  XII of 1860).  The main headquarters is in t he Capit al o f 

Mizoram. In Mizo society MHIP the women organizat ion take an 

important  place in the lives o f women; it s main pr inc iple is  based on 

philanthropic social service with no expectat ion of any return or 

benefit s.  It  a ims at  creat ing a state welfare service in which every 

individual is concerned for irrespect ive of caste or creed. Most o f 

their act ivit ies ma inly focused on upliftment  of women and children.  

MHIP is the promoter of socia l,  economic and cultural liberty.  The 

organizat ion is sub-divided into seven Headquarters,  it  is divided into  

16 blocks and 744 branches and 20 jo int  MHIP. The main aims and 

object ives o f MHIP are:  

a) To inculcate a sense o f responsibilit y and abilit y among women in 

nat ion- building and deve lopment  works.  

b) To safeguard and uplift  the status of women in the society and the 

family,  to  protect rights and honor. 

c) To impart  educat ion to  women to  have self-suffic ient  and to  give 

them skill development  for their family and themselves.  
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Lalkima (1993),  in his t hesis on ‘Social Welfare Administ rat ion in a  

t ribal state’ a case study o f Mizoram Mizo Hmeichhia Insuihkhawm 

Pawl (women organizat ion),  highlights that  MHIP plays a vit al ro le 

for the development  of the society.  The organizat ions run mainly for  

the needy persons o f the society,  especia lly in promoting the weaker  

sect ion of women and also stands for the upliftment  of the society.  

(Ruth,  2022) Several steps have been taken up by the Centra l 

Government  and the state government  to  worked on women on women 

empowerment .  MHIP had taken up some programmes o f the central 

government  that  are taken over by the state government .  As a part  of 

it s women empowerment  Awareness campaign, the MHIP is working 

with Mizoram State AIDS contro l Society(MSACS)and conducted 

different  courses for Mizo women like tailor ing/ embro idery for six  

months,  beauty culture,  hair  dressing, and flower making t raining 

where,  MHIP selected 17 women from its branches,  Another 20 

women were selected to  have t raining on hair dressing/ beaut y 

culture.  MHIP had also signed Memorandum of Understanding (MOU) 

with the Nat ional Inst itute of Electronic & Informat ion Techno logy 

(NIELIT) in 2015. Free computer class has been opened in MHIP 

build ing for 3 months and 6 months courses.  The works o f MHIP has 

been benefit ted by many women where they begin t heir small business 

with the help o f their skills .  

 

97



 
 

3.2.3.3 Mizoram Upa Pawl (MUP) 
 

Zoram Upa Pawl lat ter known as Mizoram Upa pawl (MUP)is  an 

Associat ion formed by the service pensioners at  Mission Veng 

Aizawl,  Mizoram in 1957. The pensioner Associat ion in t he beginning 

with the exclusion o f non-service aged persons o f the society.  The 

organizat ion lat ter includes the membership which included any aged 

person eit her service pensioner or non-service aged persons 

irrespect ive o f sex and caste.  The main object ives of Mizoram Upa 

Pawl is  to  give guidance to the general administ rat ion for socia l 

development  o f Mizo Society.  The designat ion o f t he o ffice bearers 

are President ,  Vice President ,  Secretary,  and Treasurer.  

3.2.3.4 Mizoram Hmeithai Associat ion 

Mizoram Hmeithai Associat ion is  a Non-Governmental Organisat ion 

located in Aizawl,  Mizoram. Their ma in object ives are working on 

key Issues o f children, Literacy, development  of the society and 

poverty alleviat ion 

3.2.3.5 Human Right  & Law Network 
 

Human Right  and Law Network in Mizoram is an inst itut ion for  

human r ight  operated since 2003. There is a human r ights inst itut ion 

in t he state called Human Rights and Law Network (HR&LN) working 

since 2003. The miss ion o f Human Right  & Law Network (HRLN) 

are:  
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(1)  to  protect fundamental human r ights,  increase access to  basic 

resources for margina lized communit ies,  and eliminate 

discr iminat ion.  

(2)  to  create a just ice deliver y system that  is  accessible,  accountable,  

t ransparent ,  effic ient  and affordable,  and works for the 

underpr ivileged 

 
(3)  to  raise t he level o f pro bono legal exper t ise for the poor to  make 

the work uniformly competent  as well as compassionate 

 
(4)  to  equip t hrough pro fessional t raining a new generat ion o f public  

int erest  lawyers and para- legal who are comfortable both in the wor ld 

of law as well as in social movement s,  and who learn from the socia l 

movements to  refine legal concepts and strategies and  

 
( 5 )  to  work towards an increased awareness of r ights as universal and 

indivisible,  and their realizat ion as an immediate goal.  

3.2.3.5  Self He lp Groups (SHGs)  

Self Help Groups (SHGs) are informal associat ions of people who 

choose to  come together to  find ways to  improve their  living 

condit ions.  Self Help Groups (SHGs)  have emerged as popular  

method of working with people in recent  years.  Since SHG covers a 

huge number o f women, who are on based micro finance programmes.  
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Women empowerment  could also be achieved as they are having 

var iety o f programmes with micro financing.    Self-Help Groups 

(SHGs) have emerged in order to  help poor women to  secure inputs 

like credit  and other services.  Micro finance and SHGs are effect ive 

in reducing poverty,  empower ing women, creat ing awareness and 

ensure sustainabilit y o f environment  which finally resu lts in  

sustainable development  of the nat ion (Das,  2012).  Self Help Groups 

played an important  role for the poor and the marginalized populat ion 

in India by promot ing the ir lives,  their family and their society 

(Sundaram, 2012).  Self Help Group act ivit y pract ically guided the 

poor in Chimtuipui Dist r ict .  In order to  have an effect ive ut ilizat ion 

of SHG in both government  and Non-Government ,  Organizat ion is  the 

appropr iate remed ial measure for empower ing the people o f the poor 

rural masses in the r ight  direct ion. Steps should be taken to  include 

all the villages o f the region for the SHG act ivit ies.  (Doungel,  2005).  

Nat ional Bank for Agr iculture and Rural Development  (NABARD) 

has o ffered the fo llowing sorts of help to  SHGs for the development  

of entrepreneur ial talent s among women: Assistance to  Rural Women 

in Non-farm Development  (ARWIND) and ass istance to  rural women 

in market ing non-farm products (MAHAIMA). Under Pradhan Mantr i 

Mudra Yo jana (PMMY), inst itut ional credit  up to  Rs.  10 lakhs are 

provided by Member Lending Inst itut ions (MLIs) to  micro/small 

entrepreneurs,  including Women, for income generat ing act ivit ies in 

sectors such as manufactur ing, t rading, services and act ivit ies allied 
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to  agr iculture.  68% Pradhan Mantr i Mudra Yo jana accounts held by 

women entrepreneurs,  availing 44% of sanct ioned amount . 

(ht tps://pib.gov. in/PressReleaseI framePage.aspx?PRID=1783537).  

The Mizoram State Livelihood Mission (MzRLM) has taken up the 

init iat ive and the Sales o f Art icles of Rural Art isans Society 

(SARAS) fair has been held in several dist r icts o f Mizoram since 

2015 (Ruthi,  2022).  

3.3 Micro Finance and Economic empowerment 
 

Micro finance can be defined as the financial services that  offers to 

small businesses and people that  are not  eligible for standard 

commercia l banking services.   These people are t ypically low-income,  

self-emplo yed or unemplo yed, without  recognized ownership t it les on 

their  property,  and they have few formal ident ifying documents.   I t  is  

crucial to  dist inguish between the idea o f micro finance and the 

organizat ions t hat  provide it .  These organizat ions range from 

cooperat ive banks to  Non-governmental Organizat ions (NGOs) like 

Grameen Bank to  commercial banks that  are t rying to  reach the low-

end o f the market  with specialized programmes and commercia l 

micro lenders (Beck, 2005).  One o f the main aims o f micro finance is  

improving economic empowerment  and social empowerment  of 

women. Providing access to  financia l inst ruments like insurance,  

credit  and savings and also by giving financial lit eracy & t raining,  

economic empowerment  can be achieved by women. 
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Economic empowerment  gives confidence that  would improve the ir  

bargaining power.  Women accessed to  microfinance may also result  in  

more force,  as some men also exert  domest ic vio lence or over ruling 

behavior against  their wives.   Micro finance services contr ibute a way 

to  women empowerment  and encourages in the upliftment  o f the poor 

and poverty (Hansen et  al. ,2020) As cont inuing the balance between 

social and financial goals is difficult ,  polit icians accused 

micro lenders as taking high int erest  rates,  over lending to  customers 

and assert ive way o f loan co llect ion in ear ly 2011. The Indian 

micro finance sector had gone through many full -  blown cr isis  

(Rhyne, 2010).  Micro finance has inspired to innovate even in health,  

educat ion and energy. They have the tendency to  invest  in socia l 

business in order to get  personal achievements as well as for the 

welfare o f the society (Yunus,2008).  Economic empowerment  o f 

women cannot  be direct ly at tained through MFIs.  Micro finance 

services can he lp in self-management ,  access to credit ,  savings,  

contr ibut ing to  family support , increased househo lds’ ownership o f 

propert ies and assets by giving t raining in financial literacy and 

awareness to  challenge the exist ing norms thereby at taining 

empowerment  (Addai,  2017).  

The Government  o f India has init iated and launched MUDRA Bank as 

a means to  solve t he issues and problems o f generat ing inco mes and 

employment  opportunit ies in rural areas.  The word MUDRA stands 
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for ‘Micro Unit s Development  and Refinance Agency’ it  is a public  

sector Bank set  up under Pradhan Mantr i MUDRA Yojana scheme on 

Apr il 8,  2015, Pr ime Minister  Narendra Modi launched it  with a focus 

on extend ing services and financia l aid in support ing microenterpr ises 

in rural areas.  MUDRA Bank o ffers loans at  lower interest  rates to  

both financia l and non-financia l inst itut ions,  and MSMEs benefit  

from their assistance in the form o f loan credit  at  lower interest  rates.  

The scheme's beneficiar ies will include micro and small entrepreneurs 

who have been over looked by financia l and non-financia l inst itut ions.   

As a resu lt ,  MUDRA bank commit ted to  providing financia l 

assistance as well as services to  micro unit s in order to promote 

overall economic growth and social development .   I t  was discovered 

that  the number o f entrepreneurs as well as the amount  of loans 

disbursed were expanding dramat ically across all NER states in India.  

(Gachuiwo and Yarso, 2018). 

3.4 Microfinance Products  
 

Micro finance Inst itut ions (MFIs) came into existence when most  of 

the small business owners were unable to meet  their financial needs.  

In order to  run the business successfully there should be a mechanism 

that  could provide credit  facilit y to  the entrepreneurs.  Apart  fro m 

providing credit  facilit y Micro finance Inst itut ions (MFIs) also  

provide assistance and service to  insurance and savings in which 

other formal financial sectors are unwilling to  provide .  The most  
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important  micro finance products are micro credit ,  micro saving and 

micro insurance.  These products can be reviewed as: -  

3.4.1 Micro credit /  Loans 
 

According to  Zaman (2001),  microcredit  is helpful in reducing the 

vulnerabilit y o f the poor through asset  creat ion, income and 

consumpt ion improvement ,  emergency assistance and empower ing 

women by providing them author it y over assets and greater self-

esteem and knowledge.  Micro credit  is a source o f livelihood 

diversificat ion, part icular ly for women, in order to  enhance their  

personalit y,  househo ld nutr it ion and gender inequalit y gap.  Micro  

credit  and micro loan are the subset  of micro finance that  are used by 

MFIs,  they are the funds credit ed to micro enterprises or individua l 

business owners for a per iod of t ime. The credit  or loan size can var y 

depending on the business venture or per formance o f the enterpr ises.  

The loans granted through micro finance are  mainly used for  

investment  purposes and for wealth generat ions.   Micro credit  /Micro 

loan plays an important  role in promot ing entrepreneurs to  reduce 

r isks,  to  meet  their basic necess it ies.   I t  a lso helps in promot ing 

business growth and househo ld economic welfare.  

3.4.2 Micro savings 
 

Small enterpr ises in emerging economies,  part icular ly t hose in rura l 

regions,  need savings facilit ies to  save a part  of their earnings fo r  
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future investment .  Although most  emerging nat ions have commercia l 

banks with the mandate to  mobilize micro savings,  they have yet  to  

fully enter rural markets and the informal sector.   MFIs handle the 

micro savings needs of small enterpr ises in the rural and informal 

markets,  assist ing them to save,  invest  and grow their businesses.  

Furthermore,  the service provided by MFIs helps to  improve poor 

househo ld finance and protects low-income economic agents by 

allowing them to build value for a  per iod of t ime that  can be used for  

profitable investment  or other important  object ives (Gyimah and 

Boachie,  2018).  

3.4.3 Micro Insurance 
 

To minimize credit  r isk,  micro finance inst itut ions integrate insurance 

into their clients ' credit  and savings act ivit ies (Oscar and Abor,  

2013).  Micro insurance plays an important  role for the entrepreneurs 

to  safeguard their resources that  will enable and avo id r isk and avo id 

debts.  Micro insurance also safeguards low income business person 

against  theft ,  f ire and can have insurance against  accident  and health 

issues.  It  can also  cover life,  property,  assets and valuable items o f 

the business owners against  r isks.  

3.5 Bank branches in Mizoram      

Financia l inst itut ions play a very important  role in promot ing women 

entrepreneurship in Mizoram. However,  they are the life blood o f 
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entrepreneurship,  whether it  be large or small busines.s  they play an 

important  role in performing business act ivit y.  Table below showed 

the number o f bank branches in Mizoram.  

Table 3.1: No. of Bank Branches in Mizoram 

Sl.no Bank by category 2016-17 2017-18 

I 

Commercial Banks - - 

State Bank of India 44 44 

Other Commercial Banks 57 59 

II Regional Rural banks 84 85 

III Cooperative Banks 15 17 

 Total 200 205 

Source: Statistical Handbook, Mizoram 2018 
 

3.6 Women entrepreneurs and bank accounts  

Micro finance deposit  and having an account  with the banks is an 

avenue for women entrepreneurs as it  serves as co llateral to  availing 

loans and also save their incomes that  will g ive them an opportunity 

to  raise funds to  run their enterpr ises (I janada et al. ,  2020).  The 

respondents were asked to  give answer on whether  they had an 

account  with any o f t he banks in the cit y,  while  most  of t he 

respondents replied that  they had their bank account  with Regional 

Rural banks and Cooperat ive Apex Banks in Aizawl cit y.     
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Table 3.2: Entrepreneurs having Bank Account  
Entrepreneurs having Bank 

Account No. of respondents Percentage 

Yes 283 97.3 

No 8 2.7 

Total 291 100.0 

Source: Field Survey 
 

Table 3.2 indicates that  97.3 % of the respondents have opened an 

account  with the banks.  Whereas,  8 (2.7%) had no access with the 

banks.  According to  the Taxat ion Department  of Mizoram,  it  is  

mandatory to  open bank account  for the registered women 

entrepreneurs.  There are 8 (2.7  %) respondents who are reluctant  to 

reveal t heir  access with the banks.  According to  Lalawmpuia(2019),  

in his Thesis on financia l inclusion in  the contest  of SHG- Bank 

linkage programme in Serchhip dist r ict  of Mizoram found that  more 

than 80% of the SHG member in Serchhip Dist r ict ,  Mizoram had open 

an account  with the banks which is  quite familiar to the percentage o f 

women entrepreneurs who had an account  with the banks in Aizawl.  

3.7 Time of opening the account  
 

Respondents were asked the t ime of opening an account  with the 

bank, most  of the respondents had opened their bank account  with 

Regional Banks and Cooperat ive Apex Banks in Aizawl City.    
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Table 3.3: Time of opening the account 

Time of opening Account No. of 
Respondents Percentage 

Before starting business 157 54.0 

After starting business 126 43.3 

No account 8 2.7 

Total 291 100.0 

Source: Field Survey       
 

Table 3.3 shows that  54.0% had opened an account  with t he banks 

before start ing the enterpr ises whereas 43.3% had opened an account  

after start ing the enterpr ises,2.7% had no account  with the banks.  

3.8 Financial problem in running the business  

Naturally,  women entrepreneurs in Mizoram were reluctant  to  disclose 

their financial informat ion. However,  Women entrepreneurs were 

asked whether they had come across any financia l problems in running 

the business with a closed ended quest ion ‘Yes’or ‘No’.  

Table 3.4: Financial problem in running the business 

Financial problem in running the 
business 

No. of 
respondents Percentage 

Yes 179 61.5 
No 112 38.5 
Total 291 100.0 

Source: Field Survey 
 

Table 3.4 indicates t hat  61.5% of t he respondents had financial 

problem in running the enterpr ises that  shows that  more than half o f 

the respondents were facing financial problems. Whereas,  38.5% of the 

respondents had no financial problem in running the enterpr ises  

108



 
 

179 (61.5%) out  of the total 291 respondents faced problems such as 

lack o f start -up capital due to  the inaccessibilit y o f loans from 

financial inst itut ions,  which result ed in (some o f them) taking loans 

from local money lenders at  much higher int erest  rates,  which 

adversely affects their business pro fit s.  Others problems faced by this  

category o f respondents include delayed or non payment s from 

debtors,  unforeseen family expenditures such as medical expenditures,  

marr iage etc. ,  issue with financial management  etc.  Many o f the 

respondents were reluctant  to approach banks o ffic ials or lenders even 

though more of them had financial problems or shortage of capital to 

run their enterpr ises.  

3.9 Sources of starting a business 

Borrowing loan is one o f the best  opt ions o f business financing. 

Loans can be o f short  term, medium and long term. Borrowing o f 

loans can eit her be from bank, family,  relat ives and from money 

lenders too.  To start  a business,  one needs capit al,  that  can be availed 

in the form o f loans from different  sources.  

Table 3.5: Funds from Micro Financial Institutions/ Banks  
Funds from Micro Finance/ Banks No. of respondents Percentage 
Yes 128 44.0 
No 163 56.0 
Total 

291 100.0 

Source: Field Survey 
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Table 3.5 indicates 44% of the respondents had availed loans from the 

banks where 56% had not  availed loans from the banks.  The table also  

shows that  more than half o f t he respondents are running the business 

without  borrowing loans from the banks.  

3.10  Amount of funds from Micro finance/ Banks  
 

The amount  o f loan availed by women entrepreneur’s plays a  very 

important  role in developing the business.  

 
Table 3.6: Amount of loans from Micro Financial Institutions/  
Banks 

Loans from banks 
No. of 

respondents Percentage 

Less than Rs.10000 2 0.7 

Rs.10000- Rs.30000 39 13.4 

Rs.30000- Rs.50000 17 5.8 

Above Rs.50000 70 24.1 

Total 128 44.0 

Source: Field Survey 
 

Table 3.6 shows that  24.1% of the women who owned registered 

enterpr ises in Aizawl cit y had availed loans from the banks above 

Rs.50000/- fo llowed by 13.4% respondents who had availed loans 

between Rs.10000/- -  Rs.30000/-.  While,  5.8% of the respondents had 

taken loans amount ing to  Rs.30000/- – Rs.50000/-.  Loans amount ing 

to  less than Rs.10000/- had been availed by 0.7% of t he women 

entrepreneurs.  
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3.11  Borrowing from other sources  
 

Women entrepreneurs not  only borrowed money from the banks in a  

small or large amount  but ,  they a lso borrow from different  sources.  

They borrowed from money lenders,  from their relat ives and fr iend 

and from the Government  Schemes.  

Table 3.7: Borrowing from other sources 

Borrowing from other sources No. of 
respondents Percentage 

From the money lender 14 4.8 

From the relatives/friends 27 9.3 

From NGO’s 0 0 

Gov’t Scheme 13 4.5 
Total No. of Respondents who had 
borrowed loans from other sources 54 18.5 

Source: Field Survey 
 

Table 3.7 indicates t hat  apart  availing loans from the banks,  they also  

availed loans from other sources as well.  The table showed that  

18.6% of the respondents were taken loans from other sources.  9.3% 

of the respondents had borrowed from relat ives and fr iends with less 

int erest  rate.   4.8% of t he respondents had borrowed from the money 

lender and 4.5 % had taken loan from the Govt  scheme.  

3.12  Purpose of Loans and the Amount  
 

It  was recognized that  micro finance br ings about  changes in women 

entrepreneurs’ lives,  availing loans from the banks improved the 

househo ld condit ion, family we llbeing and the status in the society.  
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Most  of the respondents availed loan for business purpose,  for  

medical t reatment  and for children’s educat ion. Women entrepreneurs 

compared to  male counterparts have lit t le or no access to  financia l 

services.   This could be because o f mult iple reasons from cultura l 

norms which discr iminate women to  financial inst itut ion’s at t itude 

towards female client s.   This could result  in women reluctant  in 

taking loans and not  want ing to  approach financial inst itut ions 

(Magesa et al . ,  2013).  The main aim o f subscr ibing to  Micro finance 

Inst itut ions (MFIs) by women entrepreneurs is  to  attained economic 

empowerment . 

Table 3.8: Purpose of loan and amount (Micro finance/banks)  

Loan details 
Amount of loan from banks/micro- finance 

Total less than 
Rs.10000 

Rs.10000- 
Rs. 30000 

Rs.30000- 
Rs.50000 

Above 
Rs.50000 

For Financing business 2 38 19 67 126 

Other purpose 0 1 0 1 2 
Total 2 39 19 68 128 
Percentage 1.56 30.47 14.84 53.13 100 
No. of respondents      

Source: Field Survey 
 

The above table 3.8 revealed that  126 o f the respondents had availed 

loan from the banks for running the business.  Only 2 respondents had 

taken loan from the bank for other purposes rather than for promoting 

business.  Other sources co lumn in the table depicted that  two  

respondents availed loans for marr iage in the family,  for medica l 

expenditures and for their children’s educat ion.   Samantroy and 
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Tomar (2018),  had concluded their study on women entrepreneurship 

in India,  based on the data from the Economic Census and the 

Nat ional Sample Survey reports,  where their  study revealed the same 

findings where women entrepreneurs relied heavily on persona l 

finance and less access on government  funds and credit s.  This shows 

the insignificant  role of financia l inst itut ions,  part icu lar ly banks,  in  

promoting women's entrepreneurship in the study area.  

3.13  Repayment of loans 

Repayment  of loans means paying back money/ loans previously 

borrowed from a lender.  Loans repayment  generally happens through 

per iodic payment s which include both pr incipal loan with interest .  

Loans can also be paid in a lump sum by the borrower with respect  to  

the agreement  made with the lender.  

Table 3.9: Repayment of loans ( Micro Finance/banks)  

Repayment of loans Frequency Percentage 

Yes 111 86.72 

No 10 7.81 

Only partially 7 5.47 

Total. No of respondents taken loans 128 100 

Source: Field Survey 
 

The above table revealed that  out  of 128 respondents who had availed 

loan from the banks only 7.81% of the respondents could not  repay 

their  loans whereas,  86.72% of the respondents had no problem in 
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repayment  of their loans.   Part ia l repayment  of loans was made by 

7(5.47%). 

3.14  Reasons for non-repayment/partial repayment of  

loans /borrowings from different sources 
 

In banking, non-repayment  of commercial loans are considered 

nonperforming if t he borrower did not  repay his/her loan for 90 days  

past  due.   Due to  many reasons payment  of loans cannot  be made by 

the borrowers.  

Table 3.10: Non repayment of loans/borrowings 
Reasons for non-repayment/partial 

repayment of loans/borrowings Frequency Percentage 

Due to business loss 2 11.76 

Lack of liquidity 9 52.94 

Due to high rate of interest 2 11.76 

Due to other reasons 4 23.53 

Total no. of respondents 17 100 
Source: Field Survey 

  

The above table 3.10 indicates that  due to lack o f liquidity 9(52.94%) 

respondents could not  repay their loans.  While 4(23.53%) respondents 

were unable to  repay due to  other reasons.  Due to  high rate o f int erest  

and loss of business 2 (11.76%) could not  repay their loan from the 

banks and other sources of borrowings.   
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3.15  Accessibility to loans 

The development  organizat ion accepted the Microcredit  loans by the 

mid 1970s that  targeted most ly poor people and women. The pract ice 

began in 1960s and 1970s,  it  gained mainstream recognit ion when one 

of it s pioneers,  Muhammad Yunus,  an economics pro fessor in  

Bangladesh, int roduced Grameen bank and had won the Nobel Peace 

Pr ize (2006).  The Unit ed Nat ions declared 2005 the Internat iona l 

Year o f Microcredit .  Accessibilit y to  loans play an important  role in  

promoting growth for entrepreneurship.  

Table 3.11: Accessibi lity to loans 

Accessibility to loans Frequency Percentage 

Easily accessible 93 32.0 

Inaccessible 177 60.8 

Total no. of respondents 270 92.8 

No response 21 7.2 

Total No. of respondents 291 100.0 

Source: Field Survey 
 

The above table 3.11 indicate that  177 (60.85%) of the respondent s 

had a problem to access loans from the banks.  Whereas,  93(32%) 

respondents does not  have any problem in accessing loans from the 

banks.  There were 21(7.2%) respondents who were reluctant  to  

revealed their accessibilit y to  loans from the financia l sources.  
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3.16  Problem in seeking financial help from intermediaries  

 
Banks are a financial int ermediary; they operate between a depositor 

and a borrower who receives a loan from the bank. Women 

entrepreneurs seek financial assistance from the intermediar ies for 

promoting their enterpr ises.  

Table 3.12: Problem in seeking financial assistance from 
intermediaries 

Problem in seeking financial help from the 
intermediaries 

No. of 
respondents Percentage 

Yes 167 57.4 
No 103 35.4 
Total no. of respondents 270 92.8 
No issues in seeking financial assistance 21 7.2 
Total No. of respondents 291 100.0 

Source: Field Survey 
 
The table above shows that  there were 167 (57.4%) respondents who 

had faced problem in seeking financial help from the int ermediar ies 

whereas,  103(35.4%) had no problem in gett ing financial assist ance 

from the intermediar ies.  Further  21(7.2%) respondents had no issues 

regarding the assistance o f loans from the banks.  

3.17  Access to loans/borrowings helps achieve women 

economic empowerment 

The Internat ional Labor Office Director-General Juan Somavia state 

that  “Microcredit  plays a cr it ical ro le in  empower ing women [as it ]  

helps deliver  new found respect ,  independence and part icipat ion for  
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women in t heir communit ies.” Micro finance can enhance women’s 

economic empowerment  and independence by provid ing micro loans to 

women entrepreneurs.  (Pradhan, 2021).  

Table 3.13: Achievement of economic empowerment through micro 
finance 

Achievement of women economic 
empowerment No. of respondents Percentage 

Yes 60 20.6 

No 64 22.0 

No idea 167 57.4 

Total 291 100.0 

Source: Field Survey 
 

Table 3.13 revealed that  60(20.6%) respondents believed that  

economic empowerment  can be achieved through access o f loans.  

While,  64(22.0%) of the respondents do not  believe economic  

empowerment  through borrowing. More than half i. e. ,  57.4% of t he 

respondents had no idea about  the relat ionship between loans and 

economic independence and empowerment .  The find ings o f the study 

differ from the research made by Bismark Addai (2017),  where he 

concluded his study that  micro finance is more likely to  enhanced 

probabilit y o f economic empowerment  of women as well as improves 

women social empowerment .   While the find ings on the other hand 

does not  differ much with the research made by Leach and Sitaram 

(2002),  who also concluded their find ings that  micro finance does not  
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empowered women economically due to lack of business knowledge 

among women entrepreneurs but  had empowered women socially.  

3.18  Conclusion 
 

NGOs can play an important  role in changing the status o f women by 

build ing up entrepreneurship,  ensur ing gender equalit y t hrough 

providing microcredit  loan and organizing t raining program and 

taking init iat ives in awareness building.  Micro-credit  program helps 

women to jo in income generat ing act ivit ies,  so far as they are 

contr ibut ing to  family income, they are able to  make decis ion in the 

family too. With t he cooperat ion o f NGOs women empowerment  can 

become more effect ive and increasing. (Hossain et  al. ,  2017). 

As evident  in the analys is,  NGOs in Aizawl are not  the contr ibut ing 

factors in providing financia l assistance to  the women entrepreneurs.  

Furthermore,  it  was also revealed that  women entrepreneurs have 

problems in accessing financial help from financial inst itut ions.  Even 

though there are a large number o f financial support ive schemes 

under the government ,  most  of the women entrepreneurs do not  them.  

More than half o f the entrepreneurs had financial shortages but  st il l  

do not  avail loans or assistance from the outside sources.  In spite o f 

large number o f schemes for promot ing women entrepreneurs in India,  

there is no specific Scheme launched for North Eastern region.  

Creat ing awareness and implement ing these schemes among the 

women entrepreneurs by the government  is very important  for the 
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development  o f women entrepreneurship in Aizawl.   Therefore,  the 

state government  should implement  more amenit ies to  promote women 

entrepreneurs in the state. 
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4.1 Introduction 
 

“Entrepreneurship is  the process o f creat ing something new wit h 

value by devot ing the necessary t ime and effort ,  assuming the 

accompanying financial,  psychic and social r isks and receiving the 

result ing rewards o f monetary and personal sat isfact ion o f 

independence” (Robert  Hisr ich et al . ,2007).  Women as an 

entrepreneur’s face problem from different  magnitude and dimension.   

There are count less o f barr iers faced by entrepreneurs in running the ir  

enterpr ises.   An economically independent  women who accepts all 

demanding ro les to  meet  her personal needs can be no one than an 

women entrepreneur.  Entrepreneur ia l women also  have st rong desire 

to  achieve something posit ive,  and they are capable o f adding values 

in both family and social life.  

Women entrepreneurs greatest  difficult ies is the aggressive patriot ism 

which is  st ill standing st rong today in India.  Even though women 

entrepreneurs in advanced country are acknowledged as more eminent  

in the business wor ld,  the entrepreneur ial world is st ill considered as 

a male dominated business.  Indian women entrepreneurs are facing 

some major problem like financia l constraints,  lack o f support  from 

their  family,  social at t itudes,  lack o f t raining and lack o f government  

assistance etc.   All entrepreneurs face certain challenges,  but  women 

often have addit ional challenges and bott lenecks because o f their  
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gender.   The evo lut ion o f women entrepreneurs and their benefact ion 

to  the nat ional economy is quite vis ible in  India .  

The Problems o f Mizo women entrepreneurs in Aizawl cit y can 

determine the problem faced by women entrepreneurs in Mizoram.   

The addit ional constraints faced by women entrepreneurs like 

Vulnerabilit y,  lack o f techno logica l know-how, deep iso lat ion,  

shyness,  low educat ion, limited capital investment ,  r isk bear ing,  

conflict  amongst  family members etc.  This chapter deals with t he 

problems related to  Mizo women entrepreneurs in Aizawl cit y while 

running the enterpr ises.  

4.2 Major problem related to Mizo Women 

Entrepreneurs in Aizawl 

 

Women faces many problems not  only as an entrepreneur but  as a  

woman. Major problems faced by the women entrepreneurs is  

financial problem. The major problem faced by women vegetable 

vendors in Aizawl cit y was compet it ion,  lack o f demand, financia l 

constraint  that  forced women vegetable vendors to  borrow money at  

higher rates and the frequent  pr ice fluctuat ion o f vegetables.  

(Lalhmingsangi & Lald inkima, 2016).   Respondents were asked 

whether t hey faced any constraint  in relat ion to  start ing their business 

and their responses were highlighted below: 
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Table 4.1: Problem on starting a business 
Constraint on starting 

business 
No of Respondents Percentage 

Yes 196 67.4 

No 95 32.6 

Total 291 100.0 

Source:  Field survey 
 

Table 4.1 shows that  67.4% of the respondents had faced constraints 

because o f taking up the enterpr ise.  Whereas,  32.6% of t he 

respondents does not  faced constraint  on taking up the enterpr ises.  

Table 4.2: Problem faced by Women Entrepreneurs 

Nature of Problem No. of respondents Percentage 

No problem 95 32.6 

Financial problem 133 45.7 

Family 5 1.7 

Personal 32 10.9 

Lack of entrepreneurial 
knowledge/technical know- 
how 

26 8.9 

Total 291 100 

Source:  Field survey 
 

The above table shows that  major it y i. e. ,  133 out  of 291 (45.7%) 

women entrepreneurs are facing financial problem. Most  of the 

women entrepreneurs suffers from financial constraints and 

inadequate working capital.  32 respondents (10.9%) had persona l 

problem,  26(8.9%) respondents had a problem in having 
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entrepreneur ial knowledge/ lack o f technical know-how which is  ver y 

crucial for running the bus iness.   5 (1.7%) respondents had a proble m 

from their family.  Out  of 291 women entrepreneurs 95 (32.6%) does 

not  have any problems in running the enterpr ises.  

4.2.1 Problem related to Finance 
 

Women entrepreneurs had financial constraint  init ia lly in start ing 

their business (Hasabnis,  2010).  They borrowed money from fr iends,  

family,  and moneylenders when they needed it ,  but  they are more 

reluctant  to  asked banks or financ ial inst itut ions for help.   The y 

believed that  no bank or financial inst itut ions would be willing to  put  

their t rust  in their abilit y to  repay their  debt .   They are unable to  

obtain external finance due to  a lack o f so lid secur it y and credit  in  

the market .   Many women are put  off by the complex procedure o f 

obtaining a bank loan, as well as the amount  of t ime it  takes to obtain 

a loan.  When it  comes to  financing their enterpr ises ' day-to-day 

operat ions,  women entrepreneurs a lso face a problem with working 

capital.  Because o f a  lack o f funds,  the major it y o f female-owned 

enterpr ises fail (Urmila and Nidhi,  2011).  Even though, there are a  

number o f government  financial assistance to  entrepreneurs given by 

the government  below poverty line.   However,  those are simply on 

paper and did not  reach the intended recipients,  eit her due to  

recipients ' ignorance or because they were not  proper ly handled by 

the government  or the regional NGOs operat ing in the area.  
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Consequent ly,  they are unable to  meet  their capital needs.   All people 

regardless o f gender,  exper ience financial difficult ies especia lly in  

businesses.  

Addit ionally,  financia l issues like limit ed working capit al and 

delayed bill payment  to  debtors,  lack o f personal interest ,  issue wit h 

financial management ,  part icular ly t hose invo lving issues with Poor 

financial management  skills  and ignorance o f banking procedures.    

At  best ,  they can approach local moneylenders,  who will provide 

them with financial assistance at  exorbit ant ly high interest  rates and 

the most  uncomfortable payback terms. Family members are hesit ant  

to  put  their money into a business venture launched by a woman.  

4.2.2 Personal Problems 
 

Another difficult y faced by female bus iness owners would be finding 

a balance between their  obligat ions at  home and at  work, part icular ly 

in terms o f t ime allocat ion, frequent ly undermines their  per formance.  

(Ihugba and Njoku, 2014) they suffered from deep iso lat ion and 

loneliness,  wary o f taking r isks and inabilit y to  adapt  themselves to 

rapid techno logical changes in their entrepreneur ial journey.  
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Table 4.3: Different factors of personal Problems faced by women 
entrepreneurs 

Statements Mean 
Std. 

Deviation 
Cronbach's 

Alpha 

Lack of entrepreneurial knowledge 2.97 1.24  
 
 
 

0.83 

Deep isolation 3.11 1.16 

Vulnerability to exploitation 3.11 1.16 

Lack of training 2.48 1.17 

Lack of technology awareness 
and skills 2.61 1.20 

Source:  Field survey 
 

Table 4.3 Shows the it ems for personal problem faced by women 

entrepreneurs and their mean, standard deviat ion and reliabilit y.  

Cronbach’s Alpha was used to  measure the reliabilit y for all the 

var iables so as to check the internal consistency o f all the it ems 

within the var iables.  Cronbach’s Alpha shows the value o f 0.83 which 

is  considered to  be good internal consistency. An acceptable range o f 

Cronbach’s Alpha is a value o f 0.70 or above. This is  der ived from 

the work of Nunnally (1978).  Even though Cronbach (1951),  stated 

that  a value higher than 0.5 was acceptable range for good internal 

consistency.  

To evaluate the personal problem faced by women entrepreneurs in 

Aizawl cit y,  mean score of the women entrepreneurs shows the 

highest  level o f problem with the same score to the statements ‘deep 

isolation, Vulnerability to exploitation (3.11).   Fo llowed by the 
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statement  that  ‘lack of  entrepreneurial knowledge’ (2.97).  ‘Lack of  

technological awareness and skill’  (2.61) and ‘Lack of  training’  

(2.48) shows that  women entrepreneurs needed moral support  from 

family in order to  run the enterpr ises.   

4.2.3  Problem related to lack of entrepreneurial knowledge 
 

In India women educat ion has been very poor,  female lit eracy rate o f 

India is  among the lowest  in t he wor ld.  Higher educat ion may support 

manager ia l abilit y and can increase part icipat ion in entrepreneur ia l 

act ivit ies and there is a posit ive relat ionship between the educat ional 

level o f entrepreneurs and the economic achievement  o f women 

entrepreneurs (Ber iso,  2021).  The t radit ional and reproduct ive ro le 

ascr ibed to  their gender,  women were attached to  their home that  

leads to  a discont inuat ion o f their formal educat ion (Rao, 2011).  

Women entrepreneurs face problems due to  their lack o f 

understanding o f business pract ices,  managing capit al,  book keeping,  

engaging in market ing and consumer-related act ivit ies and hir ing and 

retaining talent .  They lack formal business and entrepreneurship 

t raining and are constant ly learning on the job. They come from a 

var iety o f educat ional backgrounds and have different  levels o f 

educat ion and skills .  The process o f operat ing a business can be ver y 

difficult  in both the formal and informal sector for women 

entrepreneurs as she o ften lacks t he entrepreneur ial skills  and 

knowledge.  Women entrepreneurs are unaware of t he latest  
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techno logical development  and market  t rends too. Studies have 

revealed that  even educated women were not  able to  der ive the ir  own 

account ing system which may certainly be needed to  run the business 

enterpr ise.   

4.2.4 Problem related to family  

The dual posit ion o f women is the main barr ier for female 

entrepreneurs,  fo llowed by discr iminat ion against  women, male 

dominance, lack o f economic flexibilit y,  lack o f family support .  The 

most  severe social rest r ict ions are those related to  the dual ro les that  

women entrepreneurs fulfil.  In a  househo ld,  women take on too many 

responsibilit ies.  Most  of the respondents said that  family 

responsibilit ies added to  their work pressure and did not  allow them 

to have t ime to  go out  with their  fr iends or have free t ime for  

themselves.  She must  be a devoted homemaker to  the rest  of the 

family while also  being a car ing mother  to  her children. Her desire to 

dedicate her complete at tent ion and energy to  her entrepreneur job is  

hindered by the long-cher ished roles o f mother and housewife.  
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Table 4.4: Problems faced by women entrepreneurs within the 
family 

Statements Mean Std. 
Deviation 

Cronbac h's 
Alpha 

Conflict amongst family members 3.10 1.09 

0.77 
Differences in opinion and method of 
running business in the family 2.86 0.94 

Source:  Field survey 
 

Table 4.4 shows Cronbach’s Alpha value of 0.77 which is considered 

to  be good internal consistency. Male member in the family intervene 

in t he business 's daily operat ions and pressure women entrepreneurs 

to  carry out  their own opinions and ideas.  To evaluate the problem 

faced by the respondents within t he family ‘Conflict among the family 

members’ shows the highest  level o f mean score (3.1). ‘Differences in  

opinion and method of  running business in the family’ (2.86).  The 

respondents stated that  they do not  fully enjoy economic freedom.  It  

is  also discovered that  the family members discourage women from 

start ing their own businesses.  Somet imes the ent ire family stands 

together to  oppose the female member.  Even if she finds success as an 

entrepreneur,  the family does not  support  her in set t ing higher and 

higher goals.   Several respondents reported difficult ies faced in 

having children and running their own businesses at  the same t ime.  
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4.2.5 Problem related to Society 
 

Women entrepreneurs also faced a common societal challenge. They 

discover this issue normally because women frequent ly have 

obligat ions relat ing to  their homes and businesses which keeps them 

busy. Some respondents also think that  society does not  have 

adequate fait h in women's abilit ies,  exclusion in the society,  which 

irr itates women somewhat .  Other socia l problems inc lude lack o f 

appreciat ion and deep iso lat ion because o f family t radit ion.  

Table 4.5: Problem Related to Society  

Statements Mean Std. 
Deviation 

Cronbach's 
Alpha 

Social exclusion 3.40 1.12 
0.81 Deep isolation because of family 

tradition 3.20 1.07 

Source:  Field survey 
 

Table 4.5 shows the it ems for the problem related to  society and their  

mean, standard deviat ion and their reliabilit y using Cronbach’s 

Alpha. The reliabilit y measure 's goal is  to evaluate the it ems' level o f 

int ernal consistency within the var iable .  The var iable 's re liabilit y 

score is 0.81, which is regarded as being at  a very high level.  Despit e  

Nunnally's  (1978),  assert ion that  values for Cronbach's Alpha o f 0.7  

or more are appropr iate,  Cronbach (1951),  said t hat  a value higher  

than 0.5 was an acceptable level for st rong internal consistency. To 

evaluate the problem related to  society,  mean score of the respondent s 
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shows the highest  mean to  the statement  ‘Social exclusion’ (3.40) and 

‘Deep isolation because of  family tradition’ (3.20). 

4.2.6 Problem related to Training 
 

According to  the Cambridge Dict ionary,  “Training is  the process o f 

learning the skills  you need to  do a part icular job or act ivit y”.  A 

t raining approach is  the most  relevant  opt ion for enhancing 

entrepreneurship,  it  invo lves coaching o r accustoming to  mold the 

entrepreneurs to  perform and to  execute successfully.  In the year  

1963 Entrepreneur ial t raining for small businessmen was t r ied out  in 

Andhra Pradesh, India based on the theory o f achievement  mot ivat ion 

by McClelland and Winter.  They had come into conclusion that  

business managed by the t rained men could achieve bet ter 

per formances than untrained business men. The technical business 

t raining in promot ing bus iness when combined with achievement ,  

mot ivat ion t raining proved more o f progress in profit abilit y than 

mot ivat ional alone. Entrepreneurs who had undergo bus iness t raining 

with mot ivat ional t raining, can exper ience more growth than the other  

who had not  done t raining in business and mot ivat ion. Small business 

entrepreneurs benefited from the ear ly stage onward. (Miron and 

McClelland, 1979).  Women Entrepreneurship Programme (WEP) is  

effect ive in t raining entrepreneurs.  The WEP encourages product ive 

and potent ial women entrepreneurs to  start  a new venture and also  

established entrepreneurs to  start  mult iple businesses.  (Van et  
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al. ,2007).  Training also means to make proficient  through specia lized 

inst ruct ion and pract ice to  execute successfully.  Therefore,  t raining is  

the more appropr iate opt ion for business,  as it  includes aspects such 

as to  coaching or accustoming to  some mode o f behavior or 

per formance (Botha,  2006).  

Women entrepreneurs in Aizawl cit y have to  play dual ro le o f 

business women and a care taker of her family as well.  As a result ,  

they o ften lack access to  t raining that  would go long way in helping 

them in developing their business skills .  Regular  t raining for women 

entrepreneurs is necessary to  have an entrepreneur ial apt itude.  

According to  Lalhunthara (2015),  out  of 406 micro entrepreneurs,  

80% of them were not  at tending the t raining organized by the 

Government  o f Mizoram from t ime to  t ime. Their  reason for not  

attending entrepreneur ia l t raining were mainly because o f the lack o f 

awareness,  ignorance as they do not  see the need for  t raining. Few 

entrepreneurs who attended such programmes were also not  sat isfied 

with the qualit y o f such programmes.  

4.3 Status of entrepreneurial training 
 

Women entrepreneurs in Aizawl are not  much aware o f 

entrepreneur ial t raining. More than two third o f women entrepreneurs 

in Aizawl cit y had not  attended any o f the entrepreneur ia l t raining.  
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Table 4.6: Status of Entrepreneurial Training 
Attended any entrepreneurial 

training 
No. of 

respondents Percentage 

Yes 75 25.8 

No 216 74.2 

Total 291 100.0 

Source: Field Study 
 
 
Table 4.6 shows that  major it y i.e.  74.2% of the respondents had not 

part icipated/ at tended any entrepreneur ial t raining programmes for 

entrepreneurship.  25.8% of t he respondents had at tended t raining 

programme for entrepreneurs.   Due to  lack of awareness and ignorance 

major it y o f t he respondents had not  attended any o f the t raining 

programmes.  Further,  all the respondents agreed that  their 

per formance would improve by at tending  the entrepreneur ial t raining 

conducted by the competent  author it y.  

4.4 Conclusion 

Women entrepreneurs must  be effect ively molded with 

entrepreneur ial t raits and sk ills to  meet  changes in t rends and 

challenges in global marketplaces,  as well as be competent  enough to  

sustain and st r ive for achievement  in t he entrepreneur ial arena.   I f 

every cit izen works with such an at t itude toward respect ing women's 

important  role in society and understanding their vital ro le in modern 

business,  we will be able to  overcome our own conservat ive and r igid 
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thought  process,  which is  the biggest  barr ier in our country's  

development  process.  

Women entrepreneurs not only o ffer employment  to  others but  also 

set  good example for the aspir ing  entrepreneurs.  Women’s 

entrepreneur ial are not  only means o f economic survival but  also are 

posit ive social result  for the women themselves and their social 

environment .  Deve lopment  o f women entrepreneurs does not  mean 

development  o f women alone but  also development  o f the who le 

society with economic development .  The study revealed that  the 

development  in educat ion, improved accessibilit y to  finance by the 

Government  and financial inst itut ions,  relevant  t raining programs for 

women entrepreneurs,  fruit ful Government  Schemes and NGO’s for 

empower ing women entrepreneurs will play a vita l ro le in develop ing 

women entrepreneurs.  According to Okafor and Amalu (2012),  “There 

is  a  need for t he women entrepreneurs to go for a t raining and other  

capacity build ing programs so as to  be equipped with the required 

skills for running their business”.  Thus,  other researchers also had 

revealed the need for t raining and government  schemes in promot ing 

women entrepreneurship  
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5.1 Introduction 
 

This chapter presents the study on women entrepreneurship and 

economic empowerment .  The government  of India (GOI 2006),  has 

defined women entrepreneur as,  “An enterpr ise owned and controlled 

by a woman having a minimum financia l interest  of 51 per cent  of the 

capital and giving at  least  51 per cent  of the employment  generated in 

the enterpr ise to  women”.  In the 18th century,  a French economist  

named Richard Cant illon proposed the concept  o f entrepreneurs and 

since then, other economists inc luding as Adam Smith,  David Ricardo  

and John Stuart  Mill have discussed the concept  (Burnet t  2000).  

Entrepreneurship focuses on innovat ion; therefore,  entrepreneurs 

engage in specific methods such as increasing compet it ive advantage,  

generat ing substant ial growth, creat ing employment  and income,  

renewing firm po lic ies and encouraging people to  improve enterpr ise 

performance (Appelst rand and Lidestav,  2015).  

5.2 Entrepreneurship development in India, North East 

India and Mizoram 

Entrepreneurship development  in India began in 1962 with the 

establishment  o f the Small Industry Extension and Training Inst itute 

(SIET) in Hyderabad.   With the assistance o f Harvard Universit y,  

SIET was given the opportunity to  conduct  pioneer ing work in 

entrepreneurship development  in Ind ia.  SIET, in partnership with 
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Prof.  David C. McClelland o f Harvard Universit y,  sponsored three-

month t raining and research programs in the towns o f Ra jamundi,  

Kakinada, Vellur in Andhra Pradesh and Tamil Nadu. McCle lland 

demonstrated that  the key at t ribute of an entrepreneur,  which he 

referred to  as a ‘need for achievement’,  can be created through 

adequate educat ion and t raining.  The contr ibut ion given by 

McClelland is  a milestone for entrepreneurship development  in India.  

In India,  this has emerged ad nat ional movement  and has become 

popular today as Entrepreneur ial Development  Programmes (EDP)  

(Khanka, 2015).  

The north-eastern region has a lot  of natural and human resources to  

support  entrepreneurship,  but  due to  the lack o f favorable 

entrepreneur ial condit ions,  it  has not  been able to  reach the level o f 

entrepreneurship it  wants.   The government 's po licies,  programmes,  

t raining and educat ion are all e lements o f t he entrepreneur ia l 

framework.  In the Northeastern States,  most  entrepreneurs start  their  

businesses out  of need because there are employment  opportunit ies 

available.  Ut ilizing it s indigenous resources,  the North East  has a lot  

of room to encourage entrepreneurship,  part icular ly in handicraft ,  

food techno logy and tour ism industr ies (Deb R et al. ,  2015).  Lianze la 

(2015),  reported that  in Mizoram, some of the areas like handloo m 

and handicraft s,  establishing pr ivate schoo ls,  establishing pr ivate 

hospit als/ nursing homes, bakery,  steel fabr icat ions,  carpentry,  
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tailor ing, black smithy, bamboo and cane works,  beauty par lor etc.  

are do ing considerably well.  Due to  lack o f exposure,  pat ience,  

dedicat ions,  lack o f communicat ion skills,  lack o f t raining, lack o f 

comprehensive awareness and conceptual abilit y it  is  hard for  Mizo  

entrepreneurs to  be a successful entrepreneur in some areas.  

5.3 Women’s Entrepreneurship and Economic growth 
 

Entrepreneurship development  among women is one act ivit y t hat  

promises encouraging result s.  “Entrepreneurship is t he pro fessional 

applicat ion o f knowledge, skills  and competencies and/or of 

monet izing a new idea,  by an individual or a set  of people by 

launching an enterpr ise de novo or diversifying from an exist ing one 

(dist inct  from seeking self-emplo yment  as in a pro fession or t rade),  

thus to  pursue growth while generat ing wealth,  employment  and 

social good” (Nat ional Knowledge Commission, Govt .  of India,  

2008).  The emergence o f women entrepreneurs and their contribut ion 

to  the nat ional economy is quit e vis ible in India.  The number o f 

women entrepreneurs has grown over a  per iod o f t ime especially in  

the 1990s.  Women entrepreneurs need to  be lauded for their increased 

ut ilizat ion of modern techno logy, increased investment ,  find ing a 

niche in the export  market ,  creat ing sizeable employment  for others 

and set t ing the t rend for other women entrepreneurs in t he organized 

sector (Urmilla and Nidhi,  2007).  The Government  of India has 

defined women entrepreneurs based on women’s part icipat ion in  
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equity and employment  of a business enterpr ise.  

According to  the Sixth Economic Census released by the Minist ry o f 

Stat ist ics and Programme Implementat ion, out  of the total 58.5 

million entrepreneurs in India 8.50 million const itute women 

entrepreneur i. e. ,  14% of t he entrepreneur’s base in India.   The 

employment  in women-owned enterpr ises is  only 1.67 people per  

business on average. Sat isfact ion with their inner urge and 

management  o f their capacity in the field  of entrepreneurship are t he 

main goal o f women entrepreneurs.  Women entrepreneurs are vast ly 

growing in the g lobal business,  educated women are contr ibut ing to  a 

large extent  in promot ing women entrepreneurship in the business 

world and to the social t ransformat ion in the future as we ll.  

5.4 Economic impact on women entrepreneurship in 

Aizawl 
 
Entrepreneurship intervent ion has been seen as an effect ive tool for  

poverty alleviat ion and economic empowerment  of women 

entrepreneurs.  An impact  assessment  was carr ied out  to analyze the 

level o f economic change due to  women entrepreneurship intervent ion 

in the study area i. e. ,  Aizawl cit y.  

5.4.1 Impact on monthly income 
 

To analyze the economic impact  of entrepreneurship intervent ion 

among the sample group, “Pre start ing entrepreneurship” vs.  “Post  
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start ing entrepreneurship” approach is  deployed using parameters like 

the status o f personal monthly income, househo ld savings,  annua l 

investment  and financial support  given to the family ‘pre’ and ‘post’ 

taking entrepreneurship.  

Table 5.1: Personal Monthly Income of Women Entrepreneurs.  

Avg. 
Monthly Income 

Pre starting enterprise Post starting enterprise 
No of respondents Percentage No. of respondents Percentage 

Less than Rs. 20,000 196 67.4 96 33.0 

Rs.20,000 - Rs.40,000 83 28.5 119 40.9 

Rs.40,000- 
Rs.1,00,000 10 3.4 69 23.7 

More than 
Rs.1,00,000 2 0.7 7 2.4 

Total 291 100.0 291 100.0 

Source: Field Survey 
 

Table 5.1 shows the average monthly income of women entrepreneurs 

in Aizawl cit y.  Table a lso shows the increase in almost  all the levels 

of income except  the income group o f less than Rs. 20,000/- with the 

start ing o f enterpr ises that  decreased from 67.4% to 33.0% after 

start ing the enterpr ises.  The respondents with a monthly income o f 

Rs.  20,000/- – Rs.40,000/- increased from 28.5% to 40.9%% post 

start ing the enterpr ises.  The respondents with an income level o f 

Rs.40,000/- – Rs.1,00,000/- decreased from 3.4% to 23.7%. The 

respondents with an income level o f more than Rs.1,00,000/-  

increased from 0.7% to 2.4% post  start ing the enterpr ises.  This shows 
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that  part icipat ion o f women in entrepreneurship increases t heir level 

of monthly income.  

Hypothesis 1 
 
H0 :   There are no significant  differences in the monthly income o f 

women entrepreneurs in pre and post  starting entrepreneurship.  

H1 :  There is  a significant  difference in the monthly income o f women 

entrepreneurs in pre and post  start ing entrepreneurship.  

Table 5.2: t  -  test on Monthly Income of women entrepreneurs 
One-Sample Test 

  

Test Value = 0 

t df Sig. (2-
tailed) 

Mean 
Difference 

95% Confidence 
Interval of the 

Difference 
Lower Upper 

Monthly 
income pre 
starting 
your 
enterprises 

39.897 290 0.000 1.37457 1.3068 1.4424 

Monthly 
income post 
starting 
your 
enterprise 

40.949 290 0.000 1.95533 1.8613 2.0493 

Statistical tool used: SPSS 
Source: Field Study 
 

Table 5.2 displayed the One Sample t  Test  on an average monthly 

income o f the respondents.  The purpose of the test  is to  determine 

whether there is stat ist ical evidence that  the mean difference between 

One Sample observat ions is  significant ly different  fro m zero.  The 

One Samples t  Test  is a parametr ic test .  The mean difference between 
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pre and post  the intervent ion o f entrepreneurship is  0.580, t  = 1.052,  

p=.000. Since p < 0.05 ( in fact  p = 0.000),  the null hypothesis is  

rejected in hypothesis 1.  Thus,  it  can be concluded that ,  there is a  

significant  difference between Monthly income o f women 

entrepreneurs pre and post  start ing the enterpr ises.  There is an 

evidence that  entrepreneurship int ervent ion improves monthly income 

post  start ing the enterpr ise.  

5.4.2 Impact on monthly household Savings 

Impact  on monthly househo ld Savings Pre start ing the enterpr ise and 

Post  start ing the enterpr ise was analysed using cross-tabulat ion and 

One Sample t -test . 

Table 5.3: Frequency Distribution of Personal Monthly Savings of 
Women Entrepreneurs.  

Avg. monthly savings 
Pre starting the enterprise Post starting the enterprise 

No. of 
respondents Percentage 

No. of 
respondents Percentage 

Less than Rs. 20,000 210 72.2 132 45.4 

Rs.20,000 - Rs.40,000 71 24.4 135 46.4 

Rs. 40,000- 
Rs.1,00,000 7 2.4 18 6.2 

More than Rs.1,00,000 3 1.0 6 2.1 

Total 291 100.0 291 100.0 

Source: Field Survey 
 

Table 5.3 shows the average monthly savings o f women entrepreneurs 

in Aizawl cit y.  The table shows the increase in almost  all t he levels 
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of savings,  except  the saving group of less than Rs. 20,000/- with the 

start ing o f enterpr ises that  decreased from 72.2% to 45.4% post  

start ing the enterpr ises.  The respondents with monthly savings of Rs.  

20,000 – Rs.40,000 increased from 24.4% to 46.4% post  start ing the 

enterpr ises.  The respondents with a savings level o f Rs.40,000 – 

Rs.70,000 also increased from 2.4% to 6.2%. The respondents wit h 

the saving level o f more t han Rs.1,00,000 also increased from 1% to 

2.1% post  start ing the enterpr ises.  This shows that  the part icipat ion 

of women in entrepreneurship increases t heir level o f monthly 

savings.  

Hypothesis 2 

H0 :   There is  no significant  differences in monthly househo ld savings 

for women entrepreneurs in pre and post  start ing entrepreneurship.  

H1 :  There is  a  significant  difference in monthly househo ld savings 

for women entrepreneurs in pre and post  start ing entrepreneurship.  

 Table 5.4:  t  - test on monthly savings of women entrepreneurs 
One-Sample Test 

  

Test Value = 0 

t df 

Sig. 
(2-

tailed) 
Mean 

Difference 

95% Confidence 
Interval of the 

Difference 
Lower Upper 

Your monthly 
savings pre staring 
your enterprise 

39.301 290 0.000 1.32302 1.2568 1.3893 

Your monthly 
savings post 
starting your 
enterprise 

40.754 290 0.000 1.64948 1.5698 1.7291 

  Statistical tool used: SPSS 
  Source: Field Survey 

141



 
 

Table 5.4 disp layed the One Sample t  Test  on the Monthly Savings o f 

the respondents.  The mean difference between before and after the 

int ervent ion of entrepreneurship is  0.326, t  = 1.453, p=.000. Since p < 

0.05 ( in fact  p = 0.000),  the null hypothesis is  rejected in hypothesis 

2.  Thus,  it  can be concluded that ,  there is  a significant  difference 

between Monthly Saving o f women entrepreneurs pre and post  

start ing the enterpr ises.  There is  an evidence that  entrepreneurship 

int ervent ion improves monthly saving post  start ing the enterpr ise.  

 
5 . 4 . 3  I mpact  on Annual investment 
 

The impact  on Annual investment  before start ing the enterpr ise and 

after start ing the enterpr ise was analysed using cross-tabulat ion and 

One Sample t -tests. 

Table 5.5: Frequency Distribution of Annual Investment of 
Women Entrepreneurs.  

Avg. 
annual 

investment 

Pre starting 
enterprise Post starting enterprise 

No of 
Respondents 

Percentage No. of 
Respondents 

Percentage 

Less 
thanRs.20,000 261 89.7 26 8.9 

Rs.20,000-
Rs.40,000 28 9.6 118 40.5 

Rs. 40.000 
Rs.1,00,000 1 0.3 113 38.8 

More than 
Rs.1,00,000 1 0.3 34 11.7 

Total 291 100 291 100 
Source: Field Survey 
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Table 5.5 shows the average annual investment  of women 

entrepreneurs in Aizawl cit y.  The table  also shows the increase in 

almost  all the levels of annual investment ,  except  the annual 

investment  group of less t han Rs. 20,000/- with the start ing o f 

enterpr ises that  decreased from 89.7% to 8.9% post  start ing the 

enterpr ises.  The respondents with annual investment  of Rs.  20,000 – 

Rs.40,000 increased from 9.6% to 40.5% post  start ing the enterpr ises.  

The respondents with the annual investment  level Rs.40,000 – 

Rs.70,000 also increased from 0.3% to 38.8%. The respondents with 

the annual investment  level o f more than Rs.1,00,000 also increased 

from 0.3% to 11.7% post  start ing the enterpr ises.  This shows that  

part icipat ion o f women in entrepreneurship increases their  level o f 

annual investment  post start ing the enterpr ise.  

 
Hypothesis 3 
 

H0 :   There is  no significant  differences in annual investment  for 

women entrepreneurs in pre and post  starting entrepreneurship.  

H1 :   There is  a  significant  difference in annual investment  for women 

entrepreneurs in pre and post  start ing entrepreneurship.  
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Table 5.6: t  -  test on Annual Investment  of women entrepreneurs  
One-Sample Test 

 

Test Value = 0 

t df 
Sig. 
(2-

tailed) 

Mean 
Difference 

95% Confidence 
Interval of the 

Difference 

Lower Upper 

Annual 
Investment pre 
taking enterprises 

52.989 290 0.000 1.11340 1.0720 1.1548 

Annual 
Investment post 
taking enterprises 

53.036 290 0.000 2.53265 2.4387 2.6266 

Statistical tool used: SPSS 
Source: Field Survey 
 

Table 5.6 displayed the One Sample t  Test  on average annua l 

investment  of t he respondents.  The mean difference between before 

and after the int ervent ion of entrepreneurship is  1.41, t  = 0.047, 

p=.000. Since p < 0.05 ( in fact  p = 0.000),  The null hypothesis is  

rejected in hypothesis 3.  Thus,  it  can be concluded that ,  there is a  

significant  difference between annual investment  o f women 

entrepreneurs pre and post  start ing the enterpr ises.  There is an 

evidence that  entrepreneurship int ervent ion improves annua l 

investment  post start ing the enterpr ise.  

5 . 4 . 4  Impact on financial support given to the family  
 

Impact  on financial support  given to  the family before start ing the 

enterpr ise and after start ing the enterpr ise was analysed us ing cross 

tabulat ion and One Sample t  test . 
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Table 5.7: Frequency Distribution on Financial Support given to 
the Family by Women Entrepreneurs.  

 Pre starting 
enterprise Post starting enterprise 

Avg. Monthly 
Income 

No of 
respondents Percentage 

No. of 
respondents Percentage 

Less than Rs. 20,000 232 79.7 279 95.9 

Rs.20,000 - Rs.40,000 51 17.5 2 0.7 

Rs.40,000-Rs.1,00,000 8 2.7 5 1.7 

More than Rs.1,00,000 _ _ 5 1.7 

Total 291 100 100 100 

   Source: Field Survey 

Table 5.7 shows the average annual financial support given to  family 

by women entrepreneurs in Aizawl cit y.  The table above shows the 

increased in two levels o f financial support  given to the family,  

financial support  given to  family increased from 79.7 to  95,9% in the 

level less than Rs. 20,000/- post  start ing the enterpr ise.  The 

respondents with the annual average financial support  given to  the 

family o f Rs.20000 – Rs.  40000 decreased from 17.5% to 0.7%. The 

respondents with the annual average financial support  given to  the 

family o f Rs.40000 – Rs.  70000 decreased from 2.7% to 1.7%. The 

respondents with the annual average financial support  given to  the 

family o f 1,00,000 increased from 0% to 1.7% post  start ing the 

enterpr ises.  This shows that  part icipat ion o f women in  

entrepreneurship increases their average financia l support  given to  

their family post  start ing the enterpr ises.  
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Hypothesis 4  
 
H0 :   There is no significant  differences in financial support  given to 

the family by women entrepreneurs pre and post  start ing 

entrepreneurship.  

H1 :   There is a significant  difference in financial support  given to  the 

family by women entrepreneurs pre and post  start ing entrepreneurship.  

Table 5.8: t  -  test on Financial Support given to the Family by 
Women Entrepreneurs 

One-Sample Test 

  

Test Value = 0 

t df 
Sig. (2-
tailed) 

Mean 
Difference 

95% Confidence 
Interval of the 

Difference 
Lower Upper 

Financial support 
given to the family 
pre taking 
enterprises 

43.476 290 0.000 1.23024 1.1745 1.2859 

Financial support 
given post taking 
enterprises 39.529 290 0.000 1.09278 1.0384 1.1472 

Statistical tool used: SPSS 
Source: Field Survey 
 

Table 5.8 displayed the paired Sample t  Test  on average financial 

support  given to  the family o f the respondents.  The mean difference 

between before and aft er the intervent ion o f entrepreneurship is  

0.137, t  = -3.947, p=.000. Since p < 0.05 ( in fact  p = 0.000),  the nul l 

hypothesis is rejected in hypothesis 4.    The Table shows that  there is  

a negat ive impact  post  start ing entrepreneurship.  Thus,  it  can be 
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concluded that ,  financial support  given to the family o f the 

respondents decreases post  start ing entrepreneurship.  The findings 

could be t hat ,  women entrepreneurs instead of support ing their family 

they are invest ing their income for their  business.  Thus,  there is an 

evidence that  shows entrepreneurship int ervent ion does not  improves 

the financial support  given to  their  family post  start ing the 

enterpr ises.  

5.5 Motivation and Women Empowerment 

 
Entrepreneur ial mot ivat ion is  t he process or the inner  state that  

st imulates and inspires an entrepreneur to  put  out  greater effort  in 

order to  attain his or her business object ives.   I t  is the force or drive 

that  influence an entrepreneur 's vo luntary behavior towards her  

direct ion, her intensit y o f effort  and persistence in achieving the 

goals.  Entrepreneur ial mot ivat ions are o ften categorized as "push" or 

"pull" factors.   Pull factors are those that  encourage women to  create 

their  own businesses whereas push factors are those that  are persona l 

or external in nature.  Some o f the mot ivat ional factors for women 

entrepreneurs can be shown as: -  

a) Individual Motivat ion: -  There are three broad categories o f 

individual mot ivat ion for entrepreneur ial growth. Some of the 

purposes that  makes women int erested in enter ing entrepreneur ia l 

act ivit ies can be presented as self-motivat ion for oneself,  and 

economic and non- economic mot ivat ions.  
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b) Motivat ion for oneself:  -  An urge to  do something unique and 

product ive that  would help in a wide range o f products.  

Entrepreneur ial mot ivat ions can happen in order to  earn money,  

Ident ificat ion, Symbols,  job opportunity,  Access to  money,  ut ilizat ion 

of t ime, encouragement  from parents/ fr iends/relat ives.   Convincing 

Reasons for mot ivat iona l factors like joblessness,  not  happy with 

previous job, ut ilizat ion o f idle money, use o f skill and techno logy 

can be an influence to  become an entrepreneur.   Promoting factors 

like influent ial stories of successful entrepreneurs,  previous partners,  

supports from family members.  

c) Economic Motivat ion: -  With this mot ivat ion, the entrepreneur  

wants to  develop her bus iness and t ry to test  new ideas to  maximize 

her sales.   I f it  is  in product ion, an improvement  in product ion will be 

possible.  In this t ype o f dynamic,  entrepreneurs are constant ly 

evo lving. Some o f the notable mot ivat ing factors for enhancing 

women entrepreneurs are like a desire to  be independent ,  to have a 

bet ter financial condit ion, to  achieve in life.  (Scot t,  1986).   

According to  Kumar  and Kalyani (2011),  Greater support  is  required 

especially in educat ional inst itut ions fo r women youth to  improve 

their skill in entrepreneurship.   Educat ional inst itut ion, t raining 

centers and NGOs plays an important  role in mot ivat ing women 

entrepreneurs especia lly in rural and semi urban areas.   Small and 

medium scale sectors to  be promoted to women by providing specia l 

considerat ions and assistance would be o f great  help for the growth o f 

148



 
 

the economy.  Separate cells  should be implemented for women 

entrepreneurs that  are manage by women officia ls,  specia l incent ives 

and scheme for assistance to  women entrepreneurs to  promote women 

entrepreneurship in Mizoram (Lalhunthara,  2012).   Effect ive 

entrepreneur ial t raining programmes, desire to  exper ience business 

management ,  interest  and push from family,  fr iends and relat ives 

which are considered as mot ivat ing factors for women entrepreneurs 

to  take up entrepreneurship.  As a consequence, mot ivat ion factor 

influences the women entrepreneurs work to  a great  extent  

(Hemavathi,  2018).  

5.5.1 Motivation in promoting economic empowerment  
 

Motivat ion is  the word der ived from the word ’mot ive’ which means a 

dr ive within the individual to  fulfill h is or her needs,  desires or 

wants.  It  is the process o f encouraging people to  accomplish the 

goals.  According to  psycho logical context ,  factors to  encourage the 

people’s behaviour can be-desire for money, success,  recognit ion,  

job-sat isfact ion, team work, etc.   One of the most  important  funct ions 

of management  is to  create willingness amongst  the employees to  

perform in the best  of their abilit ies.  Therefore,  the role o f a leader is  

to  arouse interest  in per formance o f emplo yees in their jobs.  The 

process o f mot ivat ion consists o f three stages: -  

a) A felt  need or drive 
 
b) A st imulus in which needs have to  be aroused 
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c) When needs are sat isfied,  the sat isfact ion or accomplishment  of 

goals.  

Therefore,  we can say that  mot ivat ion is a psycho logical phenomenon 

which means needs and wants of the individuals have to be tackled by 

framing an incent ive plan.  

5.5.2 Source of motivation 

Motivat ion source o f women entrepreneurs were analyzed using 

different  mot ivat ional sources.  The fo llowing table shows that  women 

entrepreneurs were mainly mot ivated by oneself.  The respondent s 

were not  much mot ivated by other.  

Tab le  5 . 9 :  Sou rc es  o f  M ot iva t i on  

Sources No. of Respondents Percentage 

Myself alone 204 70.1 
My friend/ partner 10 3.4 
My family 73 25.1 
Other 4 1.4 
Total 291 100.0 

Source:  Field Survey 
 
From the above table it  is quite evident  that  more than half i.e. ,  

70.1% of the respondent  were init iated by themselves to  start the 

business.  25.1% started their business with the init iat ives from their  

family.  3.4 % of the women entrepreneurs starts their business,  

init iated by their fr iend and partner.  From the above table it  proves 

that  most  of the women entrepreneurs started their business without  

much influences from other.  

150



 
 

5.5.3 Motivation from family member 
 

Family plays a very important  role in mot ivat ing women to part icipate 

in entrepreneur ia l act ivit ies.  Some o f the respondents were mot ivated 

by seeing other family members invo lving in bus iness act ivit ies.  

Tradit ion in the family can also mot ivate women entrepreneurs.  

Table 5.10: Entrepreneurs in the Family  

Entrepreneur in the family No. of Respondents Percentage 

Yes 145 49.8 

No 146 50.2 

Total 291 100 

Source:  Field Survey 
 

The above table 5.10 shows that  145(49.8%) respondents out  of 291 

respondents’ families are also an entrepreneur while 146(50.2%) 

respondents’ families are not  engaged in entrepreneurship.  

5 . 5 . 4  M ot ivat ions  o f  wo m en  en t rep reneu rs  in  Ai zaw l  

To study the mot ivat ions level o f women entrepreneurs in Aizawl,  7  

levels o f mot ivat ions was constructed using Five-po int  Likert  Scale.  

The reliabilit y o f the mot ivat ion levels was analyzed us ing 

Cronbach’s Alpha.  
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Table 5.11: Mean, Standard Deviation and Reliabi lity values for 
Motivation levels of women entrepreneurs 

Motivation levels Mean Std. 
Deviation 

Cronbach's 
Alpha 

To improve my financial condition 4.04 0.852  

Success stories of entrepreneurs 3.51 1.042  

Need for achievement 4.38 3.093  

To provide job opportunity to other 4.03 0.796 0.66 

To be more independent from my 
family 3.04 1.316 

 

Being entrepreneur is my life long 
goal 3.51 1.042 

 

Support my family financially 4.38 3.093  

Source: Field Survey 
 

Table 5.11 shows the it em for mot ivat ion levels and their mean,  

standard deviat ion and reliabilit y o f 291 women entrepreneurs.  The 

Internal consistency o f factors was shown by Cronbach’s Alpha wit h 

a value o f 0.66 indicat ing a good level o f reliabilit y.  To evaluate the 

respondents ‘level o f mot ivat ion’,  7 levels are selected to  analyze 

after the co llect ion o f data and the result  revealed that  the mean leve l 

‘Need for Achievement’,  Support my family f inancially’ (4.38).  

fo llowed by ‘To improve my f inancial condition’ (4.04),  ‘To provide 

job opportunity to other’ (4.03),  ‘Being entrepreneur is my life long 

goal’ and ‘Success stories of  entrepreneurs’ (3.51).  ‘To be more 

independent from my family’ (3.04).  Indicat ing push and Pull factors 

of mot ivat ion o f women entrepreneurs.  According to  Hakim (1989),  

Personal or external causes such as a divorce or gett ing turned over  

for a promotion, low sat isfact ion, lack of opportunity is  known as 

152



 
 

push factors,  and they frequent ly have negat ive connotat ions.   Pul l 

factors,  on the other hand, are associated with posit ives at tr ibutes like 

flexibilit y with family,  freedom in independence and ident ifying an 

opportunity that  mot ivate people to start enterpr ises.   The result s  

suggest  that  both push and pull factors are important  in mot ivat ing 

women entrepreneurs.  There can also  be mult iple levels that  

mot ivates women to  start  a new business.  

5.6 Performance level of Women Entrepreneurs in Aizawl  

 
Naser et  al . ,  (2009)  concluded the ir  studies from 449 women 

entrepreneurs that  government  and non-government  po licies plays an 

important  role in support ing the steps taken by women entrepreneur  

that  can encourage her aspirat ion in entrepreneurship.  The table 

below shows the reliabilit y o f per formance level o f women 

entrepreneurs in Aizawl.  

Table 5.12: Mean, Standard Deviation and Reliabi lity values on 
the Performance level of women entrepreneurs 

Performance Levels Mean 
Std. 

Deviation 
Cronbach's 

Alpha 
This entrepreneurial venture has a great 
deal of personal meaning for me 3.65 1.01 

 

I am ready to take additional investment to 
the business 3.86 0.86 

 
 
 
 

 

0.71 

I am having profit throughout all the years 
from my business 3.46 1.15 

As an entrepreneur i am able to take risk 
in decision making 2.93 1.17 

I have great improvement in 
entrepreneurial activities 4.21 0.83 
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I feel emotionally attached to the 
entrepreneurial venture 4.29 0.76 

I feel strong sense of identification in the 
society because of my entrepreneurial 
venture 

 
3.64 

 
1.05 

I benefitted a lot from, entrepreneurial 
trainings 2.74 1.28 

I can make use of technology for my business 
(Computer, Phone etc.) 3.89 1.23 

Source: Field Survey  
 

 
Table 5.12 expla ins the performance level o f Aizawl women 

entrepreneurs and their Mean, Standard deviat ion and reliabilit y o f 

291 o f women entrepreneurs.  The Internal consistency o f factors was 

shown by Cronbach’s Alpha with a value o f 0.71 indicat ing the 

sat isfactory level o f reliabilit y.  To evaluate the respondents 

‘performance levels’,  9 factors were selected for analys is after the 

co llect ion o f data and the result  revealed that  the factor,  ‘I feel 

emotionally attached to the entrepreneurial venture (4.29) shows the 

highest  mean score fo llowed by, ’ I have great improvement in  

entrepreneurial activities’( 4.21),‘I can make use of  technology for 

my business (Computer,  Phone etc.)(3.89),  ‘I am ready to  take 

additional investment to the business’ (3.86).  ‘This entrepreneurial 

venture has a great  deal of  personal meaning for me’ (3.65).  ‘I feel 

strong sense of  identif ication in the society because of  my 

entrepreneurial venture’(3.64),  ‘I am having prof it throughout all the 

years from my businesses’ (3.46),  ‘As an entrepreneur I am able to  

take risk in decision  making’ (2.93),  ‘I benefi t ted  a lot  from,  
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entrepreneurial  tra inings’ (2.74).  The result s indicate that  the emot iona l 

attachment  to the entrepreneur ial venture and great  improvement  in 

entrepreneur ial act ivit ies are the two main factors that  indicate on the 

performance level for start ing up the enterpr ises.  

5.6.1 Relationship between motivation and performance 

level of women entrepreneurs  

The correlat ion coefficient  is  a stat ist ical measure o f how st rong a 

relat ionship is between two var iables.  Croxton and Cowden define 

correlat ion as “When the relat ionship is o f quant itat ive in nature,  the 

appropr iate stat ist ical tool for discover ing and measur ing the 

relat ionship and expressing in a  br ief formula is  known as 

correlat ion” The values range between -1.0 and 1.0.  A calculated 

number greater than 1.0 or less t han -1.0 means that  there was an 

error in the correlat ion measurement .  “Pearson Correlat ion analys is is  

employed to  measure the relat ionship between two or more var iables”  

Hypothesis 5  

 
H0 :There is  no significant  relat ionship between mot ivat ions level and 

the performance level o f women entrepreneurs.  

H1 :There is  a significant  relat ionship between mot ivat ions level and 

the performance level o f women entrepreneurs.  

To test  the above hypothesis correlat ion and regression analys is were 

employed to  find out  the relat ionship between dependent  and 
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independent  var iables.  In the regression analysis  mot ivat ion level was 

used as independent  var iable which was supposed to  have an effect  on 

the dependent  var iable i.e. ,  per formance level o f women 

entrepreneurs.  This analys is was done on the basis o f co llected 

response from the respondents i.e.  women entrepreneurs in Aizawl.  

5.6.2 Correlation Analysis  

Pearson correlat ion, the most  commonly used measure o f correlat ion 

was used to  test  the degree o f associat ion between the var iables,  

Pearson correlat ion measures the relat ionship between independent  

var iable viz. ,  mot ivat ion level and dependent  var iable viz. ,  

per formance level o f women entrepreneurs.  Persons correlat ion 

analys is invo lves: -  

a) Determining the degree of correlat ion between two var iables.  
 

b) Test ing the significance o f a relat ionship and determining the 

cause and effect  relat ionship (Kr ishnaswami and Ranganathan,2011).  

Table 5.13: Correlation between Motivation level and 
Performance level of women entrepreneurs 

Correlations 

  
Motivation 

level 
Performance 

level 

Motivation level 

Pearson Correlation 1 0.783** 

Sig. (2-tailed)  0.000 

N 291 291 

Performance 
level 

Pearson Correlation 0.783** 1 

Sig. (2-tailed) 0.000  
N 291 291 

   **.  Correlat ion is significant  at  the 0.01 level (2-tailed).  
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Table 5.13 shows the correlat ion analys is of the relat ionship between 

mot ivat ion level o f women to  enter into business and their  

per formance level.  A two- tail test  at  0.01 significant  level indicates 

that  there exists a posit ive correlat ion between mot ivat ion level and 

performance level (r  = 0.783).  The study draws the inference that  the 

more mot ivat ion level is,  the more posit ive effect  it  will create upon 

the performance level o f women entrepreneurs.  Thus,  null hypothesis 

5 is rejected.  

5.6.3 Regression Analysis  
 

Regression analys is was used to  find out the cause and effect  o f the 

relat ionship between mot ivat ion level and performance level o f 

women entrepreneurs in Aizawl.  Regress ion determines the cause and 

effect  relat ionship between two var iables indicat ing that  the change 

in t he value o f an independent  var iable also causes a change in t he 

value o f the dependent  var iable.  It  is presented in t he form o f an 

algebraic equat ion whereby the value o f one var iable (dependent) is  

predicted or est imated based on the value o f the other var iable 

( independent).  In the study, t he effect  o f mot ivat ion level in women 

entrepreneurs and performance level was analyzed through regressio n 

analys is.  In the regression analysis mo t ivat ion level was used as 

independent  var iable which was supposed to  have an effect  on the 

dependent  var iable performance level o f women entrepreneurs.  
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Table 5.14: Effect of Motivation level on the Performance level o f 
women entrepreneur 

Model Summary 

Model R 
R 

Square Adjusted R Square 
Std. Error of the 

Estimate 

1 .783a 0.613 0.612 0.58798 
a.  Predictors: (Constant),  Motivat ion level 
 
 
Table 5.15: ANOVA model on Motivational level on the 
Performance level of Women entrepreneur 

ANOVAa 

Model Sum of 
Squares df Mean 

Square F Sig. 

1 
Regression 158.269 1 158.269 457.794 .000b 

Residual 99.913 289 0.346   
Total 258.182 290    

a. Dependent Variable: Performance level 
b. Predictors: (Constant), Motivation level 

 

Table 5.16: Coefficient level on Motivational and the Performance 
of Women      entrepreneur 

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients t Sig. 

B Std. 
Error Beta 

1 (Constant) 
0.996 0.129  7.744 0.000 

Motivation 
level 0.690 0.032 0.783 21.396 0.000 

a.  Dependent  Var iable: Performance level 
    Statistical tool used: SPSS 
    Source:  Field Survey  
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The regression coefficient  for the predictor var iable mot ivat ion level 

came to  be 0.783.  The coefficient  value shows the change in t he 

dependent  var iable with a unit  change in a var iable value i. e.  there is  

an increase o f 0.783 unit s in performance level for every unit  increase 

in mot ivat ion level.  The posit ive ly significant  regression coefficient  

of 0.783 with a p-value o f .000 o f mot ivat ion level revealed that  there 

is  a significant  relat ionship between mot ivat ion level and 

performance level o f women entrepreneurs.  Thus,  in hypothesis 5,  the 

null hypothesis is  rejected and a lternate hypothesis is accepted.  

Table 5.14 shows the ANOVA Model Analys is o f Var iance (ANOVA) 

that  consists o f calcu lat ions that  provide informat ion about  levels o f 

var iabilit y within a regression model and form a basis for tests o f 

significance.  It  is the sum o f the square difference between the 

predicted value and mean o f the value o f all t he data po ints.   S ince P 

value is  0.000, which is  less than 0.05 in the above table,  the result  

revealed significant  level.  F rat io  represents an improvement  in the 

predict ion o f the var iabilit y by var iable by fit t ing t he model after  

consider ing the inaccuracy present  in the model.  A value is greater  

than 1 for F-rat io  yield effic ient  model.  In the above table,  t he value 

is  457.7,  which is  good. These results  est imate that  as the p-value o f 

the ANOVA table (Table5.15) is below the tolerable significance 

level,  thus there is a possibilit y o f reject ing the null hypothesis.  
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Coefficient  table shows the st rength o f the relat ionship.  Table 5.16 

shows Sig.  level 0.000, that  revea led the null hypothesis is rejected.  

( if Sig.  is  > 0.05, then the null hypothesis is  not  rejected).  I f a nul l 

hypothesis is rejected,  it  means there is  an impact  in the findings.  

Thus,  the regression ana lysis tables revealed that  the null hypothesis 

is rejected in hypothesis 5.  

 
5.7 Empowerment of Women 

Empowerment  can be defined as t he process o f challenging exist ing 

power relat ions and o f gaining greater control over the sources o f 

power (Bat liwala,  1994).  The most  not iced feature of the term 

empowerment  is that  it  contains the word ‘power’.  Empowerment  

however begins in the househo ld with equalit y,  autonomy and respect .  

It  is a  process that  enables women to  gain access to  and control o f 

mater ial as well as informat ion resources.   Achieving equalit y 

between men and women in t he family is  the foundat ion on which 

empowerment  in other area is based.   The concept  of women 

empowerment  throughout  the wor ld,  has it s  roots in women’s 

movement .   In 1995, Fourth World Conference on ‘Empowerment  of 

Women’ held in Beijing focused on the following areas :(1) Po lit ical 

(2) Economical (3) Legal empowerment  of women. Basically,  in order  

to  attain empowerment ,  there has to  be an income generat ion by the 

individual,  that  could also  help in developing economic 

empowerment .  Women entrepreneurship not  only empowers women 
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economically but  also has posit ive social repercussion. Women across 

the modern India are now showing great  interest  to  be economically 

independent  and started growing in taking up entrepreneur ial act ivit y 

especially in small scale enterpr ises.  (Mammen and Paxson, 2000).  

5.7.1   Economic empowerment of women 
 

“Freedom depends on economic condit ions more than po lit ical.  I f 

women are not  economically free and self -earning, she will have to  

depend on her husband or someone else and dependents are never  

free” Jawahar lal Nehru (Philip,  2007).  Women who are empowered 

become independent ,  have access to resources and can make 

decis ions.  Consequent ly,  women entrepreneurs in Pakistan may 

manage the issue of women's empowerment .  In addit ion to 

empower ing Pakistani women, it  will have a significant  impact  in the 

nat ion's overall economic development  and success (S.Noor et 

al . ,2020).   Economic opportunity flows toward women by 

empowerment  through self-suffic iency (Jalbert ,  2000).  Micro 

businesses assist  rural women gain economic empowerment ,  as wel l 

as personal and social skills.   They also increase nat ional product ion 

and create employment .   The personal and social skills  t hat  rura l 

women developed as a  result  o f start ing their own businesses like 

financial independence, a higher standard of living, increased self-

assurance,  increased awareness,  a sense of accomplishment ,  more 

social int eract ion, increased po lit ical invo lvement ,  increased 
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attendance at  social gather ings,  the development  of leadership skills ,  

the abilit y to  make decis ions for  one 's family and communit y.   

According to  Lavanya (2011),  since women in India comprise t he 

major it y o f the populat ion below the poverty line and are very o ften 

in a situat ion o f extreme poverty,  poverty eradicat ion programmes fo r  

such women will play a vital ro le in promoting the need for such 

women.  

Table  5.17: Mean, standard deviation, reliabi lity value o f 
economic empowerment of women entrepreneurs 

Economic Empowerment Mean Std. 
Deviation 

Cronbach’s 
Alpha 

I am able to make investment 
decision 1.97 1.00  

I can make financial decision 1.96 0.96  
It helps me to provide my children’s 
education 1.95 1.04  

It enables me to freely access finance 2.11 1.03 0.94 

It helps me to provide my children’s 
marriage expenditure 2.24 1.07  

It enables me to undertake decision 
for the family 2.25 1.01  
It enables me to take decision 
regarding selling and buying of 
family assets 

2.11 0.95  

  Source:  Field Survey  

 
Table 5.17 Shows the items for economic empowerment  of women and 

their mean, standard deviat ion and reliabilit y.  The interna l 

consistency o f items was shown by Cronbach’s Alpha with a value o f 

0.94 which is considered to  be a good level o f internal consistency.  
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To evaluate the respondents ‘economic empowerment’,  mean  score o f 

women entrepreneurs shows highest  level of the statement  ‘It enables 

me to  undertake decision for the family ’(2.25), fo llowed by the 

statement  that  ‘It helps me to provide my children’s marriage 

expenditure’ (2.24) It enables me to take decision regarding selling 

and buying of  family assets’,  ‘It enables me to freely access 

f inance’(2.11),  I am able to make investment decision’ (1.97) ‘I can 

make f inancial  decision’(1.96),  ‘ and ‘It helps me to  provide my 

children’s educat ion ’(1.95).  Indicat ing that  decision making in  

different  aspects,  freely access to  finance,  undertaking persona l 

development  were an important  var iable for economic empowerment  

of women entrepreneurs in Aizawl cit y.  

5.8 Women Entrepreneurship Development level  
 

Entrepreneurship development  are heavily influenced by a var iety o f 

aspects such as economic,  social,  cultural and psycho logica l 

situat ions entrepreneurship acts as a catalyst  in t he industr ializat ion 

and economic growth processes.  It  is very important  to  ensure that  

women entrepreneurship is one o f the facilit at ing factors of women's 

development .  It  a lso plays a vital ro le in  the economic development  

of the state.  Entrepreneurship acts as a catalyst  in industr ializat ion 

and economic growth processes.  
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Table 5.18: Mean, standard deviation, Reliability value of Women   
Entrepreneurship Development level  

Entrepreneurship 
Development 
level 

Mean 
Std. 

Deviation 
Cronbach's 

Alpha 

Increasing consumption 2.55 1.37 

0.96 

Providing new innovations 2.97 1.53 

Cash flow of my business met 
my expectation 3.01 1.51 

The rate of profit is increasing 3.08 1.49 
Build confidence in 
sustaining   trend 2.97 1.57 

Helps improving living 
conditions 2.64 1.38 

I took up this 
entrepreneurship   because I 
am interested in it 

2.77 1.29 

Helps improving social status 2.95 1.34 

Encouraging women to 
entrepreneurship 3.10 1.55 

Source:  Field Survey  
 

Table 5.18 Shows the items for women Entrepreneurship development  

level and their mean, standard deviat ion and reliabilit y.  The interna l 

consistency o f items was shown by Cronbach’s Alpha with a value o f 

0.96 which is  considered to  be the exce llent  value o f Alpha 

Coefficient .  To evaluate the respondents ‘Entrepreneurship 

Development  level’ mean score o f women entrepreneurs shows the 

highest  level by the statement  ‘Encouraging women to  

entrepreneurship ’ (3.10).  Fo llowed by the statements ‘The rate of  

prof it is increasing’ (3.08)‘Cash f low of  my business met my 

expectation’ (3.01),  ‘Providing new innovat ions’  and ‘Build 
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conf idence in  sustaining trend’ (2.97) ,  ‘Helps improving social  

status’ (2.95),  ‘I took up this entrepreneurship because I am 

interested in it’(2.77),  ‘Helps improving l iving conditions’ (2.64) and 

‘Increasing consumption’(2.55) shows the lowest  level o f the 

statement .  

5.8.1 Relationship between women entrepreneurship 

development level and their economic empowerment  
Hypot he s i s  6  

 
H0 :There is no significant  relat ionship between women 

entrepreneurship development  level and their economic 

empowerment . 

Ha :There is  a  s ignificant  relat ionship between women 

entrepreneurship development  level and their economic 

empowerment . 

Table 5.19: Correlation between Entrepreneurship development  
level and Economic Empowerment of Women Entrepreneurs 

Correlations 

 
Economic 

Empowerment 

Entrepreneurship 
Development 

level 

Economic 
empowerment 

Pearson 
Correlation 1 0.271** 

Sig. (2-tailed)  0.000 

N 291 291 

Entrepreneurship 
Development 

level 

Pearson 
Correlation 0.271** 1 

Sig. (2-tailed) 0.000  
N 291 291 

   **.  Correlat ion is significant  at  the 0.01 level (2-tailed).  
   Statistical tool used: SPSS 
   Source:  Field Survey 
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Table 5.19 shows the results o f correlat ion analys is and the 

relat ionship between entrepreneurship development  level and 

economic empowerment  of women entrepreneurs.  Hence,  

Entrepreneurship have a posit ive correlat ion with economic 

empowerment  of women entrepreneurs (r =0.271:P=0.000).  Thus,  this 

indicates t hat  there is  significant  relat ionship between 

Entrepreneurship development  level and economic empowerment  of 

women entrepreneurs in Aizawl.  Moreover,  there is a weak 

relat ionship.  Thus,  Null Hypothesis is  rejected and alt ernate 

Hypothesis accepted in Hypothesis 6.  

5.9  Regression Analysis on women entrepreneurship 

development level and their economic empowerment  

 
Regression Analys is shows R- Square – 0%. A R-square that  is  

between 0 and 0.09 (or between 0% to 9%) is too low for an empir ica l 

model in social science research. This range o f R-square is  not  

acceptable.  It  should be rejected (Ozili,  2022).  

5.10  Decisions Making Power and Confidence level of 

Women Entrepreneurs after starting the enterprises  

Entrepreneurship p layed a vital ro le in increasing the decis ion-

making power o f women entrepreneurs over housewives.  Women 

entrepreneurs have great  decis ion-making power,  fewer mobilit y 

constraints,  autonomy,  financia l independence and empowerment ,  
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developing ways to  overcome the barr iers to female entrepreneurship 

and achieve empowerment  through entrepreneurship.  

Table 5.20: Cross  tabulation on whether taking up enterprises 
have changed the decision-making power and confidence level of 
women entrepreneurs after starting the enterprise  

change in the level of confidence 
after starting the enterprise Total No 

change Increased Highly 
Increased 

Change in 
household 
decision 
making power 
after starting 
the enterprise 

No change 42 80 69 191(56.6%) 

Increased 0 43 42 85(29.2%) 

Highly 
Increased 0 2 13 15(5.2%) 

Total 42 
(14.4%) 

125 
(43%) 

124 
(42.6%) 291 

 Source: Field Survey  
 

The status of women entrepreneurs on househo ld decis ion making and 

the level o f confidence after start ing the enterpr ises was examined 

and is  shown in table 5.20. About  191 (56.6%) women entrepreneurs 

replied t hat  there is  no change in t he decision-making power aft er 

start ing the enterpr ises.  However,  85(29.2%) of the respondents 

replied that  there is an increased in the decis ion-making power after 

taking up the business.  Further,  15(5.2%) replied that  the decis ion-

making power has increased great ly,  it  is clear from the study that  

major it y (56.6%) of women entrepreneurs does not  show any change 

in t heir decis ion-making power aft er starting the enterpr ise.  This can 

be at t ributed to  the fact  that  Mizo society is a patr iarchal society and 

the women cannot  have much saying in t he househo ld decis ion 
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making. The confidence level o f women ent repreneurs was examined 

and the table shows that  42 (14.4%) respondents showed no increased 

in the level o f confidence after start ing the enterpr ise.  124 (43%) 

showed an increased in their level o f confidence.  124 (42.6%) were 

highly increased in t he level o f confidence after start ing the 

enterpr ise.  The level o f confidence,  unlike the decis ion- mak ing 

power has shown a great ly increased level o f individual confidence,  

this can be at t ributed to  the economic empowerment  o f women 

entrepreneurs after start ing the enterpr ises.  

5.11  Economic Empowerment intertwined with social,  
Legal and Political Empowerment  

Economic part icipat ion and empowerment  of women are vital to  

st rengthening women's r ights and allowing women to  have contro l 

over their lives and have influence in society (Sweden, Minist ry for  

Foreign Affairs 2010).  Women's economic empowerment  refers to  

women's abilit y to  choose and manage their  economic act ivit ies and 

incomes. It  a lso improves women's r ights by allowing them to have 

more control over t heir life  and contr ibut e to  society as a who le.  The 

pr imary goal o f economic empowerment  for women is to  establish an 

equitable society.  In social empowerment ,  women are encouraged to 

part icipate in t he affairs o f their  househo lds and the events in societ y 

that  impact  their  lives.  Taking a decis ion depends on the cho ices 

made at  the individual level and social level.  Women's socia l 

empowerment  means their equal standing in terms of educat ion,  
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health,  nutr it ion,  dr ink ing water,  housing, sanit at ion, part icipat ion in 

ins ide and outside the home, part icipat ion in decis ion-making 

processes regarding househo ld and social mat ters.  Part icipat ion in the 

administ rat ive decision-making process,  negot iat ion of po lit ica l 

power and access to  opportunit ies that  give power are all part  of 

polit ical empowerment .  This means women are capable o f analyzing,  

organizing and mobilizing for social change. A woman's r ight  to  

part icipate in po lit ics includes the r ight  to  vote,  the abilit y to  contest ,  

the r ight  to  run for office and to  participate as a campaigner,  a  

member and to  be invo lved in decis ion-making at  all levels o f 

government .  Women will have an opportunity to  voice their  

gr ievances and other problems related to  their personal and socia l 

lives in a formal way if seats are reserved for them in the po lit ica l 

inst itut ions.  Women part icipat ion in the electoral process is  an 

indicator of their po lit ical consciousness as well as their asp irat ion 

for the status enhancement .  

The Nat ional Commiss ion for Women was established in 1990 by an 

Act  of Par liament  to protect  women's r ights and legal ent it lements.  

The 73rd and 74th Amendments to  the Indian Const itut ion (Acts 1992 

and 1993) provided for women's reservat ion o f seats in Panchayats 

and Municipalit ies,  creat ing a st rong foundat ion for their  

part icipat ion in decis ion making at  the local levels.  (Namita,  B 2020). 
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Table 5.21: Economic Empowerment associated with Social,  Lega l 
and Political empowerment  

Economic Empowerment 
associated with Social, Legal and 

Political empowerment 
No. of Respondent Percentage 

Yes 209 71.8 

No 82 28.2 

Total 291 100.0 
 Source: Field Survey 
 

Table 5.21 indicated that  major it y o f the respondents 209(71.8%) 

agreed that  economic empowerment  is associated with social,  lega l 

and po lit ical empowerment .  Whereas 82(28.2%) respondents do not  

agree with the statement .  

Table 5.22: Women’s economic empowerment intertwined with 
social,  Legal and Political Empowerment 

Statements Mean Std. 
Deviation 

Cronbach’s 
Alpha 

I became more involved in social 
activities 3.00 0.99 

0.74 
I am able to inspire more women in 
politics 2.96 0.90 

I am able to decide on legal 
matters 2.80 0.86 

Source:  Field Survey 
 

Table 5.22 depicts the items for women economic empowerment  

int ertwined with social,  legal and po lit ical empowerment  and their  

mean, standard deviat ion and their reliabilit y using Cronbach’s 

Alpha. The purpose o f t he reliabilit y measure is  to  test  the int ernal 

consistency o f the items within t he var iables.  The var iables yield a  
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reliabilit y o f 0.74 which is  considered good level o f consistenc y 

according to  Nunnally (1978).  

To evaluate the respondents,  mean, standard deviat ion and their  

reliabilit y test   3 statements are selected to  analyze after the 

co llect ion o f data and the result  revealed that  the statement  ,  ‘I 

became more involved in social activities’ (3.00) shows the highest  

mean score with (0.99) standard deviat ion fo llowed by, ‘I am able to  

inspire more women in polit ics’(2.96) mean score with (0.96)standard 

deviat ion and ‘I am able to decide on legal matters’(2.80) mean score 

with (0.86) standard deviat ion. The result  shows that  economic 

empowerment  enhanced women entrepreneurs to  be more invo lved in  

social act ivit ies.  

5.11  Govt intervention in promoting Economic 

Empowerment 
 
The government 's ro le is  limited to  providing help,  assurance,  relief,  

encouragement ,  and methods o f operat ion. The future use and 

operat ion o f these factors will ult imately be in the hands o f women.   

As a result ,  women should come up,  jo in hands with other women in  

entrepreneur ial venture and establish t hemselves as a  sing le specially 

in promot ing entrepreneurship.  This can give r ise to  the concept  o f 

"Economic Empowerment  of women in entrepreneurship”.  However,  

women entrepreneurs face a number o f challenges,  including a lack o f 

government  support ,  cumbersome bank loan procedures,  a lack o f 
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business educat ion, and a lack o f market  awareness.    In the absence 

of seamless and easily accessible bank loans for women, the 

government  must  boost  their confidence and control over resources in  

the same way that  males do (S.  Noor et al .,2020).  

Table 5.23: Govt intervention in promoting Economic 
Empowerment 

Govt Promoting economic 
empowerment No. of Respondents Percentage 

Yes 52 17.9 
No 239 82.1 
Total 291 100.0 

Source:  Field Survey 
 

The above table 5.23 shows that  major it y 82.1% of t he respondents 

believed that  there is no intervent ion from the government  to promote 

economic empowerment  for women entrepreneurs.  Moreover,  17.9% of 

the respondents agreed that  government  is promoting economic 

empowerment  for women entrepreneurs.  

Table 5.24: Govt.  intervention to promote Economic Empowerment 
for Women Entrepreneurs  

Steps to be taken by the Govt to promote 
Economic Empowerment for Women 

Entrepreneurs 

No. of 
Respondents 

 
Percentage 

Increase access to credit for women 
entrepreneurs 68 23.4 

Implement policy measures to empower women 
entrepreneurs 79 27.1 

Implement more opportunities to women 
entrepreneurs 92 31.6 

Govt has to promote Women entrepreneurs 239 82.1 

Govt is doing enough 52 17.9 
Total 291 100 

  Source :  Field Survey       
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Table 5.24 indicated that  239 (82.1%) respondents believed that  

government  has to  promote women entrepreneurs.  Further 92(31.6%) 

respondents suggested that  government  has to  implement  more 

opportunit ies to  women entrepreneurs.  Likewise,  79(27.1%) 

respondents also suggested that  government  should implement  po licy 

measures to  empower women entrepreneurs.  Further 68(23.4%) 

respondents also believed that  government  should Increase access to 

credit  for women entrepreneurs.  Only 52(17.9%) respondents finds 

that  the government  is not  doing enough in promot ing economic 

empowerment  for women entrepreneurs in  Aizawl.  

5.12  Conclusion 
 

A study on economic impact  on women entrepreneurship has revealed 

that  there is a significant  increase in almost  all levels o f monthly 

Income, Savings,  Annual Investment  and Financial support  given to  

the family by women entrepreneurs after taking up the enterpr ises.  

The finding is also consistent  with the findings of researcher like 

Lalhmingsangi (2015) who had studied the economic impact  women 

in the context  of Self-Help Groups (SHGs). 

Motivat ion and performance play an important  role in promot ing 

women entrepreneurship.  Motivat ion gaining from one self,  family,  

peer groups can make t remendous increase in the performance o f 

women entrepreneurs.  Emot ional at tachment  to  the entrepreneur ia l 

venture and improvement  in entrepreneur ial act ivit ies are the two 
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main indicators on the performance level for start ing up the 

enterpr ises.  There is  a posit ive correlat ion between Motivat ional leve l 

and Performance level with a P – value of 0.000. The finding is also  

consistent  with the find ings of Adams et al (2017) who had examined 

the EO (Entrepreneur ia l Or ientat ion & Mot ivat ion) and OP 

(Operat ional Performance) o f Ghanaian women entrepreneurs from 

the three major cit ies o f the country.  They had concluded their  

findings that  EO has a posit ive effect  on OP. Researcher l ike Okafor  

and Amalu(2012) also concluded their study that  there is  a posit ive 

relat ionship between mot ivat ional factors and the performance factors 

of women entrepreneurs in South – West  Niger ia.   Even though 

researcher like Mart i et al  (2014) concluded the ir  study that  

mot ivat ion seems to  have a posit ive relat ionship with the non-surviva l 

and a negat ive   relat ionship with business success.  The find ing o f 

this is inconsistent  with the posit ive relat ionship between 

mot ivat ional level and performance level and hypothesis 5 is  not 

supported.  The study also found that  government  intervent ion is  

necessary in promot ing economic empowerment  for women 

entrepreneurs in Aizawl.  
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6.1 Introduction 
 

Entrepreneurship has played a vita l ro le in empower ing women in al l 

aspects of life.  It  has changed the life  style o f women which has 

rest ructured their pr ior it ies and free t ime. Women entrepreneurship 

provides self-employment ,  eradicate poverty,  economically 

independent  that  leads to  economic empowerment ,  self – reliant  and 

enable women entrepreneurs to  experiment  the new forms o f 

economic part icipat ion in society.  Women now are able to  adjust  a  

balance between their business and homes.  

To deal with business venture improvement  in North East ,  due care is  

to  be given to  the removal o f the problems and also to  enhance the 

potent ial for entrepreneurship.  More emphasis should be laid on 

developing women entrepreneurship (Lalhr iatpuii,  2015).  

6.2 Chapter – wise Summary of findings 
 

6.2.1 Introduction 
 
a) Entrepreneurship invo lved three things: the entrepreneur who takes 

r isks to  make a change, the act ivit y and the enterpr ise.  

Entrepreneurship is a ll about  taking r isks and execut ing innovat ive 

ideas.  

b) Entrepreneurship not  only helps to  solve growing unemployment  

problem among the people but  also contribute to  the economic 

development  o f a society as well as the nat ion.  
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c) Growth in entrepreneurship not  only st rengthens an economy by 

increasing employment  opportunit ies and people 's income, but  it  a lso  

serves as a way to  decrease the concentrat ion o f economic power in 

the hands of a few.  

d) Entrepreneur is defined as someone who begins on a new init iat ive 

and organizes,  manages and carr ies the r isk o f a firm or enterpr ise.  

Successful entrepreneurs ought  to  have good management  skills  as 

well as team- building talents.  

e) Women entrepreneur is defined as,  “An enterpr ise owned and 

controlled by women having a minimum financial int erest  of 51 

percent  of the capital and giving at  least  51 percent  of employment  

generated in t he enterpr ise to  women”.  

f) Schwartz published the fir st  academic paper on female 

entrepreneurship in the Journa l o f Contemporary Business in 1976,  

and the fir st  policy report  in this fie ld ,  t it led “The Bottom Line:  

Unequa l Enterpr ise in America," was launched in Washington DC in 

1979. 

g) Women entrepreneurs enter the bus iness world as a result  o f push 

and pull factors that  encourage women to  have an independent  

occupat ion and stand on their own feet .  

h) Women entrepreneurs are moving towards st rong growth 

aspirat ions,  they are more customer or iented, greater valued human 

capital and cu ltural aspects of the business and are moving forward 

greater financ ial per formance.  
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i) The Government  o f India declared the year 2001 as "Women's 

Empowerment  Year" to focus on a vis ion in which women are equa l 

partners like men.  

j) Entrepreneurship development  among women is the backbone o f 

women's economic empowerment .  Woman entrepreneur is  more 

financially independent  and has more freedom to make decis ions.  

6.2.2 Socio Economic profi le of the respondent 
 

a) The state of Mizoram is the smallest  state of NER in terms o f 

populat ion, Mizoram has an area o f 21,081 sq.km with a populat ion o f 

10,97,206, according to  a 2011 census with a density o f 52 persons 

per sq.km. Even though it  is  the 2nd least  populous state in the 

country,  Mizoram state has achieved the 3 rd highest  decadal growth 

rate among the North East  India for the per iod of 2001 – 2011.  

b) One o f the most  significant  administ rat ive development s o f t he 

dist r ict  is the establishment  of t he Aizawl Municipal Council (AMC).  

It  is the first  Urban Local Body in Mizoram State. 

c) Aizawl Municipal Council consists o f 19 elected members 

represent ing 19 wards o f the cit y and others appo inted by the 

Governor of Mizoram. One third o f the total membership is  reserved 

for women; these six seats shall be rotated after every five years.  The 

tenure o f the council is  five years.  

d) The largest  concentrat ion o f populat ion is  Aizawl dist r ict ,  the state 

capital o f Mizoram. Aizawl Cit y with a populat ion of 4,00,309.  
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Female populat ion higher in the cit y than male.  

e) Aizawl is  the largest  cit y as well as the capital o f the state o f 

Mizoram in India.  As per provis ional reports of Census India,  

populat ion o f Aizawl in 2011 is 293,416 of which male and female 

are 144,913 and 148,503 respect ively.  Females const itute 50.61% of 

the populat ion and males made up the remaining 49.39%. Women are 

now playing a very important  role in polit ical,  social and economic 

upliftment  o f the Mizo society.  

f) The percent  dist r ibut ion of women entrepreneurs by age indicates 

that  most  of the women entrepreneurs in Aizawl cit y are between 30 

to  60 years.  

g) The women entrepreneurs,  instead o f cont inuing their educat ion 

prefers to  start  their business at  young age due to  economic constraint  

and also to  at tain financial independence.  

h) The highest  number o f the women entrepreneurs are marr ied 

women (59.1%), this can indicate that  there is  less object ion from 

their spouses in taking up the enterpr ises.  

i) The study taken from the respondents revealed that  all t he 291 

women entrepreneurs from Aizawl City are fo llowing Chr ist ianit y.  

j) It  was found that  ma jor it y o f the respondents 167(57.4%) are 

unemployed while 70(24.1%) are students.  Further,  26(8.9%) were 

having entrepreneur ial background and 21(7.2%) are Government  

employee.  

k) The study found that  more than half o f the respondents (70%) have 
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ownership o f residence.  It  was also observed that  the highest  number  

of respondents 49.8% are landless.  The respondents having less than 1 

acre o f land are 84 (28.9%), fo llowed by 41(14.1%) of the 

respondents owned around 2-4 acre o f land. The least  land ho lding 

21(7.2%) have above 3 acres o f land ho ldings.  

l) The study shows that  192(66%) women entrepreneurs are 

cont inuing their family business t radit ions.  As many as 65(22.3%) 

respondents starts their business in order to be self-employed.  

Further,  19(6.5%) respondents starts business to increase family 

income. Only 9 (3.1%) respondents starts business for investment  

purpose.  About  6(2.1%) started business as they do not  have any 

other sources o f income. 

m) It  was observed that  the major it y o f respondents 161(55.3%) 

employed less than 5 employees in the enterpr ise.  The study also  

revealed that  there were 111(38.1%) respondents who did not 

generate employment .  There are 12(4.1%) respondents who has 

employed around 6 to11 employees.  Only 7(2.4%) women entr epreneurs  

could employ more than 15 employees.  

n) Regarding the family income of women entrepreneurs in Aizawl 

cit y,  it  was observed that  the income has var ied from below 

Rs.20,000/- to  above Rs.1,00,000/- per month.  The study found that  

119 women entrepreneurs had an income between Rs.20,000/-  

Rs.40,000/- per month.  There are 96 respondents are having an 

income below Rs.50,000/-.  Further,  7 respondents are having persona l 
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income o f more than 1,00,000/-per month.  

6.2.3 Role of NGOs and Micro Finance in enhancing Economic 

Empowerment through Entrepreneurship 

a) NGOs are vo luntary organizat ions,  that  work toward a social cause 

and social just ice.  NGOs needs a support  from the government  as 

well.  Dur ing the last  two decades the role o f NGOs have become 

significant  in the social sector development-educat ion, health etc.  

b) Mizoram has quite several Non-Governmental 

Organizat ions/Vo luntary Organizat ions.  The major Non-Governmenta l 

Organizat ions in Mizoram are Young Mizo Associat ion (YMA), Mizo  

Hmeichhe Tangrual Pawl,  Mizoram Upa Pawl (MUP) and Mizo  

Hmeichhe Insuihkhawm Pawl (MHIP).  

c) One o f the main aims o f micro finance is improvement  of economic 

empowerment  and social empowerment  o f women provid ing access to 

financial inst ruments like insurance,  credit  and savings and also to 

provide financia l literacy & t raining.  

d) The Study found that  97.3 % of the respondents has an access to 

the banks.  Whereas,  2.7% has eit her no access to  the banks or are 

reluctant  to  reveal their bank access status.  

e) It  was found that  more than half o f the respondents were facing 

financial problems. Study showed that  61% of the respondents had 

financial problem in running the enterprises Whereas,  38.5% of the 

respondents had no financial problem in running the enterpr ises .  
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f) The study found that  109 respondents had not  availed any financia l 

assistance from banks and from any other sources.  Moreover,  126 of 

the respondents had availed loan from the banks for running the 

business.  Only 2 respondents had taken loan for other purposes rather  

than promoting business.  

g) It  was observed that  out  of 128 respondents who had availed loan 

from the banks,  there are 38.1% of the respondents who had no  

problem in repayment  o f their loans.  Only 3.4% of the respondents 

could not  repay their loans whereas,  2.4% could make only part ial 

repayment  o f t heir loans.  Due to  lack of liquidity 3.1% could not  

repay their loans.  Where 1.4% cannot  repay due to  other reasons.  Due 

to  high rate o f interest  and lo ss o f business 7% could not  repay their  

loan from the banks and other sources o f borrowings.  There are 94.2% 

who do not have any issues in repayment  of loans.  

h) The study found that  20.6% of the respondents be lieved that  

economic independence can be achieved through access o f loans.  

Whereas,  22.0% of the respondents do not  believe economic 

independence through borrowing. More than half i.e. ,  57.4% of the 

respondents had no idea about  the relat ionship between loans and 

economic independence and empowerment .  

i) It  was observed that  there were 57.4% respondents who had faced 

problem in seeking financial help from the intermediar ies where,  

35.4% had no problem in get t ing financial assistance from the 

int ermediar ies,  7.2% of t he respondents had no response regarding the 
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assistance of loans from the banks.  

j) The major it y o f female entrepreneurs began their businesses with 

househo ld savings and personal funds.  This shows the insignificant  

role o f financia l inst itut ions,  part icular ly banks,  in promoting 

women's entrepreneurship in the study area.  

6.2.4 Problems of women entrepreneurship in  Aizawl 
 

a) The most  difficult  challenge for women entrepreneurs is the 

extreme patr iot ism that  exists in India today. Despit e the fact  that  

women entrepreneurs in advanced countries are regarded as more 

prominent  in the economic wor ld,  the entrepreneur ia l sector is st ill  

regarded as a male dominated business.  Indian women entrepreneurs 

face numerous challenges,  including financial constraints,  a lack o f 

family support ,  social views, a lack o f t raining, problems in mobilit y 

and lack o f government  aid.  

b) The study found that  major it y i. e. ,  133 out  of 291 (45.7%) women 

entrepreneurs are facing financial problem and inadequate working 

capital,  32 respondents (10.9%) had persona l problem,  26(8.9%) 

respondents had a problem o f lack o f entrepreneur ia l knowledge/ lack 

of technical know-how which is very crucial for running the business.  

Only 5 (1.7%) respondents had a problem from their family.  

c) To evaluate the personal problem faced by women entrepreneurs in 

Aizawl cit y,  mean score of the women entrepreneurs shows the 

highest  level o f problem with the same score to the statements ‘deep 
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iso lat ion, Vulnerabilit y to  explo itat ion (3.11).  Fo llowed by the 

statement  that  ‘lack of entrepreneur ial knowledge/ low level o f 

educat ion’ (2.97).  ‘Lack o f techno logical awareness and skill’  (2.61)  

and ‘Lack o f t raining’ (2.48) shows that  women entrepreneurs needed 

moral support  from family in order to run the enterpr ises.  

d) The study revealed that  low level educated women could not  be 

able to  have their own account ing syst em which may certainly be 

needed to  run the business enterpr ise.  The study also found that  26 o f 

the respondents had a problem related to entrepreneur ial knowledge/  

technical know-how. 

e) To evaluate the problem faced by the respondents within the 

family ‘Conflict among the family members’ shows the highest  leve l 

of mean score (3.1).  ‘Differences in opinion and method of  running 

business in the family’ (2.86). 

f) To evaluate the problem related to  society,  mean score of the 

respondents shows the highest  mean to the statement  ‘Social  

exclusion’ (3.40) and ‘Deep isolation because of  family tradition’  

(3.20). 

g) Women entrepreneurs in Aizawl have to  play dual ro le o f business 

women and a care taker o f her family as well.  As a result ,  they o ften 

lack access to  training that  would go long way in helping them in 

developing their business skills.  Regular t raining for women 

entrepreneurs is necessary to  have an entrepreneur ia l apt itude.  

h) The study found that  major it y 74.2% of the respondents had not  
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part icipated/at tended any entrepreneur ia l t raining programmes for 

entrepreneurship.  Only,  25.8% of the respondents had at tended 

t raining programme for entrepreneurs.  Their reason for not  attending 

entrepreneur ial t raining were mainly because o f the lack o f 

awareness,  ignorance as they do not  see the need for  t raining. Few 

entrepreneurs who attended such programmes were also not  sat isfied 

with the qualit y o f such programmes.  

6.2.5 Women Entrepreneurship and Economic Empowerment 
 

a) The paired Sample t  Test  on monthly income o f the respondent s 

shows the mean difference between before and after the intervent ion 

of entrepreneurship is  the mean difference between pre and post  the 

int ervent ion of entrepreneurship is  0.580, t  = 1.052, p=.000. Since p < 

0.05 ( in fact  p = 0.000),  The null hypothesis is rejected,  since p < 

0.05 ( in fact  p = 0.000).  There is  a st rong evidence that  

entrepreneurship intervent ion improves monthly income after start ing 

the enterpr ises.  

b) The paired Sample t  Test  on monthly savings o f the respondent s 

shows the mean difference between before and after the intervent ion 

of entrepreneurship is 0.326, t  = 1.453, p=.000. The null hypothesis is  

rejected,  since p < 0.05 ( in fact  p = 0.000).  There is  a st rong evidence 

that  entrepreneurship int ervent ion improves monthly savings after  

start ing the enterpr ises.  

c) The paired Sample t  Test  on average annual investment  of the 
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respondents shows the mean difference between before and after the 

int ervent ion o f entrepreneurship is 1.41, t  = 0.047, p=.000. The nul l 

hypothesis is  rejected,  since p < 0.05 ( in fact  p = 0.000).  There is a  

st rong evidence that  entrepreneurship intervent ion improves annual 

investment  after start ing the enterpr ises.  

d) The paired Sample t  Test  on average financial support  given to  the 

family o f the respondents.  The mean difference between before and 

after the intervent ion of entrepreneurship is -137, t  = -3.947, p=.000. 

The nu ll hypothesis is  rejected,  since p < 0.05 ( in fact  p = 0.000).  

There is a st rong evidence that  entr epreneurship intervent ion improves  

the financia l support  given to their  family after  star t ing the enterpr ises.  

e) It was found that  major it y 70.1% of the respondent  were init iated 

by themselves to  start  the business.  Whereas,  25.1% started their  

business with the init iat ives from their family.  3.4 % of the women 

entrepreneurs starts their business,  init iated by their  fr iend and 

partner.  

f) To evaluate the respondent’s mot ivat ional level’,  7 levels are 

selected to  analyze aft er the co llect ion o f data and the result  revea led 

that  the mean factor ‘Need for Achievement’,  Support my family 

f inancially’ (4.38).  fo llowed by ‘To improve my f inancial condition’  

(4.04),  ‘To provide job opportunity  to other’ (4.03),  ‘Being 

entrepreneur is my life long goal’  and ‘Success stories of  

entrepreneurs’ (3.51).  ‘To be more independent from my family ’ 

(3.04).    
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g) The Internal consistency o f factors was shown by Cronbach’s 

Alpha with a value o f 0.71 indicat ing the sat isfactory level o f 

reliabilit y.  To evaluate the respondents ‘performance levels’,  9  

factors are selected to  analyse after the collect ion o f data and the 

result  revealed that  the factor,  ‘I feel emotionally attached to the 

entrepreneurial  venture (4.29) shows the highest  mean score fo llowed 

by, ’ I have great improvement in entrepreneurial activi ties’( 4.21),‘I 

can make use of  technology for my business (Computer,  Phone 

etc.)(3.89), ‘I am ready to take additional  investment to the business’  

(3.86).‘This entrepreneurial venture has a great deal of  personal  

meaning for me’ (3.65).  ‘I feel strong sense of  identif ication in the 

society because of  my entrepreneurial venture’(3.64),  ‘I am having 

prof it throughout all the years from my businesses’ (3.46),  ‘As an 

entrepreneur I am able to take risk in decision making ’ (2.93),  ‘I  

benef itted a lot f rom, entrepreneurial t rainings’ (2.74).  The result s  

indicate that  the emot ional at tachment  to the entrepreneur ial venture 

and great  improvement  in entrepreneur ial act ivit ies are the two main 

factors that  indicate on the performance level for start ing up the 

enterpr ises.  

h) The correlat ion analys is o f the relat ionship between mot ivat ion 

level women to  enter into business and their per formance level.  A 

two- tail test  at  0.01 significant  level indicates that  there exists a  

posit ive correlat ion between mot ivat ion level and performance leve l 

(r  = 0.783).  The study draws the inference that  the more mot ivat ion 
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level is,  the more posit ive effect  it  will create upon the performance 

level o f women entrepreneurs.  Thus,  null hypothesis is  rejected.  

i) The regression coefficient  for the predictor var iable mot ivat ion 

level came to  be 0.783. The coeffic ient  value shows the change in t he 

dependent  var iable with a unit  change in a var iable value i.e.  there is  

an increase o f 0.783 unit s in performance level for every unit  increase 

in mot ivat ion level.   The posit ive ly significant  regression coeffic ient  

of 0.783 with a p-value o f .000 o f mot ivat ion leve l revealed that  there 

is  a significant  relat ionship between mot ivat ion level and 

performance level o f women entrepreneurs.  Thus,  in hypothesis 5,  the 

null hypothesis is re jected and alternate hypothesis is  accepted. The 

ANOVA model also shows a significant  result  with a possibilit y o f 

reject ing the null hypothesis.  So also,  coefficient  table shows the sig.  

level 0.000 that  revealed the null hypothesis is re jected.  

j) To evaluate the respondents ‘economic empowerment’,  mean score 

of women entrepreneurs shows highest  leve l o f the statement  ‘It  

enables me to undertake decision for the family’(2.25), fo llowed by 

the statement  that  ‘It helps me to provide my children’s marriage 

expenditure’ (2.24) It enables me to take decision regarding selling 

and buying of  family assets’,  ‘It enables me to freely access 

f inance’(2.11),  I am able to make investment decision’ (1.97) ‘I can 

make f inancial  decision’(1.96),  ‘ and ‘It helps me to  provide my 

children’s educat ion’(1.95).  Indicat ing that  decision making in  

different  aspects,  freely access to  finance,  undertaking persona l 
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development  were an important  var iable for economic empowerment  

of women entrepreneurs in Aizawl cit y.  

k) To evaluate the respondents ‘Entrepreneurship Development  level’ 

mean score of women entrepreneurs shows the highest  level by the 

statement  ‘Encouraging women to entrepreneurship’ (3.10).  Fo llowed 

by the statements ‘The rate of  prof it is increasing’ (3.08)‘Cash f low 

of  my business met my expectation’ (3.01),  ‘Providing new 

innovations’ and Build conf idence in sustaining trend (2.97),  Helps 

improving social status (2.95),  I took up this entrepreneurship 

because I am interested in it(2.77),  Helps improving living conditions 

(2.64) and Increasing consumption(2.55).  

l) The result s o f correlat ion analys is and the relat ionship between 

entrepreneurship development  leve l and economic empowerment  o f 

women entrepreneurs shows that  entrepreneurship have a posit ive 

correlat ion with economic empowerment  of women entrepreneurs (r  

=0.271:P=0.000).  Thus,  this indicates that  there is significant  

relat ionship between Entrepreneurship development  leve l and 

economic empowerment  of women entrepreneurs in Aizawl.  

Moreover,  there is  a  weak re lat ionship.  Thus,  Hypothesis 6  is  

accepted. Regression Analys is shows R-  Square – 0%. A R-square 

that  is  between 0 and 0.09 (or between 0% to 9%) is too low for an 

empir ical model in social sc ience research. This range o f R-square is  

not  acceptable.  

m) To evaluate the respondents ‘economic empowerment’,  mean score 
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of women entrepreneurs shows highest  leve l o f the statement  ‘It  

enables me to undertake decision for the family’(2.25), fo llowed by 

the statement  that  ‘It helps me to provide my children’s marriage 

expenditure’ (2.24) It enables me to take decision regarding selling 

and buying of  family assets’,  ‘It enables me to freely access 

f inance’(2.11),  I am able to make investment decision’ (1.97) ‘I can 

make f inancial decision ’(1.96),  ‘ and ‘It  helps me to  provide my 

children’s educat ion’(1.95).  Indicat ing that  decision making in  

different  aspects,  freely access to  finance,  undertaking persona l 

development  were an important  var iable for economic empowerment  

of women entrepreneurs in Aizawl cit y.  

n) The status o f women entrepreneurs on househo ld decis ion making 

and the level o f confidence after start ing the enterpr ises was 

examined. About  191 (56.6%) women ent repreneurs replied that  there 

is  no change in t he decis ion-making power after start ing the 

enterpr ises.  However,  85(29.2%) of the respondents replied that  there 

is an increased in the decis ion-making power after taking up the 

business.  Further,  15(5.2%) replied that  the decis ion-making power  

has increased great ly,  it  is clear from the study that  major it y (56.6%) 

of women entrepreneurs does not  show any change in their  decision-

making power after start ing the enterpr ise.  

o) Major it y o f the respondents 209(71.8%) agreed that  economic 

empowerment  is associated with social,  legal and po lit ical 

empowerment .  Whereas 82(28.2%) respondents do not  agree with the 
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statement .  

p) Study on women economic empowerment  intertwined with social,  

legal and po lit ical empowerment  and their mean, standard deviat ion 

and their reliabilit y using Cronbach’s Alpha 0.74 which is  considered 

good level o f consistency according to  Nunnally (1978).  The result  

from Women entrepreneurs int ertwined revealed that  the statement  ,  

‘I became more involved in social  activities’ (3.00) shows the highest  

mean score with (0.99) standard deviat ion fo llowed by, ‘I am able to  

inspire more women in politics’(2.96) mean score with (0.96)standard 

deviat ion and ‘I am able to decide on legal matters’(2.80) mean score 

with (0.86) standard deviat ion. The result  shows that  economic 

empowerment  enhanced women entrepreneurs to  be more invo lved in 

social act ivit ies.  

q) Major it y 82.1% of the respondents believed that  there is  no  

int ervent ion from the government  to  promote economic empowerment  

for women entrepreneurs.  Moreover,  17.9% of the respondents agreed 

that  government  is  promoting economic empowerment  for women 

entrepreneurs.  Further,  they believed that  government  has to  promote 

women entrepreneurs.  While,  92(31.6%) respondents suggested that  

government  has to  implement  more opportunit ies to  women 

entrepreneurs.  Likewise,  79(27.1%) respondents also suggested that  

government  should implement  po licy measures to  empower women 

entrepreneurs.  Further 68(23.4%) respondents also believed that  

government  should Increase access to  credit  for women entrepreneurs.  
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Only 52(17.9%) respondents finds that  the government  is  not  doing 

enough in promoting economic empowerment  for women 

entrepreneurs in Aizawl.  

6.3 Suggestions 
 

6.3.1 Suggestion to Government,  NGOs, and Financial Institutions 

a) The government  should develop some schemes specifically for  

female entrepreneurs like The Mudra Yojana Scheme for women 

entrepreneurs,  Stand Up India schemes like Trade Related 

Entrepreneurship Assistance Development  (TREAD), Skil l 

Upgradat ion and Qualit y improvement  on Maha la Co ir Yo jana (MCY) 

etc.  Government  should set  up Women throughout  Entrepreneur 's  

Guidance Cell in order to  facilitate the process for women the state. 

b) To promote women entrepreneurs,  government  should arrange 

workshops,  conferences,  refresher courses,  seminars and other similar  

act ivit ies in co llaborat ion with academic inst itut ions,  industry,  and 

non-governmental organizat ions (NGOs).  

c) The government  should take necessary efforts to  establish Women 

Entrepreneur 's Guidance Cell in order to  facilitate the process for  

women entrepreneurs throughout  the state.  

d) Credit  facilit ies for women entrepreneurs that  are simple and eas y 

to  understand for uneducated women entrepreneurs should be 

int roduced.  

e) Regular monitor ing o f women entrepreneurs ' loans,  assistance in  
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the development  o f their businesses,  establishment  o f separate 

facilit ies for women for easy access to banking services,  and re-

evaluat ion o f st rategies to  avo id gender discr iminat ion exper ienced 

by women are essent ial for the growth of women entrepreneurship.  

6.3.2 Suggestion to problems faced by women entrepreneurs 
 
a) The first  major issue for female entrepreneurs is  finance.  In order  

to  solve the problem,  the government  can offer  interest - free loans to  

support  women entrepreneurs.  Loan subsidies should be raised by 

financial inst itut ions to  encourage more women entrepreneur.  

b) An awareness programme should be conducted on a mass scale 

with the intent ion o f creat ing awareness among women about  the 

var ious areas to  conduct  business.  

c) The government  should conduct  frequent  t raining programmes for  

women entrepreneur,  as major it y o f female entrepreneurs believe that  

they are unable to  succeed in their business due to  lack o f t raining.  

Hence such t raining programs should be made more reliable taking 

into considerat ion the socioeconomic  background o f women 

entrepreneurs.  With the development  o f techno logy in the business 

world,  digit al t raining should also be included.  

d) The study suggested that  obtaining loans from var ious funding 

agencies,  and part icipat ing in t raining programs were essent ial for  

increasing business skills and potent ials o f women.  

e) Women entrepreneurs should be given awareness about  the 
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Department  of Labour,  Employment ,  Skill Development  and 

Entrepreneurship (LESDE)Government  of Mizoram that  act as a  

backbone o f the Society to  protect  the service condit ion o f the 

working class and promoting the industr ial peace and harmony.  

f) Family support  is very much needed for Mizo women 

entrepreneurs.  As they are fac ing var ious problem and challenges due 

to  gender discr iminat ion, financia l dependence on men, and mobilit y.  

Strong family po licies are required to  support  women entrepreneurs.  

Women needs t he confidence and t rust  of their families because 

family support  can help t hem handle personal issues and also issues 

related to  business.  Jo int  ownership o f land may be int roduced.  

6.3.3 Suggestion on motivation, Economic Empowerment for 

women entrepreneurs 

a) There is a need for adequate preparat ion before start ing the 

enterpr ises,  irrespect ive o f the factors that  mot ivate women 

entrepreneurs into running the bus inesses.  

b) Assistance from the successful and exper ienced women 

entrepreneurs would be very helpful for the other women 

entrepreneurs who are just  new into  business.  This will help to lessen  

the challenges these women are l ikely to face.  

c) Start ing the businesses on a Micro level and a llowing them to 

grow gradually can avo id some o f the problems and challenges 

encountered by women entrepreneurs.  
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6.4 Conclusion 
 

Women entrepreneurs have lot  of potent ial to  contribute to the 

general economic growth of any country as one of the tools for  

empower ing women. Therefore,  it  is  essent ial to  implement  specific  

st rategies that  can help in developing  an entrepreneur ial culture 

among the youth in addit ion to  the po lic ies and programs already in 

place to  promote entrepreneurship.  The st rengths,  flaws and 

opportunit ies o f the entrepreneur ial process must  be understood. 

Women’s levels o f social status are st rongly related to their level o f 

entrepreneurship,  so it  is crucia l to  st rengthen women's capacity to  

part icipate in the labor force,  to  elevate their social standing, and to  

expand their entrepreneur ial opportunit ies.  According to  the field  

survey, women entrepreneurs had shown a favorable impact  on their  

life due to  their increase levels o f income, savings,  bank account  

opening, increase in annual investment ,  increase in financia l support  

given to  the family.   Even though there is a posit ive relat ionship 

between entrepreneurship deve lopment  level and economic 

empowerment  of women entrepreneurs,  it  shows a weak relat ionship.  

This could however indicate the patr iarchal culture/  nature o f the 

society.  Though a smaller number o f women entrepreneurs have 

received entrepreneurship t raining,  major it y o f the respondents have 

learned the skill from their peers’ group. It has also been noted that  

the major it y o f women entrepreneurs running businesses are 
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unregistered with the Taxat ion department  of Mizoram.  

Women's empowerment ,  in a  nutshell,  refers to  the ent ire  growth o f 

women, including their persona l,  social,  pro fessional,  economic,  

polit ical,  and legal spheres.  

6.5 Scope for Further research 
 

1.  Future research is also needed to  invest igate more aspects (such as 

industry t ype,  culture,  age,  and so on) that  affect  the performance o f 

firms led by women entrepreneurs using qualitat ive and quant itat ive 

approaches in var ied contexts.  

2.  Comparat ive study can be conducted among registered and 

unregistered women entrepreneurs as the economic empowerment  

level can vary among them.  

3.  Study on the ro le o f Government  schemes related to  Women 

Empowerment  in Aizawl Dist r icts o f Mizoram. More research is  

needed to  determine the exact  impact  of government  ro le in  

empower ing women entrepreneurs.  

4.  Study on Women Entrepreneurs Economic Empowerment  with 

reference to  rural and urban areas in Mizoram - A comparat ive study.  

5.  Future research can expand the area o f coverage to  City o f other  

states,  to see if similar findings can be found and generalized.  

6.  Study can also be conducted on the issues and challenges o f 

women micro entrepreneurs in Aizawl City.  
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Appendix – A 
 

QUESTIONNAIRE ON ECONOMIC EMPOWERMENT OF 

WOMEN THROUGH ENTREPRENEURSHIP: A CASE STUDY OF 

AIZAWL, MIZORAM 

 
 
 

To 
…………………………………………………… 
 

 
Subject  :  Request  to fill up research quest ionnaire  

 
Dear Madam, 

 

It  is my honor to inform you that  I  am current ly 

undertaking a Ph.D. research work which is ent it led “Economic 

empowerment  of women through Entrepreneurship: A Case 

Study o f Aizawl,  Mizoram” under t he supervision o f Pro f.  

E langbam Nixon Singh, Department  of Management ,  Mizoram 

Universit y.  

 
The object ive o f my research is  to  study the 

importance o f women entrepreneurship,  the problem faced by 

them in achieving economic empowerment ,  their mot ivat ional 

factors, financia l ro les o f var ious intermediar ies,  and offer  

suggest ions to  promote entrepreneurship for economic 

empowerment  among women in Aizawl,  Mizoram.  

 
I request  you to  kindly spare some t ime and fil l  

the quest ionna ire so that  the valuable informat ion provided by 

you can be ut ilized for wr it ing my Ph.D. thesis.  
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I  declare that  the informat ion provided by you 

will not  be disc losed and will be purely used for academic 

purpose only.  

 

Thanking you for your cooperat ion.  

 
Yours Sincerely,  

 

 
(Rosie Lalmuanpuii)  

Ph.D. Scho lar  

Department  of Management  

Mizoram Universit y
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Appendix – I 
Questionnaire Economic Empowerment of Women through 

Entrepreneurship: A Case Study of Aizawl Mizoram 

Please answer all the quest ions.  

 
PART A: Socio-Economic profi le of women entrepreneur 
(Please t ick ‘√’ for the relevant  answer,  wherever necessary)  

 
1.  Name o f the entrepreneur …………………………………… 

 
2.  Age of entrepreneur:  

a)Below 30 ☐   b) 31-40 ☐   c) 41-50 ☐  

d) 51-60 ☐   e) Above 60 ☐ 

 
3.  Age of Entrepreneur at  the t ime o f start ing the enterpr ise 

………………………… (inYears)  
 

4.  Educat ional qualificat ion:  
a) I lliterate ☐  b) Schoo l ☐ c) Co llege ☐  

d)Universit y ☐  e) Professional ☐ 

 
5.  Occupat ion pr ior to start ing the enterpr ise: 

a) Student☐   b) NGO ☐  

c) Govt .  employee ☐  d) Industrialist  ☐ 

 
6.  Marital status: 

a) Marr ied ☐ b) Unmarr ied ☐  

c) Widow ☐ d) Divorced ☐ 

 
7.  Religion:  

a) Christ ian ☐  b) Hindu ☐ c) Muslim ☐  
d) others ☐ ,  p lease specify………………… 

 
8.  Family members’ size:  

a)Up to  5 ☐ b) 6 – 10 ☐ c) 11- 15 ☐ d) Above 15 ☐ 

 
9.  Is your monthly income increases after start ing the business? 

a) Yes ☐  b)  No ☐ 
10.  Monthly income before start ing the business 
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A. Less than Rs 20,000 
B. Rs.  20,000 – Rs.40,000 
C. Rs.  40,000 - Rs.  1,00,000 
D. More than Rs. 1,00,000 

 
11.  Monthly income after start ing the business 

A. Less than Rs 20,000 
B. Rs.  20,000 – Rs.40,000 
C. Rs.  40,000 - Rs.  1,00,000 
D. More than Rs. 1,00,000 

 
12.  Is your monthly savings increases after start ing the 

enterpr ises? 

a) Yes ☐ b)  No ☐ 

13.  Monthly savings before start ing the enterpr ises 
A. Less than Rs 20,000 
B. Rs.  20,000 – Rs.40,000 
C. Rs.  40,000 - Rs.  1,00,000 
D. More than Rs. 1,00,000 

 
14.  Monthly Savings after start ing the enterprises 

A. Less than Rs 20,000 
B. Rs.  20,000 – Rs.40,000 
C. Rs.  40,000 - Rs.  1,00,000 
D. More than Rs.1,00,000 

 
15.  Annual investment  before taking the enterpr ises 

A. Less than Rs 20,000 
B. Rs.  20,000 – Rs.40,000 
C. Rs.  40,000 - Rs.  1,00,000 
D. More than Rs. 1,00,000 

 
16.  Annual investment  after taking the enterprises 

A. Less than Rs 20,000 
B. Rs.  20,000 – Rs.40,000 
C. Rs.  40,000 - Rs.  1,00,000 
D. More than Rs.1,00,000 

 
17.  Annual Financial Support  given to  the family before taking the 

enterpr ises 
A. Less than Rs 20,000 
B. Rs.  20,000 – Rs.40,000 
C. Rs.  40,000 - Rs.  1,00,000 

199



 
 

D. More than Rs.1,00,000 
 

18.  Annual Financial Support  given to  the family aft er taking the 
enterpr ises 
A. Less than Rs 20,000 
B. Rs.  20,000 – Rs.40,000 
C. Rs.  40,000 - Rs.  1,00,000 
D. More than Rs.1,00,000 
 

19.  Type o f house:  
a) Thatched house ☐  b) Tiled house ☐  

c) Concrete house ☐ 

 
20.  Ownership detail o f the above house:  

a) Own house ☐  b) Rented house    ☐  

c) Govt .  allot ted house ☐ 

 
21.  Agricultural land:  

a) No land ☐   b) Less than 1 acre ☐  

c) 1- 3 acre ☐   d)Above 3 acres ☐ 
 

22.  Number of employees in the enterpr ise? 
a) Less than 5 ☐ b) 6 – 10  ☐ c) More than 15 ☐ 

 
23.  Why did you prefer to start  your own business? 

a) Family t radit ion☐  b) Br ings high income☐  

c) To be self-employed ☐ d) Small investment is requir ed ☐  

e) No other  a lt ernat ive for  income ☐   

f) Other  please specify…………………… 
 

24.  Is there anyone in t he family who was ent repreneur or owner 
of same related bus iness act ivit ies? 
a) Yes ☐ b) No ☐ 

 
25.  Who init iated and started the business? 

a) Myself alone  ☐  b) With a fr iend partner ☐  

c) With the family ☐ d) Other  (p lease specify)  
 
………………………………… 
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PART B: Linkages with financial institution and other 
intermediaries 

 
26.  Do you have Personal Saving AC /Current  Ac?   

a) Yes ☐ b) No ☐ 

 
27.  Time o f opening AC  

a) Before Jo ining Buss.  ☐ b) After jo ining Buss.☐ 

 
28.  Do you have financial problem in running your business? 

a) Yes ☐  b) No ☐ 

 
29.  Have you availed loan 

 Before jo ining Buss.   After jo ining Buss.  
 
 
 
 

30.  Name of the Bank  
 

…………………………………………………  
 

31. Amount  of loan from banks/ financia l inst itut ion 
a) Less than 10,000 ☐ b) 10,000 to  29,000 ☐                 

c) 30,000 to  49,000 ☐  d) Above 50,000 ☐ 

32. Loans from other sources  

a.  From money lender  ☐ 

b. From NGOs ☐ 

c.  From relat ives/ fr iends ☐ 

d. Govt . Schemes ☐ 

 

33.  Purpose of loan 
a) For financing the business ☐  
b) Repayment  of o ld loans ☐  
c)   Medical tr eatment ☐  

d) Childr en education   ☐  

e) other  purpose (please specify)………………………… …  
 

34.  Are you able to  repay the loans from different  sources? 
a) Yes ☐ b) No ☐ c) Only part ially ☐ 

Ye ☐ Yes ☐ 
No ☐ No ☐ 
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35.  Reasons for non-repayment  / part ial payment  of 
loans/borrowing 
a) Due to business lo ss ☐ 

b) Lack of liquid ity ☐ 

c) Due to high rate of interest  ☐ 

d) Any other reason please specify    ☐ 

 
36.  Do you face any problem in seeking financial help from the 

int ermediar ies? 
a) Yes ☐ b) No ☐ 

 
37.  Rate your accessibilit y to  loans/credit  

a) Easily accessible ☐ b)    Not  accessible ☐ 

 
38.  In your opinion does access to credit / loans helps achieve 

women economic  independence 
a) Yes ☐ b) No ☐ c) No idea ☐ 

 
PART C: Training and motivating factors 

 

39.  Have you at tended any t raining programme? I f yes,  give 
details o f course at tended 
a) Yes ☐  b)  No ☐ 

 
40. Name of the t raining 

programme 
Organiser  Time/Durat ion 

1.          
 
2.    

 
   

 
   

3.          

41.  I f you have at tended, do you find the programmes helpfu l to  
your enterpr ise? 
a. Very useful ☐ 

b. Useful ☐ 

c. Not very useful  ☐ 

d. Useless ☐ 

 
42 .  What programme is more interest ing in your t raining? 
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43.  Do you suggest  more of t raining programmes in future for 
women entrepreneurs? 
a. Yes ☐ b) No ☐ 

 
44.  I f yes,  suggest  the programmes:  

 
   

 
45.  Who mot ivate you more in running the enterpr ises? 

a. My husband ☐ 

b. My family member  ☐ 

c. My fr iend/ entrepreneurs ☐ 

 
 

46. What  mot ivates you for start ing up enterpr ises;(Please 
encircle only one opt ion most  clear ly represent  your opinion 
from all the statement) {Here 5=strongly agree (SA); 4= 
agree(A); 3= neutral (N); 2= disagree(D); 1= st rongly disagree 
(SD)} 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

47.  Are you aware about  var ious assistance schemes launched by 
government  for women entrepreneur? 
a) Yes ☐  b)    No  ☐ 

 
48.  Have you availed any assistance scheme launched by 

government  for women entrepreneur? 
a) Yes ☐  b)    No ☐ 

 
49.  Have you face any problem in availing the government  scheme 

for women entrepreneur? 
a) Yes ☐  b)    No  ☐ 

Sl. 
No Statement 

 
SA 

 
A 

 
N 

 
D 

 
SD 

1 To improve my financial condition 5 4 3 2 1 

3 Success stories of entrepreneurs 5 4 3 2 1 

3 Need for achievement 5 4 3 2 1 

4 To provide job opportunity to other 5 4 3 2 1 

5 To be more independent from my family 5 4 3 2 1 

6 Being entrepreneur is my life long goal 5 4 3 2 1 

7 Support my family financially 5 4 3 2 1 
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50.  Performance level o f your enterpr ise;(Please encircle only one 
opt ion most  clear ly represent  your opinion from all the 
statement) {Here 5=strongly agree (SA); 4= agree(A); 3= 
neutral (N) ; 2= disagree(D); 1= st rongly disagree (SD)} 

 
 
 

Sl. 

No 
Statement SA A N D SD 

1 This entrepreneurial venture has a great deal of 
personal meaning for me 

5 4 3 2 1 

2 I am ready to take additional investment to 
the business 

5 4 3 2 1 

3 I am having profit throughout all the years from 
my business 

5 4 3 2 1 

4 As an entrepreneur i am able to take risk in 
decision making 

5 4 3 2 1 

5 I have great improvement in 
entrepreneurial activities 

5 4 3 2 1 

6 I feel emotionally attached to the 
entrepreneurial venture 

5 4 3 2 1 

7 I feel strong sense of identification in the 
society because of my entrepreneurial venture 

5 4 3 2 1 

8 I benefitted a lot from, entrepreneurial trainings 5 4 3 2 1 
9 I can make use of technology for my business 

(Computer, Phone etc.) 
5 4 3 2 1 

 
PART D: Status of Economic Empowerment  

 

51 .  How does entrepreneurship helps you achieve economic 
empowerment  on a scale o f 1-5 o f which;(Please encircle only 
one opt ion most  clear ly represent  your opinion from all t he 
statement) {Here 5=strongly agree(SA); 4= agree(A); 3= 
neutral (N) ; 2= disagree(D); 1= st rongly disagree(SD)} 

 
Sl. 
No 

Statement 
SA A N D SD 

1 I am able to make investment decision 5 4 3 2 1 
2 I can make financial decision 5 4 3 2 1 
3 It helps me to provide my children’s education 5 4 3 2 1 
4 Enable me to freely access finance 5 4 3 2 1 
5 It helps me to provide my children’s marriage 

expenditure 5 4 3 2 1 

6 Enable me to undertake decision for the family 5 4 3 2 1 
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7 It enables me to take decision regarding selling and 
buying of family assets 5 4 3 2 1 

 
52.  Do you think that  the gov’t  has done/  is do ing enough to  

promote economic empowerment  for women entrepreneurs?  
a) Yes☐  b) No☐ 

 
53.  I f no,  what  can it  do? 

a. Increase access to  credit  for women entrepreneurs ☐  
b. Implement  po licy measures to empower women 

entrepreneurs ☐  
c. Implement  more opportunit ies to women entrepreneurs ☐  

 
54.  Do you think that  promoting entrepreneurship enables 

eradicat ion o f women economic empowerment?  
a) Yes ☐   b) No  ☐  

 

55.  How is women entrepreneurship development  level according 
to  you on a scale o f 1-5 o f which;(Please encircle only one 
opt ion most  clear ly represent  your opinion from all the 
statement) {Here 5=strongly agree(SA); 4= agree(A); 3= 
neutral (N) ; 2= disagree(D); 1= st rongly disagree(SD)} 

Sl. 
No Statement SA A N D SD 

56.  Do you agree that  enterpr ises are the best  tools for the women 
to  add to  the family income? 
a) Yes ☐  b) No  ☐ 

 
57.  Do you think that  househo ld decis ion making has changed as a 

result  o f your contr ibut ion in family income?  
a) Yes    ☐  b) No  ☐  

1 Increasing consumption 5 4 3 2 1 
2 Providing new innovations 5 4 3 2 1 
3 Cash flow of my business met my expectation 5 4 3 2 1 
4 The rate of profit is increasing 5 4 3 2 1 
5 Build confidence in sustaining trend 5 4 3 2 1 
6 Helps improving living conditions 5 4 3 2 1 
7 I took up this entrepreneurship because I am 

interested in it 
5 4 3 2 1 

8 Helps improving social status 5 4 3 2 1 
9 Encouraging women to entrepreneurship 5 4 3 2 1 
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58.  Do you think that  economic empowerment  of women through 
entrepreneurship is intertwined with social,  legal and po lit ica l 
empowerment? 
a) Yes    ☐  b) No    ☐ 

 
59.  I f yes,  indicate your responses below in the rate of; 5=strongly 

agree (SA); 4= agree(A); 3= neutral (N); 2= disagree(D); 1= 
strongly disagree (SD)  

 
Sl.No Statement SA A N D SD 

1. I became more involved in social activities 5 4 3 2 1 

2. I am able to inspire more women in politics 5 4 3 2 1 

3. I am able to decide on legal matters 5 4 3 2 1 

 
60.  Indicate your problems in running your enterprise:  

a) Finance □  
b) Family □ 

c) Personal □  
d) Lack of entrepreneur ial knowledge/ technical know- how

 □ 

61.  Do you face Constraints to  economic empowerment  because o f 
taking up the enterpr ises? 
a) Yes ☐ b) No    ☐ 

 
62 .  I f yes,  indicate personal problem faced by you in achieving 

economic empowerment  noted below in the rate o f; 5=strongly  
agree (SA); 4= agree(A); 3= neutral (N);  2= disagree(D); 1= 
strongly disagree (SD)  

Sl. 
No Statements SD D N A SA 

1. Lack of entrepreneurial knowledge 5 4 3 2 1 

2. Deep Isolation 5 4 3 2 1 

3. Vulnerability to exploitation 5 4 3 2 1 

4. Lack of training 5 4 3 2 1 

206



 
 

5. Lack of technological awareness 
and skills 5 4 3 2 1 

 
63.  Is there any change in the level o f saving after start ing the 

enterpr ises? Put  t ick mark 
a)    No saving ☐   b)    Marginal saving ☐ 

c)  Saving increased great ly ☐ 

 
64.  Is there any change in the level o f household decis ion making 

power after   start ing the enterpr ise? 

a) No change ☐ 

b) Increased ☐ 

c) Increased great ly ☐ 

 
65.  Is there any change in the level o f confidence after start ing the 

enterpr ise? 
a) No change ☐ 

b) Increased ☐ 

c) Increased great ly  ☐  
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Abstract - Entrepreneurship is considered one of the most important factors contributing to the nation's economic 

development. Women entrepreneurship is gaining importance in India as it contributes to the economy's growth and 

improves their socio-economic conditions. This study examines the demographic profile of women entrepreneurs, the 

impact of various motivational factors, and the performance of women entrepreneurs in Aizawl city, Mizoram. The primary 

data was collected from 291 women entrepreneurs registered with Mizoram Taxation department who had run the 

enterprises for more than 5 years and are still running the enterprises. The study found that 'building a business to pass on' 

and 'entrepreneur was a lifelong goal' are the major factors that motivate women entrepreneurs. The study also revealed 

that the factors like 'emotional attachment to the entrepreneurial venture' and 'improvement in entrepreneurial activities 

are the major factors that strengthen their performances. The findings also show a significant correlation between 

motivational factors and the performance of women entrepreneurs in Aizawl City. Cronbach's Alpha showed the Internal 

consistency of Motivational factors with a value of 0.61 and business performance factors at 0.71, indicating an acceptable 

level of reliability.  

 

Keywords - Entrepreneurship, Women entrepreneurs, Motivational factors, Business performance, Cronbach's Alpha. 

 
1. Introduction 
 According to the Government of India – "A woman 

entrepreneur is defined as an enterprise owned and 

controlled by a woman having a minimum financial 

interest of 51 percent of the capital and giving at least 51 

percent of the employment generated in the enterprise to 

women.".  

 

Entrepreneurship is considered one of the most 

important factors contributing to the nation's economic 

development. Women entrepreneurship is gaining 

importance in India as it contributes to the economy's 

growth and improves their socio-economic conditions. 

This study examines the demographic profile of women 

entrepreneurs, the impact of various motivational factors, 

and the performance of women entrepreneurs in Aizawl 

city, Mizoram. The primary data was collected from 291 

women entrepreneurs registered with Mizoram Taxation 

department who had run the enterprises for more than 5 

years and are still running the enterprises.  

 

2. Motivation and performance of women 

entrepreneurs 
Motivation is derived from the word 'motive', which 

means a drive within the individual to fulfill their needs, 

desires or wants. It is the process of encouraging people to 

accomplish their goals. According to psychological 

context, factors that encourage people's behaviour can be 

the desire for money, success, recognition, job satisfaction, 

teamwork, etc. One of the most important functions of 

management is to create employees' willingness to perform 

to the best of their abilities. Therefore, the role of a leader 

is to arouse interest in the performance of employees in 

their jobs. The process of motivation consists of three 

stages: - 

• A felt need or drive 

• A stimulus which needs to be aroused 

• When needs are satisfied, the satisfaction or 

accomplishment of goals. 

Therefore, we can say that motivation is a 

psychological phenomenon which means the needs and 

wants of the individuals have to be tackled by framing an 

incentive plan. 

 

Some notable motivating factors for enhancing 

women entrepreneurs are a desire to be independent, have 

a better financial condition and achieve in life. (Scott, 

1986). According to Kumar & Kalyani (2011), Greater 

support is required, especially in educational institutions, 

for women youth to improve their entrepreneurship skills. 

Educational institutions, training centers and NGOs play 

an important role in motivating women entrepreneurs, 

especially in rural and semi-urban areas. Small and 

medium-scale sectors to be promoted to women by 

providing special considerations and assistance would 

greatly help the economy's growth. Separate cells should 

be implemented for women entrepreneurs managed by 

women officials, special incentives and schemes for 

assistance to women entrepreneurs to promote women 

entrepreneurship in Mizoram (Lalhunthara 2012). 

Effective entrepreneurial training programmes, desire to 

experience business management, interest and push from 

family, friends and relatives are considered motivating 

http://www.internationaljournalssrg.org/
http://www.internationaljournalssrg.org/
http://creativecommons.org/licenses/by-nc-nd/4.0/
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factors for women entrepreneurs to take up 

entrepreneurship. Consequently, motivation influences 

women entrepreneurs' work to a great extent (Hemavathi E 

2018).   

 

Abiodun, E. A., & Amos, D. D. (2018). Examined the 

impact of human and financial capital on the performance 

of women entrepreneurs in Small and Medium Enterprises 

(SMEs)in Nigeria. They suggested more studies focus on 

the performances of women entrepreneurs in the nation's 

economic growth and development in future research that 

would represent the state of Nigeria. 

 

Zizile, T., & Tendai, C. (2018). Their study revealed 

that Entrepreneurial competencies impact the performance 

of women-owned SMMEs in East London, according to 

the research findings. Entrepreneurial skills are equally 

important for establishing and sustaining SMMEs in East 

London. Entrepreneurial ventures play an important role in 

creating jobs that could rescue out of unemployment and 

poverty, thereby enhancing self-confidence, self-

sufficiency, self-esteem and development skills. 

Entrepreneurship has changed the global scenario of 

women in the country; it has changed women to come 

forth from four walls to the business world.  

 

3. Review of Literature 
 Schwarts (1976) is the first ever notable article on 

women's entrepreneurship. The study was based on an 

interview with 20 female entrepreneurs. The study 

concluded that women entrepreneurs were mainly 

motivated by the desire to be independent, to achieve 

satisfaction in their job and economic stability. Women 

entrepreneurs also faced problems relating to credit 

financing, unlike their male counterparts.  

 Suganthi(2009)attempted to analyse the motivational 

factors that influenced the women entrepreneurs to 

undertake business in the Coimbatore district in Tamil 

Nadu State. Unmarried women entrepreneurs are mainly 

motivated by profit and technical skills possessed. At the 

same time, married women entrepreneurs are motivated by 

their family member's advice. Women entrepreneurs are 

motivated by profit gained in the business and personality 

development that influenced them to take 

entrepreneurship.  

 Moses et al. (2010) examined motivation and 

entrepreneurial challenges among women entrepreneurs. 

Their study concluded that motivational variables, whether 

push or pull, intrinsic or extrinsic, are positively related to 

challenges faced by women entrepreneurs. Effects of 

family pieces of advice, financial, psychological and 

environmental factors motivate women's entrepreneurship. 

 Kumar and Kalyani (2011) studied the women 

entrepreneurs who run small-scale industrial units of 

SIDCO Industrial Estate. 144 small-scale entrepreneurs' 

units sample size were taken from 432 population. The 

study concluded that women and men do not have much 

difference regarding cost reduction and profit 

maximisation. Entrepreneurial training and activities are 

significant factors in increasing employment opportunities. 

Educational institutions, Training centres and NGOs play 

an important role in motivating entrepreneurial skills 

among women entrepreneurs.  

 Akehurst et al. (2012) examined the characteristics of 

women entrepreneurs and their elements of motivation to 

run their business in the Valencia region in Spain. Their 

study revealed that the type of financial assistance they 

received greatly affected their motivation. Demographic 

factors, age at the time of undertaking the new project, and 

the size of the firm and loans taken were motivating 

factors for the women entrepreneurs. 

 Neema(2014)presented a report on the study where 

the International Labour Organization (ILO)contracted the 

Institute of Management and Entrepreneurship 

Development (IMED) to conduct a Women 

Entrepreneurship Development (WED) assessment in 

Tanzania from May to October 2013. Their assessment 

revealed that although many initiatives, policies, 

programmes and organisations have been introduced to 

support women entrepreneurs, they found that women 

entrepreneurs are not well informed about business 

procedures and assisting them with their requirements. 

  Lalhunthara (2015) studied the micro enterprises in 

the Aizawl district in Mizoram. His study found that 

84.7% are male, while 15% are women entrepreneurs. 

According to him, as very few women are engaged in 

entrepreneurship, there is a need for special incentives for 

women entrepreneurs in the form of schemes, financial 

support, marketing support, infrastructure support, training 

and separate policies for micro-enterprises. But the 

scenario is different in the case of handlooms and tailoring, 

where 53.4% and 34.5% of women are engaged, 

respectively. He recommended that education and years of 

experience in the field would be an insight into the 

functioning of business enterprises.  

   Manish and Marjina (2015) examined the 

empowerment of rural women through entrepreneurship. 

They found that Self Help Groups (SHGs) are an 

institutional innovation that fosters women's 

empowerment. There is a need for the government to 

frame policies for the development of women's 

entrepreneurship. Literacy level could also be helpful to 

overcome cognitive constraints and technical and skill 

understanding. 

  Shastri et al. (2019) studied the motivation and 

challenges of women entrepreneurs in Jaipur city of 

Rajasthan. Their study revealed that pull factors, including 

the urge for creativity, self-identity, independence, and 

contribution to society, are the main motivations for 

female entrepreneurs to start their businesses. Their study 

also indicated that female entrepreneurs in Rajasthan were 

mainly motivated by pull factors rather than push factors 

while starting their business activities.  
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  Solesvik et al. (2019) conducted a cross-national study 

on the motivation of female entrepreneurs. Their studies 

concluded that female entrepreneurs often aimed to 

generate an additional social value beyond the monetary 

gains and acted as an agent of social change. The social 

needs, stakeholder satisfaction and the relationship feature, 

were the three novel types of motives reported by female 

entrepreneurs in addition to the traditional monetary 

motives. According to the investigation made in three 

countries, namely Norway, Russia and Ukraine, the female 

entrepreneurs in all these countries suggested that the 

related aspects of the business were an important motive 

for their firms' launching and expansion.  

Debnath et al. (2020) studied the motivational factors 

that encourage women to become successful entrepreneurs 

and their contribution to the growth of sustainable 

Development Goals (SDGs). Their study was conducted 

on 203 women entrepreneurs in different districts of 

Bangladesh. Strong support from the family, training, 

Information and Communication Technologies (ICTs) 

knowhow, financial support, and positive legal support 

would motivate women to achieve SDGs 

4. Objectives 
• To examine the demographic profile of women 

entrepreneurs in Aizawl, district of Mizoram 

• To investigate the factors that motivated women 

entrepreneurs to start their businesses and their 

performances. 

• To analyse the relationship between motivational 

factors and performance of women entrepreneurs in 

Aizawl City.  

5. Women Entrepreneurship 
Entrepreneurship development among women is one 

activity that promises encouraging results. 

"Entrepreneurship is the professional application of 

knowledge, skills and competencies and of monetising a 

new idea by an individual or a set of people by launching 

an enterprise de novo or diversifying from an existing one 

(distinct from seeking self-employment as in a profession 

or trade), thus to pursue growth while generating wealth, 

employment and social good" (National Knowledge 

Commission, Govt. of India, 2008). 

 

The emergence of women entrepreneurs and their 

contribution to the national economy is quite visible in 

India. The number of women entrepreneurs has grown, 

especially in the 1990s. Women entrepreneurs need to be 

lauded for their increased utilisation of modern 

technology, increased investment, finding a niche in the 

export market, creating sizeable employment for others 

and setting the trend for other women entrepreneurs in the 

organised sector (Dr Urmilla V and Nidhi S 2007). The 

Government of India has defined women entrepreneurs 

based on women's participation in equity and employment 

in a business enterprise. Accordingly, the government of 

India (GOI 2006) has defined women entrepreneurs as" an 

enterprise owned and controlled by a woman having a 

minimum financial interest of 51 per cent of the capital 

and giving at least 51 per cent of the employment 

generated in the enterprise to women. 

 

According to the Sixth Economic Census released by 

the Ministry of Statistics and Programme Implementation, 

out of the 58.5 million entrepreneurs in India, 8.50 million 

constitute women entrepreneurs, i.e., 14% of the 

entrepreneurs base in India. The employment in women-

owned enterprises is only 1.67 people per business on 

average.  

6. Methodology  
The data for the study was collected from the 

respondent belonging to the Aizawl city district of Aizawl, 

Mizoram, which was collected from primary and 

secondary sources. The representative sample of 291 

respondents was taken from the population of 1191 women 

entrepreneurs in Aizawl, registered with the Mizoram 

Taxation department. Women entrepreneurs who had run 

the enterprises for more than 5 years and still running the 

enterprises. The primary data was collected through a 

structured questionnaire from the women entrepreneurs 

 

6.1. Data Analysis  

 Questionnaires were structured into two parts, 

Motivational factors and performance. The respondents 

were asked to select from a five-point Likert scale 

(Strongly Disagree, Disagree, Neutral, Agree and Strongly 

Agree). The collected data were transferred into Statistical 

Package for Social Science (SPSS) software. Several 

statistical tools were used in analysing the results like 

frequencies, percentages, mean and standard deviation. 

Secondary data was collected from published books, 

journals, magazines, reports and newspapers. 

6.2. Reliability test 

 Cronbach's Alpha showed the internal consistency of 

items. Table 2 indicates that motivational factors have a 

value of 0.612, indicating the acceptable marking of 

reliability. Table 3 indicates that the performance of 

women entrepreneurs has obtained 0.712, which shows the 

positive and acceptable test of reliability. 

7. Findings and Discussions 
 A structured questionnaire was framed, and data was 

collected from 291 women entrepreneurs in Aizawl City, 

the Capital of Mizoram. The number of women 

entrepreneurs engaged in entrepreneurship is abundant in 

Aizawl city. Therefore, it was thought that Aizawl city 

represents the whole scenario of women entrepreneurs in 

Mizoram. 

7.1. Profile of the respondents 

 The profile of the respondents represents age, marital 

status, education, availing of loans and number of 

employees in the enterprise. The reasons for starting the 

enterprise are monthly income before and after starting the 

enterprise. 
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 Table 1. Profile of the Respondents 

 Source: Field Study 

 Women entrepreneurs in Aizawl city largely consist of 

middle-aged, as presented in table 1. Out of 291 

respondents, 83(28.5%) women entrepreneurs fall in the 

age group 30-40 and 78(26.8%) in the age group 40-50. 34 

(11.7%) respondents belong to the age group below 30 and 

above 60 years. The percent distribution of women 

entrepreneurs by age indicates that most of the women 

entrepreneurs in Aizawl city are between 30 to 60 years. It 

is clearly understood that the majority of 178(61.2%) 

respondents possess matriculation while 93(32%) have 

graduate-level education. And 11(3.8%) and 9(3.1%) have 

technical and post-graduate levels of education, 

respectively. Fewer respondents who have post graduate 

level and technical professions indicate that a high 

academic qualification is not necessary to promote 

entrepreneurship initially. It is found from the field survey 

that many women entrepreneurs, rather than continuing 

their education, prefer to start their business at a young age 

due to economic constrain and also to attain financial 

independence. The majority, 172(59.1%) of the 

respondents, are married. 40.9% of the respondents have 

no employee in the  

enterprise, whereas 55.3% of the women entrepreneurs 

have employed others in their enterprises. 2.4% of the 

respondents have employed more than 15 employees in 

their business. 56 % have not availed loans from any 

sources, whereas 44% of women entrepreneurs have 

availed loans from banks and other sources.  

7.2. Reason for Starting the enterprises 

The number of women entrepreneurs is increasing day 

by day. The involvement of women in business is still 

likely to grow even in the coming years. The people's 

attitudes also changed from the past as women are 

accepted to engage in business. Women of today are not 

only confined to four walls of their homes. There is also a 

tendency to attain economic independence among women, 

and entrepreneurship is one of the alternatives to achieve 

that kind of independence. The attainment of any kind of 

sustainable development and upliftment of the socio-

economic condition of women is of utmost importance for 

the country's economic development. 

  

    

Characteristics Classification Frequency Percentage 

Age Below 30 34 11.7 

  
30-40 83 28.5 

  
40-50 78 26.8 

  50-60 62 21.3 

  Above 60 34 11.7 

Marital Status 
Married 172 59.1 

  
Unmarried 60 20.6 

  Widow 43 14.8 

  
Divorced 16 5.5 

Educational Qualification Matric 178 61.2 

  
Graduate 93 32.0 

  PG 9 3.1 

  

Technical 

Profession 

11 3.8 

No. of employees in the enterprise Less than 5 161 55.3 

  6-10 4 1.4 

  
More than 15 7 2.4 

  
Total 172 59.1 

  No employees 119 40.9 

Have you Availed loans Yes 128 44.0 

  No 163 56.0 
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Table 2. Reason for starting the enterprise 

Reason for starting the enterprise Frequency Percentage 

Family tradition 192 66.0 

Brings higher income 19 6.5 

To be self-employed 65 22.3 

A small investment is required 9 3.1 

No other alternative for income 6 2.1 

Total 291 100.0 
 Source: Field Study 

8. Motivational factors of women 

entrepreneurs in Aizawl 
 Entrepreneurial motivation is the process that 

stimulates and inspires an entrepreneur to put out greater 

effort to attain their business objectives. In other terms, 

entrepreneurial motivation refers to the forces or drives 

that influence an entrepreneur's voluntary behaviour as an 

entrepreneur's direction, intensity, and persistence.   

 
Table 3. Descriptive analysis of Motivational Factors of women entrepreneurs 

Motivational Factors Mean Std. Deviation 

Cronbach's 

Alpha 

Dissatisfaction with current job 4.01 .91 
  

Success stories of entrepreneurs 3.56 1.09 
  

Being an entrepreneur was a lifelong goal 4.38 3.09 0.61 

To support the family financially 4.04 .95   

To maintain my freedom 3.12 1.33   

To be able to use my past experience and 

training 

3.88 .87 

  

To build a business to pass on 4.39 3.09   
     Source: Field Study 

 Table 3 shows the item for motivational factors and 

their mean, standard deviation and reliability of 291 

women entrepreneurs. The Internal consistency of factors 

was shown by Cronbach's Alpha with a value of 0.61, 

indicating an acceptable level of reliability.  

  

 Seven factors were selected to analyse the 

respondents' motivational factors', and 7 factors were 

selected to analyse after collecting data. The result 

revealed that the factor 'To build a business to pass on 

means 4.39. A standard deviation of 3.09 shows the 

highest mean score, followed by Being entrepreneur was a 

lifelong goal' means of 4.38 and 3.09 standard deviation, 

'To support my family financially' mean 4.04 and 0.95 

standard deviation, 'Dissatisfaction with the current job' 

means 4.01 and 0.91 standard deviations, 'To be able to 

use my past experience and training' mean 3.88 and 0.87 

standard deviations, 'Success stories of entrepreneurs 

mean 3.56 and 1.09 standard deviation and 'To maintain 

my freedom' mean 3.12 and 1.33 standard deviation 

indicating the push and pull factors of motivation.  

  

 Personal or external causes such as a divorce or 

getting turned over for a promotion, low satisfaction, lack 

of opportunity is a push factor and frequently has negative 

connotations. On the other hand, pull factors are associated 

with positive attributes like flexibility with family, 

freedom in independence and identifying an opportunity 

that motivates people to start enterprises. (Hakim, 1989). 

The results indicate that the two most important motivating 

factors are building a business to pass on entrepreneurship 

as a lifelong goal. The results suggest that both push and 

pull factors are important in motivating women 

entrepreneurs. There can also be multiple factors that 

motivate women to start a new business. 

 

9. Performance of Aizawl women 

entrepreneurs 
 Naser et al. (2009) concluded in their studies on 449 

women entrepreneurs that government and non-

government policies play an important role in supporting 

the steps taken by women entrepreneurs to encourage their 

performance in entrepreneurship. 
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Table 4. Descriptive analysis of the performance of women entrepreneurs 

Performance Mean Std.Deviation Cronbach's Alpha 

This entrepreneurial venture has a great deal of personal 

meaning for me 

3.65 1.01 
 

I am ready to take additional investment in the business 3.86 .86 
 

I have made a profit throughout all the years from my 

business 

3.46 1.15 
 

As an entrepreneur, I can take risks in decision making 2.93 1.17 0.71 

I have great improvement in entrepreneurial activities 4.21 .83 
 

I feel emotionally attached to the entrepreneurial venture 4.29 .76 
 

I feel a strong sense of identification in society because of my 

entrepreneurial venture 

3.64 1.05 
 

I benefitted a lot from entrepreneurial training 2.74 1.28   

I can use technology for my business (Computer, Phone etc.) 3.89 1.23   

      Source: Field Study 

Table 4 explains the performance of Aizawl women 

entrepreneurs and their Mean, Standard deviation and 

reliability of 291 women entrepreneurs. Cronbach's Alpha 

showed the Internal consistency of factors with a value of 

0.71, indicating a satisfactory level of reliability. To 

evaluate the respondents' performance factors', 9 factors 

were selected to analyse after the collection of data, and 

the result revealed that the factor,' I feel emotionally 

attached to the entrepreneurial venture 4.29 shows the 

highest mean score with a .76 standard deviation, followed 

by,' I have great improvement in entrepreneurial activities' 

mean 4.21 and standard deviation .83, 'I can make use of 

technology for my business (Computer, Phone etc.)mean 

score 3.89 and standard deviation 1.23, 'I am ready to take 

additional investment to the business' mean score 3.86 and 

.86 standard deviation. 'This entrepreneurial venture has a 

great deal of personal meaning for me' mean 3.65 and 1.01 

standard deviation. 'I feel a strong sense of identification in 

the society because of my entrepreneurial venture' with a 

mean score of 3.64 and 1.05 standard deviation. 'I have 

profit throughout all the years from my businesses with 

3.46 mean and 1.05 standard deviation. 'As an 

entrepreneur, I can take risks in decision making' with a 

mean of 2.93 and 1.17 standard deviations. 'I benefitted 

greatly from entrepreneurial training' mean score of 2.74 

and 1.28 standard deviation. The results indicate that the 

emotional attachment to the entrepreneurial venture and 

great improvement in entrepreneurial activities are the two 

main factors that indicate the performance of women 

entrepreneurs in Aizawl, and the performance of women 

entrepreneurs is somewhat high.  
 

10. Relationship between motivational and 

performance of women entrepreneurs 
The correlation coefficient is a statistical measure of 

how strong a relationship is between two variables. 

Croxton and Cowden define correlation as "When the 

relationship is quantitative in nature, the appropriate 

statistical tool for discovering and measuring the 

relationship and expressing in a brief formula is known as 

correlation" The values range between -1.0 and 1.0. A 

calculated number greater than 1.0 or less than -1.0 means 

an error in the correlation measurement. "Pearson 

Correlation analysis is employed to measure the 

relationship between two or more variables." 

 
Table 5. Correlation between Motivation and Performance of women entrepreneurs 

  Motivation Performance 

Motivation Pearson 

Correlation 

 .280** 

Sig. (2-tailed) 1 .000 

N 291 291 

Performance Pearson 

Correlation 

.280** 1 

Sig. (2-tailed) .000 
 

N 291 291 

 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 Table 5 shows the results of the correlation analysis of 

the relationship between factors that motivated women to 

enter into business and their business performance. Hence, 

motivational factors have a positive correlation with  

 

 

business performance (r =0.280: P= 0.000). Thus, this 

indicates a significant relationship between the motivation 

to become entrepreneurs and the performance of women 

entrepreneurs in Aizawl city. 
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11. Discussion 
 The study examines the relationship between 

motivational factors and the performance of women 

entrepreneurs in Aizawl. The results show that push factors 

(necessity) are the most significant motivating factors for 

women entrepreneurs. However, some pull (opportunity) 

factors are also an important motivator. It shows that 

entrepreneurs are not only motivated by a single factor, as 

there are multiple motivators for starting a new business. 

As women entrepreneurs are mostly motivated by having a 

business to pass on to family, and a feeling of emotional 

attachment to business strengthens the performance of 

women entrepreneurs  

12. Conclusion  
 The study examines the demographic profile of 

women entrepreneurs in Aizawl and the relationship 

between motivational factors and the performance of 

women entrepreneurs. The study's findings revealed that 

most women entrepreneurs are married between the ages 

of 30 – 40 and have a matriculation certificate. It is found 

from the field survey that many women entrepreneurs, 

rather than continue their education, prefers to start their 

business at a young age due to economic constrain and 

also to attain financial independence. Women 

entrepreneurs significantly impact the economy not only in 

their ability to create jobs for themselves but also in 

creating jobs for others. Less number of entrepreneurs 

have availed of loans from banks or other sources. Both 

the motivational and performance factors show positive 

and acceptable tests of reliability. However, push factors 

seem to be more significant. Lastly, the study discovered a 

positive correlation between motivational factors and the 

performance of women entrepreneurs. 
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Chapter 1: Introduction 

This chapter examined and discussed the context  of entrepreneurship,  

histor ical background o f entrepreneurship in India,  entrepreneurship 

growth in India,  women entrepreneurship in India,  promot ing women 

entrepreneurship in India,  women entrepreneurship and economic 

development ,  meaning o f entrepreneur,  schemes for women 

entrepreneurs to  start  new business,  meaning o f empowerment ,  

women empowerment ,  approaches to  women empowerment ,  lit erature 

review, Research gap, significance and scope of t he study, statement  

of the problem, object ives o f the study, hypotheses,  research 

methodology, analys is o f the data,  limit at ion of the study.  
 

1.1.  Entrepreneurship 

The concept  of entrepreneurship was first  int roduced in the 18th 

century by a French economist  named Richard Cant illon who proposed 

the concept  o f entrepreneurship.  Short ly t hereaft er,  the French 

economist  J.B. Say added to Cant illon's  definit ion by inc luding the 

idea that  entrepreneurs had to  be leaders.  Say cla ims that  an 

entrepreneur is  one who br ings other people together in order to  build  

a single product ive organism (Burnett , 2000).  In those days,  

contractors,  adventurers,  and cult ivators were most ly known as 

entrepreneurs.  With Schumpeter 's work however,  entrepreneurship 

began to  be studied in a systemat ic manner,  emphasizing it s unique 

contr ibut ion to  economic development .  In the economic lit erature 

before him, from Adam Smith to  Marshall,  entrepreneurship was 

neither defined nor included. In his "Theory o f Economic 

Development",  Joseph A. Schumpeter placed entrepreneurship at  the 

centre of economic development  and assigned it  a  cr it ical ro le.  (Batra 

G.S, 2004).  The main features o f entrepreneurship are –  economic 

act ivit y,  creat ivit y and innovat ion,  profit  and r isk bear ing.  

Entrepreneurship t hus creates new opportunit ies while  build ing and 

scaling something revo lut ionary that  advances the society.  
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Entrepreneurship t herefore not  only helps to  so lve growing 

unemployment  problem among the people but  also contribute to  the 

economic development  of the society as well as the nat ion.  

 

1.2.  Women Entrepreneurship 

The government  o f India (GOI 2006) has defined women 

entrepreneurs as,  “An enterpr ise owned and controlled by a woman 

having a minimum financia l int erest  of 51 per cent  of the capital and 

giving at  least  51 per cent  of t he employment  generated in the 

enterpr ise to women”. 

 

1.3.  Women Empowerment 

According to  Late Former President  of India Dr.  A.P.J.  Abdul Ka lam,  

“When women are empowered, society with stabilit y is  assured.  

Empowerment  of women is essent ial as their t houghts and their  value 

systems lead the development  o f a good family,  good society and 

ult imately a good nat ion”.  Empowerment  of women means equipping 

women to  be economically independent ,  self-reliant ,  have a posit ive 

self- esteem to enable them to face any difficu lt  sit uat ion and they 

should be able to  part icipate in development  act ivit ies and in t he 

process o f decis ion making.  The ro le o f media in port raying women 

has become gender sensit ive and more responsible and thus play a 

significant  part  in br inging about  att itudina l changes in the society.  

But  the real empowerment  of women should come from within,  

women empower themselves.  Inputs to  promote the empowerment  of 

women should facilitate the art iculat ion of their needs and pr ior it ies 

and more act ive ro le in promoting these needs and interests.  Women 

empowerment  such as economic,  po lit ical empowerment  and social 

empowerment  are discussed as below.  

 

a)  Economic empowerment  

Economic empowerment  is  the capacity o f women and men to 
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part icipate in,  contr ibute to  and benefit  from growth processes in 

ways t hat  recognize the value o f t heir contr ibut ions,  respect  their  

dignity and make it  possible to  negot iate a fairer dist r ibut ion o f the 

benefit s of growth. Economic empowerment  increases women’s access 

to  economic resources and opportunit ies including jobs,  financia l 

services,  property and other product ive assets,  skills development  and 

market  informat ion (OECD 2019).  

 

b) Political empowerment    

Polit ical empowerment  relates to  women’s part icipat ion and their  

leading ro le in po lit ics.  Their  decision-making capabilit y and power  

improve. According to  Mahatma Gandhi (1925) “As long as women o f 

India do not  take part  in public life,  t here can be no salvat ion for the 

country” (Kumar and Sr ivastava,  2007).  

 

c)  Social empowerment 

Social empowerment  refers to  the enabling force that  st rengthens 

women’ social relat ions and their posit ion in social st ructures.  Socia l 

empowerment  addresses the social discr iminat ion exist ing in the 

society based on disabilit y,  race,  ethnicit y,  religion and gender.  

Social empowerment  of women is incredibly essent ial in rural areas 

even in this 21 s t  century.  

 

1.4.  Literature Review 

a)  Woman and entrepreneurship 

Pradyut  and Kalyan (2014)  ana lyzed the gender influence on 

entrepreneurship in Aizawl dist r ict  and concluded that  substant ia l 

sect ion o f entrepreneurship is  most ly dominated by women.  Although 

the entrepreneurship license was in  the name o f the male 

entrepreneurs however,  the business most ly being undertaken by the 

female as observed from their micro data analys is especially in the 

state capital Aizawl.  
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S ingha (2016) conducted a study on women entrepreneurship in 

Manipur.  The study concluded that  due to  the limited scope for the 

establishment  o f large and medium scale industr ies,  the entrepreneurs 

were more focused on the development  of micro enterpr ises like 

handicraft s,  handloom, ser iculture that  att racted more of women 

entrepreneurs to  part icipate.  This can provide employment  to  loca l 

cit izen,that  could contr ibute to  the economic development  process.  

Khan et al .  (2021) made a study on small-and medium-sized 

enterpr ises in Pakistan.  Their study was based on pr imary data 

acquired from 181 reg istered SMEs women entrepreneurs in Pakist an.  

The study found that  the performance o f women entrepreneurs were 

most ly influenced by self- confidence,  risk taking and the urge for  

achievement .  External factors like economic and socio – cultura l 

factors were an important  factor on the performance o f the women 

owned enterpr ises.  The Small and Medium Enterpr ise Development  

Author it y (SMEDA) promoted women entrepreneurs by giving support  

and incent ives to carry out the enterpr ises.  

b)  Women and empowerment  

Elizabeth et al .  (2013) conducted research through interviews, fie ld  

research, online survey to  member o f organizat ions in Washington 

D.C.,  Bogold,  Co lombia,  Afghanistan and field research by one of the 

authors in Rwanda. They found out  that  Art isanal sector is  not  a 

sustainable method of economic empowerment  for women on it s own.  

They suggested that  pair ing the art isanal sector with at  least  one 

addit ional income generat ing act ivit y will lead to  saving and long-

term investment  for women economic empowerment .  
 

Sahab et al.  (2013) made a case study on empowerment  of rura l 

women through micro entrepreneurship development .  They 

highlighted that  micro entrepreneur were the good motivators in 

mot ivat ing other rural women to  engage in t he same act ivit ies,  wit h 
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the r ight  assistance and st rengthening their capacity besides adding to  

the family income and nat ional product ivit y.  Educat ing women in  

rural areas also play an important  role in achieving empowerment  

especially for the women entrepreneurs.  
 

Karki and Xhenet i (2018) examined the pathway to  empowerment  and 

the achievement  o f the SDGs (Sustainable Development  Goals) among 

women entrepreneurs in Kathmandu, Nepal.  They concluded their  

study that  empowerment  in entrepreneurship would be enhanced by 

business t raining, network skill,  f inancial supports and other forms o f 

entrepreneur ial act ivit ies.  
 

Senapat i & Ojha (2019) made a study on the socio- economic status 

of women entrepreneurs in Odisha,  India.  They made an at tempt  to  

study the problem faced by the women entrepreneurs and the 

condit ion o f women entrepreneurs in  attaining socio- economic 

empowerment  through entrepreneurship.  The sample size o f 100 

respondents,  where 30 o f t hem are registered entrepreneurs and 70 

unregistered entrepreneurs.  The respondents were int erviewed, using 

st ructured quest ionnaires.  They concluded their study that  the overal l 

empowerment  was obtained from level of income, self-emplo yment ,  

credit  management ,  confidence in self-managing personal mat ters,  

and social recognit ion. They had st ressed the importance o f finance as 

it  is  the key to  start  the enterpr ises.  The key economic var iables 

affect ing economic empowerment  are found to  be income generat ion,  

enterpr ise decision and self- employment  generat ion are the economic 

var iables that  could lead to  economic empowerment  of women 

entrepreneurs.  By providing employment  to  other,  women 

entrepreneurs play an important  role for the development  of the 

country.  
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c)  The involvement of NGOs and Micro Finance in promoting 

economic empowerment among women entrepreneurs 

Lalbiakthangi (2020) made a study on the performance o f Self-Help 

Groups in Mizoram.  She came to  the conclusion that  despit e povert y 

in the state,  very few SHGs had entered Micro-enterpr ise stage.  

Previous to  the year 2008, SHGs had not  sustained themselves.  There 

is a need for sustaining the SHGs that  are promoted by the 

government  and NGOs, banks and self- finance.  

Lalhunthara (2012) conducted research on entrepreneurship in micro  

enterpr ises in Aizawl dist r ict ,  Mizoram. The overall problem faced by 

the entrepreneurs in Mizoram is lack of financial support , high 

int erest  rate,  Red- tapism in banks,  red- tapism in government  

agencies and lack of assistance from government  agencies.  The study 

concluded that  lesser o fficia l formalit ies,  effect ive fo llow up and 

monitor ing by the bank, minimum delay in sanct ion and disbursement  

would so lve most  of the problems faced by the entrepreneurs.  

Addai (2017) conducted a study on the impact  of micro finance in 

empower ing Ghanaian women. The study revealed that  most  of the 

loans taken by the women were controlled by men, they faced the 

problem o f high interest  rates on loans.  There is  a posit ive 

relat ionship between micro finance and women empowerment  but  such 

relat ionship is dependent  on mar ital status and educat ion.  

Pandey Nisha (2018) studied the impact  of NGOs in promoting 

women empowerment .  The study was based on Delhi region where the 

NGO offic ials were interviewed on the policy implemented by the 

NGOs in order to  empower women. After var ious NGOs schemes were 

studied, the study came to  the conclusion that  nongovernmenta l 

organizat ions play important  roles for  providing confidence and 

skills,  which is necessary for set t ing up business.  
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d)  Problem,  challenges and prospects faced by Women 

Entrepreneurs 

Lalhunthara (2015) conducted a study on Internal management  

problem o f Micro enterpr ises in Aizawl Dist r ict ,  Mizoram. The study 

revealed that  the main problem o f entrepreneurs is  ‘lack o f team 

work’,  ‘lack o f coordinat ion’ and ‘lack of communicat ion’.  The 

entrepreneurs in Aizawl dist r ict  were not much aware o f the t raining 

programme conducted for the entrepreneurs.  

Vanlalhr iat i and Singh (2016) in t heir study observed that  in spite o f 

subsidies and grants implemented for the entrepreneur in Mizoram.  

The state Govt ,  do not  provide special or separate provision for  

women entrepreneurs by the state government .  Aizawl dist r ict  has the 

highest  percentage of entrepreneurs availing government  grants and 

subsidies in Mizoram.  

Agarwal (2018) studied on the challenges faced by women 

entrepreneur in India,  Finance is  regarded as life blood for any 

enterpr ise,  be it  b ig financial problem or small.  Women entrepreneurs 

exper ience shortage o f funds in two ways.  Women do not  generally 

own property in their names which can be used as co llateral for  

procur ing funds from extraneous sources.  Therefore,  they have 

limit ed access to  external sources o f funds.  Women entrepreneurs are 

also considered less creditworthy by banks and financial inst itut ions 

and, therefore,  women borrowers are discouraged on the presumpt ion 

that  they can leave their business at  any t ime.  
 

e)  Motivational levels of women entrepreneurs  

Schwartz (1976) the first  ever notable art ic le on women’s 

entrepreneurship.  The study was based on an interview with 20 female 

entrepreneurs.  The study came to the conclusion that  women 

entrepreneurs were mainly mot ivated by the desire to be independent ,  
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to  achieve sat isfact ion in t heir job and economic stabilit y.  Women 

entrepreneurs faced problems relat ing to credit  financing too unlike 

their ma le counterpart .  

Kumar and Kalyani (2011) studied the women entrepreneurs who run 

small scale industr ial unit s o f SIDCO Industr ial Estate.  144 smal l 

scale entrepreneurs’ unit s sample size were taken from 432 

populat ion. The study concluded that  women and men do not  have 

much difference with regards to  cost  reduct ion and pro fit  

maximizat ion. Entrepreneur ial t raining and act ivit ies are a significant  

factor in increasing employment  opportunit ies.  Educat ional 

inst itut ions,  Training centers and NGOs plays an important  role in  

mot ivat ing entrepreneur ial skills  among women entrepreneurs.  

Cho, Y. et al .  (2020) invest igated the mot ivat ional factors that  

contr ibuted to  the South Korean women entrepreneurs’ success by 

conduct ing a survey on 123 women chief Execut ive Officers who  

were affiliated with the Korean Venture Business Women’s 

Associat ion. They had concluded their study that  the Push factors like 

economic necessit y for family,  pu ll factor like st rong sense of self,  

challenges,  opportunit ies and posit ive personalit y were an important  

factor for their success in entrepreneur ial venture.  

 

1.5. Research gap 

The past  literatures helped to  find the appropr iate research gap 

between past  and present  study. Most  of the studies in the past  are 

based on entrepreneurship development  in Mizoram (Rodi and 

Ramaswamy, 2014; Daizova, 2018; Lalnunzira,  2019; Lalzuit luangi,  

2021).    Review   o f   lit erature   reveals   that    research   on 

entrepreneurship,part icular ly  women entrepreneurship  in Mizoram is 

scat tered with only a few in-depth studies.  A few studies in the past  

are based on empowerment  o f women through SHG’s in Mizoram 
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(Lalhmingsangi,k 2015).  Lalhunthara (2015) and Pradyut  & Kalyan 

(2014) conducted research on micro enterpr ises and gender  influences 

on entrepreneurship in Aizawl dist r ict  in Mizoram. Their study mainly 

focused on entrepreneurship in general and not  on the impact  of 

women entrepreneurs and their economic empowerment  level on the 

basis o f socio-economic condit ion, problems, their  mot ivat ional and 

performance factors.  Therefore,  it  appears that  no studies have been 

undertaken in Aizawl,  Mizoram. Thus,  this work had filled the gap in 

this area.  The study was carr ied out  in light  of the great  need for 

women entrepreneurship on the one hand and also  examined their  

economic empowerment  on the other hand.  
 

1.6.  Significance and Scope of the study 

Entrepreneurship plays an important  ro le in economic development  o f 

any region. Development  of the society requires full part icipat ion by 

all sect ions of the populat ion including women. There are a number o f 

baffling issues affect ing India,  such as overpopulat ion,  

unemployment ,  underemplo yment ,  poverty etc.  Women invo lvement  

in t he entrepreneur ia l act ivit ies would great ly generate income,  

economic empowerment  and improve qualit y o f life  for t hemselves.  

Economic backwardness o f North- East  region may be due to the 

inadequate growth or development  of entrepreneurship in the region.  

Although there have been several studies conducted to  ident ify the 

gender( female) related part icipat ion in entrepreneur ial pract ices in  

NorthEast  region, most  of the studies are on micro entrepreneurs.  

(Pradyut  and Kalyan,2014).  

The study analyzed the var ious intermediar ies,  economic impact  on 

women entrepreneurship,  financial inst itut ions,  t raining and 

mot ivat ional level in enhancing economic empowerment  of women 

through entrepreneurship in Aizawl,  Mizoram. However,  in spite o f 

the roles taken by women in running enterpr ises in the state of 
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Mizoram, socio – economic condit ion o f women entrepreneurs is not  

much favorable.  Thus,  the study examined the problem and prospects 

of women entrepreneurs in at taining economic empowerment  in 

Aizawl.  
 

1.7.  Statement of the problem 

It  has been realized that  enterpr ising women have cast  entrepreneur ial 

talents which could be harnessed so as to  convert  them from the 

posit ion o f “Jobseekers” to  “Job givers”.  The government  had 

realized the importance o f women entrepreneurship.  As such, it  o ffers 

a var iety o f programmes for the development  women entrepreneurs.  

The state of Mizoram, where most  of the women are st ill confined to 

housework, few o f them are playing act ive ro les in running 

enterpr ises as compared to  men. They are less mot ivated to  start  

business due to  fear,  lack o f mot ivat ion and less support  from the 

family.  This has urged the scho lar to  take up the study on whether  

women entrepreneurs are achieving economic empowerment  through 

entrepreneurship in Aizawl.  Thus,  the study analyzed the problems 

faced by them in undertaking entrepreneur ial developments and 

highlights the mot ivat ional levels and socioeconomic profile  o f 

women entrepreneurs in at taining economic empowerment . 

1.8.  Objectives of the study 

The study analyzed the ro le o f the women entrepreneurs in at taining 

economic empowerment  in Mizoram with a spec ial focus in Aizawl.  

The object ives o f the study are as fo llows: 

1) To explore the socio-economic background o f women 

entrepreneurs in Aizawl.  

2) To examine the ro le o f var ious intermediar ies- NGOs and 

financial inst itut ions towards enhancing  economic empowerment  of 

women through entrepreneurship.  
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3) To ident ify the problems faced by women entrepreneurs in Aizawl.  

 

4) To analyze the impact  of mot ivat ion and performance level for  

start ing up the  enterpr ises by women entrepreneurs.  

5) To evaluate the impact  of entrepreneurship development  on 

women economic empowerment .  
 

1.9.  Hypotheses of the study 

H1:   There is  a significant  difference in monthly income o f women 

entrepreneurs in pre and post  start ing o f entrepreneurship.  

H2:   There is  a significant  difference in monthly househo ld savings 

of women entrepreneurs in pre and post  start ing of entrepreneurship.  

H3:  There is a significant  difference in annual investment  in pre and 

post  start ing o f entrepreneurship.  

H4:  There is  a significant  difference in financial support  given to 

the family by women entrepreneurs in  pre and post  start ing o f 

entrepreneurship.  

H5:  There is a significant  relat ionship between mot ivat ional leve l 

and the  per formance of women entrepreneurs.  

H6: There is  a  significant  relat ionship between entrepreneur- 

ship  development  levels and their economic empowerment .  

1.10.  Research Methodology 

a)  Population of the study:  Women entrepreneurs in Aizawl c it y,  

who are registered with the Taxat ion Department ,  Government  o f 

Mizoram were t he populat ion of the study. According to  the Taxat ion 

Department ,  Government  o f Mizoram as on 23 r dMarch 2017, there 

were 3195 registered entrepreneurs in Aizawl,  out  of which 2004 were 

men entrepreneurs and 1191 women entrepreneurs.  According to the 

Taxat ion department ,  Aizawl is  divided into 3 zones i. e.  Aizawl North 

zone, Aizawl Central zone and Aizawl South zone.  
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b)  Sample size of the study: Sample size of the study was 

calculated using Cochran formula.  Therefore,  291 women 

entrepreneurs were selected as a  respondent  for the study,  wit h 

confidence leve l o f 95% and confidence interval o f 5% (usually 

adopted in social science research) from the populat ion of 1191 

women entrepreneurs.  (For sample size calcu lat ion, Cochran 

(1963:75) developed the Equat ion 1 to  yield a  representat ive sample 

for proport ions (Kotrlik and Higg ins,  2001).  

c)  Sampling: Aizawl being selected purposively for the study as the 

cit y has t he largest  female populat ion and women entrepreneurs in 

Mizoram. Strat ified random sampling techniques was used to  select  

the sample.  Under st rat ified sampling technique the populat ion were 

divided into 3 st rata.  Ninety-seven samples were co llected from each 

st ratum. The data were co llected from women entrepreneurs who had 

run their enterpr ise for more than 5 years or more and st ill running 

the enterpr ises.  

d)  Data collection: In order to  achieve the above object ives,  the 

research work was relied on both the pr imary and secondary data.  

Pr imary data were co llected from women entrepreneurs through 

st ructured quest ionnaire,  for  bet ter understanding the quest ionnaires 

were t rans lated to  Mizo language. The quest ionnaire inc luded both 

fixed cho ice quest ions and a five-po int  Likert  scale ranging fro m 

1(st rongly agree) to  5 (st rongly disagree) as a quant itat ive measure.  

Data were co llected dur ing August  – December 2018. In addit ion to  

the pr imary data,  secondary data were co llected from reports and 

documents mainta ined by the relevant  state departments,  books,  

journals,  magazines,  governmental organizat ions,  newspaper and 

electronic resources.  
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1.11.  Analysis of the Data 

Stat ist ical tools employed in analyz ing the data in the study inc ludes 

frequencies,  percentages,  averages,  correlat ion, regression analys is  

and One Sample t  tests using Stat ist ical Package for Social Sc iences 

(SPSS). 

1.12.  Limitations of the study 

Limitat ions faced by the study were given below: - 

a) The study was confined only to  Aizawl City,  Capit al o f Mizoram.  

The findings o f the study may not  be generalized for all o ther women 

entrepreneurs in other dist r icts and towns of Mizoram.  

b) The study was on women entrepreneurs who are registered wit h 

The Taxat ion Dept .  Mizoram only.  The result  revealed from the study 

may not  be compat ible with unregistered women entrepreneurs.  

 

Chapter 2: The socio-economic profi le of the Women 

Entrepreneurs 

The analys is o f data revealed that  some of the women entrepreneurs 

in Aizawl cit y start  their enterpr ises at  the age below 30. Major it y o f 

the them are middle aged and marr ied.  There is indeed no object ion 

from their spouses and other family members.  Major it y o f t he 

entrepreneurs were found to  have educat ion up to  high school leve l 

and are successfully running their business.  They exhibit ed economic 

development  by generat ing employment  for others.  Most  of the 

entrepreneurs started their  business enterpr ises in cont inuat ion o f 

their  family t radit ion.  However,  the study on socio economic status o f 

the women entrepreneurs in Aizawl cit y shows that  educated women 

in the state should be encouraged to  run the enterpr ises,  which would 

encourage employment  opportunit ies to  educated young generat ions 

in the state. 
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2.1 Mizoram 

The state of Mizoram under the Indian Union is  situated on the North 

Eastern corner o f India.  The erstwhile Lushai Hill Dist r ict  become 

Union Terr itory on 21 January 1972 and got  statehood on 20 February 

1987. Mizoram is a predominant ly hilly state.  It  is divided into 8 

dist r icts viz,  Aizawl,  Lunglei,  S iaha,  Champhai,  Ko lasib,  Mamit ,  

Lawngt lai,  Serchhip.  In addit ion, the Government  of Mizoram vide 

Gazet te Not ificat ion No.A.60011/21/95-GAD/Pt  dated September 12,  

2008 had not ified the format ion o f three new dist r icts in t he State o f 

Mizoram namely Saitual,  Khawzawl and Hnahthia l.  

2.2 Administration of Mizoram 

Mizoram is governed by the chie f Minist er and council o f ministers 

who takes up respons ibilit y to  an elected legislature.  The Governor is  

the head of t he state.  The three Autonomous Dist r ict  Councils are 

located in t he southern part  of the state namely La i Autonomous 

Dist r ict  Council,  Chakma Autonomous Dist r ict  Council located in  

Lawngt lai Dist r ict  while Mara Autonomous Dist r ict  Council is  

located in Siaha Dist r ict .  One o f t he most  significant  administ rat ive 

development s of Aizawl dist r ict  is the establishment  of the Aizawl 

Municipal Counc il (AMC). It  is t he fir st  Urban Local Body in t he 

State of Mizoram.  
 

2.3 Demographic profi le of women in Mizoram 

As per provisional reports of Census India,  populat ion o f Aizawl in  

2011 is 2,93,416 o f which male and female are 1,44,913 and 148,503 

respect ively.  Females const itute 50.61% of the populat ion and males 

made up the remaining 49.39%. The density o f populat ion is  highest  

in Aizawl dist r ict  which is about  113 compare to  all other dist r icts o f 

Mizoram. Sex Rat io  in Mizoram is 976 i. e .  for each 1000 male,  which 
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is  below nat ional average o f 940 as per latest  census.  In 2001, the sex 

rat io  o f female was 935 per 1000 males in Mizoram. Aizawl is  the 

largest  cit y as well as the capital o f the state of Mizoram in India.  

The City is located north of the Tropic o f Cancer in the northern part  

of Mizoram and is  situated on a r idge 1132 metres (3715 ft )  above sea 

level,  with the Tlawng r iver valley to  it s west  and the Tuir ial r iver  

valley to  it s east .  In t he summer  the temperature ranges from 20-30 

degrees Cels ius,  and in t he wint er 11-21 degrees Cels ius.  

2.4 Mizo Women 

The people o f Mizoram are known as Mizos.  The term ‘Mizo’ is made 

of two words,mainly Mi and Zo. ‘Mi’ means people and ‘Zo’ means 

Hill.  Thus,  Mizo means “Hill people” and give them racial and 

dist inct ive ethnic ident it y.  In patr iarchal Mizoram, Mizos are guided 

by customary laws that  deny women the r ight  to  inher it  property 

among others.  Women have now more or less accepted their status in 

the society and have got  accustomed to the laws. There is  one o ld 

Mizo saying, “Crab’s meat  is not  counted as meat ,  as women’s word 

is  not  counted as word. Bad wife and bad fence can be changed. But  

the unthreatened wife and unthreatened grass o f the fields are both 

unbearable”.  

2.5 Industrial Scenario in Mizoram - Aizawl District  

Mizoram was one o f the backward dist r icts of Assam t ill 1972, when 

it  became Union Terr itory and at tained statehood in February 1987 to  

become the 23 r d state of t he Ind ian Union. Due to  ethnic and po lit ica l 

reason,  the po lit ical economy does not  permit  the free movement  o f 

potent ial investors,  skilled labour force and cheap raw- mater ial from 

other parts of the country.  

2.6 Socio Economic profi le of women Entrepreneurs 

a) Age and Mar ital status: Women entrepreneurs in Aizawl cit y 
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largely consist  of middle aged; women entrepreneurs most ly fall in 

the age group 30-40. The percent     d ist r ibut ion o f women 

entrepreneurs by age indicates t hat  most  of the women entrepreneurs 

in Aizawl cit y are between 30 and 60. More than half o f the 

respondents were marr ied.  

b) Educat ion: It  is found from the field survey that  many o f the 

women entrepreneurs,  instead of cont inuing their educat ion prefers to  

start  their business at  young age due to  economic constraints and also  

to  attain financ ial independence.  

c) Occupat iona l background: The occupat ional background o f t he 

respondent  pr ior to  taking up entrepreneurship provides a lot  of ideas 

about  the management  o f t he enterpr ises.  The findings revealed that  

major it y o f the respondents were unemployed. 

d) Ownership o f residence and land owned by the respondents: The 

study revealed that  more than half o f t he respondents have ownership 

of residence.  Some o f the respondents were also staying in Govt .  

quarters as their spouses or children are working under government  

sector and are allot ted resident ia l quarters.  house.  Even though 

women entrepreneurs were having ownership o f residence,  most  of 

them do not  owned an acre o f land.  

e) Major it y o f the respondents started their business as a  

cont inuat ion o f their family t radit ion.  Women entrepreneurs in 

Aizawl most ly have less emplo yees,  mainly because they run micro  

businesses.  

f) Income o f the respondents: Major it y o f the respondent ’s income 

range from Rs.20000/- to  Rs.  40000/- monthly.  
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Chapter 3: Role of NGOs and Microfinance  in enhancing 

economic empowerment through entrepreneurship 

The study found that  NGOs in Aizawl are not  the contr ibut ing factors 

in providing financial assistance to  the women entrepreneurs.  

Furthermore,  it  was also revealed that  women entrepreneurs have 

problems in accessing financial help from financial inst itut ions.  Even 

though there are a large number o f financial support ive schemes 

under the government ,  most  of the women entrepreneurs do not  ut ilize 

them. More than half o f the entrepreneurs had financial shortages but  

st ill do not  avail loans or assistance from the outside sources.  

 

Chapter 4: Problems of women entrepreneurs in Aizawl,  Mizoram 

Women face many problems not  only as entrepreneur but  as a woman.  

One o f t he major problems faced by the women entrepreneurs is  

financial problem. The study revealed that  development  in educat ion,  

improved accessibilit y to  finance by the Government  and financia l 

inst itut ions,  relevant  training programs for women entrepreneurs,  

fruit ful Government  Schemes and NGO’s for empower ing women 

entrepreneurs will p lay a vit al ro le in developing women 

entrepreneurs.  According to  Okafor and Amalu (2012),  There is a  

need for the women entrepreneurs to  go for a  t raining and other  

capacity build ing programs so as to  be equipped with the required 

skills for running their business”.  Thus,  other researchers also had 

revealed the need for t raining and government  schemes in pro moting 

women entrepreneurship.  To deal with business venture improvement  

in North East ,  due care is to  be given to  the removal o f the problems 

and also to  enhance the potent ial for entrepreneurship.  More emphasis  

should be laid on developing women entrepreneurship (Lalhr iatpuii,  

2015).  
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Chapter 5: Women Entrepreneurship and Economic Empowerment  

Thegovernment  o f India (GOI 2006),  has defined women 

entrepreneurs as,  “An enterpr ise owned and controlled by a woman 

having a minimum financia l int erest  of 51 per cent  of the capital and 

giving at  least  51 per cent  of t he employment  generated in the 

enterpr ise to  women”. In the Northeastern States most  entrepreneurs 

start  their  businesses out  of need because there are less employment  

opportunit ies available.  Ut ilizing it s indigenous resources,  the North 

East  has a lot  o f room to encourage entrepreneurship,  part icular ly in  

handicraft ,  food techno logy,  and tourism industries (Deb R et al. ,  

2015).  

 

5.1 Women’s Entrepreneurship and Economic growth 

Due to  lack o f exposure,  pat ience,  dedicat ion, lack o f communicat ion 

skills,  lack o f t raining, lack o f comprehensive awareness and 

conceptual abilit y it  is hard for Mizo entrepreneurs to  be successful 

entrepreneurs in some areas.  Women entrepreneurs need to  be lauded 

for their increased ut ilizat ion o f modern techno logy,  increased 

investment ,  finding a niche in t he export  market ,  creat ing sizeable 

employment  for others and set t ing the t rend for other women 

entrepreneurs in the organized sector (Urmilla and Nidhi,  2007).  

5.2 Economic impact on women entrepreneurship in Aizawl 

An impact  assessment  was carr ied out  to  analyze the level o f 

economic change due to  women entrepreneurship intervent ion in the 

study area i.e. ,  Aizawl cit y.  The economic impact  o f entrepreneurship 

int ervent ion among the sample group, “Pre start ing entrepreneurship” 

vs.  “Post  start ing entrepreneurship” approach is  deployed using 

parameters like the status of personal monthly income, househo ld 

savings,  annual investment  and financial support  given to  the family 

‘pre’ and ‘post’ taking entrepreneurship.  Hypotheses test ing were 

done using One Sample t  test .  All the Hypotheses test ing done on the 
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impact  of women entrepreneurship on different  parameters showed 

that  null hypotheses were all rejected and alternate hypotheses were 

accepted.  

5.3 Motivations in promoting Women Economic Empowerment in 

Aizawl 

To study the mot ivat ions level o f women entrepreneurs in Aizawl,  7  

levels o f mot ivat ions was constructed using Five-po int  Likert  Scale.  

The reliabilit y o f the mot ivat ion levels was analyzed us ing 

Cronbach’s Alpha. The Internal consistency o f factors was shown by 

Cronbach’s Alpha with a  value o f 0.66 indicat ing a good level o f 

reliabilit y.  

5.4 Performance level of Women Entrepreneurs in Aizawl 

The Internal consistency o f per formance level o f women 

Entrepreneurs factors was shown by Cronbach’s Alpha with a value o f 

0.71  indicat ing the sat isfactory level o f reliabilit y.  To evaluate the 

respondents ‘performance levels’,  9 factors were selected for  

analys is.  

5.5  Relationship between motivation and performance level of 

women entrepreneurs 

Pearson Correlat ion and regression ana lys is were employed to  find 

out  the relat ionship between dependent  and independent  var iables.  In 

the regression analys is mot ivat ion level was used as independent  

var iable which was supposed to  have an effect  on the Performance 

level which was used as dependent  var iable.  Performance level o f 

women entrepreneurs is employed to measure the relat ionship 

between two or more var iables.  The posit ively significant  regression 

coefficient  o f 0.783 and R2-0613 with a p- value o f.000 o f mot ivat ion 

level revealed that  there is  a  significant  relat ionship between 

mot ivat ional level and performance level o f women entrepreneurs.  

The study showed a posit ive correlat ion between mot ivat ional level 
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and performance level(r=0.783).     The more posit ive effect  it  wil l 

create upon the performance level o f women entrepreneurs.  Alternate 

hypothesis was accepted and null hypothesis was rejected.  

5.6 Economic empowerment of women 

“Freedom depends on economic condit ions more than po lit ical.  I f 

women are not  economically free and self -earning, she will have to  

depend on her husband or someone else,  and dependents are never  

free” Jawahar lal Nehru (Philip,  2007).  Economic opportunity flows 

toward women by empowerment  through self-suffic iency (Jalbert ,  

2000).  The internal consistency o f items  was shown by Cronbach’s 

Alpha with a value o f 0.87 which is considered to  be a good level o f 

int ernal consistency.  

5.7 Women Entrepreneurship Development level 

It  is  very important  to  ensure that  women entrepreneurship is  one o f 

the facilitat ing factors of women's development  it  a lso plays a vita l 

role in the economic development  of the state.  Entrepreneurship 

development  is heavily influenced by a var iety o f aspects such as 

economic,  social,  cultural,  and psycho logical situat ions.  

Entrepreneurship acts as a catalyst  in  the industr ializat ion and 

economic growth processes.  The internal consistency o f items was 

shown by Cronbach’s Alpha with a  value of 0.96 which is  cons idered 

to  be the excellent  value o f Alpha Coefficient .  

5.8 Relationship between women entrepreneurship development 

level and their economic empowerment  

Entrepreneurship have a posit ive correlat ion with economic 

empowerment  of women entrepreneurs (r =0.271:P=0.000).  Thus,  this 

indicates t hat  there is  significant  relat ionship between 

Entrepreneurship development  level and economic empowerment  o f 

women entrepreneurs in Aizawl.  Moreover,  there is  a weak 
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relat ionship.  Thus,  Null hypothesis was rejected and alternate 

hypothesis was accepted in hypothesis 6.   Regression Analysis shows 

R- Square – 0%. A R-square that  is between 0 and 0.09 (or between 

0% to 9%) is too low for an empir ical model in social science 

research. This range o f R-square is not  acceptable.  It  should be 

rejected (Ozili,  2022).  

 

5.9 Decisions Making Power and Confidence level of Women 

Entrepreneurs after starting the enterprises 

Women entrepreneurs have great  decision-making power,  fewer  

mobilit y constraints,  autonomy, financial independence, and 

empowerment .  developing ways to  overcome the barr iers to  female 

entrepreneurship and achieve empowerment  through entrepreneurship.  

The study found that  more than half (56.6%) of the respondent s 

replied that  there is no change in their decis ion-making power after 

start ing the enterpr ise.  This can be at t ributed to the fact  that  Mizo 

society is  a patr iarchal society and women cannot  have much saying 

in the househo ld decision making.  

 

The confidence level o f women entrepreneurs was examined and the 

study shows that  42 (14.4%) respondents showed no increased in the 

level o f confidence after start ing the enterpr ise.  124 (43%) showed an 

increased in their level o f confidence.   124 (42.6%) were highly 

increased in t he level o f confidence after  start ing the enterpr ise.  The 

level o f confidence,  unlike the decis ion-  making power has shown a 

great ly increased level o f individual confidence,  this can be at t ributed 

to  the economic empowerment  of women entrepreneurs aft er start ing 

the enterpr ises.  
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Chapter 6: Suggestions and conclusion 

6.1 Suggestions 

a)  The government  should develop some schemes specifically for  

female entrepreneurs like The Mudra Yojana Scheme for women 

entrepreneurs,  Stand Up India schemes like Trade Related 

Entrepreneurship Assistance Development  (TREAD), Skil l 

Upgradat ion and Qualit y improvement  on Maha la Co ir Yo jana (MCY) 

etc.  Government  should set  up Women Entrepreneur 's Guidance Cell 

in order to  facilit ate the process for women throughout  the state. 

b)  To promote women entrepreneurs,  the government  should arrange 

workshops,  conferences,  refresher courses,  seminars,  frequent  

t raining programmes for women entrepreneurs,  as ma jor it y o f female 

entrepreneurs believe that  they are unable to  succeed in the ir  business 

due to  lack o f t raining. Hence such t raining programs should be made 

more effect ive taking into considerat ion the socio- economic 

background o f the women entrepreneurs and other similar act ivit ies in  

co llaborat ion with academic inst itut ions,  industry,  and non-

governmental organizat ions (NGOs).  

c)  Women entrepreneurs should be given awareness about the 

Department  o f  Labour,  Employment ,  Skill Development  and 

Entrepreneurship (LESDE)Government  of Mizoram that  act as a  

backbone o f the Society to  protect  the service condit ion o f the 

working class and promoting the industr ial peace and harmony.  

d)  Regular  monitor ing o f women entrepreneurs ' loans,  assistance in 

the development  o f t heir businesses,  establishment  o f separate 

facilit ies for women for  easy access to  banking services,  and re-

evaluat ion o f st rategies to  avo id gender  discr iminat ion exper ienced 

by women are essent ial for the growth of women entrepreneurship.  

e)  Credit  facilit ies for women entrepreneurs that  are simple and easy 
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to  understand for uneducated women entrepreneurs should be 

int roduced.  

f)  Strong family po lic ies are required to  support  women 

entrepreneurs.   Women need the confidence and t rust  of their familie s 

because family support  can help them handle personal issues and also  

issues related to  business.  Jo int  ownership of land may be int roduced.  

g)  There is  a need for adequate preparat ion before start ing the 

enterpr ises like basic concept  of account ing, book keeping, basic 

knowledge o f technica l know- how irrespect ive o f the factors that  

mot ivate women entrepreneurs into running the businesses.  With the 

development  o f techno logy in the business wor ld,  digital t raining 

should also be inc luded.  

h)  Assistance from the successful and exper ienced women 

entrepreneurs would be very he lpful for the other women 

entrepreneurs who are just  new into business.  This will help to  lessen 

the challenges these women are likely to  face.  

i )  Start ing the businesses on a Micro level and allowing them to 

grow gradually can avo id some o f the problems and challenges 

encountered by the women entrepreneurs.  

6.2 Scope for Further research 

a) A comparat ive study can be conducted among reg istered and 

unregistered women entrepreneurs as the economic empowerment  

level can vary among them.  

b) A Study on the ro le o f Government  schemes related to  Women 

Empowerment  in Aizawl Dist r icts o f Mizoram. More research is  

needed to  determine the exact  impact  of government  ro le in  

empower ing women entrepreneurs.  

c) A Study on Women Entrepreneurs Economic Empowerment  with 

reference to  rural and urban areas in Mizoram - A comparat ive study.  



24 
 

d) Future research can expand the area o f coverage to  City o f other 

states,  to see if similar findings can be found and generalized.  

e) Future research is also needed to  invest igate more aspects (such 

as industry t ype,  culture,  age,  and so on) that  affect  the performance 

of fir ms led by women entrepreneurs using qualitat ive and 

quant itat ive approaches in var ied contexts.  

f) Study can also be conducted on the issues and challenges o f 

women micro entrepreneurs in Aizawl City.  
 

6.3 Conclusion 

According to  the field survey, women entrepreneurs have seen a 

favorable impact  on their  life  due to  their increase levels o f income,  

savings,  bank account  opening, increase in annual investment ,  

increase in financia l support  given to  family.  Even though there is  a  

posit ive relat ionship between entrepreneurship development  level and 

economic empowerment  of women entrepreneurs,  it  shows a weak 

relat ionship.  This could however  indicate the patriarcha l 

culture/nature of the society.  Though a smaller number o f women 

entrepreneurs have received entrepreneurship t raining,  major it y o f the 

respondents have learned the skill from their peers’ group. It  has also  

been noted that  the major it y o f women entrepreneurs running 

businesses are unregistered with the Taxat ion department  of Mizoram.  

The study also revealed that  there is no significant  relat ionship 

between women entrepreneurship development  level and their  

economic empowerment .  
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